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Daily  News  Saturday  average  circulation 
for  the  first  six  months  of  1955  was 


a  gain  of  24|793  over  the  first  6 
months  of  1954 
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One  Example  of  Equipment  for  Variable  Color  Page  Location 


Th«  above  diasrom  ihowt  a  press 
equipped  to  enable  any  two  adjacent 
units  to  print  4  colors  on  either  side  of 

VOR  more  than  60  years  Scott  has  been 
^  designing  and  building  newspaper  color 
printing  equipment.  The  fruits  of  this  con¬ 
tinuous  development  are  readily  apparent  in 
the  many  superior  mechanical  features  exclu¬ 
sive  with  Scott  Presses. 

The  illustration  above  is  a  splendid  example 
of  the  simplicity  in  design  and  convenience 
of  operation  of  Scott  Reversible  Drives  —  a 
simple  flip  of  a  lever  outside  the  gear  box 
does  the  trick! 


one  web  and  allowing  the  turning 
over  of  one-half  of  the  web  when  de¬ 
sired  to  vary  the  color  page  location. 

All  gears  are  always  in  correct  mesh.  The 
flexibility  of  Scott  Press  units  in  combination, 
to  enable  wide  seleaion  of  color  page  loca¬ 
tion,  derives  from  long  experience  in  the  de¬ 
velopment  of  color  press  equipment. 

And  so  it  goes,  through  a  long  list  of  features, 
with  sound  mechanical  design  and  sturdy 
construction,  assuring  long,  satisfaaory  serv¬ 
ice  and  quality  printing  from  every  unit  of 
Scott  equipment. 


★  A  7>lew  Fully  Descriptive  Brochure  is  YOURS  for  the  asking  ★ 

Buy  with  CONFIDENCE  ■  -  -  Buy  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 
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Industrial  Expansion 


BREAKS  ALL 
RECORDS! 

Investments  during  first  half  of  1955  exceed 
any  previous  full  year  by  $32/341,000 

A  total  of  84  plant  expansions,  including  1 6  brand  new  industries,  pushed  the  money 
invested  in  Baltimore  industrial  expansion  to  $182,122,000  for  the  first  half  of  1955 —  far 
more  than  any  previous  full  year.  This  activity  makes  Baltimore  an  increasingly  important 
consumer  market. 

Just  as  remarkable  is  the  growth  of  the  Sunpapers'  circulation.  For  each  of  these  six 
months,  the  daily  and  Sunday  circulation  of  the  Sunpapers  broke  all  previous  records  for 
each  month.  This  steady  growth  helps  make  possible  the  advertising  leadership  of  the 
Sunpapers. 

THE  SHNPAPERS  OF  BALTIMORE 

MORNING  •  EVENING  •  SUNDAY 

Combined  doily  circulation  398,069  .  .  •  Sunday  319,460 


National  M0fir$s«nfat!r»$;  Crvirntr  &  Woodward,  Inc.,  Now  York,  San  Francisco  A  los  Angolos;  Seolaro,  Mookor  A  Scoff,  Chicago  A  Dofroif 
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Economy  Dismissals 
To  THE  Editor:  The  impres¬ 
sion  left  by  quoting  random 
paragraphs  (E&P,  July  23, 
page  56)  from  the  decision  of 
David  A.  Wolff  is  that  the 
Guild  was  contending  that  it 
had  some  sort  of  widespread 
right  to  have  a  seat  in  manage¬ 
ment  councils  when  personnel 
questions  were  involved. 

The  subject  at  issue,  however, 
was  whether  the  Toledo  Blade 
Company  had  followed  proper 
procedure  in  discharging  four 
sports  writers  when  the  sports 
departments  of  the  Times  and 
the  Blade,  both  under  joint 
management,  had  been  merged. 

Mr.  Wolff  held  proper  pro¬ 
cedure  had  been  followed.  The 
Guild  has  no  reason  to  quarrel 
with  Mr.  Wolff. 

It  is  interesting  to  note,  how¬ 
ever,  that  following  this  deci¬ 
sion  the  Company  and  the  Guild 
have  tentatively  agreed  to  a 
strict  timetable  in  any  economy 
dismissals,  with  notice  to  go  to 
(Continued  on  page  57) 


Book  Promotion 

To  The  Editor: 

For  T.  S.  Irvin’s  enlighten¬ 
ment  (E.  &P.,  July  23),  many 
penitentiaries  (if  not  all)  DO 
obtain  newspapers  and  plenty 
of  them,  but  good  books  are  not 
always  easy  to  come  by.  Con¬ 
sequently,  the  State  Times  in¬ 
itiated  “Operation  RAM”  (“Re¬ 
habilitate- A-Mind”) ,  and  urged 
the  public  for  two  weeks  to 
bring  books  to  us  to  donate  to 
the  penitentiary. 


of  the  men,  15  years  old  and  over,  who 
live  in  New  York  City  and  its  suburbs 

are  News  readers- 

. . .  Daily  News  readers  total  4,780,(X)0.  Characteristics 
and  buying  habits  of  New  York  newspaper  readers  are 
shown  in  the  most  comprehensive  survey  ever  made — 


rroTiie  or  me  millions 

. . .  based  on  10,349  personal  interviews,  by  W.R. 
Simmons  &  Associates  Research,  Inc.  and  cost  more 
than  $150,000.  The  study  is  visually  presented,  by 
appointment  only.  Inquire  any  New  York  News  office. 

(Copyright  1955  by  NewM  Syndicate  Co.,  Ine.) 


Headlines : 

Yak  Yak  Downs  Israeli  Air¬ 
liner. — Sterling  (Colo.)  Jour¬ 
nal-Advocate. 


Rear  Ends  Struck  In  2  Ac¬ 
cidents. — Winona  (Minn)  Daily 
News. 


Boy  Hangs  Self,  Gives  No 
Operation  RAM  Reason.  — Grand  Forks  (N.  D.) 

In  a  two-week  period,  almost  Herald. 

6,800  of  them  came  in  to  this  • 

humanitarian  project.  The  pro-  Council,  County  Board  Meet 
gram  won  the  support  of  the  on  Rubbish  Today.— Los  Angt- 
Mississippi  State  Library  Com-  les  (Calif.)  Times. 
mission  (which  plans  to  train  ^ 

inmates  in  rudimentary  library 

procedure  in  order  to  make  best  Lightning  Awes  Eskimos  As 
use  of  the  books)  ;  the  Boy  Heat  Ends  Heat  \W ave.— Seattle 
Scouts  here  backed  it;  inmates  (Wash.)  Post-Intelligencer. 


Blended  i/hkkey  drinkers" 44 


of  the  adults  in  New  York  City  &  suburbs  who 
served  blended  whiskey  in  the  past  month 

arc  News  readers- 

Daily  News  readers  total  4,780,000— are  majority 
customers  in  greater  New  York  for  new  automobiles, 
homes,  stocks  and  bonds,  groceries,  cosmetics, 
apparel,  cigars,  and  liquors.  Now  for  the  first 
time  the  advertiser  can  learn  about  the  buying 
habits  of  all  adults  in  the  New  York  market  in 


Ministers  Agree  on  Future 
Heat. — Seattle  Times. 


Profile  of  the  millions 


John  Blank  Trying  Again 
To  Get  Twins. — Durham  (N. 
C.)  Sun. 


a  visual  presentation  of  new  data  on  all  New  York 
City  newspapers.  Ask  any  New  York  News  office. 

.  (Copyri^t  1955  by  News  Syndicate  Co.,  Inc.) 


Vol.  88,  No.  34.  Auinist  13,  1955.  Editor  &  Publisher,  the  Fourth  E-state  is 
li»hed  every  Saturday  with  an  additional  issue — The  International  Year  B<»s  _ 
in  February  by  the  Eiditor  &  Publisher  Co.,  Inc.  Editorial  and  business  ofTitw 
at  1475  Broadway,  Times  Tower.  Times  Square.  New  York  36.  N.  Y.  Fnnw 
at  1  Sherman  Ave..  Jersey  City  7,  N.  J.  Entered  as  second  class  matter  at  w 
Post  Office  at  Jersey  City,  N.  J.  under  the  act  of  March  3,  1879,  with  Titl« 
Patented  and  Registered  and  Contents  Copyrighted  1955  by  The  Editor  « 
Publisher  Co.,  Inc.  Annual  subscription  $6.50  in  United  States  and  possessions, 
and  in  Canada.  All  other  countries.  $10.00,  Printed  by  Scott  Printing  Go-, 
Jersey  City  7,  N.  J. 
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No.  50  in  a  series  of  friendly  talks... 


Maybe  You  Just 
Don’t  Believe  In  Surveys... 


...nevertheless,  we  can’t  resist  telling  you  about  a  survey  made 
in  some  60  cities  recently  by  a  certain  motion  picture  producing 
company. 

This  producer  wanted  to  do  some  pulse-feeling  as  a  guide  to  plan¬ 
ning  his  promotion  campaign  for  a  certain  important  production 
to  be  released  next  Winter. 

Among  the  questions  asked  by  the  pollsters  were :  “Did  you  hear 
that  this  stage  play  was  being  made  into  a  film?”  “Can  you  name 
any  of  the  cast?”... and  then  came  the  kicker... those  who  an¬ 
swered  in  the  affirmative  were  asked:  “Where  did  you  get  the 
information?” 

NEWSPAPERS  (of  course!)  led  in  the  national  figures.  BUT, 
there  were  some  cities  in  which  “MAGAZINES”  was  the  leader 
over  the  newspapers. 

So,  just  for  fun,  we  made  a  check.  Where  “MAGAZINES”  got  the 
vote,  the  newspapers  did  not  give  much  coverage  to  movie  news. 

It  is  obvious,  therefore,  that  people  want  movie  news  and  that  if 
they  can’t  find  it  in  their  newspapers  they  will  seek  it  elsewhere. 

From  our  own  experience  with  people  who  like  movies,  we 
know  they  are  hungry  for  news  about  motion  pictures  and  picture 
people.  This  is  a  fact  which  we  believe  newspaper  editors  should 
not  ignore. 


The  Council  of  Motion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.  Y. 
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"YOU'RE 

TELLING  ME!" 


“That’s  a  funny  one.  You  telling  me  what  a  great 
thing  the  telephone  is.  As  if  I  didn’t  know! 

‘A\'^hy,  I’m  one  of  the  main  reasons  we  have 
telephones  in  our  house.  For  you  can  bet  your  life 
I  keep  the  folks  pretty  busy  around  here. 

“Just  think!  If  we  didn’t  have  a  telephone, 
Grandma  couldn’t  call  up  to  ask  if  I  had  a  tooth. 
And  Daddy  couldn’t  talk  to  us  when  he’s  out  of 
town.  W^e  couldn’t  order  things  in  a  hurry  from 
the  stores.  And  Mother  would  be  tied  down  just 
something  awful. 

“And  suppose  one  of  us  suddenly  took  sick? 
Or  there  was  a  fire?  Or  a  robber,  maybe?  Well, 
I  don’t  worry  about  those  things  when  I  see  the 
telephone. 

“  ‘Doesn’t  cost  much  either,’  my  Daddy  says. 
And  Mother  says,  ‘I  don’t  know  what  I’d  do 
without  it.’  ’’ 

BELL  TELEPHONE  SYSTEM 


Hay  Endin’, 


umn 


Staffers  of  the  Henryetta  (Okla.)  Daily  Free  Lance  swim  at  dawn 
before  beginning  editorial  chores. 

“You  don’t  have  to  be  crazy  to 
be  in  the  newspaper  business  but  as 
Robert  Casey,  the  author  and  jour¬ 
nalist,  once  said,  it  helps,”  wrote 
Publisher  Leland  Courley  in  his 
“Free-Lancing”  column. 

“The  point  is,  1  wanted  to  report 
that  the  Free  Lance  staff  goes 
swimming  at  6  o’clock  every  morn¬ 
ing  so  when  you  see  my  ape-like, 
hairy  chest  driving  down  the  street 
at  the  crack  of  dawn,  you  won’t 
think  I’m  stark  raving  mad.  Y'ou’ll 
know  I  am.  It  is  probably  useless 
to  mention  this  because  no  intelli¬ 
gent  citizen  would  be  out  of  bed 
at  such  a  ghastly  hour.  Just  news¬ 
paper  people.  I  always  thought  be¬ 
fore  that  5:30  a.m.  was  strictly 
for  clocks.  Not  clucks. 


“After  the  swim,  1  felt  wonder¬ 
ful.  It  was  amazing.  And  what’s 
more  important,  everybody  got  to 
work  on  time,  wide  awake,  and  up 
and  at  ’em.” 

Publisher  Courley  is  pictured 
getting  into  shape  by  allowing 
two  lovely  shapes,  Beverly  Klick 
and  Kay  Allen,  to  show  their  re¬ 
spect  for  the  boss  by  voluntarily 
carrying  him  to  the  beach. 


Publisher's  Service 


f 


ORECON’r.  NEW  LAW  permitting  sale  of  liquor  by  the  drink  put  one  J 
newly-established  press  club  out  of  business — the  law  allows  numerous 
public  bars  to  operate  ...  A  reader  called  the  Providence  Evening 
Bulletin  and  asked  the  telephone  operator:  “What’s  da  piture  Mona 
Lisa  worth?”  The  operator  referred  the  query  to  the  .Sports  Depart¬ 
ment  .  .  .  The  London  Daily  Mirror  (5,000,000  circulation)  claims 
biggest  newspaper  poll  (67,907  said  ‘yes’  and  2,235  said  ‘no’  to  ques¬ 
tion;  “Should  Princess  Margaret  be  allowed  to  wed  Peter  Townsend?" 

.  .  .  Kathleen  Muller  (nee  McGarry),  feature  writer,  Schenectady 
(N.  Y.)  Gazette,  apparently  improved  her  writing  by  marriage.  A 
friend  commented  to  Editor  John  E.  Hume  Jr.:  “I  always  thought 
those  picture  pages  by  Kathy  McGarry  were  very  good,  but  1  Itelieve 
you’ve  got  a  better  writer  in  Kathy  Muller.” 

Dizzy  Diary 

\  — Lunched  in  the  hoard  room  of  Esquire  Magazine  with  its 

I  fashion  editor,  O.  E.  Schoeffler,  home  from  a  20,000-mile  world 
I  tour  to  inspect  men’s  attire.  He  predicted  you  boys  who  have 
I  been  sporting  charcoal  suits  and  pink  shirts  will  turn  to  brown 
I  suits  and  soft  yellow  (or  green)  shirts  and  accessories  this  Fall.  . 
I  — Lunched  with  nearly  200  women  fashion  editors  at  the 
Pierre  during  the  25th  National  Press  Week  sponsored  by  the  , 
■  Couture  Group  of  the  New  York  Dress  Institute.  (1  don’t  recall 
I  what  they  said  women  will  wear  this  Fall.) 

— Studied  cocktail  styles  at  the  Master  Mixologist’s  Competi- 
I  tion  in  which  New  York  barmen  sought  sweepstakes  by  using 
1  484  new  ways  of  making  an  Old  Forester-cherry  mixed  drink — 
some  good  and  all  potent — at  the  Brass  Rail  on  Park  Avenue. 


The  Newsman  I 


Someone,  somewhere,  mayhap 
some  day- 

W' ill  pause  a  while  to  write 
or  say- 

There  was  a  newsman  came 
this  way- 

And  went,  too  bad  he  could 
not  stay! 

He  wrote  facile  and  kept  it 
clean. 

Told  tales  of  many  things 
he’d  seen. 


Few  had  the  humor  he  could 
glean. 

He  was  humane  and  seldom 
mean! 

We  liked  him  from  the  very 
start. 

His  nonchalance  was  worthy 
art, 

A  trifle  slow  to  do  his  part,- 

But  he  wrote  words  on  every 
heart! 

— Frank  Del  ^  •••■ 
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INTERNATIONAL  NEWS  SERVICE 


proudly  welcomes  the 


TAMPA  MORNING  TRIBUNE 


TAMPA  SUNDAY  TRIBUNE 


to  the  INS  family  of  clients 


I  nternational  News  Service  is  pleased  to  announce  that  the 
Tampa  Tribune,  distinguished  morning  and  Sunday  news¬ 
paper  serving  the  rich  central  Florida  area,  has  joined  the 
rapidly  growing  list  of  important  dailies  now  subscribing  to 
the  INS  global  news  and  news-feature  report. 


INTERNATIONAL  NEWS  SERVICE 

235  East  45th  5t.,  Maw  York  17,  N.Y. 
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Man 
at  work 


If  you’ve  ever  cast  a  line  or  taken  a  bead  on  a  bird  or  a  beast,  you’ll 
appreciate  what  a  great  rod  and  gun  writer  Raymond  R.  Camp  is.  It’s 
because  he  does  it  himself  first,  then  tells  you  about  it.  He  writes 
with  authority  about  hunting  and  fishing  because  he  tells  you  not  what 
the  prospectus  says,  but  what  you’ll  actually  find. 

That’s  why  sportsmen  and  sportswomen  everywhere  delight  in 
exploring  “Wood,  Field  and  Stream’’  with  Ray  Camp.  And  since  he 
started  writing  this  department  for  The  New  York  Times  in  1937  he 
has  taken  readers  to  sportsmen’s  paradises  all  over  the  world  — 
Alaska,  Canada,  Mexico,  Africa,  Scandinavia,  Scotland, 

Ireland,  Italy,  everywhere. 


Ray  Camp  has  been  a  gun  enthusiast  since  boyhood  days  in 
Spring  Lake,  N.  J.  But  when  he  emerged  from  New  York  University 
in  1929,  it  was  the  indoors  that  appealed  to  him  rather  than  the 
outdoors.  He  tooted  his  way  to  Europe  as  a  saxophonist  on  the 
He  de  France,  thought  he  might  continue  tooting  as  a  career. 


The  next  year,  however,  he  had  succumbed  to  the  lure  of  writing. 

He  got  a  job  as  a  general  reporter  with  The  New  York  Times, 
transferred  to  sports  and  the  rod  and  gun  beat  in  1937.  Except  for  a 
4-year  tour  of  duty  with  the  Army,  which  brought  him  U.  S., 

British  and  Italian  decorations  for  exploits  in  Africa  and  Italy,  he 
has  been  hunting  and  fishing  for  Times  readers  since. 

Ray  Camp  is  one  of  hundreds  of  enthusiastic,  see-it-yourself-first 
reporters,  editors  and  correspondents  on  The  New  York  Times  staff 
all  over  the  world.  They  team  up  to  produce  each  day  a  newspaper 
that  is  alive,  interesting,  informing,  different  from  any  other.  They 
put  more  into  it.  Readers  get  more  out  of  it.  So  do  advertisers. 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiimiiiiiiiiiii 


Chicago  News  Will  Invest 
$11  Million  in  New  Plant 


Five-Story  Addition  to  Building; 
66  Color  Presses  Ordered 


r.HICAnO 


Knight  Newspapers,  visited 
press  equipment  manufacturers 
in  Europe  to  study  the  latest 
developments  there. 

The  66  Goss  units  to  be  built 


‘A  Fair  Measure  ’ 
Of  Daily’s  Cost 

The  Chicago  Tribune  con¬ 
gratulated  both  the  Daily  News 
and  the  Chicago  Sun-Times 
which  is  also  soon  to  announce 
plans  for  a  new  building. 

The  Tribune  said  in  part: 

“The  Tribune,  now  in  its 
109th  year,  offers  its  hearty 


Plans  for  an  $11,000,000  mechanical  expansion  program 
for  the  Chicago  Daily  News  were  announced  this  week  by  John 
S.  Knight,  editor  and  publisher. 

First  step  was  taken  July  29  when  Arthur  E,  Hall,  Daily 
New  general  manager,  signed  the  biggest  single  contract  for 
newspaper  presses,  ordering  66  high-speed,  full-color  units  to 
be  manufactured  by  Goss  Printing  Press  Co. 

Plan  5-Story  Addition 


will  help  to  relieve  traffic  con-  change  of  newsprint  reels  with-  at  the  close  of  World  War  II. 
gestion  in  the  downtown  area.  stopping  the  presses.  “The  Daily  News’  expenditure 

Advertising  and  editorial  matter  wood  floor  of  tho  opw  is  a  fair  measure  of  the  cost 

will  be  prepared^^  as  now,  in  the  addition  will  ho^se  these  reell  of  printing  a  first  class  metro- 
mam  Daily  News  Building  pohtan  daily  in  these  times.” 

Only  the  printing  operation  will  The  presses  will  be  - — - T— T : 

be  decentralized.  program  is  the  culmination  of 

Latest  Press  Elquipment  will  rise  through  the  fourth  and  of  planning  y 

^  fir*!,  i»„ri..  Mr.  Knight  and  his  associates. 

Details  of  the  expansion  pro-  fifth  floor  levels.  ^  undertaken  to  im- 

gram  are  under  the  supervision  /he  new  ^uipment  the  service  of  the  Daily 

of  Leslie  J  Gnner,  production  Place  60  units  ^sta  led  when  ^ 

manager  of  the  Knight  News-  t^e  Daily  News  Bulling  was  ^ 

papers  and  Wilfred  B.  Codding-  built  26  years  ago.  The  area  ^  gTo^^th,  Mr.  Knight 

ton.  Daily  News  mechanical  now  occupied  by  the  old  presses  gtated 

superintendent.  William  Gins-  and  mailrwm  will  be  used  to  ^his  growth  is  reflected  by 
berg  Associates,  New  York,  expand  other  functions  of  the  circulation  and  advertising 
newspaper  engineering  special-  newspaper.  Storage  capacity  records  of  the  Daily  News  since 
ists,  have  been  engaged  as  con-  for  newsprint  will  be  increased  knight  purchased  control 

sultants.  from  the  present  3,000  tons  to 

Before  the  press  contracts  8,000  tons,  representing  a  six  ^g^ths  ending  June  30,  1944, 
were  signed,  James  L.  Knight,  week’s  supply.  average  circulation  was  424,130. 

executive  vicepresident  of  The  mechanical  expansion  p  .  .  ... 


[jjuKnisiiiis!" 

IMIVIIItlUlllltiifti  I 


Officials’  Information 
Practices  Examined 

Washington 

Government  agencies  went  to  work  ihis  week  on  a  question¬ 
naire  posing  80  queries,  answers  to  whuli  are  expected  to  tell 
a  House  committee  “whether  information  from  government 
sources  is  sufficiently  available  to  inform  the  public  on  the 
activities  of  their  government.” 


The  examination  was  pre¬ 
pared  by  the  professional  staff 
of  the  Government  Information 
Conimittee  headed  by  Rep.  John 
E.  Moss  of  California. 

Chairman  Moss  explained  to 
each  agency  head: 

“The  subcommittee  realizes 
answering  tlie  questionnaire 
may  require  some  effort  and  ex¬ 
pense  by  the  government  agen¬ 
cies,  but  the  expense  need  not 
be  exorbitant  nor  the  time  con¬ 
sumed  extraordinary.  Through 
a  cooperative  effort  we  can 
determine  the  basic  information 
policies  of  the  federal  agencies 
and  find  out,  once  and  for  all, 
whether  the  guide  lines  for  the 
relea.se  of  information  are 
clearly  drawn  or  whether  there 
is  arbitrary  and  capricious  ac¬ 
tion  because  of  a  lack  of  defi¬ 
nite,  consistent  policies.” 

The  Basic  Question 
The  committee  puts  as  its  first 
question,  the  problem  which 
ha.s  been  fundamental  in  the 
mass  of  complaints  which 
prompted  the  House  of  Repre¬ 
sentatives  to  order  the  investi¬ 
gation.  It  reads: 

“What  categories  and  types 
of  information  possessed  by 
your  agency  are  not  available 
to:  (a)  The  press  and  other  in¬ 
formation  media  serving  the 
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general  public?  (b)  The  Con¬ 
gress?  (c)  Other  federal  agen¬ 
cies?  (d)  Business,  trade  and 
other  groups  with  an  economic 
interes'  in  the  information, 
(e)  Research  specialists,  scien¬ 
tists,  public  affaiis  organiza¬ 
tions  and  similar  groups  or  in¬ 
dividuals?” 

Blunt  Approach 

The  question  which  follows  is 
equally  blunt: 

“On  what  do  you  base  au¬ 
thority  for  denying  access  to  or 
not  making  available  such  in¬ 
formation  ?  Please  provide 
copies  of  regulations,  directives, 
letters,  policy  statements,  etc., 
bearing  on  the  withholding  of 
information  by  your  agency.” 

Asked  in  succeeding  questions 
are  details  as  to  classification 
of  non-public  information,  who 
makes  the  classifications,  how 
they  are  made,  who  may  de¬ 
classify,  and  what  procedure  is 
followed  in  appealing  from  re¬ 
strictions  on  the  flee  flow  of 
news. 

Under  the  general  topic  of 
“security  grounds”  for  lestrict- 
ing  release  of  information  the 
agencies  are  asked: 

“What  consideration  is  given 
to  the  public’s  right  to  know 
and  to  the  importance  of  an  in¬ 
formed  public  in  the  successful 
operation  of  the  democratic 
form  of  government?” 

There  immediately  follows 
this  question: 

“What  methods  are  used  to 
determine  whether  potential 
enemy  states  already  possess 
the  information?” 

Questions  pertaining  to  the 
cost,  or  estimate  thereof,  of 
furnishing  information  to  the 
press  and  public  are  included. 

How  Many  Conferences? 

In  a  special  section  on 
“Press,”  the  agencies  are  asked 
to  indicate  how  many  press 
conferences  were  held  in  the 
year  ended  July  1,  1955,  by 
whom  conducted,  whether 
transcripts  are  available,  ac¬ 
creditation  methods,  whether 
any  background  or  briefing  con¬ 
ferences  took  place,  and  whether 
they  were  confined  to  the  press 
or  open  to  the  public. 


Government  Press  Quiz 

Pollowinq  is  the  section  of  the  Moss  Quiz  covering  Press  Relations 
specifically: 

1.  How  many  press  conferences  were  held  by  your  agency  from  July 

I,  1954  to  July  I.  19557  ' 

(a)  Who  held  these  press  conferences? 

(b)  What  is  the  basis  for  accreditation  of  persons  attending  the 
conferences  and,  if  special  accreditation  is  required  over  and 
above  the  general  accreditation  of  the  Senate  and  House  Press 
Galleries,  what  are  the  requirements? 

(c)  Are  transcripts  of  the  press  conferences  available? 

•  •  • 

2.  How  many  formal  or  informal  “background"  or  “briefing"  sessions 
have  been  held  by  your  agency  for  the  press  from  July  I,  1954,  to  July 
I,  1955,  and  who,  in  general,  was  invited? 

*  e  * 

3.  Which  employes  in  your  agency  exercise  public  information  functions 
including  press  contacts,  radio-TV  and  other  public  appearances? 

(a)  What  latitude  do  your  press  or  public  information  employes 
have  in  answering  questions  from  the  press  and  public? 

(b)  Which  employes  are  instructed  not  to  comment  to  the  press  or 
public  either  formally  or  informally? 

(c)  Is  any  review  made  of  the  actual  contacts  of  those  authoriitd 
to  speak  to  the  press? 

*  *  » 

4.  What  specific  restrictions  or  controls  are  imposed  by  your  agoney 
over  what  is  authorized  for  publication,  including  so-called  “strategic  In¬ 
formation?" 

(a)  Under  what  authority? 

jb)  Is  special  accreditation  required  now  by  your  agency  for  rap- 
resentatives  of  the  press  covering  either  domestic  or  overstts 
activities?  If  so,  please  explain  requirements  and  procedures. 

(c)  Are  any  special  restrictions  placed  upon  photographers  or  news¬ 
reel  and  television  representatives? 

(d)  Is  your  agency  now  preparing,  or  do  you  have  prepared,  plans 
for  news  censorship  in  wartime  or  other  national  emergency? 

(e)  What  is  the  nature  of  the  plans  or  planning? 

*  •  • 

5.  What  specific  requests  from  the  press  for  information  hava  baan 
denied  by  your  agency  between  July  I,  1954,  and  July  I,  1955? 

(a)  Has  release  of  Important  information  been  delayed  in  any  In¬ 
stances? 

(b)  Is  Information  from  your  agency  released  simultaneously  to  all 
nows  media? 

(c)  Has  your  agency  discriminated  against  any  news  media?  Plaasa 
explain. 


Personnel  and  methods  bear¬ 
ing  on  news  release,  or  suppres¬ 
sion  are  to  be  developed  through 
answers  to  a  series  of  ques¬ 
tions,  including:  “What  specific 
restrictions  or  controls  are  im¬ 
posed  by  your  agency  over  what 
is  authorized  for  publication, 
including  so-called  ‘strategic  in¬ 
formation?’  Under  what  au¬ 
thority?” 

Each  department  is  queried 
whether  it  is  preparing,  or  has 
prepaied,  plans  for  news  censor¬ 
ship  in  wartime  or  other  na¬ 
tional  emergency. 

What  Requests  Denied? 

Washington  correspondents 
particularly,  and  newsmen  gen¬ 
erally,  will  be  interested  in 
answeis  made  to  the  final  group 
of  questions  covering  “Press”: 

“What  specific  requests  from 
the  press  for  information  have 
been  denied  by  your  agency  be¬ 
tween  July  1,  1954,  and  July 
1,  1955? 

“Has  release  of  important  in¬ 
formation  been  delayed  in  any 
instance?” 


Plaintiff  Dismisses 
$200,000  Libel  Suit 

Texarkana,  Ark-Tex. 

Mrs.  Ruby  M.  Hightower  an¬ 
nounced  she  was  dismissing  a 
$200,000  libel  suit  filed  against 
four  defendants  as  a  result  of 
an  article  published  in  Look 
magazine,  excerpts  from  which 
were  subsequently  carried  in 
the  Texarkana  Gazette. 

Mrs.  Hightower’s  statement 
came  after  the  first  day  of  a 
deposition  hearing  in  which 
she  was  questioned  by  attomey> 
for  Cowles  Magazines  Inc, 
publisher  of  Look;  the  Ameii- 
can  News  Company,  which  dis¬ 
tributes  Look;  Texarkana 
Newspapers  Inc.,  publishers  of 
the  Gazette;  and  Clyde  I- 
Palmer,  president  of  the  news¬ 
paper  corporation. 

■rhe  article  in  question  dealt 
with  an  alleged  baby  black 
market.  Mrs.  Hightower  de¬ 
cided  to  dismiss  the  case  with 
prejudice’.  Attorneys  for  the 
defendants  explained  that  the 
term  ‘with  prejudice’  means 
that  she  cannot  refile  this  par¬ 
ticular  lawsuit. 
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K.  C.  Star,  Emil  Sees  Fined; 
Appeal  Will  Delay  Civil  Suit 


Imposing  Penalties,  Judge  Hopes 
High  Court  Will  Clarify  Issues 

Kansas  City,  Mo. 

An  appeal,  probably  to  the  Supreme  Court  of  the  United 
States,  was  set  in  motion  this  week  after  Federal  Judge  Richard 
M.  Duncan  imposed  fines  on  the  Kansas  City  Star  Company 
,ntl  Emil  A.  Sees  as  penalties  for  violating  the  Sherman  Anti- 
Trust  Law. 

Koy  A.  Roberts,  president  of  the  Star  company,  said:  “Of 
course  the  Star  and  Mr.  Sees  will  promptly  appeal,  in  full  con¬ 
fidence  of  the  ultimate  outcome.” 

Mr.  Roberts  himself  was 

named  in  the  original  indict-  f®".'  assistant  to  the 


ment  but  the  government  with- 


_  _  United  States  attorney  general, 

drew  criminal  charges  against  ^^her  had  asked  that  Judge 
him  three  days  before  the  trial  Duncan  not  only  fine  both  the 
began  last  Jan.  17.  Star  and  Mr.  Sees  the  maximum 

amount  but  also  send  Mr.  Sees 
Judge  Agreeable  to  maximum  period 

Judge  Duncan  remarked  that  of  time, 
he  had  e.xpected  there  would  be  “A  Lot  of  Work  ” 

an  appeal  and  he  hoped  the  ..jt  ^^s  been  a  lot  of  work  in 

higher  courts  would  have  the  tj,is  case,”  he  said.  “My  re- 
opportunity  to  clear  up  some  ^^^ks  are  not  the  remarks  of 
i|uestions  that  were  left  unan-  ^  vengeful  man.  I  am  aware 
swered  in  the  anti-trust  case  j^y  position  as  a  public  of- 
won  two  yeara  ago  by  the  New  j  ^oid  no  rancor.  Before 

Orleans  (La.)  Ttmes-Ptcayune.  j  game  out  here,  I  didn’t  know 
First  denying  defense  motions  Sees  and  I  have  nothing 

for  reversal  of  the  jury  verdict,  against  the  Star.” 
or  for  a  new  trial,  Judge  Dun-  ^j.  jjnkinson  discus.sed  what 
can  fined  the  company  $5,000  )jg  called  inadequacies  in  provi- 
and  Mr.  Sees,  its  advertising  di-  sions  for  penalties  in  anti-trust 
rector,  $2,500.  laws,  and  he  said  Congress  is 

The  jury  found  the  company  aware  of  this  inadequacy  be- 
guilty  last  Feb.  22  on  two  cause  it  has  raised  the  penalty 
counts  attempting  to  monopo-  from  a  maximum  of  $5,000  to 
liie  and  monopolization  of  the  |50,000. 
dissemination  of  news  and  ad¬ 


vertising  in  the  Greater  Kansas 


Judge  Duncan  broke  in  to 
ask:  “You  are  not  attempting 


City  area.  Mr.  Sees  was  found  apply  that  provision  here, 
guilty  only  on  the  attempt  jjre  you?” 


charge;  he  was  acquitted  on  the 
second  count. 

Civil  Case  Held  Up 
Both  charges  constitute  mi.s- 
demeanors,  with  a  maximum 
penalty  of  $5,000  fine  and  one 
year  imprisonment,  the  latter 


For  Maximum  Penalty 
Mr.  Jinkinson  said  he  was 
not  suggesting  a  $50,000  fine, 
that  neither  a  $5  000  fine  or  a 
.$50,000  fine  would  mean  any¬ 
thing  in  the  case. 

He  cited  .several  cases  to  sup- 
in  the  case  of  an  individual  de-  port  his  contention  that  maxi- 


fendant. 

Judge  Duncan  said  he  would 
defer  action  on  the  govern¬ 
ment’s  motion  for  a  summary 
judgment  in  a  pending  civil 


mum  penalties  should  be  as¬ 
sessed  against  the  defendants, 
then  added: 

“It  is  the  government’s  opin¬ 
ion  that  Mr.  Sees  is  entitled  to 


action  until  the  final  ruling  is  a  jail  sentence.  He  has  received 
made  on  the  points  subject  to  a  fair  trial.  He  had  the  benefit 
appeal  in  the  criminal  case.  He  of  good  counsel.  He  was  con- 
said  he  thought  it  would  have  victed  on  a  charge  of  an  at- 
heen  better  if  the  civil  action  tempt  to  monopolize,  a  charge 


had  been  tried  first. 

Judge  Duncan  as.sessed  the 


in  which  the  government  had  to 
prove  intent  and  the  jury  found 


fines  after  attorneys  for  the  that  it  did.  Therefore,  I  sub- 
Kovemment  and  for  the  Star  mit  that  a  maximum  fine  be  as- 
had  discussed  what  penalties  sessed  and  that  Mr.  Sees  gets  a 
should  be  made.  Earl  A.  Jinkin-  jail  sentence.” 
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Elton  L.  Marshall,  an  at¬ 
torney  for  the  Star,  spoke  up: 
“If  the  court  please,  I  must  say 
that  I  am  somewhat  surprised 
at  the  argument  that  has  just 
been  presented  to  the  court  by 
government  counsel.  Emil  Sees 
is  a  man  who  has  spent  practi¬ 
cally  all  of  his  lifetime  in  Kan¬ 
sas  City.  Undoubtedly  a  fine  and 
highly  respected  citizen,  and  we 
are  not  dealing  here  with  a 
matter  that  is  to  be  comparable 
with  murder  or  attempted  mur¬ 
der.  We  are  dealing  solely  with 
a  business  matter.  .And,  of 
course,  I  can’t  believe  that  even 
Mr.  Jinkinson  could  be  too  se¬ 
rious  as  to  that  contention,  and 
I  feel  confident  that  that 
argument  so  far  as  the  jail 
sentence  of  Mr.  Sees,  under  the 
circumstances  in  this  case,  can 
have  no  possible  application, 
and  is  far  beyond  the  pale  of  a 
reasonable  request  by  counsel 
for  the  government.” 

He  said  that  “no  one  ques¬ 
tions  that  the  Kansas  City  Star 
is  a  great  newspaper”  that  con¬ 
tributes  to  the  ^tterment  of 
its  community  and  said  that  the 
defense  felt  “only  a  modest 
amount  of  fine”  should  be  as¬ 
sessed  by  the  court. 

Judge  Duncan  then  said  he 
had  given  a  great  deal  of 
thought  and  consideration  to  the 
case  and  said  he  “wre.stled.  .  . 
a  good  long  while”  with  the 
question  of  whether  Sees  could 
be  found  guilty  of  an  attempt 
to  monopolize  “when  the  cor¬ 
poration  on  behaH  of  whom  he 
performed  all  his  actions  was 
found  guilty  of  monopolization.” 

Judge  Gives  Conclusion 

“I  came  to  the  conclusion,” 
he  said,  “that  under  the  nature 
of  the  case  that  Sees  could  be 
found  guilty  of  an  attempt  to 
monopolize  and  the  jury  could 
find  that  the  attempt  did  not 
result  in  monopolization  by  the 
company.” 

Judge  Duncan  then  com¬ 
mented  he  felt  it  was  unfor¬ 
tunate  that  the  criminal  case 
against  the  Star  and  Sees  had 
been  tried  before  the  civil  ac¬ 
tion. 

“There  are  so  many  issues 
that  could  have  been  touched 
upon  that  are  still  unsettled,” 
he  said. 

Judge  Duncan  continued: 

“Mr.  Jinkinson  has  stated  that 
the  amount  of  the  fine  is  not  of 
great  importance  and  1  agree 


How  Weekly  Fights 
Dailies'*  Competition 

Rexbvrg,  Ida. 

The  weekly  Rexburg  Jotir~ 
nal  has  taken  a  stand  against 
being  “beat”  by  big  city 
dalies  on  wedding  and  en¬ 
gagement  pictures. 

The  Journal  told  sub¬ 
scribers  they  would  be 
charged  a  nominal  fee  to 
cover  engraving  costs  for 
pictures  of  weddings,  en¬ 
gagements,  and  golden  wed¬ 
ding  anniversaries  when  the 
pictures  appear  first  in  the 
dailies. 

However,  it  emphasized 
that  when  pictures  appeared 
in  the  Rexburg  paper  on  the 
same  day  or  prior  to  release 
to  daily  newspapers,  there 
would  be  no  charge. 

so  far  as  dollars  and  cents  are 
concerned. 

“I  am  going  to  impose  the 
maximum  penalty  on  the  Star. 
It  will  be  fined  the  sum  of  $5,- 
000.  Whatever  acts  were  com¬ 
mitted  by  the  defendant  Sees 
were  on  behalf  of  the  Star.  If 
the  Star  can  be  fined  only  $5,- 
000,  Sees  shouldn’t  be  fined  the 
.same.  He  simply  was  one  of 
many  guiding  the  policies  of  the 
Star.  The  defendant  Sees  will 
be  fined  $2Ji00.  I  can’t  agree 
with  Mr.  Jinkinson  .  .  .  that  this 
case  should  carry  a  jail,  sen¬ 
tence.” 

Includes  Court  Costs 
Mr.  Jinkinson  then  asked  if 
the  penalty  included  court  costs, 
above  and  beyond  the  fine. 
Judge  Duncan  said  that  it  did, 
but  noted  that  “the  costs  don’t 
amount  to  much.” 

Mr.  Marshall  said: 

“You  know,  of  course,  an  ap¬ 
peal  will  be  taken.” 

Judge  Duncan  .said  that  he 
had  assumed  that  it  would  and 
added:  “I  had  hoped  .«o.” 

Mr.  Marshall  then  a.sked 
Judge  Duncan  to  make  an  order 
staying  payment  of  the  fine.s 
until  final  disposition  of  the 
case  on  appeal  had  been  made. 

Payment  Stayed 
Judge  Duncan  said:  “Yes.  I 
am  willing  to  do  that.  From  the 
testimony  I  heard  I  think  the 
Star  is  still  solvent.  An  order 
will  be  entered  staying  the  pay¬ 
ment  of  fines  pending  final  dis¬ 
position  on  appeal.” 

“I  didn’t  realize  the  Star  was 
that  broke,”  Mr,  Jinkinson 
commented. 

“It  is  our  thought  that  it  will 
never  be  necessary  to  pay  the 
fine,”  Mr.  Marshall  said,  “We 
expect  the  decision  to  be  re¬ 
versed.” 

{Continued  on  page  fiO) 
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Murdock  Certified 
To  ‘Fly  Blind’;  He’s  72 

By  Lee  Silberman 

Wichita 

Marcellus  M.  Murdock,  flying  publisher  of  the  Wichita 
Eagle,  has  won  a  Civil  Aeronautics  Administration  instrument 
rating,  qualifying  him  to  “fly  blind”  at  the  seasoned  age  of 
72  when  most  of  his  contemporaries  are  satisfied  merely  to 
ambulate  on  terra  firma  with  their  eyes  wide  open. 


Marcellus  M.  Murdock,  publisher  of  the  Wichita  Eagle,  right,  recants 
instrument  rating  certificate  from  James  P.  Colton,  Civil  Aeronautia 
Administration  aviation  safety  agent  who  gave  the  qualifying  taii. 


The  rating  certificate  was 
handed  the  veteran  Kansas 
newspaper  and  radio  station 
executive  following  a  rigorous 
two-hour  flight  test  during 
which  the  plane  was  deliberate¬ 
ly  “lost”  in  the  skies  and  had 
to  be  eased  in  for  a  landing 
without  the  pilot’s  visual  con¬ 
tact  with  his  surroundings. 

Successful  completion  of  this 
phase  of  CAA’s  rating  require¬ 
ments  came  as  sort  of  an  anti¬ 
climax,  however.  Mr.  Murdock 
caused  a  real  stir  in  national 
aviation  circles  last  February 
when  he  passed  the  agency’s 
written  navigation  examination 
with  the  highest  score  on  rec¬ 
ord. 

46  When  He  Started 

The  Eagle  publisher,  in  the 
opinion  of  Flight  Magazine, 
“may  very  well  be  the  nation’s 
number  one  sportsman  pilot.” 
He  started  gunning  for  the  in¬ 
strument  rating  in  the  Spring 
of  1954 — “to  prove  to  myself 
that  I  could  do  it,”  he  says. 
Learning  something  new  about 
flying  in  a  relatively  advanced 
stage  of  life  is  not  unusual  for 
the  vigorous,  keen-witted  Kan¬ 
san.  He  taunted  himself  with 
a  similar  challenge  26  years 
ago,  in  1929,  when  at  the  al¬ 
ready  ripe  age  of  46,  he  decided 
to  take  up  flying. 

Associates  at  the  Eagle  and 
KFH,  or  which  Mr.  Murdock  is 
executive  vicepresident,  were 
not  overly  surprised  when  “M. 
M.”  began  to  sandwich  blind¬ 
flying  lessons  and  skull  sessions 
into  an  already  crowded  sched¬ 
ule.  Over  the  years  they’ve  be¬ 
come  accustomed  to  his  going 
aloft  at  the  crack  of  dawn, 
later  bouncing  into  the  office 
for  a  full  day’s  stint. 

Mr.  Murdock,  who  has  logged 
in  the  neighborhood  of  4,500 
flying  hours  to  date,  has  often 
been  personally  at  the  controls 
to  fly  reporters  and  photogra¬ 
phers  on  stories  throughout  the 
state. 

“I  guess  we  pulled  some 
damn  fool  stunts  in  the  early 
days,”  he  confesses — such  as 
swooping  down  and  almost 
stalling  out  for  aerial  close-ups 


along  creek  beds  near  town  to 
flush  out  some  desperadoes 
sought  by  local  police.  On  the 
latter  occasion,  a  crow  hit  the 
leading  wing  edge  and  forced 
the  plane  into  an  emergency 
landing. 

'That  manhunt,  the  publisher 
recalls,  ended  gloriously  enough 
for  the  paper.  The  suspects 
were  finally  apprehended  in  a 
remote  place  in  Oklahoma  and 
by  following  railroad  tracks 
and  other  terrestial  landmarks 
by  which  he  navigated  in  those 
days,  he  was  able  to  fly  staffers 
in  and  out  of  the  area  ahead 
of  the  opposition. 

Always  Gets  A  Thrill 

In  recent  years,  Mr.  Murdock 
has  ducked  straight  news 
flights,  letting  professional 
pilots  handle  the  assignment. 
He  prefers  to  limit  his  piloting 
of  the  Wichita-made  single¬ 
engine  Beech  Bonanza,  fifth 
plane  he’s  owned,  to  business 
and  pleasure  jaunts  —  trips 
which  have  taken  him  to  both 
coasts  and  in-between  points 
many  times  over.  As  the  pas¬ 
senger  of  others,  Mr.  Murdock 
has  junketed  to  Europe,  South 
America  and  Alaska. 

The  publisher  of  the  family 
newspaper  started  by  his  fa¬ 
ther,  Col.  Marsh  Murdock  in 
1872,  says  he  never  ceases  to 
get  a  thrill  out  of  flying.  “Go¬ 
ing  up  there  in  space  has  an 
all-absorbing  quality  for  me,” 
he  explains,  “that  can  bring 
almost  instantaneous  release 
from  all  earthly  cares.” 

But  now  that  he’s  gone  in 
for  instrument  flying  the  old 
type  of  visual,  or  contact,  fly¬ 
ing  has  paled  by  comparison, 
he  admits. 

It  Keeps  Him  Young 

“Flying  by  instrument,”  says 
the  kindly  faced,  grey-thatched 
executive,  “opens  for  the  pilot 
a  completely  new  dimension  of 
personal  challenge  and  flying 
proficiency.  It  gives  him  as¬ 
surance  that  he  can  handle 
himself  under  marginal  or 
emergency  conditions.  And  he 
learns  to  appreciate  the  Ijmita- 


to  go  out  to  look  for  trouble.” 

Mr.  Murdock  concedes  that 
flying  has  kept  him  young.  A 
vibrantly  outgoing  individual 
with  a  clinically  introspective 
turn  of  mind,  he  points  out  that 
the  older  flyer  makes  up  for  his 
loss  in  diminished  reflexes  by 
gaining  in  better  judgment.  He 
believes,  further,  that  the  men¬ 
tal  demands  flying  makes  on 
the  pilot  and  the  younger  as¬ 
sociations  made  in  flying  helps 
to  keep  one  invigorated  both 
physically  and  in  outlooTc. 

Mr.  Murdock’s  unflagging 
enthusiasm  for  flying,  expressed 
both  in  Eagle  editorial  policy 
and  his  own  civic  activities  on 
behalf  of  aviation,  has  accom¬ 
plished  far  more  than  to  serve 
as  a  form  of  personal  therapy, 
however. 

Principally,  it’s  generally 
credited  with  having  been  one 
of  the  key  factors  responsible 
for  the  anomalous  metamor¬ 
phosis  of  Wichita,  a  landlocked 
prairie  city,  into  one  of  the 
country’s  leading  aviation  cen¬ 
ters. 

Aviation  Industry  Booster 

The  Wichita  Chamber  of 
Commerce  played  a  leading  role 
in  encouraging  the  development 
of  an  aviation  industry  in  what 
had  previously  been  largely  a 
wheat  marketing,  oil  and  live¬ 
stock  hub.  Significantly,  Mr. 
Murdock  served  as  chairman  of 
the  Chamber’s  aviation  com¬ 
mittee  during  the  ten  crucial 
years,  from  1929  to  1938,  dur¬ 
ing  which  Beech,  Boeing,  Cess¬ 
na  and  others  were  persuaded 


shop  in  Wichita.  During  this 
period,  too,  Wichita  opened  one 
of  the  country’s  first  fully  in¬ 
tegrated  municipal  airports. 

As  Bliss  Isely,  veteran  Knn- 
sas  newspaperman  and  historian, 
recalls  the  incident,  members  of 
the  Booster  Building  Co.  were 
assembled  on  the  field  one  Fall 
day  in  1928.  As  a  plane  landed 
and  taxied  over  the  hay  stub¬ 
ble,  Mr.  Murdock  remarked 
wistfully: 

“I’d  like  to  learn  to  fly  one 
of  those  things.” 

Walter  Beech,  ex-bamstonner 
who  had  just  formed  his  own 
manufacturing  company,  over¬ 
heard  him.  “What?”  he  scoffed. 
“You’re  too  old.” 

“I’ll  show  you  who’s  too  old," 
flared  the  newspaperman.  “Get’ 
me  a  plane  and  an  instructor.”' 

It  was  done.  A  pilot-instnic- i 
tor  was  hired  and  Mr.  Murdock 
bought  from  Mr.  Beech  ii 
Travel  Air  OX-5  open  cockpit 
biplane,  Wichita’s  first  widely 
known  commercial  make. 

At  this  juncture  Walter 
Beech  became  Mr.  Murdock’s 
personal  mentor.  The  publisher 
recalls  that  Mr.  Beech,  who  h»s 
since  died,  generally  managed 
to  be  around  while  he  was  tak¬ 
ing  lessons.  Once  when  h< 
turned  turtle  on  landing,  the 
first  of  several  of  his  airplane 
mishaps,  he  was  rushed  by  Mr. 
Beech  into  another  plane  and 
sent  immediately  aloft  lest  he 
become  flight-shy. 

But  for  all  his  solicitude,  he 
remembers  that  Walter  Beech 
never  accompanied  him  on  » 


of  flood  damage,  or  flying  low  tions  of  his  aircraft,  so  as  not  or  financially  aided  to  set  up  practice  flight. 
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Our  Chansins  City: 


20  Reporters  Tell 
Growth  in  20  Stories 


By  Kay  Erwin 

Current  changes  in  New  York 
City  and  its  suburbs  are  being 
recounted  currently  by  the  New 
York  Times  in 
a  series  of  20 
articles  by  20 
reporters. 

The  stories, 
which  began 
June  20  and 
will  end  Aug. 
26,  run  to 
about  two 
columns  each, 
appear  Monday 

Adams  and  Friday, 

accompanied  by  maps  and  aerial 
photos.  It  is  expected  the  stories 
will  add  up  to  approximately 
36,000  words. 

Picture  of  People 

They  are  human  words,  too, 
dealing  with  life  and  living. 
Statistical  and  sociological  in¬ 
formation  is  larded  in  without 
forfeiting  the  flavor  of  humani¬ 
ty,  a  feeling  that  here  is  a  pic¬ 
ture  of  people,  their  problems, 
pleasures  and  achievements 
with  constant  change  the 
changeless  order. 

Last  April  12,  Frank  Bailin- 
son,  a  copyreader  on  the  foreign 
desk,  mentioned  to  City  Editor 
Frank  S.  Adams  that  popula¬ 
tion  shifts  and  construction 
changes  in  widely  diverse  areas 
of  the  city  are  bringing  about 
wholly  new  conditions  and  as¬ 
pects  of  life  in  many  sections. 
He  suggested  some  articles  de¬ 
scribing  these  area-wide  de¬ 
velopments.  Mr.  Adams  was  in¬ 
trigued  with  the  idea  and  asked 
for  and  received  a  written  mem¬ 
orandum  outlining  the  sugges¬ 
tion. 

A  few  nights  later,  at  dinner, 
Harrison  Salisbury,  recently  re¬ 
turned  to  the  staff  after  a 
number  of  years  as  correspon¬ 
dent  for  the  Times  in  Mos¬ 
cow,  also  remarked  to  Mr. 
Adams  that  New  York  is  now 
a  fast-changing  city. 

City  Editor  Adams  was  im¬ 
pressed.  He  sent  a  memorandum 
on  April  25  to  Turner  Catledge, 
managing  editor,  and  Theodore 
M.  Bernstein  and  Robert  E. 
Garst,  assistant  managing  edi¬ 
tors,  beginning: 

“I  should  like  to  propose  a 
wries  of  stories  on  ‘Our  Chang- 
in  City’  to  take  up  in  detail  by 
areas  such  matters  as  popula¬ 


tion  shifts,  destruction  of  land¬ 
marks,  new  construction  and 
social  and  economic  changes.  In 
my  judgment  New  York  is 
changing  more  rapidly  and  dras¬ 
tically  at  the  present  time  than 
at  any  other  period  for  many 
years.” 

District  Divisions 

He  then  went  on  to  suggest 
that  the  city  be  divided  into 
districts,  that  the  stories  be  car¬ 
ried  as  general  news  or  in  the 
Sunday  real  estate  section,  and 
that  possibly  suburban  areas  be 
included. 

Approval  was  granted  for  the 
stories  to  appear  twice  weekly 
and  for  them  to  include  subur¬ 
ban  counties  in  New  York,  New 
Jersey  and  Connecticut. 

Mr.  Adams  promply  assigned 
Joseph  Ingraham,  a  25-year 
veteran  of  the  reportorial  staff, 
who  formerly  covered  Police 
Headquarters  and  knows  the 
city  thoroughly,  to  do  the  pre¬ 
liminary  survey  work  to  lay  the 
foundation  for  the  series.  Mr. 
Ingraham,  a  traffic  specialist, 
is  the  author  of  “Modern  Traf¬ 
fic  Control”  (Funk  &  Wag- 
nalls). 

After  three  weeks  of  assem¬ 
bling,  studying  and  evaluating 
statistics,  Mr.  Ingraham  was 
required  to  write  a  page  synop¬ 
sis  of  suggestions  for  each  of 
the  20  articles,  providing  basic 
statistical  data  about  population 
changes  and  income  level  in 
each  district. 

Each  reporter  was  given  his 
assigrnment  and  work  sheet  and 
had  a  week  in  which  to  do  re¬ 
search  and  write  his  article. 

20  Reporters 

The  assignments  went  to  Mr. 
Ingraham,  Meyer  Berger,  who 
wrote  the  first  overall  story; 
Harrison  Salisbury,  Peter 
Kihss,  Russell  Porter,  Layh- 
mond  Robinson,  Sydney  Gruson, 
Richard  Amper,  Charles  Grutz- 
ner,  Emanuel  Perlmutter, 
Charles  G.  Bennett,  Murray 
Schumach,  Ira  Lee  Freeman, 
George  Barrett,  Milton  Bracker, 
George  Home,  Merrill  Folsom, 
Edith  Evans  Asbury,  William 
Conklin  and  George  Cable 
Wright. 

Care  was  taken  to  see  that 
the  reporters  were  thoroughly 
familiar  with  the  areas  assigned 


them.  For  instance,  Mr.  Conk¬ 
lin,  who  lives  in  the  area,  was 
assigned  to  do  the  piece  about 
Bergen  and  Passaic  Counties  in 
New  Jersey  and  Mr.  Robinson, 
a  Negro  reporter,  who  knows 
Harlem  like  a  book,  was  as¬ 
signed  to  write  that  district’s 
story. 

Maps  and  Photos 

The  map  department,  headed 
by  Luke  Man^tch,  was  alerted 
by  Mr.  Adams  and  began  draw¬ 
ing  maps  of  each  district.  Pic¬ 
ture  Editor  John  Radosta  di¬ 
rected  preparation  of  illustra¬ 
tions,  most  of  which  were  aerial 
photos  made  by  Mike  Leibowitz. 

It  was  decided  that  each  story 
should  run  from  one  and  one- 
half  to  two  columns  in  length. 

Mr.  Ingraham  was  directed 
to  do  all  the  preliminary  work 
in  order  to  avoid  duplication 
and  bothering  city  departments 
for  statistics  needed  by  many 
reporters. 

He  found  that  accurate  sta¬ 
tistics  by  districts  could  be  ob¬ 
tained  only  by  following  city 
health  districts,  a  master  map 
of  which  was  obtained  from  the 
City  Health  Department. 

“I  set  out  first  to  determine 
what  we  needed,  where  to  get 
it,  how  much  statistical  data 
was  available  and  useful  and 
how  to  break  the  material  down 
without  too  much  detail,”  ex¬ 
plained  Mr.  Ingraham. 

“Frank  (City  Editor  Adams) 
made  the  point  that  each  report 
had  to  offer  a  human  story  of 
a  neighborhood  with  statistics 
merely  used  to  back  up  the  ob¬ 
servations  and  findings,”  he 
continued.  “For  instance,  when 
we  called  a  section  a  slum  area 
we  had  to  have  the  statistics  to 
back  up  the  statement. 

Crew  of  Clerks 

“I  talked  to  many  city  of¬ 
ficials,  real  estate  dealers,  com¬ 
munity  welfare  leaders,  minis¬ 
ters,  oldtime  cops  who  have 
known  their  precincts  for  a 
generation,”  said  Mr.  Ingraham. 
“All  city  departments — except 
the  City  Planning  Department 
— made  all  records  available  and 
assigned  personnel  to  assist  me. 
City  Planning  offered  its  rec¬ 
ords  but  said  it  lacked  funds 
for  providing  assistants.  Its 
records  were  in  such  shape  we 
could  not  use  them  until  we 
went  in  with  a  crew  of  clerks 
and  adding  machine  operators.” 

These  workers  made  tables  of 
figures  from  6,000  census  tracts, 
broken  down  into  96  districts, 
and  made  the  figures  fit  the 
districts  assigned  for  the  stories. 

Each  district  proved  to  have 
developed  outstanding  changes. 
In  sections  of  Queeens  Borough, 
growth  was  so  rapid  that 


months-old  population  statistics 
were  found  bo  be  out-of-date. 
Influx  of  Puerto  Ricans  has 
brought  great  changes  to  the 
fabric  of  the  West  Side.  Build¬ 
ing  of  the  United  Nations  and 
of  Idlewild’s,  International  Air¬ 
port  have  brought  vast  changes 
to  their  neighborhoods. 

The  research  division  of  the 
Times  advertising  department 
was  able  to  offer  a  vast  amount 
of  information. 

Work  Sheets 

The  work  sheet'  given  each 
reporter  provided  him  with  a 
full  list  of  new  office  and 
apartment  buildings  in  his  dis¬ 
trict,  statistics  about  population 
and  income  levels  and  land¬ 
marks  to  look  up  and  mention. 
Such  notations  as  this  one  on 
the  Williamsburg-B  u  s  h  w  i  c  k 
(Brooklyn)  sheet  were  aids: 
“Gone  is  Trommer’s  famed  beer 
garden,  a  popular  gathering 
place  that  died  about  10  years 
ago.” 

Mr.  Adams  insisted  that  the 
stories  be  a  human  study  with 
factual  background,  not  mere 
statistical  reports.  He  rode 
herd  on  the  entire  operation 
with  careful  rein,  putting  off 
his  vacation  a  week  in  order 
to  supervise  the  big  assignment. 

“Frank  ordered  a  light  touch 
with  the  factual  stuff,”  reported 
Mr.  Ingraham.  “Good  editing  is 
responsible  for  good  reporting 
in  this  as  in  all  cases.” 

Mr.  Berger’s  lead  to  the  first 
overall  story: 

“New  York  strained  almost 
to  bursting  between  1930  and 
1955,  the  tensest  quarter-cen¬ 
tury  in  her  302  municipal  years. 

“In  that  period,  though,  she 
struggled  out  of  black  depres¬ 
sion’s  pit  to  her  greatest  opu¬ 
lence.  She  maintained  her  popu¬ 
lation  lead  and  painfully  let  out 
her  stays  to  prevent  utter  traf¬ 
fic  strangulation.” 

Mr.  Adams  said  reader  re¬ 
action  has  been  highly  favor¬ 
able.  Complimentary  letters  have 
been  received  in  substantial 
volume  from  city  officials  and 
from  the  general  public  in  ap¬ 
preciation  of  this  tremendous 
effort  to  dissect  and  delineate 
a  place  and  its  people. 

• 

Weekly  TV  Listing 

Houston,  Tex. 

Beginning  with  its  issue  of 
Aug.  7,  the  HouHton  Chronicle 
is  including  an  eight-page  week¬ 
ly  television  guide  as  a  regular 
Sunday  feature. 

M.  J.  Butler,  assistant  busi¬ 
ness  manager,  pointed  out  that 
while  this  feature  will  be  in¬ 
corporated  as  an  insert  in  the 
feature  magazine,  it  can  be  re¬ 
moved  intact. 
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’Round  Their  Beats 


Tiny  Camera  Lights  Up 
Evidence  of  Gambling 


Norfolk,  Va.  I  am  glad  to  get  the  informa- 
News  stories  and  pictures  of  tion.” 

imbling  and  illegal  liquor  sales  news  team  was  sum- 

plush  oceanfront  establish-  nioned  to  appear  before  the 


gambling  and  illegal  liquor  sales 
in  plush  oceanfront  establish-  moned 
mcnts  in  Princess  Anne  County  jurors, 
and  Virginia  Beach  have  _ 
brought  a  grand  jury  investiga-  *** 
tion.  Ui 

The  stories,  written  by  Robert 
Smith,  Ron  May  and  his  wife,  xhe 


Race  Track  Brought 
Under  Closer  Watch 


Santa  Fe,  N.  M. 
The  work  of  two  reporters  for 


Jeanne  May,  Virginian-Pilot  re-  the  New  Mexican  has  resulted 
porters,  and  the  pictures  taken  in  a  shakeup  of  the  State  Rac- 


by  Neal  Clark  Jr.,  a  staff  pho-  jng  Commission  and  a  move  by 
tographer,  broke  in  the  Aug.  3  the  state  to  take  over 
Virginian-Pilot,  following  a  track  at  Ruidoso,  N.  M. 
week-end  investigation  by  the  Following  an  investigj 
team  of  writers  and  photogra-  Sports  Editor  Bill  Bail 
pher.  Reporter  Neil  Addingto 


Following  an  investigation  by 
Sports  Editor  Bill  Bailey  and 
Reporter  Neil  Addington,  Rac- 


Jeanne  May  and  Mr.  Smith’s  ing  Commissioner  Oliver  M.  Lee 
wife  did  some  gambling  at  the  resigned.  Gov.  John  F.  Simms 
roulette  tables  and  came  away  .said  he  moved  into  the  matter 


$50  the  losers.  The  reporters 
also  got  into  a  craps  game  but 
lost  only  a  few  dollars. 

Mr.  Clark  concealed  a  tiny 
German-made  Minox  camera  in 
a  cigaret  package  in  order  to 
get  the  pictures,  which  showed 
the  activities  at  gaming  tables. 

At  no  time  was  Mr.  Clark 
detected,  but  tie  had  some  un¬ 
easy  moments.  The  small  cam¬ 
era  left  room  for  a  few  ciga¬ 
rettes  in  the  king-size  pack.  Mr. 
Clark  cut  a  small  hole  in  the 
narrow  side  of  the  package  be¬ 
hind  which  was  the  camera 
lens. 

To  snap  a  picture  it  was  nec¬ 
essary  for  Mr.  Clark  to  hold  the 
cigaret  package  against  his 
shirt,  just  above  his  belt,  and 
push  a  small  button  beneath  one 
of  the  larger  side  of  the  pack¬ 
age.  The  shutter  speed,  lens 
opening  and  focus  adjustments 
were  set  in  advance.  In  order 
to  advance  the  film  after  a  pic¬ 
ture,  Mr.  Clark  had  to  slide  the 
camera  part  way  out  of  the  cig¬ 
aret  package.  After  long  and 
patient  practice  he  learned  to 
do  this  with  one  hand  with  the 
camera  in  his  pocket. 

Twice  Mr.  Clark  feared  that 
attendants  in  the  gambling 
rooms  had  heard  the  whirr  of 
his  camera  when  he  shot  a  pic¬ 
ture  or  the  click  when  the  film 
was  wound.  On  these  occa.sions, 
he  whipped  out  a  cigaret  and 
asked  for  a  light. 

The  grand  jury  probe  was 
called  immediately  by  Judge 
Floyd  E.  Kellam,  who  said:  “It 
appears  to  me  that  the  report¬ 
ers  have  done  an  excellent  job. 


(Continued  on  page  63) 


HOT  PROMOTION  STUNT  w«i  the  ice-melting  guessing  game  of 
the  Charleston  (W.  Va.)  Daily  Mail  which  helped  to  keep  readers' 
minds  on  the  torrid  spell.  Promotion  Manager  Frank  Shaffer,  left, 
and  Photographer  Earl  Benton  watch  a  25-pound  cake  of  ice  slip 
away  quietly,  but  slowly.  An  iceman  said  it  would  disappear  "in 
about  two  hours.”  Actually  it  was  7  hours,  37  minutes  before  only 
a  wet  spot  remained. 


Cussing,  Inc.  Profits  from  Damn  Good  Stock 


By  Bill  Augsburger 

This  will  probably  be  dis-  All  utterances  were  to  count  the  stock  was  quoted  at  $1.70 
turbing  news  to  the  vice-  whether  in  lower  case  agate  bid,  a  neat  $1.56  paper  prof- 
president  in  charge  of  grub-  or  120  point  Cooper  bold.  The  it  on  each  of  the  500  shares, 
stakes  in  the  Toronto  office  honor  system  was  invoked —  What  worries  Messrs.  Lue- 
of  Thompson-Lundmark  Gold  a  particularly  interesting  dicke  and  Van  Slyck  now  is 
Mines,  Ltd.  Anyway  he  rule  that  ought  to  prove  how  their  exploit  will  look 
should  know  that  whatever  something.  Such  mine  run  in  the  story  books  for  kiddies 
Thompson-Lundmark  is  dig-  mouthings  as  “hell”  and  should  their  financial  empire 
ging  for  in  Ontario  and  Que  “damn”  were  exempt,  w'hen  pyramid  into  something  with 


ging  for  in  Ontario  and  Que  “damn”  were  exempt, 
bee  is  being  financed  in  part  standing  alone,  that  is. 
by  the  wages  of  profanity.  The  tainted  dimes 


a  curse  behind  it. 

by  the  wages  of  profanity.  The  tainted  dimes  went  The  irony  of  the  whole 
It  probably  also  will  be  into  a  piggybank,  named  thing  is  that  the  editors 
disturbing  new-  to  certain  Mephisto.  In  no  time  at  all,  thought  they  were  buying  a 
hapless  staffers  on  the  New  Mephisto  yielded  a  $75  gold  mine  stock,  based  on 
York  Journal  of  Commerce,  bonanza  which  brought  about  information  they  found  in  the 
who  happened  to  be  on  the  a  certain  amount  of  con-  prospectus.  It  now  develops 
receiving  end  of  said  pro-  trition  in  hard-boiled  editor-  that  Thompson  -  Landmark 
fanity,  to  know  that  their  ial  hearts.  What  to  do  with  has  exten.eive  iron  ore  hold- 
top  editors  have  parlayed  the  boodle?  ings  in  Quebec  and  recently 


the  boodle?  ings  in  Quebec  and  recently 

g  $75  worth  of  expletives  into  Editors  Luedicke  and  Van  found  quantities  of  uranium  | 
I  a  paper  profit  of  about  $775.  Slyck  buttonholed  Securities  lurking  among  the  lodes.  § 

g  To  clarify,  it  all  started  Expert  J.  Louis  Donnelly.  A  Canadian  railroad  has  | 

p  like  this.  A  few  months  ago  Did  he  know  of  a  good  spec-  built  an  extension  of  its  f 

g  Editor  Heinz  E.  Luedicke  ulation  —  say  in  the  gold  line  to  reach  Thompson  prop-  | 

m  and  Managing  Editor  Milton  mine  or  uranium  field?  Mr.  erties  and  everything  looks  | 

1  Van  Slyck  decided  to  put  Donnelly  did.  It  was  Thomp-  ro.sy  no  matter  how  electric  | 

B  their  spasmodic  cuss  words  son-Lundmark,  then  selling  becomes  the  air  in  the  Jour  | 

B  on  a  paying  basis.  Between  on  the  Toronto  Stock  Ex-  nal  of  Commerce  city  room  | 

1  them  they  took  an  oath —  change  for  about  14  cents  a  at  times.  | 

H  this  time  a  polite  one — to  share.  And  Expert  Donnelly?  He  i 

B  self-impose  10  -  cent  fines  Plungers  Luedicke  and  Van  shudders  to  think  how  much  | 

1  after  each  outburst.  Slyck  uttered  a  simultaneous  more  there  would  have  been  | 

g  The  editors  laid  down  their  “hot  damn”  and  bought  500  in  Mephisto’s  innards  on  his  m 
g  own  version  of  Queensbury  shares  for  $70  plus  broker’s  account  if  the  stock  had  gone  1 

1  rules  as  applied  to  cussing,  commission.  At  this  writing  the  other  way.  | 
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BACK-SEAT  JUDGES 

Low,  Montreal  Star 


DEAD  END 

Hesse,  Sf.  Louis  Globe-Democrat 


PLENTY  OF  FUEL 

Berryman,  Washington  Star 


If  •  lieve,  as  stated  in  our  opening  fTl •  *  1  J  who  invoke  the  Fifth 

JVlOntffOnTOrV  announcement  on  July  22,  1954,  1  11X108  ijUllCl  Amendment  before  official 

^  that  ‘there  is  room  in  Alabama’s  i  Government  agencies  is  a  mat- 

PT-nrlc  fast-growing  Capital  City  for  T  ter  of  such  fundamental  con- 

1  dUlv/HJ.  more  than  one  point  of  view.’  O  cern  that  it  should  be  passed 

|-v  I  I  •  I  •  And  though  we  have  not  sue-  4 1 1  9  ■pj  i  •  upon  through  a  city  wide  mem- 

rllhhrrltinn  ceeded  m  establishing  a  second  nth  Holir-V  bership  referendum.  We 

ruuill^atiuil  Montgomery,  those  strongly  urge  our  representa- 

Montgomery,  Ala.  with  good  memories  know  that  Officers  of  the  New  York  tives  in  the  Executive  Board  of 
The  Montgomery  Examiner,  competition,  as  in  all  such  in-  Times  Unit  of  the  Newspaper  the  Newspaper  Guild  of  New 
evening  tabloid,  published  as  a  stances,  has  brought  improve-  Guild  proposed  this  week  that  York  and  in  the  Representa- 
daily  (except  Saturday)  for  12  ment  to  the  Advertiser-Journal,  a  citywide  membership  referen-  tive  Assembly  to  press  for  such 
months  and  as  a  weekly  for  23  We  salute  them  as  the  victors,  dum  be  conducted  to  establi.sh  a  referendum,  in  which  all 
years  before  becoming  a  daily,  and  challenge  them  to  give  policy  toward  “Fifth  Amend-  members  would  have  the  right 
suspended  publication  Aug.  5.  Montgomery  and  the  State  of  ment”  dismissals.  to  vote. 

The  suspension  leaves  the  Alabama  newspapers  worthy  of  The  recent  American  News-  “In  the  case  of  Melvin  L. 
jointly  owned  Montgomery  Ad-  tl’is  important  and  wonderful  paper  Guild  convention  re.solved  Barnet  the  reason  given  by  the 
vertieer,  morning,  and  Mont-  city,  that  locals  “need  not”  oppose  Publisher  in  his  letter  of  dis- 

gomery  Journal,  evening,  alone  “In  order  to  clear  the  record,  the  firing  of  members  who  have  missal  is  one  that  fails  to  set 
in  the  field.  let  it  be  stated  that,  despite  been  proven  to  be  communists  forth  an  adequate  basis  for  dis- 

Charles  G.  Dobbins,  publisher  rumors  to  the  contrary,  every  within  a  period  of  six  months  charge  under  the  Guild  con- 

and  editor  of  the  Examiner,  an-  cent  of  the  substantial  amount  prior  to  discharge.  tract.  If  allowed  to  stand,  it 

nounced  with  “deep  regret  the  spent  in  the  effort  to  give  Mont-  The  'Times  Unit’s  grievance  might  j^pYtuze  the  job  secur- 
end  of  an  effort  extending  over  gomery  an  independent  daily  committee  was  authorized  by  ity  of  Guild  members  in  cases 
nearly  eight  years,  to  establish  newspaper  has  come  from  the  the  officers  to  discuss  the  case  that  have  nothing  to  do  with 
newspaper  competition  in  Mont-  publisher  and  the  members  of  of  Melvin  L.  Barnet,  financial  subversion  or  the  Fifth  Amend- 
gomery.”  He  said  plans  for  his  family.  Obligations  of  the  news  copy  editor,  who  was  ment. 

possible  renewal  of  publication  Examiner  will  be  paid  in  full.”  dismissed  after  he  invoked  the  for  these  reasons,  we  will 

^  ^  .0  A _ J  qqU  TiiYitta  tvianoapowionf  T/\  mapf 


as  a  weekly  will  be  announced 
later. 

Advertising  Lack 


Loan  Shark’s  Name 


dismissed  after  he  invoked  the  “For  these  reasons,  we  will 
protection  of  the  Fifth  Amend-  Times  management  to  meet 
ment  before  the  Senate  Sub-  with  the  Guild  in  grievance 
committee  on  Internal  Security,  proceedings  under  the  contract 
Times  management  has  ex-  between  the  Times  and  the 


Siebert  Will  Direct 


Urbana-Champaign,  Ill. 
Fredrick  S.  Siebert,  director 


“The  reasons  for  defeat  of  plained  that  circumstances  Guild, 

efforts  to  build  independent  other  than  the  Fifth  Amend-  * 

newspaper  voices  in  American  Philadelphia  ment  plea  caused  it  to  discharge 

cities  are  undoubtedly  complex.  The'  Philadelphia  Daily  News  Mr.  Barnet.  Siebert  Will  Direct 

but  in  Montgomery  the  basic  has  turned  over  to  the  Pennsyl-  The  guild’s  grievance  is  based  Inatitutf 

explanation  is  simply— lack  of  vania  State  Banking  Depart-  on  a  contention  that  the  man-  '  '  ^ 

advertising,”  Mr.  Dobbins  de-  ment  the  name  and  details  of  agement’s  reasons  are  not  Urban a-Ch am paign.  Ill. 

dared  in  his  front-page  state-  the  activities  of  what  the  news-  covered  in  the  contract.  Fredrick  S.  Siebert,  director 

ment.  “National  advertising  paper  terms  a  “big-time  usur-  After  hearing  a  report  from  of  the  University  of  Illinois 

showed  steady  gains,  yet  de-  er”.  The  disclosure  was  made  the  grievance  committee,  the  School  of  Journalism  and  Corn- 
spite  healthy  readership  growth  in  one  of  a  series  of  articles  unit  officers  unanimously  ap-  munications,  has  been  named  by 
during  the  year’s  operation,  the  News  is  doing  on  the  Loan  proved  the  following  statement:  Pres.  Lloyd  Morey  to  be  acting 
local  advertising  failed  to  keep  Shark  Racket.  The  name  has  “The  officers  of  the  New  York  <lirector  for  one  year  of  the  In- 

pace.  Determined  work  over  not  been  published,  pending  of-  Times  Unit  of  the  Newspaper  stitute  for  Communications  Re- 

many  months  to  gain  just  the  ficial  action.  Guild  of  New  York  believe  that  search. 

additional  one  standard  page  of  The  Daily  News  switchboard  it  is  the  duty  of  every  Ameri-  He  will  take  over  Sept.  1 

advertising  per  day — the  mini-  has  been  kept  busy  daily  with  can  who  has  any  knowledge  of  the  post  left  by  Prof.  Wilbur 
mum  gain  needed  to  put  the  calls  from  Loan  Shark  victims  the  Communist  conspiracy  to  Schramm,  who  is  going  to  Stan- 
paper  in  the  black — was  un-  since  the  expose  started.  More  cooperate  unreservedly  with  the  ford  University.  The  Institute, 
availing.  than  200  letters  were  also  re-  authorized  agencies  of  Govern-  a  unit  of  the  Graduate  College, 

“The  costs  notwithstanding,  ceived  in  one  week,  complaining  ment.  was  establi.«hed  in  1947  to  study 

we  feel  no  regrets  for  having  about  the  activities  of  illegal  “We  feel  that  the  basic  issue  basic  problems  of  communica- 

tried  and  failed.  We  still  be-  money  lenders.  of  Guild  policy  toward  its  mem-  tions  and  mass  media. 
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Press  Has  ’56  Preview 
At  Governors’  Parley 


Press  Rallied 


through  arrangements  made  by 
the  Chicago  Daily  News. 

At  the  Edgewater  Beach,  ap- 
proximately  125  press,  radio- 
TV  newsmen,  including  photog-  v-Fl  A  1 
raphers,  were  registered  to  j  ^  I  I  • 

the  conference.  Of  this  i^OlOITlJDlQ. 


Chicago  hour  wait,  while  Harriman  and  number,  about  55  were  political 
A  preview  of  1956  presiden-  Stevenson  enjoyed  a  dinner  to-  editors  and  reporters  repre-  Inter  American  Press  Asso. 
tial  possibilities  has  been  one  gether,  the  reporters  prevailed  senting  newspapers,  wire  serv-  ciation  this  week  called  on  the 


of  the  biggest  items  for  the  on  the  two  men  to  talk  briefly  ices  and  newspaper  syndicates, 
press  to  cover  at  the  47th  an-  of  their  visit.  An  air-conditioned  press 

nual  Governors’ Conference  here  Harriman  told  reporters:  “I  room  was  set  up  in  the  Michi- 


this 


press  and  radio  of  the  Western 
Hemisphere  to  condemn  the  es¬ 
tablishment  of  press  censorship 


week  at  the  Edgewater  am  for  Stevenson.”  The  latter,  gan  Room,  directly  l^low  the  Colombia  and  the  govem- 


Beach  Hotel.  when  asked  if  he  had  reached  niain  ballroom.  Directing  press 

Virtually  overshadowing  the  a  decision  to  run  again,  said:  operations  was  Brevard  Crih- 
formal  sessions  of  the  confer-  “Yes,  but  I’m  not  prepared  to  field.  Eastern  representative  of 


ence,  which  have  been  open  to  tell  you.’ 
the  press,  have  been  the  daily  j^j._  Stevenson  later  met  re¬ 
news  conferences  with  gov-  porters  covering  the  conference 
ernors.  Each,  in  turn,  has  been  at  a  dinner  in  the  Tavern  Club 
sounded  out  on  his  views  con-  given  by  Stephen  A.  Mitchell, 
cerning  President  Eisenhower,  Chicago  attorney  who  was 
whether  he  will  run  again  and  formerly  Democratic  National 
if  he  does,  will  he  be  re-elected.  Chairman. 


the  Council  of  State  Govern 
ments. 


Mentions  Possible  Deadline 


ment’s  closure  of  El  Tiempo,  of 
Bogota. 

The  executive  committee  of 
the  association  invoked  the 
“Panama  Doctrine,”  under 
which  lAPA  and  the  Inter 
American  Association  of  Broad¬ 
casters  are  pledged  to  come  to 
the  defense  of  any  member  vic- 
Dayton,  Ohio  ^ijj^  Qf  aggression. 

Eighteen  union  stereotypers  .  e1  Tiempo  was  shut  down 
employed  by  the  Dayton  Daily  government  had  es- 

News  and  Journal  Herald  went 


Dayton  Newspapers’ 
Slereotypers  Strike 


iTi<riii.,uiis  rusaiuic  i^cauiiuc  Mr.  Stevenson  said  he  —  ^vews  ana  journal  neraia  went  tohliahpH  «  tiirhi-  r>pnonr«hin 

There  appeared  to  be  .*«  De”.ocrate  „„  Aug.  11.  Ae  E  &  P  Se  Colomblal.  prer 

agreement,  even  among  Demo-  ^cioss  country  between  now  and  to  p^ess  it  was  doubtful  executive  committee  chair- 

crats,  that  Mr.  Eisenhower  will  November  when  he  would  an-  newspapers  would  be  pub-  of  lAPA  John  R  Reite- 

sppW  rp-piPPHnn  will  win  "ounce  what  he  IS  going  to  do  lished.  Picket  lines  were  es-  mgygr/  publisher  ^  the  Hart 


seek  re-election  and  will  win,  ,  ..  ...  - 

barring  a  major  political  up-  re^rdmg  the  presidential  race,  tablished.  (Conn.)  Courant,  cabled 

set.  He  outlined  his  views  on  The  stereotypers  turned  down  President  Rojas  Pinilla  as  fol- 

Gov.  Averill  Harriman  of  foreign  and  domestic  policies  a  wage  offer  that  would  amount  jo^s:  “All  of  the  resources  of 

New  York  provided  headlines,  answered  questions  from  to  $7  more  a  week,  $4  of  it  ^j^g  inter  American  Press  As- 

following  a  dinner  with  Adlai  press  rel^ative  to  his  views  retroactive  to  last  May  when  sociation,  with  its  more  than 
E.  Stevenson  in  the  latter’s  concerning  the  Eisenhower  Ad-  the  old  agreement  expired.  400  members,  will  be  mobilized 

Libertyville  home.  Mr.  Harri-  niinistration.  ^  defense  of  our  Colombian 

man  let  it  be  known  that  he  He  made  it  clear  he  was  not  Guild  Voted  Out  colleagues  and  in  the  interests 

will  support  the'  1952  Demo-  afraid  to  run  against  President  Ottawa  of  freedom  and  democracy  in 

cratic  presidential  candidate  if  Eisenhower,  nor  would  his  de-  \  majority  of  the  news  and  the  Americas.” 

Mr.  Stevenson  chooses  to  run.  cision  be  based  on  whether  or  circulation  employes  of  the  The  closure  of  El  Tiempo,  one 

However,  at  an  earlier  press  not  the  press  was  favorable  to  Ottawa  Journal  voted  this  week  of  Latin  America’s  leading 

conference.  Gov,  Harriman  bis  candidacy.  against  retaining  the  American  morning  dailies,  was  connected 

ducked  several  opportunities  to  A  transcript  of  his  remarks  Newspaper  Guild  as  bargain-  with  the  death  of  Emilio  Correa, 

silence  reports  that  he  is  a  was  later  provided  to  newsmen  ing  agent.  publisher  of  the  newspaper 

candidate  himself.  “General  re-  Diario  De  Pereira,  and  his  son, 

action  among  newsmen  was  that  /, ,  i  i  •  t  •  .  Carlos.  Roberto  Garcia  Pena, 


acLiuii  aiiiuiig  iiewsiiieii  was  tnai  n  I  1  •  T  *  I  V/arios.  ivooerio  uarcia  rena, 

Harriman  succeeded  in  throw-  (_,rait  rFODe  Lhairman  mSlStS  Phblisherot  El  Tiem^,  disputed 


ing  gasoline,  rather  than  cold 
water,  on  the  presidential  lire 
some  of  his  aides  have  been 
building  in  the  East,”  reported 
Charles  Cleveland,  Chicago 
Daily  News. 


On  Apology  for  Headlines 


Trek  to  Libertyville 


Vancouver,  B.  C.  of  the  newspaper  to  be  present. 
The  Tapper  Royal  Commis-  Mr.  Tapper  directed  that  the 
sion  censured  the  Vancouver  apoloKy  appear  in  print,  and 


Herald  and  demanded  an  a- 
The  Harriman-Stevenson  par-  pology  for  two  headlines  appear- 
ley  almost  went  uncovered  when  ing  in  the  paper’s  edition  of 
a  bulletin  board  announcement  Aug.  9. 

in  the  press  room  stated  that  Publisher  Gerald  M.  Brown 
only  photographers  for  still  pic-  and  Managing  Editor  Glyn 

tures  and  silent  newsreel  cam-  Lewis,  through  their  counsel, 

eramen  would  be  admitted  to  made  a  “complete,  absolute  and  more  apt  to  prejudice  the  pub- 

the  Stevenson  estate.  It  was  unreserved”  apology  and  blamed  said, 

stressed  that  reporters  were  the  headlines  on  a  staff  depleted  Mr.  Tupper  said  that  at  the 


Mr.  Brown  nodded  agreement. 

The  main  headline  to  which 
Mr.  Tupper  took  exception, 
read:  “Oscar  Orr  te.stifies: 
Chief  Sought  ‘Ease-Up’  on  Some 
City  ‘Leggers.’  ” 

I  can  not  think  of  anything 


the  government’s  statement  that 
the  Correas  were  killed  in  an 
automobile  accident;  he  said 
they  had  been  assassinated. 

The  editor  offered  to  publish 
the  government’s  version  fully 
and  prominently.  General  Rojas 
Pinilla  demanded  that  the  paper 
print  an  abject  retraction  writ¬ 
ten  by  government  officials  but 
presented  as  if  it  were  written 
by  Dr.  Garcia  Pena.  This  was 
to  be  published  on  the  front 
page  for  30  days. 

Dr.  Eduardo  Santos,  the 
newspaper’s  owner,  a  Liberal 


not  invited  and  that  there  would  and  overworked  due  to  sick-  opening  of  the  hearings  he  had  ex-president  of  Colombia,  join^ 


be  no  interviews  or  statements,  ne.'s.  taken  “The  opportunity  of 

However,  Mr.  Cleveland  of  “There  was  no  mal-intent,”  naming  reporters  to  ^  advise 

the  Daily  News,  together  with  Counsel  D.  L.  Vaughan  said,  editors”  to  be  careful  in  their 

George  Tagge,  Chicago  Tribune  after  Mr.  Tupper  branded  it  as  handling  of  stories, 

political  editor,  and  Douglas  “gross  stupidity.”  “Any  comment  which  dis- 

Cornell  of  the  Associated  Press  Mr.  Brown  and  Mr.  Lewis  at-  criminates  against  a  man  who 
decided  to  make  the  25-mile  tended  the  hearing,  sitting  to 
trek.  They  commandeered  one  investigate  charges  of  graft  and 
of  the  less  expensive  automo-  laxity  among  the  city  police 
biles  being  used  by  the  gov-  force,  an  hour  after  R.  H.  Tup- 
ernors’  aides.  After  a  three-  per  called  for  representatives 


with  his  editor  in  refusing  to 
submit  to  the  indignity.  The 
Government  closed  the  paper. 

Police  and  Army  units  dis¬ 
persed  a  group  of  women  who 
gathered  at  the  Plaza  Bolivar 


has  not  had  an  opportunity  of  to  demonstrate  for  press  free- 
testifying  is  unfair,”  he  said,  dom  and  a  planned  National 
“In  this  case  it  is  even  worse  Press  Commission  assembly  of 
because  there  is  a  direct  charge  newspaper  editors  and  man- 
against  him  which  is  untrue.”  agers  was  denied  a  permit. 
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F  Advertiser  •  Newspaper 

ABC  Values  Stressed 
In  October  Campaign 


October  will  again  be  ABC 
Month. 

The  Audit  Bureau  of  Circula¬ 
tions  anticipates  that  between 
800  and  1,000  daily  and  weekly 
newspaper  members  will  parti¬ 
cipate  in  the  program. 

2  Major  Themes 
The  campaign  planned  for 
October  will  be  an  intensive 
educational  project  by  the  Bu¬ 
reau’s  media  members  through¬ 
out  U.  S.  and  Canada.  It  will 
feature  two  major  themes:  (1) 
“Only  published  media  can  pro¬ 
vide  data  comparable  to  ABC 
Facts  about  their  audiences,” 
for  magazine  and  farm  publica¬ 
tions;  (2)  “ABC — the  adver¬ 
tiser’s  highest  standard  of  cir¬ 
culation  value,”  for  newspa¬ 
pers  and  business  papers. 

Working  kits,  containing 
sample  materials  and  promotion 
suggestions,  will  be  sent  to 
newspapers  by  the  end  of  Au¬ 
gust,  according  to  Alan  T.  Wol¬ 
cott,  Bureau  vicepresident  and 
director  of  public  relations.  A 
new  series  of  display  ads,  as 
well  as  envelope  enclosures,  will 
form  the  basis  of  the  1955  ABC 
Month  kit. 

Purpose  of  this  month-long 
campaign  is  to  create  a  better 
awareness  and  understanding  of 
the  significance  and  values  of 
ABC  -  audited  circulation  by 
space  buyers  at  both  the  na¬ 
tional  and  local  level.  “It  is  our 
task  in  ABC  Month  to  point 
up  these  values,  dramatizing 
them  in  advertisements,  folders, 
editorial  copy  and  in  special 
promotions,”  said  Mr.  Wolcott. 

Started  in  1953 
The  all-media  ABC  Month 
campaign  was  originated  in 
1953.  During  the  two  years  of 
its  existence,  more  than  800 
newspapers  participated  each 
year. 

“The  ABC  Month  program,” 
.said  John  H.  Platt,  chairman  of 
the  ABC  board  of  directors, 
“offers  all  members — publishers, 
advertisers  and  agencies  alike, 
an  opportunity  to  co-operate  in 
creating  a  better  understanding 
and  a  greater  appreciation  of 
the  work  of  the  Bureau.  Both 
members  and  nonmembers 
should  be  better  informed  on 
what  the  Bureau  is,  in  terms  of 
historical  organization,  and 
more  importantly,  on  how  ABC 


operations  undergird  business  in 
its  marketing  activities.” 

More  Under  Audit 

A  greater  percentage  of  the 
total  reported  daily  and  Sun¬ 
day  average  net  paid  newspaper 
circulation  in  the  United  States 
and  Canada  is  being  audited  and 
reported  by  the  Audit  Bureau 
of  Circulations  than  ever  be¬ 
fore,  according  to  a  survey  just 
completed  by  the  Bureau. 

ABC  member  daily  and  Sun- 
d  a  y  newspapers  distribute 
96.02%  of  a  total  combined 
morning,  evening,  all  day,  and 
Sunday  net  paid  circulation  of 
107,033,940  copies  per  issue. 

Actually,  the  ABC  member 
combined  average  total  of  102,- 
772,675  is  down  slightly 
(0.35%)  from  a  year  ago.  Non- 
ABC  papers  suffered  a  com¬ 
bined  loss  of  3.59%,  bringing 
the  unaudited  total  down  to  4,- 
261,265. 

The  Bureau’s  survey,  which 
covers  the  six-month  average 
for  the  period  ending  March 
31st,  shows  the  following: 

In  the  United  States,  ABC 
audited  circulation  for  morning 
papers  has  increased  1.31%, 
and  for  evening  papers,  0.81% 
over  a  year  ago.  In  Canada, 
ABC  audited  circulation  for 
morning  papers  has  increased 
5.47  per  cent,  for  evening  pa¬ 
pers  it  has  increased  2.  41%, 
and  for  Sunday  papers,  it  has 
increased  0.24%. 

U.  S.  Sunday  audited  circula¬ 
tion  totals  are  off  2.13%  from 
the  totals  shown  in  the  1954 
study. 

The  study  includes  informa¬ 
tion  from  2,284  U.  S.  daily  and 
Sunday  papers  and  103  Ca¬ 
nadian  daily  and  Sunday  papers. 

• 

Miller  Heads  Agency 
Marketing  Division 

Chicago 

Raymond  E.  Miller  has  been 
named  vicepresident  and  direc¬ 
tor  of  the  marketing  division 
of  Needham,  Louis  &  Brorby, 
Inc.,  it  was  announced  here  by 
Maurice  H.  Needham,  president 
of  the  agency. 

Previously  a  member  of  the 
agency’s  merchandising  division, 
Mr.  Miller  resigned  from  Norge 
Sales  Corp.,  to  rejoin  NL&B. 


Arthur  R.  Moloughney 

Hart  Succeeds 
Kobak  at  ARF 

William  A.  Hart,  retiring 
after  31  years  as  director  of 
advertising  of  E.  I.  du  Pont  de 
Nemours,  Inc.,  has  accepted  the 
presidency  of  the  Advertising 
Research  Foundation.  He  will 
succeed  Edgar  Kobak  as  presi¬ 
dent  on  Nov.  1. 

A  former  president,  vice- 

president,  and  director  of  the 
Association  of  National  Adver¬ 
tisers,  and  formerly  vicepresi¬ 
dent  of  the  National  Better 

Business  Bureau  and  the  Ad¬ 
vertising  Federation  of  Ameri¬ 
ca,  Mr.  Hart  has  been  a  mem¬ 
ber  of  the  ARF  board  since 
December,  1953.  He  also  serves 
as  chairman  of  the  Foundation’s 
Projects  Development  Commit¬ 
tee. 

A  director  of  the  Audit 

Bureau  of  Circulation  since 

1927,  Mr.  Hart  served  as  chair¬ 
man  of  the  Board  from  1952  to 
1954. 

Mr.  Kobak  has  held  the  office 
since  1952,  when  he  agreed  to 
serve  on  a  part-time  basis  for 
a  year  or  so. 

• 

U.S.  Rubber  Names 
Gilbert  Ad  Director 

Carlton  H.  Gilbert  has  been 
appointed  director  of  advertis¬ 
ing  for  United  States  Rubber 
Co.,  succeeding  Thomas  H. 
Young  who  is  retiring  after  39 
years  of  service  to  the  com¬ 
pany.  Mr.  Young  will  continue 
in  a  consulting  capacity. 

Mr.  Gilbert  formerly  assist¬ 
ant  director  of  advertising,  be¬ 
gan  his  career  with  the  rubber 
company  in  1934  in  the  sales 
promotion  department  of  the 
footwear  and  general  products 
division. 


Section  Edited 

By  Robert  B.  Mclnt3rrc 

N.Y.  News 
Names  CAM 
In  Brooklyn 

The  New  York  News  is  re¬ 
viving  classified  advertising 
service. 

First  step  was  taken  this 
week  with  the  appointment  of 
Arthur  R.  Moloughney  as  man¬ 
ager  of  classified  and  display 
advertising  for  the  Kings 
(Brooklyn)  Section. 

Mr.  Moloughney  a  member 
of  the  late  Brooklyn  Eagle’si 
classified  staff  for  22  years,  has 
been  assistant  CAM  of  the  New 
~  York  Post  since  the  suspension 
of  the  Eagle  early  this  year. 

Eventually,  News  executives 
said,  there  will  be  a  full  staff 
and  an  advertising  office  in 
ng  Brooklyn.  Rates  are  being 
of  established  on  a  sectional  edi- 
de  tion  basis. 

he  The  war  cut  short  a  previous 
ng  classified  advertising  develop- 
dll  ment  at  the  News.  In  six 
si-  months  time  in  1943  a  20- 
page  section  had  been  created 
ce-  but  it  was  abandoned  because 
;he  of  newsprint  shortages, 
er-  • 

Kudner  Promotes 
Dene  and  Kirk 

iri-  Shafto  H.  Dene,  vicepresi- 
m-  dent  and  copy  chief,  and  Myron 
ice  P.  Kirk,  vicepresident  and  di- 
ires  rector  of  TV  and  radio,  have 
n’s  been  elected  senior  vicepresi- 
lit-  dents  of  Kudner  Agency,  Inc., 
it  was  announced  by  J.  H.  S. 
dit  Ellis,  president, 
nee  Mr.  Dene  was  one  of  the 
lir-  founders  of  the  agency  in  1945. 
to  He  started  his  career  as  a  copy 
writer  under  the  late  Arthur 
[ice  Kudner  in  the  Chicago  office  of 
to  Erwin,  Wasey  &  Company, 
for  Mr.  Kirk,  a  veteran  advertis¬ 
ing  man,  joined  Kudner  in  1941 
after  .serving  as  vicepresident 
of  Famous  Artists  and  vice- 
president  of  Ruthrauff  &  Ryan, 
Inc. 
een 

tis-  Vernon  Bowen  has  been 
ber  elected  a  vicepresident  of  Geyer 
H.  Advertising,  Inc.  He  is  closely 
39  identified  with  the  Kelvinator 
)m-  Division  of  the  American 
nue  Motors  account,  and  also  serves 
the  creative  activities  of  the 
ist-  agency  as  a  whole, 
be- 

Retail  Regular,  a  weekly  fea- 
iles  is  suspended  temporarily 

while  Robert  B.  McIntyre  is  on 
lets  vacation. 
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PK  KOUNDUP 

Robinson-Hannagan  in 
Hill  and  Knowlton  Link 


Robinson-Hannagan  Associ¬ 
ates,  Inc.,  has  become  an  affili¬ 
ate  of  Hill  and  Knowlton,  Inc., 
but  will  continue  to  operate  as 
a  separate  public  relations  or¬ 
ganization,  with  Joseph  Copps 
as  president. 

Mr.  Copps  has  been  operating 
head  of  the  business  since  Wil¬ 
liam  E.  Robinson  retired  to  be¬ 
come  president  of  the  Coca- 
Cola  Company. 

*  *  « 

Joseph  E.  Lowes  Jr.,  presi¬ 
dent  of  Lowes  Associates,  New 
York  and  Stamford,  has  been 
named  director  of  public  rela¬ 
tions  for  Niles-Bement-Pond 
Company.  He  will  discontinue 
the  activities  of  his  firm. 

Prior  to  the  establishment  of 
Lowes  Associates,  Mr.  Lowes 
was  director  of  public  relations 
for  the  Fairchild  Engine  &  Air¬ 
plane  Corporations.  Earlier  he 
was  circulation  manager  of 
Newsweek  magazine  and  prior 
to  that  director  of  advertising 
and  publicity  for  the  United 
Aircraft  Corporation. 

*  *  « 

William  E.  Hawki.ns,  former 
newspaperman,  has  joined  the 
public  relations  division  of 
Elgin  National  Watch  Com¬ 
pany.  He  will  specialize  in  pub¬ 
lic  relations  services  for  the 
electronics,  ordnance  and  abra¬ 
sives  division.  Mr.  Hawkins  has 
been  on  the  staff  of  the  Chicago 
Daily  News  since  1948.  Earlier 
he  worked  for  the  St.  Louis 
(Mo.)  Star-Times  and  Columbia 
(Mo.)  Daily  Tribune. 

*  *  « 

Paula  Clark,  veteran  news¬ 
paper  woman  (Associated  Press, 
.Miami  Herald,  Miami  Daily 
News,  Salt  Lake  Tribune),  is 
public  relations  director  of  the 
newly  organized  Florida  Orig¬ 
inators’  Guild. 

*  * 

Virginia  A.  Murphy,  former 
newspaperwoman,  has  joined 
the  national  public  information 
staff  of  the  Arthritis  and  Rheu¬ 
matism  Foundation.  She  was  on 
the  staff  of  the  Rapid  City  (S. 
Dak.)  Daily  Journal  before  go¬ 
ing  into  publicity  work  in  San 
Francisco. 

♦  ♦  ♦ 

Appointment  of  Bob  H.  Han¬ 
sen  as  western  public  rela¬ 
tions  representative,  in  Seattle, 
Wash.,  was  announced  by  the 
Great  Northern  Railway.  He 
has  been  with  the  Yakima 


(Wash.)  Daily  Republic  and 
Morning  Herald  seven  years, 
most  recently  as  executive  edi¬ 
tor. 

♦  *  ♦ 

Larry  Eldred,  formerly 
markets  desk  assistant  in 
the  Chicago  Associated  Press 
bureau,  has  joined  the  public 
relations  department  of  the 
American  Meat  Institute,  Chi¬ 
cago. 

*  * 

Roger  Wetherell  of  the  Al¬ 
bany  (N.  Y.)  Associated  Press 
Bureau  staff,  resigned  to  join 
the  public  relations  staff  of  the 
General  Electric  Company  in 
Pittsfield,  Mass.  He  formerly 
was  with  the  Salamanca  (N. 
Y.)  Republican-Press. 

*  *  « 

John  W.  Livingood,  for  the 
last  nine  years  news  editor  and 
assistant  managing  director  of 
the  Stars  and  Stripes,  Europe, 
has  joined  the  staff  of  Kobrin 
and  Post,  Reading  (Pa.)  pub¬ 
lic  relations  and  advertising 
firm.  In  his  30  years  of  news¬ 
paper  experience,  he  has  worked 
on  the  Baltimore  Sun,  Phila¬ 
delphia  Evening  Public  Ledger, 
Philadelphia  Record  and  New 
York  Daily  News. 

Herbert  H.  Rozoff,  formerly 
Madison,  Wis.,  correspondent 
for  International  News  Service 
and  more  recently  an  aide  to 
Gov.  Walter  A.  Kohler  of  Wis¬ 
consin,  has  joined  the  Chicago 
office  of  Daniel  J.  Edelman  and 
Associates,  public  relations  firm. 
*  * 

Ron  Richardson,  assistant 
managing  director  and  editorial 
director  of  American  Forest 
Products  Industries,  resigned 
Aug.  1  to  become  assistant  to 
the  director  of  public  relations 
of  Crown  Zellerbach  Corp.  in 
San  Francisco.  He  went  to 
AFPI.  from  the  Washington 
(1).  C.)  Evening  Star.  Prior  to 
World  War  II  service  in  the 
Navy,  he  worked  on  newspa¬ 
pers  in  his  home  state  of  Wash¬ 
ington. 

4:  %  4: 

Franklin  Bradford,  former¬ 
ly  assistant,  is  the  newly  ap¬ 
pointed  editorial  director  of 
AFPI.  He  is  a  former  assistant 
city  editor  of  the  Dallas  (Tex.) 
Times-Herald. 

«  «  ♦ 

Two  former  newspapermen 
who  have  recently  joined  the 


staff  of  Barkin,  Herman  and 
Associates,  Milwaukee  PR  coun¬ 
sel,  are  Gerard  D.  Le  Donne 
and  John  F.  Varick.  The  lat¬ 
ter  was  in  the  Milwaukee 
Bureau  of  the  Associated  Press; 
the  former  seiwed  as  assistant 
director  of  PR  for  the  Ameri¬ 
can  Meat  Institute  after  work¬ 
ing  for  United  Press  and  Chi¬ 
cago  Tribune. 

*  *  <1 

Leon  Decker,  onetime  As¬ 
sociated  Press  staffer,  in  Wichi¬ 
ta  and  New  York,  becomes  pub¬ 
lic  relations  director  of  the 
Kansas  State  Chamber  of  Com¬ 
merce  Sept.  1. 

♦  ♦  ♦ 

Jack  Pitman,  former  Chica¬ 
go  newsman,  has  been  appoint¬ 
ed  copy  chief  and  account  ex¬ 
ecutive  with  Herbert  M.  Kraus 
and  Company,  Chicago  public 
relations  and  publicity  firm.  He 
formerly  held  editorial  positions 
with  National  Broadcasting 
Company,  City  News  Bureau, 
Wall  Street  Joumial,  and  the 
Community  News  Service. 

• 

Fred  Dodge  Opens 
Consultant  Service 

Fred  N.  Dodge,  known  for  his 
work  in  the  food  product,  drug, 
automotive  and  appliance  fields 
for  more  than  30  years,  has 
opened  his  own  office  as  a  con¬ 
sultant.  He  will  specialize  in 
the  problem  areas  related  to 
marketing  and  merchandising. 

For  15  years  Mr.  Dodge  was 
connected  with  the  American 
Weekly  and  Puck-The  Comic 
W eekly  as  national  merchan¬ 
dising  director.  Recently  he 
served  as  merchandising  direc¬ 
tor  of  National  Broadcasting 
Company. 

• 

Julian  Field  Moves 
To  Lennen  &  Newell 

Julian  Field  has  joined  Len¬ 
nen  &  Newell,  Inc.,  as  a  vice- 
president,  it  was  announced  by 
Adolph  Toigo,  president  of  the 
agency.  He  comes  to  Lennen  & 
Newell  from  a  top  creative  post 
in  Ted  Bates  &  Co. 

For  more  than  10  years,  Mr. 
Field  was  vicepresident  and 
copy  chief  of  the  William  Esty 
Company  and  later  was  vice- 
president  and  cxeative  director 
of  the  Grey  Advertising  Agency 
for  several  years. 

Mr.  Field  will  divide  his  time 
between  the  New  York  and 
Hollywoo<l  office.^. 

• 

Geyer  for  Guns 

New  Haven,  Conn. 

Marlin  Firearms  Company, 
manufacturers  of  rifies  and 
shotguns  since  1870,  has  named 
Geyer  Advertising,  Inc. 


Russia  -  V.  S. 

PR  Visits  Urged 

An  exchange  of  public  rela- 
tions  teams  by  the  United 
States  and  Russia  would  help 
to  create  better  understanding 
between  the  countries,  Willinm 
F.  Treadwell  believes. 

So,  as  president  of  the  Ameri¬ 
can  Public  Relations  Associa¬ 
tion,  Mr.  Treadwell  this  week 
urged  Secretary  of  State  Dulles 
to  consider  arranging  for  a  PR 
study  group  to  go  to  Russia 
while  another  comes  here — just 
like  the  farmers’  exchange. 

Mr.  Treadwell  is  director  of 
public  relations  for  Leo  Burnett 
Company,  Inc.,  New  York  ad¬ 
vertising  firm. 


A1  Capp  in  Agency 
With  Stu  Hample 

A1  Capp,  creator  of  L’il  Abner 
and  other  cartoon  strips,  has 
joined  with  Stu  Hample  in  a 
new  advertising  agency,  Capp- 
Hample,  Inc.,  which  has  offices 
in  New  York  and  Boston. 

Mr.  Hample  was  formerly  a 
copy  writer  at  Batten,  Barton, 
Durstine  &  Osborne  on  some 
accounts  which  used  comic  il¬ 
lustrations  by  Capp. 

• 

PR  Service  Offered 
Agencies  hy  Compere 

A  new  public  relations  service 
whereby  ad  agencies  can  sene 
clients  without  having  to  create 
their  own  PR  departments  has 
been  announced  by  Tom  Com¬ 
pere  &  Associates,  New  York. 

Compere  bills  the  agency  for 
services  rendered.  The  agency 
then  bills  client  plus  its  own 
normal  15%  fee. 

• 

Congdon  to  Bates 

Robert  S.  Congdon  has  joined  | 
Ted  Bates  &  Company,  Inc.,  as  t 
account  executive  on  the  Snow  I 
Crop  account.  He  was  formerly 
a  vicepresdent  of  Ward  Whee- 
loc,  Philadelphia,  and  a  vice- 
president  and  group  head  at  Mc- 
Cann-Erickson  Inc.,  New  York, 
working  on  grocery  and  bever¬ 
age  accounts.  Previously  he  had 
been  with  the  advertising  de¬ 
partment  of  Gulf  Oil  Corpora¬ 
tion. 

• 

Abrams  to  Revlon 

George  J.  Abrams,  until  re¬ 
cently  vicepresident  in  charge  of 
advertising.  Block  Drug  Com¬ 
pany,  has  been  appointed  to  the 
same  position  at  Revlon  Prod¬ 
ucts  Corporation,  effective  Aug. 
15.  Charles  Revlon,  president, 
said  this  is  a  newly  created  po¬ 
sition  at  Revlon. 


EDITOR  8C  PUBLISHER  for  August  13,  1955 


16 


In  Greater  Philadelphia 


The  Buiietin  deiivers  more  copies 


to  more  peopie  every  7  days 


than  any  other  newspaper 


A  multi-l)illion-dollar  market— lhal’s 
Philadelphia!  You  can  get  your  share 
of  it  hy  putting  your  sales  message  in 
Philadelphia’s  favorite  newspaper— The 
Evening*  and  Sunday  Bulletin. 

Philadelphians  buy  it,  read  it  and  re¬ 
spond  to  the  advertising  in  it— and  they 
are  show  ing  particular  interest  in  The 
Sunday  Bulletin  and  its  new  dress. 

F’eaturing  10  different  sections,  with 
R.O.P,  editorial  and  advertising  color, 
it  is  bright,  fresh  and  easy  to  read  — 
published  on  our  new  presses,  in  new 


type,  in  the  most  modern  newspajier 
plant  in  the  world. 

Day  after  day,  year  after  year,  the 
jieople  of  Greater  Philadelphia  ( A.B.C. 
City  and  Retail  Trading  Zone)  look  to 
The  Evening  and  Sunday  Bulletin. 
Here’s  a  concentrated  audience  of  your 
best  customers  anywhere,  a  solid,  well- 
regulated  market  of  immense  buying 
potential.  To  sell  'em.  tell  ’em— in  The 
Bulletin. 

The  Bulletin  is  Philadelphia. 

*  Largest  evening  newspaper  in  America 


In  Philadelphia 
nearly  everybody 
reads  The  Bulletin 


Advertising  Olfices; 

Philadelphia,  30rh  and  Market  Streets 
New  York,  285  Madison  Ave. 

Chicago,  S20  N.  Michigan  Ave. 

Representatives: 

Sawyer  Ferguson  Walker  Company  in 
Detroit,  Atlanta,  Los  Angeles,  San  Francisco 
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NEWSPAPER  REPRESENTATIVES 


Carwning  households  "42% 


of  people,  15  years  or  older,  in  New  York  City  & 
suburbs,  in  households  owning  one  or  more  cars 


are  News  readers- 


Daily  news  readers  total  4,780,000,  are  the  best 
buyers  of  merchandise  in  the  metropolitan  market. 
See  data  on  all  New  York  City  newspaper  readers  in 


Profile  of  the  millions 


based  on  10,349  personal  interviews  by  W.  R.  Simmons 
&  Associates  Research,  Inc.  Visual  presentation  by 
appointment  only.  Inquire  any  New  York  News  office. 

{Copyright  1955  by  News  Syndicate  Co.»  /nc>) 


Tea  buyers  “  39  lo 


of  the  women  (15  years  and  older)  in  New  York 
City  &  suburbs  serving  tea  in  the  past  month 


are  News  readers- 


Pro-file  <yf  the  millions 


now  being  presented  visually  to  advertisers  and 
their  agencies.  Inquire  any  New  York  News  office. 

{Copyright  1955  by  News  Syndicate  Co,,  /nc.) 


The  2,290,000  women  readers  of  the  Daily  News  are 
the  largest  buyers  of  cereals,  soft  drinks,  frozen 
fruit  juice  and  vegetables,  bread,  and  ice  cream. 

Now  for  the  first  time  the  advertiser  can  learn  about 
buying  habits  of  all  New  York  City  newspaper  readers  in 


SB&F  Opens  Miami  Ojfice 
To  Serve  Caribbean  Area 


Chicago 

Opening  of  a  Miami,  Fla.,  of¬ 
fice  by  Story,  Brooks  &  Finley, 
Inc.,  newspaper  representatives, 
was  announ¬ 


ced  hei'e  this 
week  by  R.  J. 
Brooks,  V  i  c  e- 
president  of  the 
firm. 


Czufin 


The  new 
SB  &  F  office, 
their  tenth,  is 
the  second 
opened  by  the 
firm  this  year, 
the  other  being 


in  Detroit. 

Heading  the  Miami  office  is 
Stephen  Czufin,  formerly  vice- 
president  of  Foote,  Cone  &  Beld- 
ing  during  the  period  when  that 
agency  handled  the  American 
Tobacco  Company  account.  Mr. 
Czufin  was  the  senior  contact 
man  on  that  account. 


Ward-Griff ith  ISamed; 
Opens  Portland  Office 

The  Vancouver  (Wash.)  Co¬ 
lumbian  &  Sun  has  announced 
the  appointment  of  Ward-Grif- 
fith  Company,  Inc.  as  its  na¬ 
tional  advertising  representa¬ 
tives. 

Ward-Grif  fith  announced  es¬ 
tablishment  of  a  Portland,  Ore., 
office,  effective  Sept.  1.  James 
S.  Mills,  long  associated  with 
the  New  York  office,  has  been 
named  manager  of  the  Portland 
office. 


Upon  leaving  the  agency  busi¬ 
ness,  Mr.  Czufin  studied  at  the 
American  Institute  for  Foreign 
Trade,  majoring  in  Latin-Ameri- 
can  economics  and  languages. 
He  subsequently  represented  12 
newspapers  in  the  Caribbean. 

“Our  new  office  will  provide 
coverage  of  the  Caribbean  and 
South  American  markets  as  part 
of  regular  service  to  our  list  of 
publishers,”  Mr.  Brooks  said. 

Cites  Great  Growth 

“Like  here  in  the  United 
States,  the  South  American  na¬ 
tions  are  also  enjoying  a  great 
program  of  prosperity  and  ex¬ 
pansion.  They  are  not  only  de¬ 
veloping  magnificent  tourist 
attractions  in  a  determined  ef¬ 
fort  to  attract  American  dollars 
rather  than  see  them  go  to 
Europe,  but  also  are  reaching 
an  expansion  stage  in  their  eco¬ 
nomic  development  where  many 
of  their  leading  manufacturers 
are  almost  ready  to  enter  the 
American  market. 

“Naturally,  the  combination 
of  these  two  factors  means  more 
advertising  for  the  newspapers 
which  have  active  and  adequate 
representation  right  in  the 
field,”  said  Mr.  Brooks. 

Mr.  Brooks  also  announced 
that  SB&F,  effective  Aug.  1, 
are  representing  the  Chicago 
Daily  News  in  the  South  and 
Southwest  out  of  the  Atlanta 
and  newly  established  Miami  of¬ 
fices  of  the  firm.  SB&F  have 
previously  represented  the  Daily 
News  on  the  West  Coast. 


Dillenbeck-Galavan 
A.  0.  Dillenbeck  Jr.  and 
Thomas  P.  Galavan,  West  Coast 
advertising  representatives  long 
associated  as  manager  and  as¬ 
sistant  manager  respectively  of 
the  Los  Angeles  office  of  Dun¬ 
can  A.  Scott  &  Co.,  have  in¬ 
corporated  as  Dillenbeck-Gala¬ 
van,  Inc. 


Dickinson  &  Co.  Names 
3  To  Sales  Department 

Philip  G.  Daniels  has  joined 
the  sales  department  of  H.  T. 
Dickinson  &  Co.,  New  York.  .An¬ 
nouncement  was  made  by  Harry 
Ellis  Jr.,  sales  vdcepresident. 

Mr.  Daniels  has  had  wide  ex¬ 
perience  in  the  newspaper  field, 
having  been  connected  with  the 
Julius  Mathews  Special  Agency 
for  many  years  as  manager  of 
the  Syracuse,  N.  Y,  office. 

Mr.  Ellis  also  announced  the 
appointments  o  f  Alexander 
Winkler  as  Eastern  Pennsyl¬ 
vania  representative  and  Robert 
F.  Burnham  to  the  New  Eng¬ 
land  sales  staff  of  Dickinson. 
Mr.  Winkler  was  formerly  with 
Research  Institute  of  America. 


P.  R.  Features  Debuts 
Retail  Space-Seller 
P.  R.  Features,  Inc.,  New 
York,  has  introduced  a  “Why 
Not  Do  It  Yourself?”  weekly 
feature  said  to  help  newspapers 
sell  more  retail  space. 

According  to  H.  R.  Doughty, 
editor  -  publisher,  the  feature 
consists  of  a  matted  drawing 
depicting  various  Do-It-Your¬ 
self  projects.  The  feature  is 
centered  on  a  full-page  and  re¬ 
lated  local  advertising  is 
grouped  around  it. 

The  feature  is  sold  to  only 
one  newspaper  per  community. 
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In  this  same  period,  March  1950  -  March  1955. 


PARADE’S  total  circulation  has  increased 


from  4,742,893  to  6,361,307  and  the  number  of 


major  markets  covered  from  29  to  47. 


Represented  Nationally  by  West-Holliday  Company,  Inc. 
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SOLID  EDITING 
MAKES  SOLID 
CIRCULATION 
IN  SAN  DIEGO 

MARCH  ABC  THE  SAN  DIEGO  UNION 


Cultivating  a  rich  field 
calls  for 

DEPTH  OF  PENETRATION 


Unless  you  are  using  THE  CHRISTIAN 
SCIENCE  MONITOR  as  a  regular  part  of 
your  advertising  program,  you  are  very 
likely  doing  little  more  than  scratching 
the  surface  of  the  important  MONITOR 
market.  This  great  international  daily 
newspaper  commands  the  respect  and 
retains  the  loyalty  of  its  readers  because 
of  fairness  and  accuracy  of  its  world 
reporting  and  because  of  the  reliability 
of  its  advertising. 

The  MONITOR  has  the  depth  of  penetra¬ 
tion  that  gets  beneath  the  surface  interest 
of  its  readers  —  down  to  where  the  sales 
action  really  starts. 

Your  business  will  profit  from  a  program 
of  planned  MONITOR  advertising.  We  shall 
gladly  submit  a  tailor-made  proposal  at 
your  request.  THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston  15, 
Massachusetts. 


Christian 
Science 
-  Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C.  2:  Connaught  House, 
163/4  Strand 


Footwear  Group  Tips  ' 
Stores  on  Ad  Method  1 


Buffalo,  N.  Y. 

A  family  shoe  store  in  an 
average  size  town  should  spend 
60%  of  its  advertising  budget 
in  newspaper  and  radio  media, 
20%  in  direct  mail,  15%  in 
window  display  and  5%  in  spe¬ 
cial  promotions,  advises  the 
Empire  State  Footwear  As¬ 
sociation. 

The  association  has  just 
mailed  to  its  membership  a 
booklet  called  “Key  To  Prog¬ 
ress,”  which  provides  shoe  re¬ 
tailers  with  helpful  tips  on  ad¬ 
vertising  and  merchandising. 

The  booklet  emphasizes  that 
unless  retail  advertising  is 
planned,  there  will  be  waste,  no 
coordination  of  promotional  ef¬ 
fort,  over-spending  or  under¬ 
spending,  and  maximum  results 
will  not  be  achieved. 

Spend  3%  of  Sales 
The  Empire  .State  Footwear 
Association  recommends  that 
the  shoe  retailer  spend  3%  of 
its  gross  volume  of  sales  on  ad¬ 
vertising.  Credit  under  coopera¬ 
tive  advertising  offered  the  store 
by  the  manufacturer  should  not 
be  included  in  this  3%  but 
should  be  considered  as  plus  ad¬ 
vertising  budget. 

A  shoe  store  anticipating  a 
gross  volume  of  $60,000  a  year 
should  .spend  $1,800  of  that 
amount  in  advertising,  says  the 
j  booklet. 

1  The  association  noted 'that  the 
amount  of  the  ad  budget  al¬ 
located  to  newspapers  and  other 
media  will  vary  depending  on 
the  type  of  store  and  its  locale. 
But  it  believes  that  the  aver¬ 
age  store  should  put  60%  of 
that  budget  into  newspaper  and 
radio.  It  made  no  suggested 
breakdown  between  newspaper 
and  radio. 

I  Should  Check  Budget 

At  the  end  of  the  first  three 
months,  the  advertising  budget 
should  be  checked  to  determine 
if  volume  is  running  below  or 
above  the  anticipated  gross.  It 
should  be  determined  if  adver¬ 
tising  expenditures  within  that 
period  are  within  the  3%  figui'e. 
Where  variance  is  wide,  adjust¬ 
ments  Should  be  made  at  once 
for  the  next  three-month  period. 

The  association  urges  shoe 
retailers  to  watch  their  ad  bud- 
I  gets  closely  and  be  flexible, 
I  keeping  ad  expenditures  as  close’ 
'  to  the  3%  point  as  possible. 


“Stay  away  from  either  ex¬ 
treme,”  warned  the  booklet. 
“You  are  just  as  wrong  when 
you  underspend  and  do  not  use 
3%  of  volume  for  advertising,  b 
as  when  you  go  over  the  budget. 
Proper  planning,  adjusted  from 
time  to  time,  is  the  only  way  a 
hard-hitting  retail  advertising 
program  can  be  turned  into  get- 
ing  more  business  for  your 
store.” 

Endless  Debate 
The  booklet  said  that  the 
question  of  whether  to  advertise 
when  business  is  good,  to  make 
it  still  better,  or  to  advertise 
when  sales  are  off  can  be  de¬ 
bated  endlessly.  Both  sides  of 
the  question  have  been  support¬ 
ed  by  various  retailers. 

Lacking  a  definite  answer  to 
this  question,  the  shoe  retailer 
should  examine  sales  in  the 
store  for  a  full  calendar  year 
to  determine  what  percent  of 
total  volume  is  done  in  each 
month.  Monthly  advertising  ex- 
irenditures  should  be  allocated 
in  relation  to  the  percentage  of 
gross  volume  done  in  that  par¬ 
ticular  month. 

The  association  cited  figures 
from  the  U.  S.  Department  of 
Commerce  covering  retail  shoe 
sales  as  guide,  but  not  as  a  hard 
and  fast  rule.  It  noted  that  the 
store  locale  and  the  type  of 
location  will  determine  to  a 
large  extent  when  advertising 
should  be  peaked. 

Cites  Example 
“For  example,”  said  the  book¬ 
let,  ‘  the  neighborhood  shopping 
center  store  will  show  an  ab¬ 
normally  high  volume  on  chil¬ 
dren’s  and  growing  girls’  shoes, 
with  a  volume  peak  in  late 
August  and  September.  The 
downtown  store  in  a  larger  city 
will  show  a  heavier  than  aver¬ 
age  volume  on  women’s  dress 
shoes,  peaking  in  April  and 
December.” 

The  booklet  said  the  family 
shoe  store  should  always  ad¬ 
vertise  itself  with  the  family 
theme — pointing  out  in  one  part 
of  the  ad  that  the  store  offers 
a  complete  line  of  family  shoes. 

In  discussing  media,  the  book¬ 
let  urged  shoe  retailers  to  study 
their  local  newspapers  to  deter¬ 
mine  if  they  are  well  read,  or 
whether  a  larger  metropolitan 
daily  covers  the  city  to  the  ex¬ 
clusion  of  the  local  paper  s 
value. 
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in  grocery 
advertising,  too, 


it’s  a  long,  long  way 
between  first  and  second 
in  Washington,  D.  C. 


■'^CT'^aczia  acziDa  a  □□  □  ^ 

The  Washington  Star’s  6  month  lead 
in  grocery  advertising  is  395,000  lines 


We’ll  be  only  too  happy  to  give  you 
detailed  examples  of  The  Star’s  re¬ 
markable  pulling  power  for  grocery 
advertisers.  The  Star  has  a  nation¬ 
wide  reputation  for  doing  the  out¬ 
standing  job  in  Washington  in  the 
grocery  held.  The  Star  not  only  pro¬ 
duces  the  most  customers  and  sales, 
but  is  also  the  surest  medium  in  and 


around  The  Nation’s  Capital  with 
w’hich  to  broaden  distribution  of  your 
products.  As  your  local  broker  or  rep¬ 
resentative  can  tell  you,  it  is  a  family 
habit  in  Washington  to  make-up 
grocery  lists  at  home  in  the  evening 
from  the  grocery  advertising  in  The 
Washington  Star. 


The  Washington  Star 

IVINING  AND  SUNDAY  WASHINGTON,  D.  C 

Aepresonted  notiofioffy  by:  O’Moro  ond  Ormtbee,  Inc.,  430  L«xin9ton  Avo.,  NYC  17;  Chicago  —  Detroit  los  Angolot^Son  Froncitco 
Speciof  florido  repretontofive:  The  Leonard  Co.,  311  Lincoln  Rood.  Miomi  Seoch,  Florido 


(/ 
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44,000  Line 
July  Festival 
Hits  Bonanza 

How  106  merchants  of  Hack¬ 
ensack,  N.  J.,  chalked  up  in¬ 
dividual  sales  gains  as  high  as 
300%,  and  how  the  Bergen 
Evening  Record  gained  some 
44,000  lines  of  advei’tising  from 
a  two-day  July  Festival  Days 
summer  sale,  was  told  this  week 
to  Editor  &  Publisher  by 
Thomas  N.  Prime,  ad  director 
of  the  Record. 

The  promotion,  sponsored  by 
the  Chamber  of  Commerce,  was 
predicated  on  the  oft-stated  be¬ 
lief  of  the  Bureau  of  Advertis¬ 
ing,  ANPA,  that  the  so-called 
“doldrums”  of  summer  selling 
are  in  large  part  imaginary 
(E&P,  June  25,  page  15). 

Mr.  Prime,  whose  daily  got 


two-thirds  of  the  Festival  Days 
Committee’s  promotion  fund 
(balance  went  to  radio  spots 
and  store  displays),  related  how 
local  merchants  admitted  that 
they  did  more  business  during 
the  two-day  summer  sale  than 
they  did  on  any  day  in  the 
Christmas  shopping  season. 

W.  T.  Grant,  for  example, 
reported  150%  more  business 
than  in  any  previous  summer 
.sale.  Baumgarts,  the  only  res¬ 
taurant  to  join  in  the  pro¬ 
motion,  claimed  more  volume  by 
3  p.m.  the  first  day  than  on  any 
of  the  three-day  sales  of  prev¬ 
ious  years.  Dave  Greene,  part 
owner  of  a  boy’s  apparel  shop 
and  chairman  of  the  Festival 
Days  Committee,  claimed  a 
whopping  300%  sales  increase. 
He  said  his  store  grossed  $2,- 
400  the  first  day.  His  best  day 
in  any  previous  sales  had  been 
$683. 

Mr.  Greene  cited  results  of  a 
Bureau  of  Advertising  survey 


US6  IIIIS  DllOK  State's  2nd  Largest  Market 


OVER  40  ILLUSTRATIONS 


and  the  most  convenient  presentation  of  population, 
income,  industry,  employment,  wholesale  and  retail  dis¬ 
tribution — and  the  service  of  the  BUFFALO  EVENING 
NEWS. 

Buffalo  Evening  News 

EDWARD  H.  BUTLER  KEllY-SMITH  CO. 

Editor  and  Publiihor  Nofionot  Roprosontottvos 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


Natl  Ads  Useless 
Without  Local  Ads 

National  advertising  will 
be  valueless  unless  it  is 
backed  by  local  newspaper 
advertising,  Walter  J.  Daily, 
vicepresident  in  charge  of 
sales  for  Lewyt  Corporation, 
maker  of  vacuum  cleaners 
and  air  conditioners,  told  a 
meeting  of  New  England  and 
eastern  distributors  last  week 
in  New  York. 

He  urged  distributors  to 
get  their  dealers  to  go  heavi¬ 
ly  into  newspapers  lest  the 
national  advertising  be 
wasted. _ 

which  showed  that  not  more 
than  six  percent  of  the  popu¬ 
lation  is  away  on  vacation  at  a 
given  time.  Pausing  long  enough 
to  note  that  Bergen  Evening 
Record  ad  representatives  have 
been  busy  impressing  local 
merchants  with  this  and  other 
facts  on  summer  sales,  Mr. 
Greene  said: 

“There  is  no  summer  slump. 
The  people  are  here  and  ready 
to  buy,  but  merchants  just 
haven’t  realized  it.  This  two- 
day  sale  has  awakened  all  of 
us.” 

Eighteen  pages  of  Festival 
Days  ads  published  in  the  Rec¬ 
ord  of  July  27  were  described 
by  Mr.  Greene  as  “the  clincher 
which  made  the  sale  such  a 
success.” 

Mechanics  Well  Planned 
Mechanics  behind  the  sum¬ 
mer  .‘■ale  were  well  planned  by 
Mr.  Greene’s  committee  aided 
by  Record  admen  directed  by 
Webster  E.  Bortle,  assistant 
display  advertising  manager. 
This  group  preached:  “Stop 
selling  Hackensack  and  yourself 
short.  Cooperate  to  make  this 
the  biggest  sale  ever.”  The  city 
took  on  a  festive  air  as  partici¬ 
pating  stores  were  strung  with 
bunting  to  distinguish  them 
from  non-participating  stores. 

Children  accompanying  their 
mothers  were  provided  with  un¬ 
limited  supplies  of  candy,  gum, 
loppipops,  ice  cream  and  bal¬ 
loons.  Even  baby  sitters  were 
provided  at  several  parking 
lots. 

“Never  within  the  memory  of 
veteran  Main  Street  retailers 
have  as  many  stores  partici¬ 
pated  in  a  community  sale  of 
any  kind,”  Mr.  Prime  told  E&P. 
“Sixty  has  been  the  top  for 
Christmas  campaigns  and  45 
for  previous  ‘Hackensack  Sales 
I  Days.’  ” 

!  Next  community-wide  sale  is 
'  scheduled  for  Columbus  Day  in 
October. 


‘Omni-Mag’  Boosts 
Magazine  Sales 

Omni-Mag,  a  promotion  de¬ 
signed  to  help  boost  magazine 
newstand  circulation,  made  its 
debut  Aug.  4  in  27  newspapen 
in  16  key  cities.  The  promotion 
is  managed  and  handled  by 
Lewin,  Williams  &  Saylor,  Inc., 
ad  agency. 

As  a  cooperative  effort,  ma¬ 
jor  magazines  will  publish 
timely  copy  about  their  current 
issues  in  an  ad,  illustrated  by 
pictures  of  their  current  covers. 

Created  to  “fill  the  gap  in 
newspaper  coverage  of  maga¬ 
zines,”  Omni-Mag  is  said  to 
provide  the  reader  with  a  di¬ 
rectory  of  articles  and  stories 
he  can  find  at  the  newsstand. 
The  feature  is  headed  “Maga¬ 
zines  on  the  Newsstands  This 
Week.” 

Space  in  the  Omni-Mag  pro¬ 
motion  is  open  to  magazine 
publishers  in  two  sizes,  84  or 
112  lines,  in  13-week  cycles. 
Currently  available  is  a  six¬ 
time  test  run,  at  a  total  cost  of 
$5,292.  Copy  and  production 
service  are  supplied  by  the 
agency. 

According  to  the  agency,  the 
strength  of  the  plan  resides  in 
the  fact  that  an  84-line  or  112- 
line  newspaper  ad  of  any  one 
magazine  “would  make  little  or 
no  showing  and  arouse  little 
interest.  However,  it  is  expect¬ 
ed  that  a  combination  of  the 
messages  of  many  publishers  in 
one  ad  .  .  .  will  prove  an  eye¬ 
catching  feature  to  the  busy 
newspaper  reader,  and  render 
him  a  real  service.” 

• 

Daily  Features  Color 
In  Weekly  Food  Section 

The  Newark  (N.  J.)  Star 
Ledger  has  added  a  regular 
weekly  10-page  food  .section 
which  carries  a  full  editorial 
page  in  full  color  featuring 
timely  menus  and  recipes. 

Acme  Food  Stores  have  a 
.‘schedule  calling  for  a  page  ad 
in  full  color  every  week. 

Inside  pages  contain  special 
food  features  by  leading  home 
economi.sts. 

• 

Daily  Ties  Supplements 
To  ^Life*  Exploitation 

The  Brainerd  (Minn.)  Bail]) 
Dispatch  actively  participate 
in  a  Life  magazine  merchandis¬ 
ing  venture  with  the  publication 
of  special  supplements  on  July 
29  and  Aug.  3. 

The  July  29  issue  carried  ads 
from  54  Brainerd  merchants 
and  was  one  of  the  heaviest  is¬ 
sues  in  the  paper’s  75-year-old 
history. 
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the  real  nature 
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A  vengeful  debate 
history  o* 
seeins  to  be  in 
the  vast  majority 
still  do  not  know 
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w  ashington. 

all  goes  according  to 
ready  to  launch  into 
^llite.  The  satellite 
gerent  from  the  elab-  I 
ihkely  to  be  hardly 
■a  softball  and  It  will  ' 
■Mgh  well  under  a 
■®ds.  This  small  ob- 
purled  Into  space  by 
f  two  or  three  staged 
»rbing  an  -escape 
*  just  under  eight 
•'’d  in  its  final  stage. 

T.  the  tiny  satellite 
ne  earth,  at  an  alti- 


two  exciting  stories  of  1905  made  fantastic*  headlines: 


THE  H-BOMB  FALLOUT  STORY,  broken  Feb.  16 
THE  EARTH  SATELLITE  STORY,  broken  July  30 

TWO  EXCITING  REPORTERS, 

JOSEPH  AND  STEWART  ALSOP,  HAD  THE  STORIES  TO  THEIR  READERS 

complete  •  accurate  to  the  detail 
vnthout  sensationalism  or  exaggeration 
five  months  ahead  of  the  news  break! 

For  news  the  way  you  want  it— readable,  meaningful,  exact—  with  twice  the  coverage 

n 


of  the  columnist  you  now  carry,  serve  your  readers  with 

MATTER  OF  FACT 

by  JOSEPH  and  STEWART  ALSOP 

Jf  times  weekly 
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AD  CAMPAIGNS 


Green  Giant  Sehedules 
First  ROP  Color  Ads 


CnicAGo 

First  use  of  full-page,  four- 
color  ROP  newspaper  ads  by 
the  Green  Giant  Company,  Le- 
Sueur,  Minn.,  is  scheduled  this 
fall  to  promote  the  company’s 
peas  and  corn. 

Page  ad.s  for  Green  Giant 
peas  (via  Leo  Burnett  Co.)  are 
scheduled  to  run  the  week  of 
Sept.  12  in  50  dailies  in  some 
35  markets.  Ads  for  Xiblets 
corn  will  appear  the  week  of 
Oct.  17  in  approximately  the 
same  newspapers  and  markets. 

Use  of  ROP  full  color  marks 
an  expanded  ad  program,  and 
not  a  shift  in  use  of  media. 

Bell  Company  Expands 
Media  List  for  Fall 

The  William  G.  Bell  Com- 
l)any,  Boston,  Mass.,  has  re¬ 
leased  a  campaign  (via  Abbott 
Kimball  Co.)  for  Bell’s  Season¬ 
ing  and  Bell’s  Ready-Mixed 


Stuffing  which  runs  in  5fi  news¬ 
papers  and  six  magazines. 

This  is  the  largest  list  that 
Bell  has  ever  used  and  is  re¬ 
leased  because  “fall  of  1054 
was  the  biggest  season  in  the 
company’s  87-year  history.” 

Free  Mats  Introduce 
Carman's  ^Bric-Kleen' 

Newspaper  mats  of  various 
sizes  are  being  offered  retailers 
handling  Bric-Kleen,  a  new, 
acid  in  powder  form  said  to 
prepare  concrete  surfaces  for 
painting  and  clean  excess  lime 
mortar  from  masonry  surfaces, 
manufactured  by  the  Garman 
Company,  Inc.,  St.  Louis,  Mo. 

The  mats  (via  Batz-Hodgson- 
Neuwoehner,  St.  Louis)  range 
in  size  from  14  lines  to  124 
lines.  The  rather  limited  adver¬ 
tising  program  includes  classi¬ 
fied  ads  in  “Do-It-Yourself” 


We  don't  wish  to  be  didactic,  but  you  can't 
reach  Orlando  and  Central  Florida  and  the 
Orange  Blossom  Trail  country  with  Miami,  Jack¬ 
sonville  and  Tampa  newspapers.  We  have  up  a 
road-block. 

In  our  Five  Counties  ^  outsell  all  of  these 
papers  put  together  three  to  one  .  .  .  You  can 
reach  these  400,000  people  only  through  The 
Florida  Magazine .  a  home-edited,  home-printed 
standard  size  supplement  localized  from  a  to 
izzard. 

ORLANDO  SENTINEL-STAR 
Martin  Andersen,  editor,  owner,  galley  boy. 

Nat.  Rep:  Burke,  Kuipers  &  Mahoney. 


sections  of  home  mechanics  and 
shelter  publications. 

“The  client  feels  strongly 
about  the  value  of  newspaper 
space,”  an  agency  spokesman 
said,  “and  will  continue  to  en¬ 
courage  dealers  to  use  the 
mats.”  He  added  that  Garman 
Company  does  not  provide  co¬ 
op  funds. 

Good  Housekeeping's 
13-City  Push  in  Papers 

Based  on  the  success  it  en¬ 
joyed  recently  in  a  special  64- 
page  promotion  wdth  the  Mans¬ 
field  (Ohio)  News-Jow-nal,  Good 
Housekeeping  magazine  has  ex¬ 
tended  the  promotion  to  news¬ 
papers  in  13  major  cities. 

'The  newspapers  will  publish 
a  special  section  containing  na¬ 
tional  and  retail  advertising. 
All  of  the  800  products  guaran¬ 
teed  by  Good  Housekeeping  are 
eligible  for  the  promotion. 
Scheduled  newspapers  plan  to 
run  their  special  Good  House¬ 
keeping  sections  Oct.  23. 

Motorola  Reveals 
Fall  Ad  Program 

Chicago 

A  million  dollar  advertising 
campaign  during  the  balance  of 
the  year,  spearheaded  by  full- 
page  newspaper  ads  and  TV 
spots  in  key  markets,  together 
with  national  magazine  ads,  was 
announced  here  by  David  H. 
Kutner,  Motorola,  Inc.,  advertis¬ 
ing  director. 

Concurrent  with  key  city  TV 
spots  and  consumer  magazine 
ads.  Motorola  will  use  a  series 
of  full-page  newspaper  ads  (via 
Leo  Burnett  Co.,  Chicago)  in 
approximately  85  distributor 
market  centers. 

• 

Richfield  Disney  Ads 
To  Run  in  Six  States 

Los  Angeles 
Disneyland  will  furnish  a  con¬ 
tinuing  motif  for  Richfield  Oil 
Company  advertising,  reports 
Ijeon  H.  Thamer,  vicepresident 
of  Hixson  &  Jorgensen,  Inc., 
Advertising. 

Piesently  the  Richfield-Dis- 
neyland  campaign  is  appearing 
in  247  newspapers  in  six  west¬ 
ern  states. 

In  addition  to  the  regular 
newspaper  schedule,  Richfield 
;  is  continuing  the  Sunday  news- 
'  paper  color  copy.  This  began 
with  two  pages  in  four  colors 
in  the  American  Weekly  of 
June  19.  Special  Disneyland 
editions  also  were  used. 

Future  color  pages  are  sched¬ 
uled  for  the  American  Weekly, 
Pictorial  Living  and  for  the 
j  Los  Angeles  Times  Home  Mag- 
;  mine. 
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Other  Campaigns  . . . 

•  Largest  advertising  cam¬ 
paign  (via  Charles  Anthony 
Gross)  in  the  history  of  the 
Jamaica  Tourist  Board  will 
break  late  in  October,  using 
newspapers,  etc. 

•  Insertions  in  Thi.s  Week, 
Parade  and  independent  Sun¬ 
day  supplements  will  launch 
“the  greatest  advei-tising  sched¬ 
ule  ever  put  behind  a  type¬ 
writer”  for  Royal  Typewriter 
Company’s  new  colored  Quiet 
De  Luxe  portable. 

•  Mats  and  layouts  for  use 
by  retailers  are  among  the  ad 
plans  of  Rogers  Imports,  Inc., 
smoking  accessories.  Advertis¬ 
ing  will  start  in  October. 

•  Sofstyle  Curlers  are  being 
introduced  by  the  Toni  Com¬ 
pany.  An  “important  part”  of 
the  firm’s  1955  advertising  will 
be  placed  behind  the  new'  prod¬ 
uct.  Sunday  supplements,  and 
newspapers  will  get  their  share 
of  the  budget. 

•  Norris  Laboratories,  Nor¬ 
ristown,  Pa.,  manufacturers  of 
veterinary  products,  is  intro¬ 
ducing  a  new  dog  shampoo, 
“Shampooch,”  with  a  te.st  cam¬ 
paign  (via  Abner  J.  Gelula  & 
As.soc.)  in  Utica  and  Syracuse 
(N.Y.)  newspapers.  Initial  ads 
will  run  285  lines. 

• 

Atlanta  Agoncy  Gets 
Bifs  Candy  Promotion 

Augusta,  Ga. 

Day,  Harris,  Hargrett  & 
Weinstein,  Inc.,  Atlanta  adver¬ 
tising  agency,  has  been  ap¬ 
pointed  to  handle  the  adver¬ 
tising  of  Fine  Products  Corp. 
N.  F.  Fiske,  president,  revealed 
1955-56  promotional  plans  which 
indicated  the  largest  advertising 
effort  in  the  history  of  the  com¬ 
pany.  Fine  manufactures  and 
markets  the  Hollingsworth  and 
Nunnally’s  Candies. 

Hollingsworth  will  intioduce 
this  fall  a  packaging  innovation 
“My  Hobby  Box”  in  newspaper 
advertising  throughout  the 
South.  Nunnally’s  “Box  Bounti¬ 
ful”  also  will  be  promoted 
heavily. 

Quaker  in  Comics 

Chicago 

Quaker  Oats  Co.  is  launching 
a  premium  catalog  program  in 
connection  with  its  oatmeal  and 
ready-to-eat  cereals,  using  na¬ 
tional  color  comic  ads  in  96  Sun¬ 
day  newspapers  during  Septem¬ 
ber.  Consumers  will  be  given 
the  opportunity  to  purchase 
merchandise  at  low  cost  by  sav¬ 
ing  small  blue  stars  appearing 
on  QA  packages. 
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•  Calls  on  more  Texas  customers  than  any  other 
newspaper.  Annual  Effective  Buying  Income 
of  trading  area,  ^3,195,668,000. 


At  fiua  with  «fc«  Auait 
•!  circwlvtl^ntt  tub* 
{•ct  to  Aiirfit,  for  4  mofitht 
ovorofo  ondint  Morcli  31# 
IfSS. 


•  Speaks  the  language  of  Texans  ...  is  invited 
into  over  90%  of  all  Fort  Worth  homes  daily, 
and  over  77%  of  all  Fort  Worth  homes  every 
Sunday. 

•  Is  read  by  over  41%  of  all  families  in  the  100 
county  trading  area  every  day,  and  by  over 
36%  of  all  families  in  the  trading  area  on 
Sunday. 

Figures  based  on  latest  Sales  Management 
estimates  and  ABC  Audit  report. 


Fort  Worth  Star-Telegram 

AMON  G.  CARTIR,  Publ„h,r 

AMON  G.  CARTIR,  iR.,  Pr.l.H.nr  and  Notioxol  0.'»t.(or 


LARGEST  CIRCULATION  IN  TEXAS 

without  the  use  of  schemes,  premiums  or  contests — “Just  a  Good  Newspaper” 


PROMOTION 


SAVE 


A  LINE 


Inferiority  Complex 
Will  Get  Going-Over 


when  you  buy  ALL  three 
COPLEY  NEWSPAPERS 


Certainly  worth  LOOKING  INTO  is  the  economy  side 
of  the  BIG  3  COPLEY  ‘package’  .  .  .  offering  you 
SAVINGS  of  7c  or  15%  over  the  individual  line  rate 
of  47c. 

Coupled  with  this  economy  advantage  is  the  hard-hitting 
penetration-coverage  into  this  FIRST  market  in  Illinois 
(outside  Chicago).  Here’s  HOME  COVERAGES — 70% 
coverage  of  ALL  families — 92%  home  delivered — buy¬ 
ing  influence  which  produces  SALES-RESULTS! 


‘Pre-conditioning’  of  this  mar¬ 
ket’s  472,932  prospective  buyers 
is  a  job  ‘tailor-made’  for  the 
COPLEY  BIG  3  NEWSPA¬ 
PERS  . . .  offering  you  that  un¬ 
beatable  combination  of  sales- 
getting  reader  influence  plus 
economy  in  this  market  with  an 
enormous  buying  potential  of 
more  than  $290  million  dollars! 
Let  the  COPLEY  BIG  3  help 


you  go  after  it! 


Send  today  for  your  FREE  copy  of 


latest  Market  and  Media  folder. 


COPLEY  NORTHERN  ILLINOIS  GROUP 

Aurora  Beacon-News  •  Elgin  Courier-News  •  Joliet  Herald-News 

REPRESENTED  BT  WEST-HOLLIDAY  CO.,  INC.  •  OFFICES  IN  ALL  PRINCIPAL  CITIES 


By  T.  S.  Irvin 

If  newspapers  could  only  con¬ 
quer  their  inferiority  complex, 
Joe  Lynch  would  be  a  lot  hap¬ 
pier.  Joe  is  promotion  manager 
of  the  Washington  (I).C.)  Post 
and  Tinies-Herald.  He  is  a’so 
president  of  the  National  News¬ 
paper  Promotion  Association. 
It’s  in  the  NNPA  job  that  Joe 
I  worries  about  this  inferiority 
'  complex. 

Actually,  what  Joe  is  troubled 
about  is  the  complaint  many 
newspaper  people  make  that 
newspaper  public  relations  are 
not  what  they  should  be.  Mostly 
the  complaints  stem  from  the 
1  fact  that  newspapers  do  not 
j  seem  to  get  the  same  amount  of 
publicity  in  the  trade  papers — 

!  and  in  newspapers  generally,  as 
-  an  additional  matter  of  fact — as 
do  other  and  competing  media. 

Joe  is  naming  a  committee  to 
look  into  the  matter  and  pro¬ 
duce  a  report  for  NNPA  and  all 
the  country’s  newspapers  to  act 
upon. 

'  It  seems  almost  ridiculous 
that  an  industry  so  gifted  and 
so  powerful  as  the  newspaper 
j  industry  should  be  thrown  for 
'  a  loss  by  so  puny  an  opponent 
i  as  the  press  agents  for  other 
,  media. 

I  The  trouble  lies  in  that  very 
'  phrase,  press  agents.  Other 
!  media  have  them.  The  news¬ 
papers  do  not  have  them.  Press 
f  agents  live  by  the  free  space 
!  they  garner.  Newspapers  help 
I  them  live  by  providing  such 
I  space.  Newspapers,  strangely 
enough,  are  more  chary  of  space 
!  for  their  own  medium  than  for 
,  competing  media. 

Newspapers  are  overwhelmed 
;  by  the  mentions  other  media 
get,  and  instead  of  fighting  to 
get  more  for  themselves,  they 
fret. 

You  don’t  believe  this?  Just 
one  item  in  evidence.  A  major 
;  advertiser  recently  dropped  a 
I  popular  television  show.  In  ad- 
'  dition,  this  advertiser  made 
I  much  publicity  by  announcing 
i  a  big  switch  from  radio-TV  to 
!  newspapers. 

How  did  the  newspapers 
react?  We  have  it  right  here 
I  in  front  of  us.  Instead  of  play- 
I  ing  up  the  newspaper  angle, 
I  they  played  up  the  television 
I  angle — here  is  somebody  quit- 
'  ting  TV,  getting  out  of  radio. 


Negative.  Indicates  that  what’s 
in  their  minds  is  not  their  own 
medium  so  much  as  their  com¬ 
peting  media. 

Do  It  Yourself 

Some  weeks  ago  they  held  a 
Do-It-Yourself  Show  at  the 
Pan-Pacific  Auditorium  in  Los 
Angeles.  It  was  the  third  an- 
nual  show  of  its  kind,  and  it 
offered  some  300  exhibits  to 
eager  do-it-yourselfers. 

But  bigger  by  far  than  the 
show  itself  was  the  Do-It-Your¬ 
self  section  the  Los  Angela 
Times  published.  It  was  the 
result  of  shrewd  planning  by 
the  Times  people. 

They  figured  they  could 
reach  more  people  than  the 
show.  They  promoted  the  sec¬ 
tion  in  that  spirit.  Through  let¬ 
ters  and  mailing  pieces,  they 
gave  advertisers  facts  about  the 
size  of  their  do-it-yourself 
market.  Through  ads  in  the 
paper  and  through  spots  on 
radio  and  TV  they  promoted  the 
section  to  readers. 

The  result — an  outstanding 
section.  Planning  that  started  in 
May  paid  off  in  July. 

In  the  Bag 

Lancaster,  Pa.,  “ain’t  what  it 
used  to  be.”  It’s  booming,  build¬ 
ing,  expanding.  So  much  so, 
the  Lancaster  (Pa.)  New  Era, 
Intelligencer  Journal  and  Sun¬ 
day  News  have  put  out  a  folder 
about  it.  It  successfully  trans¬ 
mits  the  feeling  of  growth  in 
that  Pennsylvania  Dutch  coun¬ 
try. 

Russ  Simmons  has  quit  the 
Cleveland  (O.)  Press  to  be¬ 
come  publications  director  of 
Harding  College,  Searcy,  Ark. 
Russ  had  been  with  the  Press 
26  years.  He  had  served  the 
National  Newspaper  Promotion 
Association  in  many  capacities, 
two  terms  as  president. 

• 

Hobnob  with  Bums 

Philadelphia 
Frank  Toughill  and  John 
Frasca,  reporters  of  the  Phila¬ 
delphia  Daily  News,  dres.sed  as 
bums  and  lived  with  bums  to 
gather  material  for  a  series  of 
articles  titled,  “The  Horrors  of 
Skid  Row.” 
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60  Newspapers  Running  R.  0.  P.  Color  use  Lake  Erie  Directomats 


7  out  of  10 


leaders  use  Directomat 


equipment  to  meet 
their  requirements  for 
quality  color  mat 
production. 


The  Top  10  in  R.  O.  P.  Color  Advertising 
12  months  —  1953 


Color  Linogo 


1.  Milwaukoo  Journal  .  1,618,153 


2.  Chicago  Tribune 
I  3.  Dallas  Nows  ....  955,056 

.  4.  New  Orleans  Titnes- 
t  Picayune  &  States  .  .  946,923 
I  5.  Los  Angeles  Times  .  .  941,877 


Color 

6.  Fort  Worth  Press  .  .  8 

7.  Fort  Worth  Star 


Telegram .  821,529 

8.  Denver  Post  ....  784,567 

9,  Dallas  Times-Herald  765,300 

10.  Houston  Chronicle  .  733,453 


SOURCE:  Media  Records 


•  Write  for  information 
about  the  equipment  that 
is  the  choice  of  the  leaders 
in  R.  O.  P.  Color.  Ask  for 
Bulletin  349. 


LAKE  ERIE  ENCINEERINC  CORP. 

General  Offices  and  Plant 

508  Woodward  Avenue,  Buffalo  17,  New  York 
District  Offices  in  New  York  .  Chicago  •  Detroit  .  Pittsburgh 
Representatives  in  Other  U.S.  Cities  and  Foreign  Countries 

•  Leading  manufacturer  of  hydraulic  presses — 3,500  designs  from  5 
to  22,000  tons  capacity  —  rubber  and  plastic  printing  plate  molding . . . 
plastics  molding . . .  laminating ...  die  sinking . . .  metal  working . . .  forging 
. . .  metal  extrusion  . . .  wallboard  and  plywood  . . .  rubber  vulcanizing . . . 
LAKE  ERIE®  die  casting  and  special  purpose.  DIRECTOMAT® 
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LAKE  ERIE 

HYDRAULIC 

PRESSES 


CLASSIFIED  CLIMC 


Must  Markets  for 
Important 
Schedules 

IV/4(30-«N- 

P0i?r4Rrriui^ 


Depressed  Slugs  Can 
Cut  Checking  Staff 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


important 
markets  i 

WACO  -  •  *  where  niorning-&-evening 

coverage  reaches  all  of  the  107,553 
city  zone  population,  a  market  bal- 
onced  by  industry,  military  and  agri¬ 
culture— ideal  for  tests. 

THE  WACO  NEWS  TRIBUNE 
,  THE  WACO  TIMES  HERALD 


AUSTIN  .  .  .  center  of  Texas  gov* 

ernment  and  education,  a  city  of 
169,311  covered  completely  every  day 
—where  high  payrolls  resulted  in 
$190,394,000  retail  sales  in  1953. 
THE  AUSTIN 
AMERICAN -STATESMAN 


PORT  ARTHUR 

.  . .  top-flight  test  market,  with  cover¬ 
age  concentrated  in  the  city  zone,  a 
total  net  income  of  $115  million  and 
close  to  $90  million  in  retail  sales— 
where  9  out  of  10  families  buy  the 
News. 

PORT  ARTHUR  NEWS 


BURKE.  KUIPERS  &  MAHONEY.  INC. 


One  of  the  most  complex 
operations  in  the  classified 
department  is  performed  by  the 
paper  checking  crew.  Their  job 
is  to  see  that  ads  are  inserted 
and  cancelled  as  ordered.  Nat¬ 
urally  the  magnitude  of  the 
paper  checking  job  increases 
with  volume. 

When  we  learned  that  each 
Toronto  newspaper,  among  the 
world  leaders  in  classified,  gets 
along  with  a  single  paper 
checker,  we  delved  into  their 
system.  Fred  Silman,  CAM, 
Toronto  Telegram,  explained  it 
basically  is  a  take-off  on  the  old 
printed  expiration  date  slug  ex¬ 
cept  that  it  doesn’t  print,  using 
a  depressed  slug,  nor  does  it 
occupy  a  line  of  space  as  the 
former  system  frequently  did. 

Each  day  is  represented  by  a 
number — Monday  is  ‘1,’  Tues¬ 
day  ‘2’  and  so  on,  up  to  Satur¬ 
day  which  is  ‘6.’ 

Depressed  characters  are  .888, 
or  30  thousand’s  lower  than 
type-high,  therefore  the  back 
portion  of  impression  roller  of 
proof  press  must  be  built  up  so 
depressed  characters  will  show 
on  proofs.  A  brass  strip  was 
inserted  between  the  core  and 
rubber  casing,  approximately 
%"  wide.  An  old  brass  2-point 
lead  would  answer  the  purpose. 
The  rubber  casing  should  be 
milled  so  rise  will  be  graduated. 

Characters  nin  in  place  of  fi, 
fl,  ffi,  ffl,  etc.,  with  the  exception 
of  a  triangle,  which  runs  pi. 
Any  fractions  ordered  in  classi¬ 
fied  ads  are  set  thus;  1/16,  etc., 
using  oblique  or  shilling  mark. 

Classified  galleys  are  of  spe- 

Breakfast  Briefs 

We’re  getting  so  chummy 
with  the  Reds  that  Ike  wouldn’t 
surprise  anybody  if  he  invited 
Soviet  Ambassador  Zaroubin  to 
the  White  House  to  make  a 
fourth  at  bridge.  Best  bet  for 
the  other  two  players — Zarou- 
bin’s  body  guards. 

*  *  * 

One  fellow  says  he’s  in  a  bad 
i  way.  He  doe.sn’t  have  anything 
to  his  name  except  money — and 
i  every  cent  of  it  is  tied  up  in 
!  cash. 

1  From  the  Cleveland  Plain  Dealer 


cial  size,  2%  inches  inside  walls. 
Two-column  galleys  can  be  used 
by  laying  6-point  Elrod  strips 
flat,  so  depressed  figure  lines 
can’t  pull  all  the  way  out. 

They  also  use  clamps  to  side 
walls  of  galleys  instead  of 
pieces  of  base. 

In  instances  where  the  utiliza¬ 
tion  of  depressed  figures  would 
necessitate  an  extra  line,  due  to 
the  fact  that  the  advertisement 
fully  occupies  all  lines,  the 
marking  is  scratched  on  the 
wide  flat  side  of  the  cut-off  rule. 
The  scratched  marking  is  made 
by  the  make-up  man  with  his 
compositor’s  rule. 

The  following  are  the  various 
symbol  combinations  used  to 
designate  how  advertisements 
should  be  marked  so  as  to  desig¬ 
nate  the  day  they  are  to  be 
killed  in  the  paper: 

Orders  from  1  to  6  days  are 
marked  with  the  starting  day 
below  the  line  and  the  expiry 
day  above  the  line;  example,  an 
ad  ordered  for  Monday  and 
Tuesday  would  be  marked  2 
over  1 ;  for  Monday  only  1  over 
1;  for  Tuesday  only,  2  over  2, 
and  so  on. 

If  the  order  is  taken  after 
the  deadline  for  the  first  edition- 
an  “X”  is  placed  before  the  ex¬ 
piry  day.  The  Composing  Room 
then  does  not  kill  this  ad  until 
after  the  first  edition  of  the  day 
following  the  last  day  of  inser¬ 
tion.  An  ad  running  from  Mon¬ 
day  to  Saturday  but  taken  after 
the  deadline  on  Monday  w-ould 
be  marked  X6  over  1.  This 
would  indicate  to  the  Composing 
Room  that  Monday’s  Noon  edi¬ 
tion  only  on  the  following  week 
is  to  contain  this  ad. 

Skip  days  are  marked  with 
numbers  indicating  days  de¬ 
sired;  that  is,  if  the  ad  was  to 
be  run  for  three  days — Monday, 
Wednesday  and  Friday  —  it 
would  be  marked  1-3-5  over  1. 
If  it  misses  the  Noon  edition  of 
the  first  day  and  has  to  catch 
the  Noon  edition  of  the  first  day 
and  has  to  catch  the  Noon  edi¬ 
tion  of  the  Saturday,  it  would 
be  marked  Xl-3-5  over  1. 

Orders  for  more  than  6  con¬ 
secutive  times  and  under  24 
times  are  marked  with  a  tri¬ 
angle  and  the  date  of  expiry. 

The  Composing  Room  is  re¬ 


sponsible  for  killing  these 
on  the  correct  day,  but  sin 
errors  do  occur  more  frequen 
with  this  type  of  marking, 
triangle  ads  are  checked 
day  by  a  girl. 

If  an  advertisement  is  to 
consecutively  for  longer  thaa 
month,  24  days,  it  is  mar 
0  over  2.  If  an  advertisements 
to  run  on  consecutive  Monday 
Tuesday,  etc.,  of  each  week  it 
would  be  marked  2-0  over  2  ft 
Tuesdays,  1-2-0  over  2  for  Mo 
days  and  Tuesdays,  etc. 

All  advertisements  mar  keil 
with  an  ‘0’  are  considered  by  thei 
Composing  Room  to  run  till  f(nwi 
bid. 

For  charging  purposes,  adve^ 
tisements  which  are  marked  V 
but  which  are  running  a  sped* 
fic  number  of  times,  either  ot« 
the  24  consecutive  days  or  for 
more  than  one  consecutive  Mon¬ 
day,  Tuesday,  etc.,  of  ead 
week,  are  marked  with  the  na» 
her  of  insertions  ordered  on  a 
space  indicated  for  this  purpoai 
on  the  top  part  of  the  order 
form. 

If  an  advertisement  is  to  rua 
for  six  consecutive  times,  bat 
a  holiday  intervenes,  then  it  ii 
necessary  to  use  a  triangb 
marking,  because  the  symboii  of 
1,  2,  3,  etc.,  are  valueless  when 
seven  or  more  days  are  involved. 

Summing  up  the  general  ad¬ 
vantages  of  the  system,  CAM 
W.  D.  Sutherland,  Toronto  Star, 
says:  “Having  no  paper  check¬ 
ers  and  only  one  girl  to  look 
after  the  long  run  ads,  there  is 
a  saving  in  classified  personnel, 
of  course.  Having  gone  from  a 
visible  marking  to  a  marked 
paper  and  then  to  a  sunken 
marking,  we  have  discovered 
that  it  makes  no  difference  in 
Composing  Room  personnel  and 
as  far  as  I  can  make  out  I  think 
the  Composing  Room  prefer  the 
sunken  marking  to  a  marked 
paper  because  they  don’t  have 
to  wait  around  wondering  when 
they  are  going  to  get  the 
marked  paper.’’ 

• 

Fall  Men’s  Wear 
Package  Is  Ready 

Important  changes  in  format 
and  presentation  are  featured 
in  the  fall  edition  of  the  Men’s 
Wear  Inter-Industry  Council’s 
semi-annual  newspaper  package, 
to  be  distributed  Aug.  15.  The 
package  is  prepared  by  the 
Wool  Bureau,  New  York. 

As  in  the  past,  the  package 
will  provide  both  advertising 
layouts  and  editorial  coverage 
on  men’s  and  boys’  styles.  Edi¬ 
torial  coverage  will  be  restrict¬ 
ed  to  one  newspaper  in  each 
city.  All  materials  in  the  pro¬ 
gram  are  supplied  without  cost. 
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How  to  Boost  Linage  and  Circulation 
With  Special  Photo  Editions 

Ardent  hometown  fans  got  flash  picture  stories  in  their  local  paper  By  the  Penticton  (BC)  Herald 


NEMIO'S  SPECIAL  VICTORY  ISSUE 

rolls  under  the  critical 
eyes  of  General  Manager 
Dick  Sharp  (r)  and  shop 
super  J.  Murray.  Hockey 
Coach  Grant  Warwick 
and  brother  Bill  check 
first  copy. 


•  Photo-advertising  and  photo-journalism  .  . .  plus  your 
Scan-A-Graver  for  controlled,  economical  reproduction  . . . 
con  help  boost  your  ad  lineage  and  circulation,  too.  For 
more  examples,  write  Fairchild  Graphic  Equipment,  Inc., 
88-06  Van  Wyck  Expressway,  Jamaica,  N.Y.,Dept.  100-14A. 


Electronic  Engraving  AAochinet 


Another  New  Industry 
For  Pittsburg,  Kansas. 

HELIO 

COURIER 

4-Place  Highwing 

MONOPLANE 


»  Powered  by  260  HP  Lycoming 
Engine 

n  Gross  Weight  3,000  Pounds 

n  Completely  Fabricated  and 
Assembled  in  Pittsburg 

»  Exclusive  Manufacturing  Rights 
Awarded  to  Mid-States  Mfg. 
Corp.  of  Pittsburg,  Kansas 
By  Helio  Aircraft  Corp., 
Norwood,  Mass. 

►  Mid-States  Also  Produces 
Landing  Gear  Doors  For 
Lockheed  Aircraft  Co.,  Mari¬ 
etta,  Ga. 


In  Retrospect 


Pittsburg  It  The  Home  Of: 

•  McNALLY  PITTSBURG  MFG.  CO. 

•  SPENCER  CHEMICAL  CO. 

•  W.  S.  DICKEY  CLAY  MFG.  CO. 


lore  Industry — Bigger  Payrolls  .  .  . 

n  Alert  Newspaper  Advertising  Marketl 

R|f  PtttHimn* 

EVENINGS 
EXCEPT  SUNDAY 


Church  Council  Press 
Called  ‘Competent’ 

¥*_.  /''♦Il _ A  %l  C _  -i- 


By  Gilbert  M.  Savery 
News  E^ditor,  Lincoln  (Neb.)  Journal 


Lincoln,  Neb. 

Just  a  year  ago  Christians 
met  at  Evanston  for  the  Second 
Assembly  of  the  World  Council 
of  Churches. 

Newspaper  interest  was  evi¬ 
denced  by  the  largest  corps  of 
newsmen  ever  to  cover  a  reli¬ 
gious  event.  Correspondents  to¬ 
taled  about  650  and  Western 
Union  said  100, COO  words  a  day 
were  being  filed. 

Since  that  time  there  has  been 
some  criticism  of  reporting  done 
by  newspapers.  For  example, 
Builders,  a  magazine  “for  young 
people  and  Christian  education 
workers”  of  the  Evangelical 
United  Brethien  Church,  has 
charged  that,  “the  general  pub¬ 
lic  never  quite  got  an  accurate 
picture  of  what  was  taking 
place”  at  Evanston. 

Only  the  Sensational 

In  an  editorial  titled,  “What 
Price  News?”  the  magazine 
added,  “This  failure  to  report 
the  Evanston  Assembly’s  deep 
currents  seems  to  be  due  to  the 
nearly  universal  practice  of 
American  newsmen  to  report  not 
what  is  important  or  relevant 
in  a  given  situation,  but  only 
what  is  ‘news-worthy’  or  sen¬ 
sational  . . .  We  warn  our  read¬ 
ers  to  read  their  newspapers 
knowing  that  a  great  many 
basic  elements  in  any  event  are 
not  included  in  the  coverage.” 

An  article  last  fall  in  Christi¬ 
anity  and  Crisis  on  “What  Price 
Publicity?”  similarly  attacked 

PERFECT  PRINTING 

WITH 

PRESS  PACKING  that 

PERFORMS 


The  PmsBURa  Sun 

MORNINGS 
EXCEPT  MONDAY 

Stauffer  Publications 
Shannon  &  Associates,  Inc. 
National  Representatives 


Writ*,  Wir«  or  Phone  Collect 

TINGUE,  BROWN  &  CO. 

•  723  Ea.st  Wasshington  Boule.ard, 
Los  Anfioles  21.  Calif.  Prospect  6023 

•  607  Bishop  Stre't.  N.  W..  At'a-’ts. 
Georitia.  ATwood  r864  •  1227  Wabash 
Avenue,  ChiraRo  5.  III.  HArrison 
7-0083  •  1765  Carter  Avenue,  New 
York  57.  N.  Y.  CYpress  9-8800  • 
Canadian  Sales  Atte-ts:  Ross  Wh’te- 
hcad  &  Co.,  Ltd..  Montreal.  C“-ad» 


press  coverage  of  Evanston. 

As  a  working  newsman  and 
a  member  of  the  denomination 
which  publishes  Builders,  I 
couldn’t  let  that  criticism  go  un¬ 
answered.  In  writing  to  Dr.  Ray¬ 
mond  M.  Veh,  its  editor,  I 
pointed  out  that  the  religious 
press  had  published  numerous 
books  and  pamphlets  concerning 
the  Assembly  and  that  “obvi¬ 
ously,  the  deep  currents  of  such 
a  meeting  are  more  easily 
fathomed  in  book-length  discus¬ 
sions  than  in  daily  newspapers 
or  religious  periodicals  operat¬ 
ing  under  the  twin  restrictions 
of  time  and  space.” 

From  a  wide  sampling  of  ex¬ 
change  papers  coming  to  our  of¬ 
fice  I  found  what  I  considered 
good  coverage  of  a  difficult  sub¬ 
ject.  I  watched  the  Chicago  pa¬ 
pers  in  particular  during  this 
period  and  found  little  that 
could  be  termed  “sensational.” 
The  Archbishop  of  Canterbury 
did  appear  “sensational”  in 
the  widely  published  picture  of 
him  astride  the  traffic  cop’s 
motorcycle,  but  he  seemed  to  be 
enjoying  it! 

Historically,  the  churches  have 
been  jealous  of  their  assumed 
right  to  control  or  influence  the 
p  ess.  This  dates  back  to  the 
16th  and  17th  centuries  when 
the  dangers  of  unrestricted 
printing  were  feared  by  both 
church  and  state  as  possible 
means  of  spreading  heresy  and 
sedition. 

Double  Effect 

Christian  Century  said  during 
the  Evanston  Assembly  that  “U 
cannot  be  doubted  that  such 
massive  press  coverage  has  at 
least  temporarily  lifted  the 
World  Council  of  Churches  out 
of  the  dim  religious  light  of  its 
cloistei-ed  existence  and  set  it 
down  in  the  spotlight  glare  of 
humanity’s  focused  attention. 
Some  delegates  and  some  of¬ 
ficers  of  the  World  Council  are 
disturbed  at  this  develop¬ 
ment  .  .  .  (Yet)  We  believe  that 
most  churchmen  will  welcom'’ 
the  newly  discovered  interest  of 
the  press  in  the  churches  and  in 
the  Ch'istian  faith  .  .  . 

“Is  it  possible  that  the  danger 
they  (some  churchmen)  s«e  in 
having  the  great  issues  of  life 
and  death  mishandled  bv  inade¬ 
quately  trained  journalists  is 


really  apprehension  lest  these 
journalists  discover  and  report 
that  many  of  the  representatives 
of  the  churches  are  themselves 
unable  to  measure  up  to  the 
demands  of  their  high  calling?" 

In  reviewing  published  re¬ 
ports  on  Evanston  in  a  recent 
issue,  Christian  Century  de¬ 
clared,  “Nothing  in  the  delib¬ 
erations  and  decisions  of  the  As¬ 
sembly,  so  carefully  picked  over 
in  this  literature,  is  as  meaning¬ 
ful  to  this  generation  as  the  fact 
of  the  meeting  itself.” 

I  submit  that  this  was  recog¬ 
nized  and  fully  reported  by  the 
American  press,  competently,  if 
not  in  ecclesiastical  terms.  In 
looking  back  through  our  own 
files,  I  was  pleased  to  find 
coverage  that  looked  good  one 
year  later.  I  think  my  experi¬ 
ence  on  that  would  be  fairly 
typical. 

Gospels  Varied,  Too 

Sometimes  when  my  minister 
friends  are  critical  of  press  ver¬ 
sions  of  their  meetings,  I  tell 
them,  I  hope  not  irreverently, 
that  the  “reporters”  who 
“covered”  Christ’s  work  did  not 
do  a  uniformly  accurate  job.  Be¬ 
cause  of  this,  we  have  varying 
versions  of  the  same  events  re¬ 
corded  in  the  New  Testament 
gospels. 

Granting  it  is  easy  for  news¬ 
men  anywhere  to  get  tangled  up 
in  theological  terms  or  to  trip 
over  special  terminology  em¬ 
ployed  by  various  denomina¬ 
tions,  there  still  is  a  high  de¬ 
gree  of  competency  in  American 
news  staffs  which  is  being 
brought  to  bear  in  religious 
coverage. 

As  I  glance  around  our  news¬ 
room  I  see  Catholics,  Unita¬ 
rians,  Episcopalians,  Congrega- 
tionalists,  Lutherans,  Metho¬ 
dists,  Presbyterians,  Evangelical 
United  Brethren  and  others.  Are 
the  churches  aware  of  the  ex¬ 
tent  to  which  their  memberships 
have  invaded  secular  journal¬ 
ism? 

I  believe  that  coverage  of 
Evanston  should  have  wiped  out 
doubts  of  the  churches  and 
clergy  in  regard  to  the  willing¬ 
ness  and  capabilities  of  .Ameri¬ 
can  newspapers  to  handle  re¬ 
ligious  reporting. 

Some  additional  gestures  of 
good  will  and  confidence  from 
the  churches  would  be  welcome. 
• 

Scholarships  Awarded 

Los  Angeles 

Winners  of  three  Los  Angeles 
Examiner  scholarships  were  an¬ 
nounced  recently  by  John  M. 
Black,  circulation  director.  The 
Examiner  annually  awards  a 
total  of  seven  scholarships 
valued  at  $7,480  to  outstanding 
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These  "eyes”  keep  rop 

color  in  register  AUTOMATICALLY 


This  is  the  electronic  scanner  of 
a  Hurletron  Automatic  Color  Reg* 
ister  Control.  One  or  more  of  these 
units,  mounted  at  each  color  cyl¬ 
inder,  scans  the  speeding  web  as  one 
color  registers  with  another.  It  de¬ 
tects  even  a  thousandth  of  an  inch 
out  of  register  .  .  .  transmits  the  in¬ 
formation  to  the  compensating 
mechanism  .  .  .  and  the  press  is 
brought  back  into  correct  register 
before  the  error  is  visible  to  the 
human  eye. 


That’s  Hurletron  automatic  color 
register  .  .  .  the  practical  .  .  .  and 
profitable  .  .  .  method  of  insuring 
top  quality  ROP  color  register  .  . 
hour  after  hour  .  .  .  day  and  night. 
It’s  accurate.  It’s  speedy.  It’s  de¬ 
pendable.  Old  time  hazards,  delays, 
costs,  and  uncertainties  due  to  the 
human  element  have  been  reduced 
or  eliminated.  Fast  or  slow  .  .  . 
color  register  is  maintained  through¬ 
out  the  run  at  all  operating  speeds. 


Hurletron  Automatic  Color  Reg¬ 
ister  Controls  are  in  operation  at 
leading  newspaper  plants  as  well  as 
in  the  finest  color  printing  and  roto¬ 
gravure  plants  in  the  country. 
They’re  saving  time,  increasing  pro¬ 
duction,  reducing  costs.  Let  us  tell 
you  more  about  this  remarkable 
equipment. 

Ask  for  Your  Copy  of  Our 
Latest  Booklet 


HURLETRON 


AUTOMATIC  CIRCUMFERENTIAL 
COLOR  REGISTER  CONTROL 


•  Maintains  accural*,  automatic 
r*9isl*r  of  all  colors  within  a 
f*w  thousandths  of  an  inch. 


•  Controls  r*gist*r  •slablish*d  at 
low  sp**ds  up  to  hightst  op*r- 
oling  sp**ds. 


Mak*s  high  sp**d  corrtclions 
at  splicos,  reducing  aff-r*gist*r 


•  Provid*s  continuous  indication  of 
running  r*gisl*r.  Adjuslmonts  con 
b*  mod*  in  known  incrtmoolt. 


ELECTRIC  EYE  EQUIPMENT  COMPANY 

1932  EAST  FAIRCHILD  STREET,  DANVILLE,  ILLINOIS  Manufacturers  of:  Hurletron  R.O.P.  Color  Registration  Controb;  Automatic  Controls  of  Coliper  ond  Weight 

on  Paper  artd  Board;  Center  Line  and  Side  Web  Guide  Controls;  Cut*Off  and  Bock*Up  Controls; 
Slitter  Controls;  Moisture  Controls. 
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First  quarter  of  1955  breaks  all  records 
for  any  previous  full  year! 

The  first  three  months  of  1955  sow  42  major  industrial 
expansions  in  the  Baltimore  area,  including  8  brand  new 
industries.  In  money,  this  meant  on  investment  of 
$157,865,000— more  than  $8,000,000  larger  than  for  any 
twelve  months  in  Baltimore's  history.  Bethlehem  Steel  Com¬ 
pany  announced  a  $100,000,000  expansion  for  its  Sparrows 
Point  plant— the  largest’ single  expansian  ever  announced  in 
the  area.  Such  expansion  obviously  mokes  Baltimore  on  in¬ 
creasingly  important  consumer  market. 

Just  as  remarkable  has  been  the  "expansion"  of  the  Sun- 
papers'  circulation.  For  these  some  three  months,  the  circula¬ 
tion  of  the  daily  and  Sunday  Sunpapers  broke  oil  previous 
records  for  each  of  these  months.  This  steady  growth  helps 
make  possible  The  Sunpapers'  advertising  leadership. 


The  Service-Ads  that  hundreds  of  publishers  place  in  Standard  Rate  help  adver¬ 
tisers  and  their  agencies  by  giving  them  more  of  the  kind  of  information  they  are 
looking  for . . .  when  they  want  it.  They  are  called  Service-Ads  because  they  offer 
service  information  in  a  service  position. 


The  Sunpapers  of  Baltimore  know  that  agency  men  are  always  on  the  lookout  for 
extra  values  so  they  can  show  a  client  that  they  are  giving  his  advertising  an 
advantage  over  his  competitors’.  So,  in  this  Service-Ad  they  supplement  their 
standard  listed  data  with  information  about  the  industry  expansion  that  repre¬ 
sents  a  plus  value  in  their  market. 


Standard  Rate  &  Data  Service,  Inc 


The  National  Authority  Serving  the  Media-Buying  Function 

Walter  E.  Botthof,  Publisher,  1740  Ridge  Ave.,  Evanston,  Ill. 

Sales  Offices:  New  York,  N.  Y.  •  Evanston,  Ill.  •  Los  Angeles,  Cal. 
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exclusive 

ways 

Service-Ads 
can  help 
1  you 


They  provide  useful  informa¬ 
tion  that  expands  the  listed  data; 
make  it  quickly  available  to  you 
in  client  meetings,  or  when  you’re 
working  late  at  the  office  or  at 
home  week-ends. 


L.  They  give  you  the  gist  of  a 
market  or  medium  story,  helping 
you  recall  all  the  information  you 
have  absorbed  from  literature  and 
from  representatives. 

3i  They  boil  down  facts  to  simple 
terms  that  you  can  extract  andl 
include  in  your  media  proposals. 

4i  They  give  you  the  story  fast 
when  you  are  entering  a  new  mar¬ 
ket,  or  preparing  a  schedule  for  a 
new  account. 


5t  They  give  you  a  handy  “file” 
of  media  information  and  protect 
you  against  the  inadequacies  of 
central  filing  systems  that  may  be 
unable  to  supply  what  you  want 
when  you  want  it;  or  worse,  may 
contain  only  out-of-date  material. 

6t  They  give  you  information  at 
the  very  time  you  seek  it,  and  do 
not  intrude  or  ask  for  attention  at 
any  other  time. 

They  give  you  quick  access  to 
additional  information  when  a  me¬ 
dium’s  general  promotion  arouses 
your  interest. 

8.  They  give  you  a  “last  chance” 
source  from  which  you  can  get  a 
final  briefing  on  a  medium’s  story 
before  you  make  your  final  decision. 


J-Education 
Group  Meets 
Aug.  22-26 

Denver,  Colo. 

An  estimated  250  journalism 
teachers  and  administrators  will 
gather  at  the  University  of 
Colorado  at  Boulder  Aug.  22-2(5 
for  the  fifth  annual  convention 
of  the  Association  for  Education 
in  Journalism. 

The  AEJ,  renamed  in  1951,  is 
a  continuation  of  the  American 
Association  of  Teachers  of  Jour¬ 
nalism,  founded  in  1912.  Meet¬ 
ings  of  two  constituent  societies 
will  also  be  held.  These  are  the 
o5th  annual  convention  of  the 
American  Association  of  Schoo's 
and  Departments  of  Journalism 
and  the  11th  convention  of  the 
American  Society  of  Journalism 
School  Administrators. 

Speakers  Listed 

!  Speakers  at  the  five-day  con¬ 
vention  include: 

Kenneth  MacDonald,  editor  of 
the  Z>cs  Moines  (Iowa)  Register 
and  Tribune,  president  of  the 
American  Society  of  Newspaper 
Editors,  who  will  receive  the 
ASJSA  award  for  his  newspa- 
'  per. 

i  Curtis  D.  MacDougall  of 
I  Northwestern  University,  pro¬ 
fessor  of  journalism  and  author 
I  of  basic  text  books  in  the  field. 

Roscoe  B.  Ellard,  professor 
of  journalism  at  Columbia  Uni¬ 
versity,  book  review'  editor  of 
Editor  &  Publisher  and  incom- 
!  ing  president  of  AEJ. 

Edward  E.  Lindsay,  editor  of 
the  Lindsay-Schaub  Newspapers 
and  chairman  of  the  American 
Council  on  Education  for  Jour¬ 
nalism. 

Kenneth  G.  Crawford,  chief 
of  the  Washington  bureau  of 
Xeu'sweek  magazine. 

Ed  J.  Dooley,  managing  edi¬ 
tor,  Denver  Post. 

Houstoun  Waring,  editor  of 
j  the  Littleton  (Colo.)  Independ¬ 
ent. 

Paul  Friggens,  we.stern  editor, 
the  Farm  Journal. 

Specialists  on  Panels 


|iii  iiiiiiiiiiii£’/>/7’O^M/,  WORKSHOh  ' 
I  By  Roy  H.  Copperiid 


1  Call  Me  Mister 

I  Whether  to  accord  men  in  the  news  the  title  Mr.  is  a 
I  tricky  question  on  which  thei'e  is  plenty  of  disagreemetit. 
B  Newspapers  that  bestow  it  otherwise  generally  with- 
B  hold  it  from  two  categories  that  usually  have  little  in 
E  common,  although  they  sometimes  coincide:  to-wit,  the 

■  famous  and  the  infamous,  or  arrested. 

B  Mr.  is  shorn  from  the  famous,  apparently,  on  the 
B  reasoning  that  they  are  virtually  institutions,  and  that 
I  such  a  commonplace  designation  would  only  diminish 
B  their  stature.  Thus  we  rarely  read  of  Mr.  Dulles,  Mr. 
B  Hemingway,  Mr.  Mitropoulos.  Many  newspapers  Mr.  only 

■  the  President  of  the  United  States,  out  of  the  same 
B  special  and  perhaps  overblown  respect  they  show  in  cap- 
B  italizing  the  designations  president  and  chief  executive 
B  when  they  stand  alone.  Yet  they  often  lower-case  pres- 
B  idency,  which  raises  the  question  whether  they  regard 
g  the  man  as  greater  than  the  office. 

B  Criminals  and  suspects  lose  their  Misters  in  many 
B  papers  that  use  the  title  for  men  in  good  repute,  on  the 
B  seeming  grounds  that  they  have  forfeited  their  right  to 
B  the  courtesy  paid  law-abiders.  But  if  those  papers  were 
B  to  operate  strictly  according  to  American  principles  of 
B  justice,  they  would  let  a  suspect  keep  his  Mr.  at  least 
B  until  conviction. 

B  An  exception  sometimes  is  made  by  Mister-\ess  papers 
g  in  handling  obituaries,  and  it  seems  well-advisod.  Use 
B  of  the  last  name  alone  gives  an  unfortunate  impression 
B  of  brusqueness,  and  is  capable  of  injuring  the  sensibili- 
B  ties  of  families  and  friends.  Mr.  seems  like  a  small 
J  enough  tribute  at  the  last  opportunity  to  pay  any  tribute 
S  at  all. 

g  Among  the  things  that  may  be  said  against  the  omis- 
B  siion  of  Mr.  generally  is  that  use  of  the  last  name  alone 
g  tends  to  suggest  subordination.  This  comes  from  the 
g  practice  in  the  military  services  and  also  from  the  style 
B  of  address  to  servants,  when  there  were  servants.  There 
P  are  men  whose  hackles  rise  when  they  are  addressed  by 
g  their  last  names  alone.  And  there  are  those,  though  this 
g  is  irrelevant,  who  are  irked  by  hearing  men  call  them- 
B  selves  .Mr. 

m  In  my  opinion,  the  use  of  Mr.  as  a  general  rule  can 
E  do  no  harm.  It  gives  a  paper  a  touch  of  courtliness  in 
p  these  rude  days.  Why  should  an  editor  or  writer  with- 
1  hold  in  print  the  courtesy  he  would  unhesitatingly  pay 
B  a  stranger  in  a  letter  or  conversation?  The  omission 
m  seems,  in  borrowed  words,  not  to  show  a  proper  respect 
M  to  the  opinions  of  mankind, 
g  ♦  ♦  ♦ 


y  Wayward  Words 

g  Appeared  is  a  word  that  can  easily  cause  ambiguity. 
E  It  is  to  be  avoided  in  sentences  line  The  budget  ivas 
E  approved  after  no  one  appeared  to  protest,  which  can  be 
S  taken  to  mean  either  that  no  protestants  appeared,  or 
g  that  statements  made  about  the  budget  apparently  were 
B  not  protests. 


I 


There  will  be  panel  discus-  g 
sions  by  specialists  in:  training  B 
and  selection  of  journalism  g 
teachers;  administrative  and  g 
teaching  problems;  communica-  ■ 
tions  research;  radio-television  B 
journalism;  training  of  high  g 
school  journalism  teachers ;  B 
agricultural  and  technical  jour-  g 
nalism;  journalism  library  prob-  g 
lems;  foreign  newspapers  and  B 
teacher  exchange  and  the  inte-  1 
gration  of  journalism  with  the  1 
social  sciences.  ^ii 


*  *  *  I 

Quirks  and  Quibbles  1 

A  species  of  candor  refreshing,  not  to  say  startling,  in  g 
a  handout  is  evident  in  this  exercise  in  translation  in  a  B 
release  by  Broadcast  Music,  Inc.,  of  New  York:  I 

“There  are  a  few  dozen  bistros  (saloons)  scattered  | 
through  mid-Manhattan’s  East  Side  which  are  chic  g 
(expensive),  intimate  (small  and  crowded),  atmospheric  B 

(dark  and  smoky),  and  sophisticated  (lyrics  are  occa-  g 
sionally  sung  in  French).”  S 

*  *  *  9 
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LEAVING  PITTSBURGH  FOR  GENEVA  CONFERENCE.  Three  Westinghouse 
scientists  are  official  members  of  the  U.S.  delegation  to  Geneva.  They  are 


John  W.  Simpson,  manager  of  the  Bettis  plant  which  Westinghouse  opsraliE  xd  Dr. 
for  the  Atomic  Energy  Commission;  Dr.  Sidney  Krasik,  senior  physicist  at  tills  f  HMdin( 


WESTINGHOUSE  SCIENTISTS  RP( 


ON  HOW  TO  BUILD  AH1 


Facts  never  before  available  to  the  world  on  how 
build  one  type  of  atomic  power  plant  for 
electric  power  are  being  told  .  .  .  with  U.  S.  Gover 
ment  permission  ...  in  a  series  of  technical  papers  b\! 
Westinghouse  scientists  at  the  International  C'" 
ference  on  the  Peaceful  Use  of  Atomic  Energy  ^ 
Geneva,  Switzerland. 


Three  Westinghouse  scientists,  members  of  the  Unite: ; 
States  delegation  to  Geneva  are  official  speakers;  tw: 
other  executives  complete  the  five-man  Westinghois 
group. 


■  .  L-,- 

SHIPPINGPORT  ATOMIC  PLANT  FEATURED  AT  GENEVA.  This  is  a  model  of 
the  first  U.S.  full-scole  atomic  plant  for  peacetime  electric  power  production. 
The  atomic  reactor  is  being  constructed  by  Westinghouse  for  the  Atomic 
Energy  Commission;  reactor  to  be  operated  by  Duquesne  Light  Company, 
which  also  will  build  and  operate  the  electric  generating  portion  of  the  stotion. 


One  atomic  power  plant  to  be  exhibited  in  model  fwi 
at  this  Conference  is  the  atomic-electric  generating  Wes 
station  to  be  operated  by  Duquesne  Light  Compan}  pip 
of  Pittsburgh  at  Shippingport,  Pa.  The  atomic  reacP!  wen 
for  this  plant  is  being  constructed  by  Westinghoisj^ ;  on  t 


optratil  iMd  Dr.  D.  E.  Thomas,  section  manager  at  the  Bettis  metallurgy  department 
athNil  Hseding  the  Westinghouse  delegation  are  Charles  H.  Weaver,  vice  president. 


in  charge  of  all  Westinghouse  atomic  power  activities,  and  Dr.  W.  E.  Shoupp, 
technical  director  of  commercial  atomic  power  for  the  company.  (Pictured, 
left  ta  right:  Simpson,  Weaver,  Krasik,  Shoupp  and  Thomas). 


>0RT  TO  GENEVA  CONFERENCE 
iTOMIC  POWER  PLANT 


for  the  Atonuc  Energy  Commission.  Duquesne  Light 
Company  will  build  the  electric  generating  portion 
of  the  station. 

In  the  official  exhibition  at  Geneva  and  in  the  United 
States  Information  Bureau’s  “teaching”  exhibit,  there 
are  models  of  Shippingport,  built  by  Westinghouse  for 
the  U.  S.  Atomic  Energy  Commission.  And  in  the 
atomc  “trade  fair”  nearby,  Westinghouse  nuclear 
equipment  for  peacetime  use  is  featured. 

WE$TINGHOUSE...FIRST  IN  ATOMIC  POWER 

j  FIRST  industry-owned  reactor  to  test  and  develop 
i  ^tenals  and  fuels  for  atomic  plants  ...  to  be  built  by 
Westinghouse  at  Blairsville,  Pa.  Announced  April,  1955. 

first  atomic  engine  to  drive  submarine;  U.S.S.  Nautilus 
went  to. sea  January  17,  1955.  Westinghouse  now  working 
on  atomic  engines  for  two  additional  submarines. 


FIRST  atomic  reactor  for  full-scale  peacetime  electric 
power  plant  in  the  U.  S.  at  Shippingport. 

FIRST  contract  to  develop  atomic  engine  for  large  surface 
ship  .  .  .  awarded  to  Westinghouse,  October  15,  1954. 

FIRST  privately-financed  factory  exclusively  for  atomic 
equipment  at  Cheswick,  Pa.  In  operation  December,  1953. 

FIRST  substantial  quantities  of  useful  atomic  power 
produced  at  the  National  Reactor  Testing  Station,  Idaho, 
May  31,  1953.  Reactor  built  by  Westinghouse  for  AEG. 


you  CAN  BE  SURE.,  ip  iili 

Westinghouse 


TWO  PROBES 

TWO  forthcoming  Congressional  investi¬ 
gations  (actually  four  because  House 
and  Senate  committees  are  involved  in 
each)  are  of  particular  interest  to  news¬ 
papermen. 

We  would  list  the  probes  of  govern¬ 
ment  secrecy  as  of  paramount  importance. 
Investigations  of  postal  department  costs 
before  consideration  of  rate  increases  next 
year  are  a  close  second. 

Repre.sentative  John  E.  Moss  of  Cali¬ 
fornia  is  chairman  of  a  committee  investi¬ 
gating  news  suppression.  He  has  asked 
newsmen  to  relate  and  document  their  ex¬ 
periences  in  meeting  news  barriers  in 
Washington  or  elsewhere  around  the  coun¬ 
try,  and  E  &  P  has  endorsed  his  invitation 
enthusia.stically.  (July  9,  page  40.) 

Senate  Hubert  Humphrey  of  Minnesota 
now  says  that  he  will  move  for  a  Senate 
investigation  of  federal  news  suppression 
if  editors  and  publishers  register  enough 
interest.  We  urge  all  newspapermen  to 
communicate  with  both  Senator  Hum¬ 
phrey  and  Rep.  Moss  not  only  requesting 
a  Senate  probe  but  offering  documented 
evidence  to  both. 

The  Senator  promises  to  go  further 
than  a  study  of  executive  agency  censor¬ 
ship  and  investigate  what  he  calls  an 
“excessive  number”  of  executive  sessions 
of  Congressional  committees.  This  is  an 
area — approximately  40%  of  all  Senate 
and  House  committee  meetings  are  behind 
closed  doors — where  the  people’s  right  to 
know  is  threatened  seriously. 

California’s  State  Senator  George  Mil¬ 
ler,  Jr.,  chairman  of  a  special  state  com¬ 
mittee  on  government  administration,  has 
said  there  is  very  little  excuse  for  any 
record  maintaine«l  by  state  or  local  govern¬ 
ments  to  be  classed  as  secret  or  confi¬ 
dential.  We  agree  wholeheartedly.  Yet, 
hundreds  and  perhaps  thousands  of  munic¬ 
ipal  and  state  governing  bodies  operate 
in  almost  absolute  secrecy. 

It  might  be  too  much  to  expect  Senator 
Humphrey  and  Rep.  Moss  to  do  anything 
that  would  correct  this  situation  in  lower 
government  levels.  There  is  no  doubt, 
however,  that  practices  followeil  in  Wash¬ 
ington  by  both  Congress  and  executive 
bodies  set  an  example  and  precedent,  ami 
even  provide  an  excuse,  for  other  govern¬ 
ing  officials.  If  a  large  amount  of  unnec¬ 
essary  secrecy  can  be  eliminated  in  the 
nation’s  capital  it  will  surely  have  a  cor¬ 
recting  influence  on  others. 

As  for  the  House  and  Senate  investiga¬ 
tions  of  Post  Office  methods  and  costs,  we 
have  always  contended  it  is  vital  for  Con¬ 
gress  to  have  this  information  before  it 
can  sensibly  consider  the  rate  question. 
Newspapers  and  magazines  have  claimed 
that  under  the  cost  ascertainment  system 
second-class  mail  is  being  loaded  with  an 
unwarranted  and  unjustified  deficit.  Con¬ 
gress  must  demand  that  the  Post  Office 
Department  justify  its  requests. 


ISeverthelegM  not  mr  teill,  but  Thine, 
be  done. 

—Luke  XXU;42. 


PHOTO  MONOPOLY 

IF  an  organization  of  professional  photog¬ 
raphers  in  any  state  attempted  to 
have  legislation  passed  which  would 
grant  its  members  a  monopoly  within 
the  state  a  loud  and  indignant  protest 
would  be  heard  coast  to  coast  from  edi¬ 
tors  and  photographers. 

Yet,  the  Professional  Photographers’ 
Association  of  the  Province  of  Quebec 
is  attempting  to  do  that  very  thing. 

The  association  has  about  300  mem¬ 
bers.  We  are  informed  that  a  committee 
has  drafted  a  proposal  which  it  hopes 
to  have  introduced  in  the  provincial  legis¬ 
lature  which  would:  Set  it  up  as  a  cor¬ 
poration;  Permit  only  members  to  take 
photographs  in  Quebec  for  a  fee  or  sala¬ 
ry;  Authorize  it  to  conduct  the  only 
school  of  photography  in  the  province; 
Force  graduates  to  serve  an  apprentice¬ 
ship  to  qualify  for  membership;  Set 
wages  and  hours  and  conditions  of  em¬ 
ployment,  etc. 

We  hope  that  the  Quebec  legislators 
will  speedily  reject  this  request  if  it  is 
ever  advanced.  It  would  prohibit  other 
professional  cameramen,  sent  on  assign¬ 
ment  from  other  Canadian  provinces  and 
from  the  U.S.,  from  taking  pictures  in 
Quebec  Province.  This  does  more  than 
create  a  monopoly  for  one  small  group. 
It  would  infringe  on  Canada’s  free  press 
privilege. 

TIE-IN  ADS 

THE  vicepresident  in  charge  of  sales  for 
a  large  vacuum  cleaner  and  air  condi¬ 
tioner  manufacturer  advised  a  meeting  of 
distributors  that  national  advertising  will 
be  valueless  unless  it  is  backed  by  local 
newspaper  advertising.  Walter  J.  Daily 
of  Lewyt  Corporation  urged  the  distribu¬ 
tors  to  get  their  dealers  to  go  heavily 
into  newspapers  lest  the  national  adver¬ 
tising  be  wasted. 

We  respectfully  suggest  that  what  is 
good  for  the  dealer  and  distributor  is  also 
good  for  the  manufacturer.  There  is  truth 
in  w'hat  Mr.  Daily  says.  But  the  proper 
expansion  of  that  advice  is  that  the 
manufacturer’s  ad  in  newspapers  with 
the  dealer’s  ad  alongside  would  be  doubly 
effective. 


EL  TIEMPO 

THERE  have  been  many  assaults  oi 
freedom  of  the  press  in  the  dictator- 
controlled  countries  of  Latin  America. 

The  failures  of  censorship  to  intimi¬ 
date  freedom-loving  journalists  has  ben 
followed  by  suppression  of  newspapers 
sometimes  by  expropriation,  sometimes 
by  complete  destruction  of  newspaper 
plants  by  inspired  mobs,  and  other  times 
by  government  edict. 

Closure  by  the  Colombian  government 
last  w'eek  of  El  Tiempo,  Bogota,  one  of 
the  leading  newspapers  of  Latin  .America, 
stands  as  the  baldest  suppression  of  free¬ 
dom  since  the  rape  of  La  Prensa  by 
Peron  in  Buenos  Aires. 

President  Rojas  Pinilla  arbitrarily 
imposed  censorship  in  Colombia  by  install¬ 
ing  a  government  censor  in  every  news¬ 
paper  office.  When  two  newspapermen 
were  killed  in  what  the  government  called 
an  “automobile  accident,”  the  publisher 
of  El  Tiempo,  Roberto  Garcia  Pena,  as¬ 
serted  they  had  been  assassinated.  Presi¬ 
dent  Rojas  tried  to  force  Garcia  Pena 
to  publish  a  government-dictated  retrac¬ 
tion  for  30  consecutive  days,  and  when 
he  refused  his  paper  was  closed. 

The  president’s  excuse  for  suppressing 
an  opposition  newspaper  was  so  flimsy, 
as  is  usually  the  way  with  dictators,  that 
he  also  imposed  censorship  on  all  out¬ 
going  stories  of  foreign  correspondents 
dealing  with  El  Tiempo.  He  has  ignored 
two  cabled  protests  by  the  Inter-Amen- 
can  Press  Association. 

Dictators  are  afraid  of  the  truth,  and 
Rojas  Pinilla  is  no  exception.  He  is  afraid 
of  the  impact  of  public  opinion  that  would 
be  aroused  against  him. 

It  is  up  to  the  remaining  free  press  of 
this  hemisphere  to  broadcast  the  truth  in 
spite  of  the  dictator’s  attempt  to  suppress 
it.  The  Inter-American  Press  Association 
has  invoked  its  “Panama  Doctrine,”  a 
policy  adopted  at  a  meeting  in  Panama 
by  which  an  attack  on  a  free  press 
anywhere  in  this  part  of  the  world  is 
considered  an  attack  on  all  the  press  and 
all  members  are  pledged  to  go  to  the 
defense  of  any  victim  of  aggression. 

The  lAPA  has  more  than  400  members 
throughout  the  Americas  from  Canada 
to  Chile.  We  hope  that  all  of  them  voice 
their  loudest  and  most  vehement  protest 
against  this  arbitrary  attack  on  a  free 
press  in  a  neighboring  country.  We  hope 
that  non-IAPA  papers  will  do  the  .same. 

NEWSPRINT  TAX 

THE  money  involved  was  not  important 
— the  principle  at  stake  was.  The  as¬ 
sistant  corporation  counsel  of  Hartford, 
Conn.,  ruled  that  imymrted  newsprint  is 
not  taxable  under  that  city’s  tax  law. 
Congress  established  that  principle  yeai's 
ago  in  declaring  newsprint  (almost  80^1 
of  which  comes  from  other  countries, 
mostly  Canada)  to  be  duty  free. 
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Executive  Spotlight 

Appointment  of  MEILVIN  E.  THARP  to  be 
advertising  director  of  the  Columbus  (Ohio) 
Dispatch,  fills  a  position  left  vacant  by  the 
death  of  LEWIS  B.  HILL. 

In  his  new  position,  Mr.  Tharp  will  have 
supervision  over  the  retail,  national  and  classi* 
tied  advertising  divisions.  Mr.  Tharp  started 
with  the  Dispatch  in  1938,  the  day  after  he 
received  a  bachelor  of  seience  degree  in  journal¬ 
ism  at  Ohio  State  University.  He  was  assistant 
Tharp  lo  the  former  advertising  director. 

Advertising  Manager  GUY  H.  BULLOCK  was  made  director  of 
retail  advertising.  RALPH  HEMMING  is  manager  of  national 
advertising  and  CLYDE  ROBERTS  is  classified  manager. 

*  *  * 

JAMES  A.  MacLEAN,  news  editor  of  the  Oregon  City  (Ore.) 
Enterprise-Courier  for  two  years,  has  been  promoted  to  manag¬ 
ing  editor  of  the  paper  by  E.  P.  KAEN,  publisher.  A  newspaper¬ 
man  for  21  years,  Mr.  MacLean  has  been  with  several  Oregon 
dailv  newspapers,  was  western  Canadian  manager  for  British 
United  Press,  served  as  a  war  correspondent  for  UP  and  the 
Toronto  (Ont.)  Star  in  the  Pacific  during  World  War  II. 

«  «  « 

Four  executive  changes  announced  by  Roger  C.  Peace,  pub¬ 
lisher  of  the  Greenville  (S.  C.)  Metvs  and  Piedmont: 

WAYNE  W.  FREEMAN —  from  editor  of  the  Piedmont,  a  post 
he  has  filled  since  1918,  to  editor  of  the  Greenville  News. 

CARL  D.  WEIMER — promoted  from  managing  editor  to  the 
newly  created  position  of  executive  news  editor  of  the  Piedmont. 

WILLIAM  F'.  GAINES^froni  city  editor  of  the  News  to  editor 
of  the  Piedmont. 

JAMES  WALKER — from  assistant  city  editor  «»f  the  Piediiioni 
lo  ritv  editor  of  the  News. 

*  V  * 

JOSEPH  E.  LAMBRIGHT  JR. — managing  editor  the  last  three 
years — appointed  editor  and  managing  editor  of  the  Savannah 
(Ga.)  Morning  Mews;  FRANK  P.  ROSSITER^-city  editor — now 
assistant  managing  editor;  WILLIAM  J.  FIELDER  JR.,  Reid 
Foundation  F'ellow,  returning  to  staff  as  associate  editor  in  charge 
of  editorial  page. 

•  •  * 

STANLEY'  LEWIS  has  been  named  circulation  promotion 
manager  of  the  Hearst  newspapers.  He  will  also  continue  his 
aelivily  as  circulation  promotion  manager  of  the  American 
W  eekly  and  Puck — The  Comic  Weekly. 

«  «  • 

ALFREDO  ARIAS,  formerly  general  manager  of  Tiempo  en 
Cuba  and  Pueblo  and  now  a  top  official  of  the  Presidential  Palace 
press  office  has  been  appointed  general  manager  of  France,  Ha¬ 
vana.  He  succeeds  JORGE  ZAYAS,  son  of  the  paper’s  owner, 
who  moved  up  to  vicepresident. 


Brown  Confirmed 

Before  adjournment  the  Sen¬ 
ate  confirmed  President  Eisen¬ 
hower’s  nomination  of  Newell 
Brown,  editor  of  the  Franklin 
(N.H.)  Journal-Transcript,  as 
administrator  of  the  Wage- 
Hour  Division  of  the  Depart¬ 
ment  of  I.abor. 


Arm  in  City  Job 

Walter  Arm,  a  reporter  for 
the  .Veu'  York  Herald  Tribune 
for  25  years,  left  the  newspa¬ 
per  staff  this  week  to  be  deputy 
police  commissioner  in  charge 
of  community  relations.  The 
position  carries  a  salary  of 
S13,000  a  year.  Mr.  Arm  is  40 
years  old. 


5  Named  Veepees 
Of  Enquirer,  Inc. 

Cincinnati 

Cincinnati  Enquirer,  Inc.  has 
five  new  vicepresidents  and  an 
assistant  treasurer.  Roger  H. 
Ferger,  president  and  publisher, 
announced  that  the  additional 
titles  were  in  recognition  of 
outstanding  work  by  the  six 
division  heads. 

The  vicepresidents:  Fred  J. 
Barnes,  treasurer;  Stanley  A. 
Ferger,  advertising  director; 
Charles  W.  Staab,  circulation 
director;  Everett  M.  Boyd,  ex¬ 
ecutive  editor;  Harry  D.  Rinds- 
Iterg,  production  managei*. 

Albert  Imsande,  credit  man¬ 
ager,  was  named  assistant 
treasurer. 


PERSONAL 

MENTION 

J.  R.  (Russ)  HEIT.MA.N  — 
former  Illinois  newspaper  ex¬ 
ecutive  and  secretary-field  man¬ 
ager  of  Alabama  Press  Associ¬ 
ation,  1948-50  —  will  join  the 
faculty  of  the  University  of 
Denver  about  Sept.  1  as  chair¬ 
man  of  the  department  of 
journalism. 

V  *  * 

Jasper  Rison — retired  circu¬ 
lation  director  of  Louisville 
(Ky.)  Courier  -  Journal  and 
Times — to  the  classroom  as 
part-time  journalism  lecturer 
and  research  associate  at  Indi¬ 
ana  University. 

*  *  * 

E.  Tappan  Rodgers— presi¬ 
dent  and  publisher.  Tiffin 
( Ohio)  Advertiser-Tribune — re¬ 
elected  president  of  the  Board 
of  Trustees  of  Bowling  Green 
State  University,  Bowling 
Green,  Ohio. 

«  * 

Irvin  S.  Taubkin  —  itromo- 
tion  manager,  New  York  Times 
— planning  September  vacation 
in  Europe. 

On  the  Business  Side 

Bill  Brown — publisher,  Ckil- 
lup  (N.M.)  Independent — han¬ 
dling  advertising  manager  post 
also,  due  to  resignation  of  Dave 
Dahlberg. 

Robert  T.  Hollister  —  pro¬ 
motion  manager,  Akron  (Ohio) 
Beacon  Journal,  1945-5.3  —  on 
display  advertising  staff  of 
Santa  Fe  (N.M.)  New  Mexican. 

«  Id  V 

Ed  Dinkins — from  advertis¬ 
ing  manager  of  Columbia 
(Tenn.)  Daily  Herald  to  pro¬ 
motion  director  of  Southern 
Education  Sei-vice,  Nashville. 


Joseph  C.  Sharpe — formerly 
with  the  advertising  department 
of  the  Dallas  (Tex.)  Times-Her- 
a!d  —  appointed 
advertising  di¬ 
rector,  Jackson 
(Miss.)  State 
Times.  Mr. 
Sharpe,  once 
with  the 
Houston,  (Tex.) 
Chronicle  and 
the  Shreveport, 
La.,  new'spa- 
Sharpe  P®rs,  replaces 
Charles  T. 
Patten  —  recently  promoted  to 
vicepresident  and  general  man¬ 
ager  of  the  State  Times. 

*  *  * 

William  E.  Kibler  —  named 
manager  of  classified  advertis¬ 
ing  department,  Johnson  City 
(Tenn.)  Press-Chronicle. 

•  *  * 

YVilliam  M.  Schmidt  —  for¬ 
merly  ad  manager,  Syracuse 
(N.Y.)  Post-Standard,  ad  man¬ 
ager,  Columbus  (Ohio)  Citizen 
and  in  the  ad  department, 
Pittsburgh  (Pa.)  Press — named 
advertising  sales  manager,  Cin¬ 
cinnati  (Ohio)  Times-Star. 

*  *  * 

Wayne  L.  Sams — with  the  ad 
staff  since  1952 — appointed  na¬ 
tional  advertis¬ 
ing  manager, 
Omaha  (Neb.) 
World  -  Herald. 
H  e  formerly 
was  ad  man- 
a  g  e  r,  Merced 
(Calif.)  S  tin- 
star  and  later 
director  of 
.sales,  Illinois 
Sams  Daily  Newspa¬ 

per  Markets, 


Springfield. 


R.  Clyde  Hunt — advertising 
director — promoted  to  assistant 
to  president  and  editor.  Dr.  C. 
{Continued  on  page  .‘>8) 
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B.  Powell,  New  York  Amster¬ 
dam  News,  Negro  weekly.  Mr. 
Hunt  retains  his  duties  as  ad¬ 
vertising  director. 

*  «  * 

James  E.  Shouse  —  formerly 
retail  advertising  manager,  Los 
Gatos  (Calif.)  Times;  William 
SiEGRiST,  previously  advertising 
manager,  San  Manuel  (Ariz.) 
Miner  and  Robert  R.  Van  Leer, 
fi’om  the  Sterling  (Ill.)  Gazette, 
joined  the  advertising  staff  of 
the  Eureka  (Calif.)  Humboldt 
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Times  and  Humboldt  Standard. 

*  *  # 

James  Turk — advertising  de¬ 
partment,  Eureka  (Calif.) 
Newspapers,  Inc.  —  named  pro¬ 
motion  manager. 

4  *  * 

Dewey  A.  Rand  Jr. — for¬ 
merly  commercial  manager  of 
KWIL  at  Albany,  Ore. — joined 
the  advertising  staff  of  Salem 
(Ore.)  Capital  Press. 

4  *  * 

Francis  Spera  —  joined  real 
estate  advertising  staff  of  Hart¬ 
ford  (Conn.)  Times. 

♦  *  ♦ 

Ja.mes  Hay  —  in  charge  of 
sales  promotion  and  city  circu¬ 
lation  for  New  Orleans  (La.) 
States  —  advanced  to  assistant 
circulation  manager  of  New  Or¬ 
leans  Times-Picayune  Publish¬ 
ing  Co.;  William  J.  Connelly 
— district  and  country  sales  rep¬ 
resentative  —  named  country 
circulation  manager.  Both  posi¬ 
tions  formerly  were  held  by 
Gideon  T.  Stanton  Jr.,  who 
resigned,  after  25  years  with 
the  newspapers,  to  go  into  in¬ 
surance  business. 

4  4  4 

Willis  Winter  — five  years 

on  the  advertising  staff.  Stock- 
ton  (Calif.)  Record — joined  the 
Lebanon  (Ore.)  Express  where 
he  will  divide  his  time  between 
news  and  advertising. 

4  4  4 

Kenneth  Degerness — studied 
advertising  at  Whitman  College 
at  Spokane,  Wash. — on  the  staff 
of  the  Ashland  (Ore.)  Daily 

Tidings.  Jeri  Martin  —  suc¬ 
ceeded  Karlee  Tinney  as  clas¬ 
sified  advertising  manager  of 
the  Tidings. 


In  the  Editorial  Rooms 


Charles  W.  Scarborough  — 
Richmond  (Va.)  News  Leader 
reporter  since  1946  and  a  con¬ 
cert  pianist  — 
appointed  music 
critic  of  the 
newspaper.  He 
succeeds  Mrs. 

Channing  M. 

Ward,  who  died 
last  month 
after  serving  as 
music  c  r  i  t  i  c 
more  than  30 
years.  She  wrote 
under  name  of 
Helen  DeMotte. 

4  4  4 

Gordon  Beach — editor,  Espa- 
nola  (N.M.)  Valley  News,  for¬ 
merly  with  the  United  Press  in 
Santa  Fe,  N.  M. — seriously  in¬ 
jured  when  a  horse  fell  on  him 
in  a  rodeo. 


Scarborough 


THE  FOURTH  ESTATE  .  .  . 


Ry  Treni 


Pei 


William  McNurney  —  joined 
the  Newberg  (Ore.)  Graphic. 

♦  *  ♦ 

Ward  Morehouse  —  resigned 
as  columnist  and  Sunday  maga¬ 
zine  editor,  Colorado  Springs 
(Colo.)  Free  Press — to  return 

to  Broadw'ay,  wheie  he  was  a 

drama  columnist  for  25  years. 

4  4  4 

Robert  Buckley  —  a  former 
managing  editor  of  Marshall¬ 
town  (Iowa)  Republican  — 
among  newcomers  on  reportorial 
and  desk  staffs  of  Des  Moines 
(Iowa)  Register  and  Tribune. 
Others  are:  Robert  Barewald 
— with  master’s  degree  from 
Northwestern;  Robert  West- 
gate — with  master’s  degree  from 
Columbia;  William  Zima  — 
from  teaching  post  at  State  Uni¬ 
versity  of  Iowa;  William  T. 
Kong,  from  Mexico,  Mo.,  and 
Richard  Tucker,  from  Mar¬ 
shalltown  and  Davenport. 

4  4  4 

Cecil  Edmonds  —  who  has 
completed  the  major  part  of  his 
journalism  course  at  Washing¬ 
ton  and  Lee  University  and  for¬ 
merly  on  the  Southwest  En¬ 
terprise  at  Wytheville  —  now 
Salem  bureau  reporter  on  staff 
of  the  Roanoke  (Va.)  Times. 

4  4  4 

Barbara  Kirby  —  from  Okla¬ 
homa  City  (Okla.)  Daily  Okla¬ 
homan  society  staff  to  women’s 
page  editor  of  the  Muskogee 
(Okla.)  Times-Democrat,  suc¬ 
ceeding  Barbara  Anderson, 
who  resigned  to  join  her  hus¬ 
band  in  Texas  where  he  is  as¬ 
signed  by  the  Air  Force. 

4  4  4 

Nile  Peacher — former  sports 
editor  and  reporter  —  replaces 
Art  Cartier  as  city  editor-re¬ 
po  r  t  e  r  of  the  Clarksville 


(Tenn.)  Leaf -Chronicle.  Mr. 
Cartier  heads  Central  Airlines 
public  relations  department  at 
Dallas.  Charles  Douglas  Nob- 
man — former  English  teacher- 
now  in  sports  editor  post. 

4  4  4 

John  H.  Ashbrook  —  editor 
and  publisher  of  the  weekly 
Johnstown  (Ohio)  Independent 
— named  campaign  chairman 
for  Young  Republican  National 
Federation. 

4  4  4 

Chester  Seltzer  —  formerly 
of  El  Paso  and  special  assign¬ 
ment  writer  in  Mexico  for 
Scripps-Howard  Newspapers  — 
now  news  editor  of  Las  Crueet 
(N.M.)  Sun-News.  Mrs.  Ruth 
Harwell  replaced  Mrs.  Carol 
Case,  resigned,  as  editor  of 
woman’s  page,  Sun-News. 

4  4  4 

Tony  Vaccaro — general  man¬ 
agement  i-epresentative  for  As¬ 
sociated  Press  in  midwest — re¬ 
turning  to  Washington  beat. 

*  ^  m 

John  Haslan — chief  of  Little 
Rock  (Ark.)  Bureau  of  United 
Press — new  president  of  Little 
Rock  Pre.ss  Club,  succeeding 
Robert  R.  Douglas,  telegraph 
editor  of  Arkansas  Gazette. 

*  * 

Joe  Sfair  —  from  Pontiac 
(Mich.)  Press  to  Detroit  (Mich.) 
Times  staff. 

4  4  4 

Ed  Hayes — new  sports  edi¬ 
tor  of  Detroit  (Mich.)  Timet, 
replacing  Bob  McClellan,  now 
on  city  side. 

4  4  4 

Tom  Allen — formerly  copy- 
reader,  Minneapolis  (Minn.) 
Tribune — joined  copydesk  of 
San  Diego  (Calif.)  Evening 
Tribune. 
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(Continued  from  page  38) 

Martin  Smith  —  telegraph 
editor,  Coos  Bay  (Ore.)  Times 
since  1954— resigned  to  join  Ya¬ 
kima  (Wash.)  Herald. 

*  ♦  ♦ 

David  Green  —  city  editor, 
Stratford  (Ont.)  Beacon-Herald 
—resigning  to  accept  a  news 
desk  position  with  the  Kitchen- 
er-Waterloo  (Ont.)  Record. 

♦  ♦  * 

Saul  Kohler — left  the  edi¬ 
torial  staff,  Harrisburg  (Pa.) 
Evening  News — to  join  Phila¬ 
delphia  (Pa.)  Daily  News. 

♦  *  ♦ 

Pegcy  Walsh  —  former  city 
editor,  Dunsmuir  (Calif.)  News 
—joined  Klamath  Falls  (Ore.) 
Herald  and  News.  She  replaces 
Pauune  Heibner. 

*  *  * 

Mrs.  Marion  Galsworthy  — 
joined  society  department  of 
Waterhury  (Conn.)  Republican 
and  American,  succeeding  Mrs. 
Na.ncy  Birch,  resigned.  Miss 
Ruth  Nelson  —  formerly  with 
the  defunct  the  Waterburian — 
new  reporter  for  the  Repub¬ 
lican. 

*  *  * 

Jerry  Nelson — formerly  with 
Bremerton  (Wash.)  Sun  re¬ 
placed  Gerry  Turnoy  as  news 
editor  of  the  Pendleton  (Ore.) 
East  Oregonian. 

*  «  * 

Kenneth  E.  Johnson — with 
the  Coos  Bay  (Ore.)  Times 
since  1952  as  sports  editor  and 
news  editor — named  managing 
editor.  He  replaces  Ulla  E. 
Bauers,  who  resigned  to  be¬ 
come  managing  editor  of  the 
Yakima  (Wash.)  Morning  Re- 
I  public. 

1  ♦  ♦  ♦ 

{  Colleen  A.  Waterman  — 
'N.Y.)  Observer-Dispatch 
edito,...!  assistant — advanced  to 
city  desk  reporter. 

*  *  « 

Harry  D.  Hansen — of  Copen¬ 
hagen,  Denmark — appointed  to 
the  reportorial  staff  of  the 
Heriden  (Conn.)  Record,  under 
that  newspaper’s  plan  of  taking 
exchange  reporters  recommend¬ 
ed  by  foreign  countries.  Mr. 
Hansen  wa.s  formerly  with  the 
United  Press  in  Copenhagen. 

• 

Lines  with  Agency 

Los  Angeles 
William  Lines,  a  former  na¬ 
tional  advertising  manager  of 
the  Pasadena  (Calif.)  Star- 
has  joined  the  sales  pro¬ 
motion  staff  of  Erwin,  Wasey 
®  Company  here. 


©bituarg 

Sam  Levy,  60,  baseball  writer 
for  the  Milwaukee  (Wis.)  Jour¬ 
nal  for  37  of  his  44  yeai's  with 
the  newspaper,  Aug.  6. 


Herve  W.  Miner,  72,  news 
editor.  Marietta  (Ohio)  Daily 
Times,  Aug.  6. 

*  *  * 

Gerald  E.  King,  90,  former 
editor  and  business  manager  of 
the  Middletown  (Conn.)  Press, 
Aug.  2.  j 

*  *  * 

Glenn  V.  Armstrong,  50,  I 
formerly  with  the  Milwaukee  : 
(Wis.)  Sentinel  and  the  Mil-  ■ 
waukee  Journal,  Aug.  2. 

*  *  *  I 

Edward  J.  Chegwidden,  62,  I 
with  the  circulation  depart-  ] 
ment  of  the  Salt  Lake  (Utah)  i 
Tribune  and  the  Newspaper  ! 
Agency  Corp.  for  40  years,  re-  j 
cently.  i 

*  *  * 

Mrs.  Iva  S.  Weeden,  52,  for 
25  years  a  member  of  the  news, 
society  and  financial  news  de-  ! 
partments  of  the  Providence  j 
(R.I.)  Journal-Bulletin,  July  1 
29,  ! 

*  *  *  ! 

Robert  A.  Woodworth,  74,  | 
for  30  years  a  Providence  (R.  j 
1.)  Journal-Bulletin  police  re-  , 
porter  and  onetime  stringer  for  1 
the  Christian  Science  Monitor  ‘ 
until  his  retirement  in  1945, 
Aug  2.  ! 

*  *  * 

Glenn  H.  Allan,  55,  for-  , 
merly  with  the  Santa  Fe  (N.  ' 
M.)  New  Mexican,  GreenviUe 
(S.C.)  Piedmont,  Atlanta  (Ga.) 
Journal,  and  the  New  York  i 
Herald  Tribune,  in  Summer-  j 
ville,  S.  C.,  July  23. 

*  *  * 

Arthur  S.  Kinney,  63,  asso¬ 
ciated  with  the  John  H.  Perry 
newspaper  interests  for  25 
years,  lately  as  editor  of  the 
Avon  Park  (Fla.)  Sun,  Aug.  2. 

*  * 

James  Barrie,  44,  labor  edi¬ 
tor  of  the  Hamilton  (Ont.) 
Spectator  and  formerly  a  re¬ 
porter  with  the  Kemsley  news¬ 
papers  in  Scotland,  Aug.  7,  sud¬ 
denly. 

*  *  * 

Hugo  Parton,  76,  retired  ad¬ 
vertising  executive  (Erwin  Wa¬ 
sey  and  George  Batten  Co.), 
Aug  8  at  Newburyport,  Mass. 

*  «  « 

Richard  L.  Strobridge.  68,  a 
’  founder  of  Newell-Emmett  Co. 

•  and  secretary  of  Cunningham  & 
Walsh,  Inc.,  advertising  agencv 
'  executive  for  36  years,  Aug.  7 
at  South  Egremont,  Mass. 


Medium'high  priced  cars'll  A 

of  adults  in  car-owning  households  in  New  York  City  & 
suburbs,  where  last  car  bought  was  medium-high  priced 

are  News  readers- 

and  you’ll  find  other  important  information  about 
the  buying  habits  of  the  readers  of  all  New  York 
City  newspapers,  available  for  the  first  time  in 

Profile  of  tile  millions 

_ based  on  10,349  personal  interviews,  conducted 

by  W.  R.  Simmons  &  Associates  Research,  Inc.  in  New 
York  City  &  suburbs.  Shown  in  visual  presentation, 
by  appointment  only.  Ask  any  New  York  News  office. 


iCopyrigM  1955  hy  Ntwt  Syndiealt  Co.,  Inc.) 


Icc  cream  buyers-  41% 

of  the  women  living  in  New  York  &  suburbs 
who  served  ice  cream  in  the  past  month 

^re  News  readers- 

The  Daily  News  audience,  which  includes  2,290,000 
women,  has  most  incomes  and  jobs,  buys  most  new 
automobiles,  stocks  and  bonds,  homes,  toiletries  and 
grocery  store  products,  as  you’ll  see  in  the  most 
comprehensive  study  ever  made  in  greater  New  York 

Profile  of  the  millions 

presented  visually  by  appointment  to  advertisers 
and  agencies.  Inquire  any  New  York  News  office. 


(Copyright  J956  hy  NewB  Syndicate  Co.,  Ine.) 


editor  Si  PUBLISHER  for  August  13,  1955 


Twin  Calves  Aren’t  News 

Some  Papers  Harvest 
Farmers’  Readership 

By  U.  M.  Cresswell 

Editor,  Pennsylvania  Dept,  of  Agriculture 


The  topic  for  this  presenta¬ 
tion  very  well  might  be  ex¬ 
panded  from  “Farmers  Make 
News”  to  "Farmers  Make  News 
and  Boost  Circulation.” 

Farmers  and  faim  folks  do 
make  news.  Farmers  produce 
food.  Newspaper  readers  are 
consumers  of  food.  They  make 
a  team.  Get  them  together  and 
you  have  news  .  .  .  news  with 
double-barreled  effect. 

The  faimer  has  deserved  and 
received  increasing  emphasi.s  in 
farm  new's  in  both  daily  and 
weekly  newspapers  in  the  past 
decade.  But  there  are  still  far 
too  many  papers  that  are  fail¬ 
ing  to  take  advantage  of  what 
could  be  made  a  splendid  op¬ 
portunity  .  .  .  opportunity  not 
only  to  help  the  circulation 
manager  but  to  build  good  will 
and  friendly  relations  between 
city  or  town  and  the  country¬ 
side  —  and  a  more  prosperous 
agriculture. 

What  the  Farmer  Wan's 

W^hat  can  be  done  about  it? 

A  too-small  number  of  Penn¬ 
sylvania  dailies  .  .  .  both  morn¬ 
ing  and  evening  papers  .  .  . 
have  staff  men — and  a  few  have 
women — who  are  designated  as 
“Farm  Editor.”  I  know  most  of 
them  and  have  detailed  ca.se 
histories  from  several  on  how 
they  do  their  job.  They  all  agree 
that  the  average  newspaper 
editor  does  not  know  what  the 
farmer  wants  in  the  way  of 
news. 


Of  primary  importance, 
therefore,  in  providing  service 
in  news  to  farm  people,  is  an 
understanding — by  editors  —  of 
farm  people  and  their  problems. 
The  best  way  to  obtain  such 
knowledge  and  understanding  is 
to  get  reporters  out  to  the 
farms  and  get  first  hand  infor¬ 
mation;  get  acquainted  with 
farm  folks,  learn  to  talk  their 
lingo. 

Obtaining  farm  news  is  no 
different  than  the  gathering  of 
any  other  kind  of  news  within 
the  community  or  area  of  cover¬ 
age.  To  do  the  job  right,  farm 
activities  must  be  covered  just 
as  any  other  news  beat. 

The  late  Earl  Keyser,  as  edi¬ 
tor  of  the  Lavcaster  Intelli¬ 
gencer-Journal,  had  the  right 
idea.  He  held  to  the  belief  that 
many  newspapers  are  missing 
a  good  bet  to  serve  their  read¬ 
ers  in  the  city  and  country 
alike  and  to  expand  circulation 
in  rural  areas.  He  “broke  in” 
William  R.  Schultz  as  Farm 
Editor  several  years  ago.  Bill 
says  the  reason  many  papers 
are  missing  this  bet  is  that 
there  is  no  one  on  the  staff  who 
will  take  the  time  to  try  to 
understand  faim  news. 

Not  the.  Garden  Variety 

Mr.  Schultz  reminds  that 
proper  evaluation  of  farm  news 
also  is  essential.  There  needs  to 
be  a  sifting  of  agriculture  wire 
and  mail  stuff  that  comes  in 
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Many  benefits  can  be  yours 
through  Church,  Rickards  & 
Company’s  new  newspaper 
promotion  campaigns. 

Write  for  Information 
and  positive  proof. 


every  day,  to  pick  out  that 
which  will  be  of  greatest  bene¬ 
fit  to  the  farmers  and  con¬ 
sumers  of  the  area.  Too  often 
an  insect  problem  becomes 
worthy  of  news  only  when  an 
editor’s  garden,  shrubs  or  trees 
are  hit.  And  then  it’s  big  news! 

Then  there  is  a  difference  be¬ 
tween  the  handling  of  farm 
news  and  routine  news.  Some 
papers  will  hardly  touch  farm 
news  unless  it  has  a  “cute” 
angle.  Others  will  put  out  a  big 
special  “Garden  Section”  each 
Spring  with  page  after  page  of 
advertising — then  forget  any 
special  seiwice  to  farmers  for 
the  rest  of  the  year. 

Occasionally  there  will  be  a 
big  play-up  as  some  few  tax¬ 
payers  gripe  when  a  borough 
or  township  adds  another  $5  or 
$10  in  taxes  on  two  or  three 
thousand  residents.  But  there 
may  be  no  mention  whatever  in 
the  paper  when  two  or  three 
thousand  farmers  sign  up  for 
Bang’s  disease  testing  and 
thereby  must  face  the  possibili¬ 
ty  of  losing  hundreds  of  dollars 
when  they  must  dispose  of  dis¬ 
eased  animals. 

Presentation  Varied 

Pennsylvania  newspapers  that 
give  serious  attention  to  farm 
news  coverage  provide  a  va¬ 
riety  of  presentation.  The  most 
common  method  is  to  scatter 
the  selected  items  through  the 
news  columns.  Others  will  use 
the  spot  news  in  this  manner, 
save  the  time  copy  and  features 
for  a  one-  or  two-page  spread 
on  a  week-day  or  on  Sunday  if 
they  have  a  Sunday  edition. 
Most  metiopolitan  Sundays 
have  a  garden  page — and  I  be¬ 
lieve  would  make  out  a  lot  bet¬ 
ter  if  they  expanded  beyond  the 
flower  pot  and  trowel  stage  to 
attract  niral  subscribers. 

Coming  up  the  scale  of  cover- 
■  age,  we  have  the  Lancaster 
Intelligencer-Journal’s  “F  arm 
Corner”  which  usually  starts 
with  a  couple  of  sticks  down 
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in  the  lower  left  hand  cornei 
of  page  one,  breaking  to  an  io- 
side  page.  It  has  a  Farm  Edi-  ■ 
tor  by-line  lead  story  followed 
by  shorts  on  activities  he  has 
dug  up  during  visits  to  farm.« 
and  rural  events,  or  by  tele¬ 
phone  or  on  spot  news  reports 
from  the  many  contacts  made 
over  the  years.  At  times  a  wire 
dispatch  from  Washington  or 
Harrisburg,  or  material  from 
the  State  University  can  be 
made  more  useful  with  a  locai 
twist — because  he  knows  farm 
news. 

Interest  in  Farm  Show 
The  Allentown  Call  a  few 
years  ago  engaged  A.  L.  Hack¬ 
er,  a  retired  county  agricui- 
tural  agent  and  gave  him  the 
title  of  Farm  Editor.  Each 
Monday  morning  good  space 
given  a  ‘  Faim,  Garden  and 
Home  Activities”  page  and  the 
ex-county  agent  has  a  full 
column  of  timely  comment.  The 
Call  goes  in  big  for  Farm  Shoin 
news,  before,  during  and  after 
the  show.  Charlie  Ettinger,  the 
Call’s  Roving  Reporter  and 
Capitol  Hill  Correspondent, 
covers  the  Show  with  a  pho¬ 
tographer. 

The  Johnston  Tribinie-Demo- 
crat  does  an  unusual  job  with 
farm  news.  It  starts  the  year  at 
a  fast  clip  with  a  Farm  Show 
build-up  covering  five  or  six 
counties,  then  sends  Lou  Mc- 
Cready,  promotions  manager, 
Ed  Jordan,  reporter,  and  Jack 
Rue,  photographer,  to  Harris¬ 
burg  for  the  entire  show.  They 
get  results  .  .  .  plenty  of  area 
copy  and  40  to  50  area  picture.- 
during  the  week. 

Publisher’s  Special  Interest 
The  origin  and  progress  made 
by  the  Tribune-Democrat  in  pre¬ 
senting  farm  news  is  a  real 
story  in  itself.  Its  far-sighted 
publisher,  Walter  Krebs,  back 
in  1947  had  a  desire  to  see  the 
beef  cattle  industry  move  into 
its  rightful  place  in  Pennsyl¬ 
vania.  Long  before  that  he 
I  recognized  the  possibilities  of- 
I  ferecl  by  our  natural  ability  to 
j  grow  grass  in  this  state  on 
i  soil  that  could  be  made  into 
I  pastureland  even  though  it  was 
{  not  good  for  much  of  anythin? 

1  else. 

I  Eight  years  ago  the  Tribune 
invited  the  showing  of  steers 
by  4-H  boys  and  girls  and  Fu¬ 
ture  Farmers  of  America  from 
the  entire  area  in  which  the 
paper  is  circulated.  From  a 
modest  start  with  around  100 
steers,  entries  have  more  than 
doubled  .  .  .  with  a  correspond¬ 
ing  upswing  in  the  quality  of 
the  steers.  Prize  money  range? 
to  about  $1,400  yearly. 

Morning  papers  do  not  hold  > 
(Continued  on  page  42) 
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I  ACB  maintains  a  com¬ 

plete  3-months’  file 
i  of  each  subscribing 

newspaper  which  con- 
;  tains  a  master  record 

I  of  every  checking 

i  copy  furnished  and 

when  it  was  sent. 
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COAL  FACTS 


by  the 

National  Coal  Association 


THE  NATIONAL  COAL  ASSOCIATION  •  SOUTHERN  BUILDING,  WASHINGTON  5.  D.C. 


August,  1955 

Millions  of  Americaai  youngsters  will  be  going  back  to  school 
shortly.  This  mass  return  brings  to  mind  one  of  the  greatest 
responsibilities  of  American  taxpayers  --  the  task  of  provid¬ 
ing  and  maintaining  buildings  for  the  education  of  their 
children.  The  tajces  that  pay  for  the  operation  of  school 
buildings  can  be  broken  down  into  a  number  of  separate  appro¬ 
priations  —  so  much  for  salaries,  so  much  for  maintenance  and 
supplies.  The  cost  of  just  one  of  these  items  —  heat  — 
runs  into  millions  of  dollars  auinually.  Because  such  costs  are 
a  matter  of  public  concern,  most  editors  keep  a  close  watch 
on  the  items  for  which  tcix  money  is  appropriated.  One  of  the 
most  important  of  these  is  fuel . 

A  substantial  difference  exists  in  the  cost  of  fuels  available 
for  heating  schools.  As  a  result,  the  selection  of  the  right 
fuel  --  that  is,  the  most  economical  one  --  has  a  dollar-and- 
cents  importance  that  continues  throughout  the  life  of  a 
school  building.  Selection  of  the  wrong  fuel  constitutes  an 
unnecessary  drain  on  available  funds.  It  saddles  those  who 
foot  the  bill  with  a  continuing  burden. 

How  the  taxpayer  benefits  through  proper  fuel  selection  is 
illustrated  in  the  results  of  numerous  recent  surveys .  One 
such  survey  covered  £2  schools  in  12  communities  and  seven 
states.  It  disclosed  that  the  use  of  the  fuel  most  economical 
in  each  locality  --  in  this  case,  bituminous  coal  --  is  saving 
school  administrators  approximately  $11,000  yearly  below  the 
cost  of  the  fuel  next  lowest  in  cost . 

How  does  that  break  down  into  the  standard  comparison  of  cost 
for  school  buildings  --  cost  per  classroom?  That  $11,000 
savings  is  an  average  of  better  than  $32  annually  for  each  of 
the  338  classrooms  in  the  22  schools.  The  savings  achieved  by 
using  the  most  economical  fuel  can  be  put  to  good  advantage 
in  our  school  system,  where  there  is  a  desperate  need  for 
financial  assistance  all  along  the  line  ,  The  money  could  be 
applied  to  retire  school  bonds,  pay  interest  charges,  increase 
facilities  and,  in  a  great  many  other  ways,  relieve  the  tax¬ 
payer  and  provide  the  best  schools  possible  . 

In  the  most  densely  populated  areas  of  America  --  where  school 
needs  are  greatest  --  coal  continues  to  be  the  most  economical 
and  most  plentiful  fuel.  And  coal's  ability  to  save  tax 
dollars  is  further  enhanced  by  the  use  of  modern  equipment  — 
the  boilers,  stokers,  controls,  and  automatic  coal  and  ash 
handling  devices  that  reduce  labor  and  maintenance  costs  to 
give  the  school  boiler  room  the  same  engineered  efficiency 
that  characterizes  the  modern  school  building. 

Available  on  request:  "Coal  Heat  Saves  Tax  Dollars  in  Public  Schools,"  an 
illustrated  booklet  on  modern  coal  heating  plants  in  new  and  old  buildings. 

Malarial  In  Coal  Facts  may  b«  quolad  or  raproducad  lor  any  purpos*.  If  furlhar  informolion  is  dasirtd,  contact  Notional  Coal  Association. 
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Farm  Readers 

{Continued  from  page  40) 


monopoly  in  the  farm  news  economics  class  in  the  area  gets 
field  and  the  opportunities  pre-  paper  and  posts  the  farm 
sented.  ^  bulletin  board  each 

The  Farm  Editor  of  one  of  become  almost  “re- 

the  smaller  Pennsylvania  eve-  Quired  reading  ’  for  students, 
ning  dailies,  so  far  as  I  know,  thing  many  of  these 

is  the  only  chit-chat  columnist  youngsters  do  following  gradu- 
in  Pennsylvania  who  has  the  ution  is  to  subscribe  to  the  pa- 
nerve  to  do  a  column  on  farm  P®*"’ 

folks.  I  don’t  think  Mr.  Howell  has 

Increase  in  Readership  ^  ^th  art  on  his 

/  page  in  nearly  eight  years  . . . 
When  Hal  h  ox  went  to  the  mostly  pictures  of  reprular  farm 
Lebanon  Daily  Xews  in  1952  folks  who  are  doing  things  for 
there  was  no  farm  page  in  that  improvement  of  agriculture 
paper  which  serves  a  highly  On  the  Business  Page  of  the 
productive  farming  county.  Patriot  the  farmer  can  find 
L  se  of  farm^  news  was  a  hit-or-  every  day  the  livestock  market- 
miss  pro  rosition.  Mr.  Fox  was  j^gs  and  price  quotations  at 
a  newspaperman  and  owned  an  Lancaster,  Chicago  and  Balti- 
80-acre  farm.  He  sold  the  Daily  more  Stockyards,  nearby  com- 
News  management  on  a  week-  munity  livestock  auctions,  broil- 
ly  farm  page  and  daily  country  fruit  and  vegetable  market 
page.  It  was  a  full  time  job.  reports.  All  morning  papers 
The  original  Saturday  evening  should  carry  such  reports  that 
farm  page  soon  became  two  are  the  farmer’s  daily  guide- 
pages,  now  printed  on  Mondays,  his  business  barometer. 

Mr.  Fox  tells  me  that  since  „ _ «  t’  i> 

r  X  i.  1  From  One.  to  Two  Pages 

the  farm  pages  were  started  , 

they  have  noted  an  amazing  The  Altoona  Mirroty  an  eve- 
increase  in  the  number  of  4-H  uing  paper,  started  with  a  one- 
clubs  in  Lebanon  County;  much  Pupc  Special  Farm  Section’ 
greater  interest  in  Future  Saturday.  Reception  was 

Farmer  work;  the  start  of  an  gooil  it  was  expanded  into 
agricultural  committee  of  the  pages  .  .  .  jammed  with  art 

Local  Chamber  of  Commerce;  a  ^nd  as  many  area  farm  feature 
200%  increase  in  attendance  at  stories  by  staff  writers  as  they 
most  farm  meetings  over  those  ^  week, 

held  before  1952;  the  start  of  The  Sharon  Herald,  another 
an  annual  Rural-Urban  dinner  evening  paper,  has  Ted  Richaid- 
for  city  and  country  folks;  and  Farm  Editor  and  he 

a  noticeable  increase  in  county  '^^es  art  and  features  on  a  mid- 
readership.  week  farm  page. 

The  daily  farm  page  is  in  its  The  14  illiamsport  Gazette  & 
eighth  year  in  the  Harrisburg  Bulletin  has  Carl  Sump  looking 
Patriot  where  Harold  T.  Howell 

is  Farm  Editor.  It  is  the  only  ^e^s.  He  gets  local  features, 
daily  farm  page  in  the  state,  has  no  regular  page  or  column. 

In  general,  he  goes  in  heavily  The  Coatesville  Becord  runsa 
on  the  youth  side  and  on  the  page(  usually  on  Mondays, 

activities  of  farm  women  in  the  under  the  title  “Farm  News- 
circulation  area  which  covers  all  Review  Forecast, 
parts  of  about  10  counties.  ^  have  used  the  phrase  im¬ 

provement  of  agriculture  as 
Travels  Extensively  one  of  the  objectives  for  the 

Disadvantages  of  the  daily  playing  up  of  helpful  farm 
farm  page  are  the  necessity  for  news  by  understanding  editors, 
a  full-time  man  with  a  car  and  Your  area  of  service  is  as  broad 
camera  and  the  need  for  al-  as  your  field  of  circulation, 
locating  news  space  every  day.  In  the  evaluation  of  farm 
But  Mr.  Howell  has  traveled  news.  Bill  Schultz  says:  “Tell 
just  about  every  highway  in  his  the  editors  that  farm  news  is 
area,  knows  thousands  of  farm  not  all  twin  calves  or  triplet 
people,  has  key  news  sources  lambs  being  hugged  by  a  cute 
and  telephone  numbers  card-  4-H  farm  girl  .  .  .  tell  them 
indexed,  knows  every  county  that  steers  are  not  cows  .  .  • 
agent  and  assistant  county  that  Shorthorn  is  one  word,  not 
agent  and  home  economics  two  .  .  .  tell  them  that  fanners 
representative  in  his  area,  has  .  .  .  and  the  hundreds  of  people 
contact  with  the  various  4-H  who  sell  and  manufacture  for 
Club,  Future  Farmer  and  Fu-  farmers  .  .  .  are  intelligent  hu- 
ture  Homemaker  chapters,  man  beings  who  understand 
county  and  state  farmer  or-  that  strange  language  that 
ganizations,  and  uses  names  farmers  use  .  .  .  even  if  editors 
galore.  He  plays  up  agricultural  do  not.” 
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Scenicmiser  coaches 


Dual-level  Scenicruisers  operate  throughout  America 


—  with  all  these 

low-cost  luxury  fsatures 


Air  Sytpisslcn  RIAt... rubber- nylon  air 
bellows  absorb  road  shock,  vibration. 


ParfactiA  Air  CenAltlcalaf— when  it’s  hot 
outside,  you  travel  cool  and  relaxed! 


Caaiplata  Wathroiai— wash  basin,  run¬ 
ning  water,  toilet,  other  conveniences. 


Today  Greyhound  has  hundreds  of  fine  new 
Scenicruisers  in  service  .  .  .  along  with  many  hun¬ 
dreds  of  Highway  Trauelcrs— companion  luxury 
coaches.  \/ith  remarkable  new  features  that  both  of 
these  motor  buses  offer,  Greyhound  brings  a  new 
concept  in  highway  transportation  to  Americans.  It’s 
low-cost  luxury!  _ 


m 
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Sli-taat  PIctare  WiaAa«s...for  panoramic 
sightseeing  along  colorful  highways. 
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"Great  is  TRUTH.  Fire  cannot  bum,  nor  water 
drown  it" . DUMAS 


U.  S.  Government  rates  Chiropractic 
...  a  '"major  healing  profession” 


Published  by  Bureau  of  Budget,  Executive  Office  of 
President .  .  .  Defines  Professional  Standings 

When  the  United  States  Government  defines  the 
exact  position  of  chiropractic  in  point  of  service  to  the 
nation’s  health,  it  becomes  a  matter  of  interest  to  all  of 
America.  Chiropractic  is  classified  in  "major  group  80” 
and  is  rated  as  one  of  4  major  healing  professions. 
They  are: 

Doctors  of  Chiropractic 
Osteopathic  Physicians 
Physicians  and  Surgeons 


Dentists  and  Dental  Surgeons 

All  other  healing  groups  fall  under  "Health  and 
Allied  Services  Not  Elsewhere  Classified.”  They  are: 
Chiropodists,  Nutritionists,  Occupational  Therapists, 
Psychotherapists,  Optometrists,  Registered  Nurses, 
Naturopaths,  Physiotherapists,  Sanatoria,  Rest  Homes, 
Curative  Baths  and  Spas. 

The  unassailable  judgment  of  this  official  publica¬ 
tion  establishes  the  standing  of  the  chiropractic  profes¬ 
sion  in  the  nation’s  service. 

Serving  humanity  is  the  dedicated  task  of  all  the 
healing  professions.  Co-operation  between  them  rewards 
the  sick  and  suffering — as  well  as  those  who  minister  to 
them.  The  nation’s  health  is  a  priceless  asset.  It  must  be 
guarded  with  equal  vigilance  by  everyone  in  the  healing 
professions.  Not  one — but  all  of  them  are  responsible 
for  the  recovery  of  the  sick  and  the  maintenance  of 
health.  Doctors  of  Chiropractic  and  the  National  Chiro¬ 
practic  Association,  as  always,  extend  their  full  co-opera¬ 
tion  to  all  legitimate  healing  methods. 

If  there  is  particular  information  you  want,  write  us 
or  send  for  the  book,  "The  Truth  About  Chiropractic.” 

NATIONAL  CHIROPRACTIC  ASSOCIATION,  Inc., 
NATIONAL  BUILDING,  WEBSTER  CITY,  IOWA 

3  TRUTHS  YOU  SHOULD  KNOW 

550  Insurance  Companies  Recognize  Chiropractic. 

1  out  of  EVERY  5  Americans  Avail  'Themselves 
of  Chiropractic  Health  Services. 

4  Years  of  Chiropractic  College  is  the  Minimum 
Requirement  for  Doctors  of  Chiropractic. 

The  Truth  About  Chiropractic 

*One  of  a  Series  of  Reports 
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VISILITE  MAGAZINES 

. . .  Another  Intertype  Exclusive! 

•  "At-a-glance"  check 
S'  •  Faster  matrix  travel 

•  Lightest  weight 


72-Channel  full  length 


90-Channel  full  length 


90-Channel  three-quarter  iplit 


90-Channel  half  split 


72-Channel  half  split 


fVV/Vv...  ALL  THESE  VISILITE  MAGAZINES 
AVAILABLE  FOR  YOUR  INTERTYPE  MACHINES 


5.  Faster— matrices  run  better  and  faster 
through  and  out  of  all  channels. 

6.  Matrix  savers— they  reduce  wear. 

7.  Standard  equipment  on  Intertype  High- 
Speed  and  Fotosetter  machines. 

Now  that  Visilites  are  available  for  all  main 
magazine  needs,  be  sure  to  specify  them  when 
ordering  new  Intertype  line  casting  machines 
as  well  as  for  replacement.  They  will  pay  for 
themselves  in  lowered  down-time  alone. 


Intertype  Visilite  magazines  are  the  lightest 
magazines  made  by  anyone.  They  make  mag¬ 
azine  changing  far  easier  and  quicker. 

Visilite  magazines  are: 

1.  61%  lighter  than  brass. 

2.  33%  lighter  than  aluminum. 

3.  “At-a-glance”  inventory  checks  of  every 
matrix  in  every  channel  quickly  made. 

4.  Time  savers— flat  or  stuck  matrices  are 
quickly  found  and  removed. 


INTERTYPE 


Look  to  Progressive 

INTERTYPE  CORPORATION 

360  Furman  Street,  Brooklyn,  N.  Y.  *  Chicago.  San  Francisco.  Los  Angeles.  New  Orleans.  Boston 
Ii*  Canada;  Toronto  "^pe  Foundry  Co.  Limited,  Toronto,  Montreal,  Winnipeg,  Vantouver,  Halifax 
Set  in  Future  and  Waverley  families  •  Intertype,  Viiilite  and  Fotosetter  are  reeirtered  trademarks 


SECTION  Work  Started 


Gannett  Daily 
In  New  Plant 


Newburgh,  N.  Y. 

After  5:j  years  in  a  narrow, 
three-story  downtown  building, 
the  Seu-hnigh  Xeu's  is  occupy¬ 
ing  a  specially  desipr..eJ 
building  on  the  city’s  outskirts. 

On  two  levels,  with  25,000 
square  feet  of  floor  space,  the 
new  plant  cost  $500,CO0. 

The  first  wholly  new  plant 
erected  for  any  Gannett  News¬ 
paper  since  World  War  II,  it 
will  be  dedicated  Sept.  12.  In  it 
are  printed  both  the  Mewburgh 
Sews  (circulation  16,000)  and 
the  Beacon  Sews  (circulation 
:),(K)0). 

Embodying  principles  of 
front-to-back,  up-to-down  pro¬ 
duction,  the  brick  and  concrete 
block  structure  was  designed  to 
meet  specifications  of  News  and 
Gannett  Co.  executives.  Harry 
Cohen  is  general  manager,  Cal¬ 
vin  I).  Myers  is  editor  and 
Charles  .A.  S.  Freeman,  manag¬ 
ing  editor  of  Newburgh  News 
and  Beacon  News, 

Large  Fuel  Storage. 

The  building  appears  as  a 

single  story  structure  from  the  _  _  _  uiuviuet 

front;  two  stories  on  sides  and  night  and  gives  auxiliary  light  Albert  Best,  building  ^ 

rear.  It  is  100  by  125  feet,  the  by  day.  On  two  sides  of  the  ^mperintendent,  all  of  Gannett  -jj-gg 

lOfl-foot  width  being  centered  composing  room  —  as  elsewhere  Inc.,  Rochester;  Lewis 

on  a  175-foot  lot  to  permit  ac-  in  the  building — tinted  glass  is  Whitaker,  retired  mechanical  pj.ggg  jj 

cess  from  either  side.  On  one  used  in  the  top  three  rows  of  supervisor  of  Gannett  Newspa- 

side  a  railroad  spur  has  been  window  panes.  pers  in  Elmira,  who  directed  ,p 

b^uilt  for  newsprint  delivery.  a  double  door  at  the  rear  of  installatmn;  Theodore  E.  ' 

There  ,s  ground-level  storage  the  building  is  eouipped  with  ''  h>taker  chief  machinist  in  the  J 

for  a  four-month  paper  supply,  overhead  monorail  for  the  hoist-  Star-Oazette  conipos.ng 

n  the  other  side  is  a  road-  jjjfj  jn  of  new  equipment.  Ma-  r.  press  is 

way  to  mailroom,  circulation  .on-Moore-Tracv.  Inc.,  of  New  machinist  of  the  liochesfcr 

dispatch  and  a  blacktopped  150  York  Citv  moved  News  equip-  Ti/ncs-f^wioK.  complet 

y  180  parking  lot  for  125  em-  nient  from  old  building  to  new.  •  accordii 

ploye  automobiles.  ... 

Between  street  and  front  Press  Cap.-city  Doubled  Buy  Building  Site  Ser 

entrance  is  a  customers’  park-  Goss  presses  to  double  the  The  Hutchinson  (Kas.)  Pub-  ‘ 
ing  area  for  eight  cars.  Be-  paj?®  capacity  of  the  news-  lishing  Company  has  announced  i- 

neath  the  cu.stomer  parking  papers  (from  .12  pages  to  64)  a  new  building  will  be  con-  f 

area  is  10,000-gallon  fuel  oil  were'  installed  before  the  .Tuly  structed  for  the  Sews-Herald. 
storage— large  enough  for  tank-  -'ll  moving  dav  in  the  new  build-  site  for  the  one-story  building 
car  deliveries.  ing’s  25  by  85-foot  pressroom,  has  [teen  purchased  at  Second  ‘I* 

Reception  desk,  switchboard.  Like  the  composing  room  above  and  Jefferson,  four  blocks  west 
executives’  offices  and  business  it.  the  pressroom  has  oversize  of  the  present  location  at  Sec- 
and  display  offices  are  at  the  double  doors  for  the  moving  in  ond  and  Walnut.  P.'^ 

front  of  the  building.  Behind  nf  additional  eciuipment.  tion.  A 

them,  on  the  top  floor,  are  a  44  On  one  side  of  the  pressroom  *  will  be 

by  73-foot  composing  room  and  is  the  .35  by  125-foot  pap-r  c:*--  4^,  KIau#  Dl#«n*  "mg. 

a  34  by  73-foot  newsroom,  storage  room.  On  the  other  are  Mew  riailT  The 

l>own  the  center  of  the  floor,  the  photo-eng-  aving  room,  the  For  a  Pi'ic®  in  excess  of  $30,-  modelei 
separating  new.sroom  from  the  m-ilroom  (with  offices  for  cir-  <00,  the  Dotham  (Ala.)  Eagle  tralizec 
composing  room  are  locker  culation  manager  and  route  has  bought  a  3 ‘,2 -acre  tract  of  conveni 
rooms,  washrooms,  a  wire  room  men),  and  the  curved  .stereo  land  on  Montgomery  Highway  public, 
and  a  perforator  room  (the  room.  (The  flat  stereo  depart-  as  the  site  for  a  new  building,  and  bo 
News  has  been  using  Teletype-  ment  with  rotary  shaver  occu-  Publisher  Horace  Hall  said  a  news  s 
setter  for  straight  matter  for  pies  an  11  by  33  room  adjacent  modern,  one-story  building  will  occupy 
almost  20  years).  to  the  composing  room).  lie  erected.  ground 


Front  of  Newburgh-Boacon  (N.Y.)  News  building, 
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IDEAL  ROLLER  &  MANUFACTURING  COMPANY 


Huntingidn  Perk,  Celil. 


Chi(09e  8,  Itliners 


Plant  •  Equipment 


Camden,  N.  J. 

The  Camden  Courier-Post’s 
new  building  (see  cut)  is  basic¬ 
ally  a  single-story  block  struc¬ 
ture  with  long  span  steel  roof 
joists  supporting  a  metal  deck 
and  featherweight  concrete  slab 
roof.  The  front  elevation  has 
a  buff  brick  veneer  with  a  sin¬ 
gle  continuous  row  of  aluminum 
sash  with  glare  and  heat  reduc¬ 
ing  glass. 

To  protect  the  occupants  of 
the  offices  on  the  west  side  of 
the  building  from  the  afternoon 
sun,  a  series  of  redwood  louvres 
project  out  from  the  face  of  the 
building  above  the  windows. 

The  main  entrance  has  been  em¬ 
bellished  with  a  high  section 
totally  faced  in  glass  with  ter- 
razzo  floor.  The  building  is 
divided  into  three  fire  areas 
separated  by  firewalls  and  all 
areas  are  protected  by  a  sprink¬ 
ling  system. 

The  allocation  of  space  in  the 
building  was  made  in  such  a 
way  that  the  delivery  of  equip¬ 
ment,  newsprint,  miscellaneous 
supplies  to  the  building,  and  the 
delivery  of  newspapers  from  the 
presses,  are  all  done  on  sepa¬ 
rate  docks  immediately  adjacent 
to  the  use  or  point  of  storage 
of  the  articles  in  question.  The 
flow  of  work  in  the  plant  and 
the  flow  of  news,  advertising, 
accounting  procedures,  and  au¬ 
thority,  are  all  direct  and  in¬ 
volve  a  minimum  of  wasted 
time  or  effort. 

Efficient  Locations 

The  heating  and  air  condi¬ 
tioning  equipment  and  the  elec¬ 
trical  supply  are  placed  at  the 
center  of  their  respective  load  cation  of  fluids  and  powders  in 
areas.  The  machine  shops  and  graphic  arts  and  other  indus- 
storage  areas  are  located  ad-  tries. 


Expansive  one-floor  plant  presently  occupied  by  Camden  (N.J.)  Courier-Post. 

jacent  to  the  equipment  requir¬ 
ing  them. 

There  is  an  absolute  mini¬ 
mum  of  partitioning,  so  that 
the  employes  have  a  feeling  of 
light,  open  spaces,  and  the  su¬ 
pervision  is  direct  and  efficient. 

All  walls  are  painted  in  cheer¬ 
ful  colors  uncommon  to  most 
newspaper  plants. 

In  an  effort  to  improve  the 
sales  appeal  for  those  customers 
who  have  occa.sion  to  come  to 
the  Courier-Post  office,  a  gen¬ 
erously  sized  office  with  a  high 
ceiling  and  a  long  counter  have 
been  provided.  In  addition,  this 
office  contains  a  show  window 
in  which  it  is  planned  to  place 
a  series  of  exhibits  displaying 
the  products  of  the  regular  ad¬ 
vertisers. 

The  most  interesting  opera¬ 
tion  in  a  newspaper  plant  from 
the  visitor’s  point  of  view  is 
that  of  starting  the  paper  from 
a  new  roll  to  the  pres.ses.  Pro¬ 
vision  has  been  made  in  the 
Courier-Post  plant  for  a  visit¬ 
or’s  gallery  with  a  full  view  of 
the  workings  of  the  rapid  past¬ 
ers. 


Worcester  (Mass.)  newspaper  building's  new  look. 

lltfkBMA  tra.sting  columns  of  Rockport 

IIUIIIC  granite  at  the  entrances. 

Plans  call  for  spacious  lob-  j 
IIaa  Mpi»  bies  and  reception  areas  for  the  | 

l14lv  llWWW  ri  Ulll>  newspapers  and  radio  station. 

Worcester,  Mass.  Executive,  editorial  and  other 
A  modernization  and  expan-  departments  are  being  expanded 
sion  program  first  launched  in  and  rearranged. 

1949  by  the  Worcester  Tele-  Already  in  service  is  an  auto- 
gram,  Evening  Gazette  and  matic  12-passenger  elevator. 
Radio  Station  WTAG  is  reach-  The  entire  office  area  will  be 
ing  the  “new  look”  stage.  air-conditioned.  A  bronze-faced 

The  program  has  reached  hood  will  extend  over  the  en- 
erection  of  a  new  front,  a  de-  trance  to  the  newspapers, 
velopment  required  by  other  topped  by  a  symbolic  bronze 
expansion  which  includes  addi-  figure.  Doors  will  be  of  plate 
tional  space  for  several  busi-  glass  with  aluminum  frames, 
nesses  and  other  departments.  Earlier  phases  of  the  modem- 
The  new  facade  will  combine  ization  and  expansion  program 
both  the  present  newspaper  took  care  of  the  mechanical, 
building  and  an  adjoining  library  and  other  departments, 
structure  which  formerly  housed  One  of  the  Federal  Street 
Worcester  County  Trust  Co.  buildings  was  completely  re- 
The  latter  building  was  acquired  built.  That  was  followed  in  1951 
in  1952.  by  occupancy  of  a  new  addition* 

The  building,  occupied  as  a  al  building  for  the  mechanical 
newspaper  publication  site  since  departments  and  the  mailing  de- 
1910,  now  has  a  marble  and  partment,  with  off-street  load- 
limestone  front.  The  bank  build-  ing  platforms, 
ing  now  has  a  limestone  and  The  program  will  permit  an 
cast  iron  front.  Both  are  four  addition  of  8500  square  feet  of 
stories  high.  space  for  news  and  other  de- 

The  new  front  will  be  of  partments.  In.stallation  of  the 
limestone  on  the  second,  third  new  front  is  expected  to  be  com- 
and  fourth  floors  with  double  pleted  in  December.  Remainder 
aluminum  sash  windows.  There  of  the  interior  remodeling  '*'ill 
will  be  polished  granite  insets  be  finished  next  Spring, 
to  soften  the  modern  appear-  Architect  for  the  latest  phase 
ance.  The  ground  floor  will  be  of  the  program  was  Stanley  E. 
of  Jonesboro  granite  with  con-  Davidson  of  Boston. 


The  sensational  NEW  IDEAL  DX 
roller  produces  the  finest  quality  news  ^  ^ 
printing  —  hy  design. 

They  last  longer  between  regrinds 
than  any  other  rollers. 

They  improve  the  safety  of  your 
pressroom  by  their  flame-resistance. 
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The  3§a.ttia 


orders  5-unit 


The  press  will  have  a  maximum  capacity 
of  40  pages  full  size  or  80  pages  tabloid. 
Provision  has  been  made  for  the  future 
addition  of  a  sixth  printing  unit. 

• 

Two  folders  will  permit  running  two 
different  jobs  simultaneously.  Each 
folder  will  have  combined  Vi -page  and 
V4-page  (mail)  delivery  mechanisms. 

• 

The  press  will  be  equipped  with  enclosed 
forced-feed  oil  lubrication  and  with 
the  exclusive  HOE  automatic  ink  pump 
system.  An  ink  box  design  innovation 
attaches  the  pumping  mechanism  to  a 
removable  cover  to  facilitate  cleaning 
and  color  changeover. 

• 

To  provide  color  versatility,  each  unit 
will  have  a  reversing  mechanism  mak¬ 
ing  it  possible  to  print 

Spot  color  on  32  pages  of  a 
48-page  tabloid 
Three  colors  on  16  pages  of  a 
48-page  tabloid 
Four  colors  on  8  pages  of  a 
48 -page  tabloid 
Three  colors  on  8  pages  of  a 
64-page  tabloid 


'  f  W  f  Iff 

editor  3c  publisher  for  August  13,  1955 


The  Mattia  Press,  Belleville,  New  Jersey— printer  of  The 
Advocate,  official  organ  of  the  Archdiocese  of  Newark, 
and  The  Jewish  News  of  Essex  County— has  selected  a 
5-unit,  two-folder  HOE  Printmaster  to  satisfy  expanding 
requirements  in  the  general  commercial  field. 

This  press  of  completely  new  design  will  enable  MATTIA 
to  handle  an  unusually  wide  range  of  products  most  effi¬ 
ciently  and  profitably. 


- • - 

The  Printmaster  can  be  built  to  meet  the  individual  re¬ 
quirements  of  a  medium-size  newspaper  or  commercial 
printing  plant: 

•  With  floor  mounting  for  end-roll  feed,  or  with 
substructure  mounting  for  underneath  feed; 

•  With  whatever  number  of  printing  units  is  desired; 

•  With  whatever  color  printing  facilities  are  required. 

•  Additional  units  and  further  color-printing  equip¬ 
ment  can  readily  be  installed  whenever  needed 
to  meet  increasing  production  demands. 

•10  East  138th  Straat  Naw  York  54,  N.Y. 

BRANCHES:  BOSTON  •  CHICAGO  •  SAN  FRANCISCO 
BIRMINGHAM  •  PORTLAND,  ORE. 
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Plant  •  Equipment 

Husky  Weekly 
Builds  Plant 

Red  Bank,  N.  J. 

Work  has  been  started  on  the 
first  unit  of  a  new  plant  for 
the  Red  Bank  Register,  Mon¬ 
mouth  County’s  77-year-old 
weekly. 

Completion  date  for  this  unit 
has  been  scheduled  for  Oct.  15, 
it  was  announced  by  Thomas 
Irving  Brown,  publisher  of  the 
13,820  (ABC)  weekly,  which 
is  averaging  more  than  52  pages 
per  issue.  One  issue  last  year 
ran  70  pages. 

On  Two  Floors 

The  plant,  located  at  West 
and  Chestnut  Streets,  will  be 
57  by  75  feet,  containing  8,550 
square  feet  on  two  floors. 

The  plant  will  house  the  press 
room,  reel  room,  stereotype  de¬ 
partment,  mail  and  general 
newspaper  distribution  depart¬ 
ments  and  newsprint  storage. 
The  second  unit  will  contain 
the  composing  room  and  offices. 

For  the  next  several  years, 
Mr.  Brown  said,  the  composing 
room  and  offices  will  remain  in 


The  Register  Building  at  40-42 
Broad  St. 

The  publisher  set  the  cost  of 
the  unit  at  between  $70,000 
and  $100,000. 

The  Register  has  purchased 
five  units  and  a  double  folder 
of  a  Scott  press  from  the 
Camden  (N.  J.)  Courier-Post. 

New  stereotype  equipment 
will  include  a  three-ton  metal 
pot,  pony  autoplate  for  making 
page  plates  for  the  press,  mat 
former  and  mat  trimmer. 

• 

Vincent  Johnson 
Named  to  New  Job 

Winston-Salem,  N.  C. 

Vincent  Johnson  has  been 
promoted  from  day  foreman  to 
the  newly-created  position  of 
general  composing  room  fore¬ 
man  of  the  Winston-Salem 
(N.  C.)  Journal  and  Sentinel. 
He  will  exercise  overall  super¬ 
vision  of  the  department  and 
will  report  to  Roy  Ray,  produc¬ 
tion  manager. 

Mr.  John.son,  a  native  of 
Winston-Salem,  went  to  work 
with  the  Journal  and  Sentinel 
as  an  apprentice  printer  in 
1938  and  has  worked  with  the 
company  ever  since  with  the 
exception  of  two  years  in  the 
Army. 


SNPA’s  Eastern  yj  GuUhtine 
Parley  at  Roanoke  j  ,1  cl 

The  14th  annual  meeting  of  m  Urt/C  imllCilfCS 
the  Eastern  Division  Mechanical  m  m  > 

Conference,  Southern  Newspa-  Ui 

per  Publishers  Association,  will  i* 

take  place  Aug.  23-24  at  Roan-  Radical  changes  have  been 
oke,  Va.  An  attendance  of  350  made  in  the  composing  room 
is  anticipated.  setup  at  the  Springfield  (Ore.) 

The  Eastern  Division  of  the  News,  according  to  Frank  Wig. 
SNPA  Mechanical  Conference  gins,  production  manager  and 
will  hold  its  14th  annual  meet-  one  of  the  owners  of  the  paper, 
ing  on  August  23-24,  1956,  at  All  the  stones  have  been  dis- 
the  Hotel  Roanoke  in  Roanoke,  carded  and  turtles  purchased 
Virginia,  with  an  expected  at-  for  make-up  use.  Mr.  Wiggins, 
tendance  of  350.  The  confer-  who  was  a  representative  of 
ence  membership  consists  of  Mergenthaler  Linotype  Co.  for 
mechanical  department  execu-  many  years  prior  to  becoming 
tives  from  daily  newspapers  in  a  co-owner  of  the  News  a  year 
10  Southeastern  states.  ago,  has  added  shelves  below 

The  conference  wall  be  under  the  flat  tops  of  the  turtles, 
the  chairmanship  of  Boyce  “The  shelves  save  walking 
Brogdon,  mechanical  superin-  time  and  storage  space,”  Mr. 
tendent  of  the  Knoxville  Wiggins  commented.  “A  make- 
(Tenn.)  News-Sentinel.  The  up  man  can  stand  in  front  of 
vice  chairman  is  Earl  P.  Boyd,  the  turtle  and  reach  down  into 
composing  room  foreman  of  the  the  shelves  for  ready-cut  col- 
Montgomery  (Ala.)  Advertiser-  umn  rules,  leads,  bases  and  any- 
Journal.  Earle  D.  Bethel  of  Im-  thing  else  he  needs  to  justify  ! 
perial  Type  Metal  Company,  the  page  before  rolling  it  to  the 
Richmond,  Va.,  is  chairman  of  stereotype  department.  W’e  find 
the  Supply  and  Equipment  it  a  great  time-saver.” 

Group.  Serving  as  conference  He  has  al.so  introduced  the 
secretary  is  Ray  B.  Crow  of  use  of  a  bandsaw  for  routing, 
the  SNPA  office,  Chattanooga.  “We  don’t  sharpen  the 

The  conference  will  feature  blades,”  he  said,  “but  throw 
separate  group  meetings  for  the  them  away.  We  figure  we  save 
different  crafts,  in  addition  to  from  35  to  50  minutes  routing 
general  sessions  for  discussion  time  a  day  by  the  u.«e  of  a  band- 
of  interdepartmental  topics,  saw.” 

Speakers  will  be  J.  W.  West,  The  use  of  a  guillotine  in  the 
business  manager  of  the  Am-  composing  room  is  another 
gusta  (Ga.)  Chronicle  &  Herald,  saver  of  time, 
and  Amos  G.  Hoffman  of  Inter-  “Too  many  newspapers  use 
type  Corporation.  a  guillotine  only  in  the  photo- 


EVERY  NEWSPAPER  NEEDS 


TYPE  METAL  SERVICE  PLAN 


#  With  constantly  rising  costs  in  the  newspaper 
business,  the  economy  of  the  Imperial  Type  Metal 
Service  Plan  becomes  increasingly  significant. 

Th»  Imperial  Service  Man: 

1.  Maintains  a  uniform  working  supply  of  type  metal 
both  in  quantity  and  quality. 

2.  Controls  each  metal  formula  within  the  range 
recognised  as  most  satisfactory  for  newspaper  use 
—or  at  a  formula  spocifled  by  the  customer. 

3.  Provides  regular  analyses  of  each  metal  supply. 

4.  Aids  in  controlling  purchases— avoids  over-buying. 

5.  Eliminates  the  purchase  of  expensive  toning  or 
adjusting  metal. 

4.  Distributes  costs  evenly  throughout  the  year. 

7.  Places  complete  responsibility  on  us  at  all  times 
for  the  satisfactory  operation  of  tho  customer's 
type  metal  supplies. 

Hundreds  of  daily  n»wtpapar$  use  the  Imperial  Serv¬ 
ice  Mart.  If  you  da  nat,  please  write  for  complete  inf  or- 
motion  or  consult  our  representative  calling  on  you. 


IMPERIAL  TYPE  METAL  COMPANY 

SEIVINO  THE  GRAPHIC  ARTS  Exclusively 

rHILADILPNIA  «4  •  NiW  YOtK  7  a  CHICAGO  50 


Linotype  Sales 
Agents  Assigned 

William  J.  Fraher,  Linotype 


•  engraving  department,”  he  said.  * 

Rocky  Mountain  our  shop  we  save  from  one 

^  to  two  hours  a  day  now  that  we 

"ii  Set  have  moved  an  old  guillotine 

The  fourth  annual  Rocky  that  was  on  hand  down  into 
Mountain  Mechanical  Confer-  the  shop.  We  u.se  it  to  chop 
ence  will  take  place  Sept.  30,  out  shell  casts  and  for  all  man- 
Oct.  1  and  2  at  the  Albany  ner  of  things.  It  is  actually  one 
Hotel  in  Denver.  The  conference  of  the  most  useful  pieces  of 
is  .sponsored  by  the  press  as-  erjuipment  you  can  have  in  the 
sociations  of  Colorado,  Wyom-  composing  room.” 
ing,  Nebraska,  New  Mexico  and  • 

Linotype  Sales 

Featured  speaker  of  the  con-  _  •  A 

ference  will  be  Chesley  F.  Carl-  Agents  ASSignea 
son,  Edina,  Minn.  Mr.  Carlson  William  J.  Fraher,  Linotype 
will  speak  on  the  subject  “The  production  engineer  with  the 
Magic  of  Leadership.”  New  York  Agency  of  the  Mer- 

Richard  L.  Perry,  co-owner  of  genthaler  Linotype  Company, 
Heidelberg  Western  Sales  Co.,  has  been  assigned  the  eastern 
Los  Angeles,  will  present  a  Pennsylvania  territory, 
demonstration  of  the  Heidel-  Henry  L.  Murphy,  Production 
berg  platen  press.  Engineer,  has  been  assigned  to 

Officers  of  this  year’s  con-  the  company’s  Boston  Agency, 
ference  are:  Malcolm  H.  Harris,  it  was  announced  by  J-  W,  Reid, 
Estes  Park  (Colo.)  Trail,  presi-  Vicepresident  in  Charge  of 
dent;  Robert  Thompson,  La-  Sales. 

ramie  (Wyo.)  Newspapers,  Inc.,  A  native  of  New  England, 
vicepresident,  and  Mark  McCoy,  Mr.  Murphy  began  his  graphic 
Union  Printing  Co.,  Denver,  arts  career  at  the  Pawtucket 
secretary.  (R.  I.)  Times  in  1945. 
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plant  •  EQUIPMENT 

V-Belt  Drive 
For  Linotypes 

An  economical,  noiseless  and 
vibration-free  V-Belt  motor 
drive  is  now  available  as  option¬ 
al  equipment  on  all  new  Lino- 
t)-pes  or  for  application  to 
machines  now  in  use. 

In  announcing  the  new  drive, 
J.  W.  Reid,  vicepresident  in 
charge  of  sales,  Mergenthaler 
Linotype  Company,  said  it  uses 
a  standard  one-half  horsepower 
electric  motor  permitting  quick 
replacement  or  exchange  with 
motors  of  other  composing 
room  equipment  in  case  of 
emergencies. 

The  rugged  V-Belt  motor 
drive  offers  a  choice  of  variable 


New  Engraving 
Shop  in  6  Days 

After  the  plant  of  Scranton 
Engraving  Co.  was  ruined  by 
fire  May  30-31,  it  required  only 
six  days  for  Chemco  Photoprod¬ 
ucts  Co.  to  establish  a  complete 
new  engraving  shop  to  serve 
the  Scranton  (Pa.)  Times. 
Meanwhile  the  Scranton  Trib¬ 
une  and  Scrantonian  made  fa¬ 
cilities  available. 

On  June  1st  the  Chemco 
representatives  measured  and 
checked  temporary  quarters,  ad¬ 
vised  the  Scranton  Engraving 
Co.  of  the  equipment  and  sup¬ 
plies  needed  for  a  new  installa¬ 
tion,  recommended  a  plant  lay¬ 
out,  and  provided  for  the  neces¬ 
sary  electrical  hook-up,  acid 
drain  and  gas  lines. 

While  a  detailed  list  of  equip¬ 
ment  was  being  drawn  up,  a 


sketch  was  also  made  of  the 
floor  space  and  the  proposed  as¬ 
signment  of  machines.  The 
next  morning,  June  2nd,  upon 
return  to  Glen  Cove,  the  sketch 
was  given  to  the  Chemco  Ad¬ 
visory  Engineering  Department, 
which  immediately  laid  out  the 
new  plant  from  the  rough  draw¬ 
ing.  The  layout  provided  room 
for  two  pieces  of  each  major 
equipment  item  to  take  care  of 
the  future.  The  complete  engi¬ 
neering  plan  was  in  the  Scran¬ 
ton  Engraving  Company’s  office 
on  Saturday,  June  4th. 

Out  of  Display 

Also  on  June  2nd  orders  were 
placed  with  the  Chemco  Con¬ 
struction  Department  for  a 
complete  new  engraving  plant. 
There  were  12  pieces  of  major 
Chemco  equipment  involved,  in¬ 
cluding  an  F-1200  camera,  tem¬ 


perature  controlled  darkroom 
-sink,  infra-red  whirler,  lever 
controlled  etcher,  coating  and 
etching  sinks,  downdraft  pow¬ 
der  cabinet  and  combination 
even-burn  gas  oven  and  cooler. 

The  Chemco  stock  at  the 
Glen  Cove  factory  supplied 
most  of  the  equipment  but  the 
New  York  Showroom  gave  up 
part  of  its  display.  The  Cali¬ 
fornia  Ink  Co.,  Chemco’s  agent 
on  the  Pacific  Coast  and  the 
Master  Engraving  Co.,  San 
Francisco,  cooperated  and  re- 
lin(|uished  the  camera  which 
was  just  being  shipped  them; 
it  was  immediately  diverted  to 
Scranton.  All  this  heavy  equip¬ 
ment  was  at  the  Scranton  En¬ 
graving  Co.  plant  on  June  8th 
and  ready  for  installation  on 
June  9th. 

There  were  83  items  of  sup¬ 
plies  required. 


speed  or  any  one  of  four  fixed 
.speeds:  6-2/3;  8;  10  or  12  lines 
a  minute. 

Variable  Speed  Attachment 

Where  protluction  require¬ 
ments  call  for  frequent  changes 
of  machine  speeds,  a  Variable 
Speed  V-Belt  Drive  attachment 
enables  the  operator  to  vary 
machine  speeds  quickly  and 
easily  for  any  speed  from  7 
through  12  lines  a  minute. 

Speeds  are  changed  while  the 
machine  is  running  by  simply 
moving  a  camming  lever,  cali¬ 
brated  for  relative  machine 
speeds.  The  camming  lever 
shifts  the  position  of  the  motor, 
thus  increa.sing  or  decreasing 
the  speed  of  the  machine  by 
changing  the  pitch  diameter  of 
the  Variable  Speed  pulley. 

The  Linotype  V-Belt  Motor 
Drive  features  V-Belts  specially 
processed  for  long  life  and  cool 
running.  They  have  a  load  rat¬ 
ing  more  than  40%  greater  than 
standard  belts. 


Ludlow 
Tempo 
Black  Italic 


Here  is  a  powerful  new  addition  to  the  grow¬ 
ing  Ludlow  Tempo  typeface  family  that  will 


supplement  the  popular  Tempo  Black  series. 


Tempo  Black  Italic  will  work  well  with  other 


This  new  drive  combines  the 
latest  design  with  the  most 
durable  con.struction,  and  ac¬ 
cording  to  Mr,  Reid,  “It’s  so 
quiet  you  hardly  know  it’s 
there!” 


George  Feldt  Dies 

George  C.  Feldt,  59,  foreman 
of  the  mail  room  at  the  Mil¬ 
waukee  (Wis.)  Journal  for  34 
years  died  recently,  of  cancer. 
He  was  president  of  the  Great 
Lakes  Mechanical  Conference. 

• 

For  Press  Expansion 

The  Deseret  News  Publishing 
Co-  and  Kearns-Tribune  Corp. 
have  purchased  two  buildings 
on  Regent  Street,  Salt  Lake 
City,  for  expansion  of  press 
room  facilities. 

editor  ac  PUBLISHER  I 


Tempo  faces.  It  is  timed  to  the  present  trend 
toward  the  use  of  strong  italic  display  lines. 

Ludlow  Tempo  Black  Italic  is  particularly  well 
adapted  to  department  store  advertising.  It 
produces  effective  display  that  demands  at¬ 
tention.  Fonts  are  complete  in  a  range  of  sizes 
from  14  point  to  72  point  inclusive. 

Send  for  your  free  specimen  page  showings 
today.  There  is  no  obligation. 


Ludlow  Typograph  Company  2032  Clybourn  Avenue,  Chicago  14 
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Plant  •  Equipment 


Offices  Enlarged, 

Color  Press  Added 

Green  Bay,  Wis. 

With  the  completion  of  a 
third  floor  to  the  building  of 
the  Green  Bay  Press-Gazette, 
the  editorial  department  has 
been  moved  there  into  larger 
space  from  the  second  floor. 
National  and  display  depart¬ 
ments  are  also  in  the  new  area, 
but  the  classified  department 
remains  on  the  first  floor  for 
the  convenience  of  the  public. 
This  is  the  first  major  addition 
to  the  building  since  1938. 


In  an  allied  but  separate  ex¬ 
pansion  program  of  the  Press- 
Gazette,  a  new  16-page  unit 
with  color  deck  is  being  added 
to  the  press.  The  enlarged 
press  will  have  a  capacity  of 
48  pages  double-plated  and  with 
spot  color. 


Addition  Begun 

Work  is  in  progress  on  an 
addition  to  the  Des  Moines 
(la.)  Register  and  Tribune 
building  which  will  add  17,000 
square  feet,  or  12%,  to  the  total 
present  floor  space  of  the  build¬ 
ing.  Tied  in  with  the  building 
expansion  is  an  $850,000  air- 
conditioning  job. 


Detroit  News  Adds 
To  Press  Equipment 

As  part  of  an  expansion  pro¬ 
gram,  the  Detroit  (Mich.)  News 
has  ordered  six  more  Wood 
Automatic  Autopasters  for  in¬ 
stallation  in  the  reelroom.  The 
News  is  also  installing  42 
single-page  Wood  portable  color 
ink  fountains. 

The  Long  Beach  (Calif.) 
Independent  Press-Telegram  has 
ordered  two  Wood  Automatic 
Autospacers  as  the  forerunner 
of  additional  equipment  in  ex¬ 
pansion  of  pressroom,  reelroom 
and  stereotype  departments. 


of  a  STAR  Repeat  Order . 


In  November  1953,  Earl  L.  Deal,  Mechanical  Superintendent  of  Norfolk  Newspapers 
Inc.,  in  Norfolk,  Va.,  ordered  two  STAR  Automatic  Quadders.  Six  months  later  he 
ordered  onother.  All  three  quadders  operated  so  efficiently  and  satisfoctorily  that  In 
April  of  this  year,  an  additional  order  was  placed  for  four  STAR  Selectro-Matic 
Quadders . . .  the  newest  and  most  modern  of  all  quadders. 

The  features  and  advantages  of  the  STAR  Quadders  that  inspired  these  repeat 
orders  from  the  Norfolk  Newspapers  Inc.,  ore  increasing  production  in  hundreds  of 
Other  composing  rooms... and  can  do  the  same  for  you.  Why  not  investigate.  Start 
today  by  writing  for  the  new  brochure  which  gives  complete  information. 


HERE  ARE  ONLY  A  FEW  OF  THE  OUTSTANDING 
FEATURES  OF  THE  STAR  SELECTRO-MATIC  OUADDER 

ft  Memory  circuit  provides  continuous  operation. 

*  Push  button  selector  controls. 

*  Simple,  proven  tfydroulic  Actuation. 

*  Short  line  device  quods  "widow”  automatically. 

ft  Operates  from  Teletypesetter  tope  signals  when  required, 
ft  8  hour  installation. 


Interchangeable  between  all  30  pica  Linotype  and  Intertype 
machines.  When  either  one  is  replaced  by  the  other  the 
STAR  Ouodder  is  transferred,  saving  the  original  investment. 


BRANCH  1327  BROADWAY  Hd 
AGENCIES  CHICAGO  -  M 
LOS  ANGELES  •  DENVER 
CANADA  SEARS  LTD  and  A< 


LINOTYPE  PARTS 


Wood  Machines 
In  3  New  Plants 

The  Rochester  (Minn.)  Port. 
Bulletin  has  placed  an  order 
for  a  Wood  Standard  Pony 
Autoplate  Machine  equipped 
with  water-cooled  arch,  vacuum 
system  and  peneumatic  pump¬ 
ing  device.  The  new  machine  is 
being  installed  in  a  new  build- 
ing — a  $750,000  plant  improve¬ 
ment. 

As  part  of  an  expansion  pro¬ 
gram,  Rowley  Newspapers  have 
purchased  a  Wood  Standard 
Pony  Autoplate  Machine  which 
is  to  be  installed  in  the  plant 
of  the  Painesville  (Ohio)  Tele- 
graph. 

The  Telegraph  is  erecting  a 
two-story  building  which  will 
house  mechanical  departments 
and  doubles  the  size  of  the 
present  plant. 

Within  a  short  time,  a  Wood 
Standard  Pony  Autoplate  Ma¬ 
chine  will  be  helping  the  Bis¬ 
marck  (N.  Dak.)  Tribune  keep 
pace  with  increasing  produc¬ 
tion  demands.  The  new  machine 
can  produce  stereotype  plates 
at  a  rate  of  60  per  hour. 


Puntolillo's  Firm 
In  New  Building 

Sam  S.  Puntolillo,  dealer  in 
used  printing  equipment,  has 
announced  that  the  business 
which  was  carried  on  by  a 
corporation  bearing  his  name 
has  been  incorporated  as  Uni- 
ver.sal  Printing  Equipment  Com¬ 
pany,  Inc.  (UPECO).  Mr 
Puntolillo  is  president. 

A  new  building  at  Valley- 
brook  and  Lincoln  Avenues  in 
Lyndhurst,  N.  J.,  will  triple 
shop  space  and  provide  a  dis¬ 
play  section  for  machinery.  The 
cinder  block  structure  is  one 
story  high  and  contains  more 
than  3,400  feet  of  floor  space. 

The  occasion  marked  Mr. 
Puntolillo’s  30th  anniversary  of 
affiliation  with  the  printing 
trade. 


1 


Big  Pi 


SOUTH  HACKENSACK 


'Smallest'  Is  Bigger 

The  Tryon  (N.  C.)  DaUy 
Bulletin,  famous  as  the  “world|l 
smallest  daily  newspaper,”  is 
being  enlarged  from  a  5  x  SH 
(inches)  page  to  8 ‘A  x  11 
inches.  A  British-made  press 
is  being  used.  The  paper  his 
a  circulation  of  about  2,00# 
copies. 


Place  to  Grow 

The  Journal  Publishing  Com¬ 
pany  of  Ottawa,  Limited,  pul^ 
lishers  of  the  Ottawa  Jounuu, 
has  purchased  property  adjacent 
to  the  building  where  the  news* ! 
paper  is  published. 
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GOSS  PRINTING  PRESS  CO. 

5601  West  31st  Street,  Chicago  50,  Illinois 

N*w  York  •  London  &  Proston,  England  •  San  Francisco 


Proved 


♦Already  185  universal  press 
units  have  been  specified  by 
publishers  for  high  production 
and  low  maintenance,  with 
moderate  initial  investment. 


eoss  Univ&fAajL 

Performance 


*  The  Painesville  (Ohio)  Telegraph,  the  Chicago  Heights  (Illinois)  Star, 
the  Boulder  (Colorado)  Camera,  the  Port  Arthur  (Texas)  News,  the 
Benton  Harbor  (Michigan)  News-Palladium,  The  Huntsville  (Alabama) 
Times,  the  Logansport  (Indiana)  Pharos-Tribune  and  the  Dedham  (Mas¬ 
sachusetts)  Transcript  ...  all  have  ordered  universal  presses  recently. 

The  Lawton  (Oklahoma)  Constitution  and  The  Lawton  Morning 
Press,  the  Fort  Dodge  (Iowa)  Messenger  &  Chronicle,  the  Catholic  Stand¬ 
ard  &  Times  of  Philadelphia,  the  San  Rafael  (California)  Independent- 
Journal,  MacLean-Hunter  Publishing  Company  of  Toronto,  Ontario 
(publishing  The  Financial  Post  and  the  Singapore  (Malaya)  Standard- 
Tiger  have  installed  universal  presses  this  year. 

In  addition,  the  Post  Publishing  Company  of  Detroit,  The  Gulfport 
(Mississippi)  Herald,  the  Albuquerque  (New  Mexico)  Tribune  and  the 
Albuquerque  Journal  and  the  Kankakee  (Illinois)  Daily  Journal  have 
added  to  their  universal  presses. 

The  decisions  of  those  astute  publishers  were  based  upon  the  per¬ 
formance  records  of  universal  presses  from  Coast  to  Coast  and  from 
Canada  to  the  Gulf. 


Big  Press  Features  at  Moderate  Cost  •  Full  ROP  Color  Flexibility  •  Single-width,  Semi-cylindrical  Press 


Publishers  Win  Point 
On  Manning  Color  Unit 


Manninj?  of  pi’esses  was  one 
of  the  major  issues  involved  in 
the  recent  decision  of  a  local  ar¬ 
bitration  board  in  the  case  in¬ 
volving  the  Miami  (Fla.)  Her¬ 
ald  and  Miami  (Fla.)  Daily 
\  civs  and  the  Miami  Pressmen’s 
Union  No.  4(i  (E&P,  Aug.  6, 
page  52). 

Publishers  proposed  reduc¬ 
tions  in  basic  and  color  man¬ 
ning,  along  with  the  right  to 
employ  less  than  a  full  crew  for 
the  preparation  of  press  units 
for  color.  The  union  proposed 
no  changes  in  manning  require¬ 
ments. 

Unit  for  Cylinder 

Arbiter  Harold  T.  Dworet, 
Atlanta,  Ga.,  continued  basic 
black  and  white  manning,  but 
granted  publishers’  proposals  on 
color  preparation  and  manning; 
the  latter  calling  for  one  extra 
man  for  each  unit,  or  part 
thereof,  added  for  color  in 
place  of  previous  provision 
for  one  extra  man  for  each  color 
cylinder  used. 

Under  the  decision  handed 
down  July  25,  the  basic  man¬ 
ning  for  black  and  white  press 
units  continues  as  follows: 


GOOD 

FOR  EQUIPMENT 
SALES,  TOO 

Publishers  Are  Avid 
Followers  Of  The 
Personnel  Columns 
In 

Editor  &  Publisher's 
CLASSIFIED  SECTION 

providing  you  with  a 
READY  -  MADE  AUDI¬ 
ENCE  for  the  sale  of 

Printing  Equipment 

This  Highly  Selective  read¬ 
ership  can  help  you  dispose 
of  press,  stereo,  composing 
room  or  any  other  type  of 
equipment  .  .  .  quickly  and 
economically. 

WRITE  —  WIRE  —  PHONE 

EDITOR  &  PUBLISHER 

Classified  Dept. 

1 700  Times  Tower,  New  York  36 
BRyant  9-3052. 


Units  Journeymen  Apprentices 


2  5  1 

:i  7  1 

4  8  1 

5  10  1 

6  12  1 

7  14  1 


8  (No  Provision) 

When  color  is  added,  the  deci¬ 
sion  provides: 

“When  a  unit  or  part  of  a 
unit  is  added  to  the  above  black 
and  white  basic  requirements  to 
obtain  color,  then  one  journey¬ 
man  shall  be  added  for  each 
additional  unit  or  part  of  a  unit 
added. 

Discounts  Engineers 

“For  the  preparation  of  units 
for  color  printing,  which  shall 
include  the  plating,  threading, 
registering  or  the  color  web 
only,  the  publisher  may  at  his 
discretion,  call  in  early  less  than 
a  full  crew,  but  not  less  than 
three  journeymen  if  one  color 
and  black  are  inv'olved,  and  not 
less  than  four  journeymen  if 
more  than  one  color  and  black 
are  involved.  Employes  so  called 
shall  receive  a  full  shift’s  work 
as  part  of  the  regular  crew  in 
addition  to  overtime  occasioned 
by  such  early  call.” 

The  local  awards  chairman 
noted  in  his  findings  that  stud¬ 
ies  of  industrial  engineering 
companies  for  each  publisher 
were  introduced  as  testimony. 
“After  careful  study  of  the  re¬ 
ports  of  these  industrial  engi¬ 
neers  and  the  work  sheets  upon 
which  their  conclusions  were 
based,”  said  Mr.  Dworet,  “the 
Chairman  cannot  accept  the 
study  or  the  reports  of  the  in¬ 
dustrial  engineers  as  properly 
applicable  in  either  case.  These 
methods  of  industrial  engineer¬ 
ing  as  applied  in  this  industry 


What  a  satisfaction  it  is  to  product 
good  work,  perfect  in  every  detail!  H 
And  this  can  only  be  assured  by  all-  H 
round  perfect  equipment.  This  brings  H 
us  to  Chases.  They  are  far  more  than  H 
mere  “frames"  for  the  lock-up  ot  ■ 
forms.  ■ 

As  you  know,  perfect  mats  mean  ■ 
perfect  plates.  if  the  Chases  are  I 
faulty,  no  amount  of  other  care  on  ■ 
earth  can  comet  the  fault.  I 

We  are  eager  to  be  consulted  in  I 
such  problems.  American  Steel  Chases  | 
are  available  at  all  reputable  Dealers. 

nniERiciin  sieel  ^ 

CHASE  CO.  31-31  FOUn-EICHTII  WENUE 

ItM  ISIAND  cm  1.  NEW  TMK 


have  not  yet  proved  sufficiently 
conclusive  in  the  opinion  of  the 
Chairman.” 

Publisher  members  of  the 
board  dissented  vigorously  on 
the  chairman’s  refusal  to  ac¬ 
cept  the  time  studies  of  the  in¬ 
dustrial  engineers.  In  their  dis¬ 
sent,  the  publi.shers  stated: 

I’ublishcrs’  Dissent 

“Those  studies  were  applica¬ 
ble  only  to  the  two  newspapers 
involved  herein.  The  above- 
quoted  statement  by  the  Chair¬ 
man  wrongfully  exceeded  the 
scope  of  the  evidence  before 
him.  The  Chairman’s  general 
statement  that  ‘industrial  en¬ 
gineering  as  applied  in  this  in¬ 
dustry’  is  an  unwarranted  con- 
clu.'^ion  applicable  to  an  industry 
and  not  limited  to  the  facts  be¬ 
fore  him  or  to  the  scope  of  his 
inquiry,  which  was  and  could 
be  more  than  pertaining  to  the 
Miami  Daily  News  and  the 
Miami  Herald.  If  the  Chairman 
is  not  satisfied  with  the  indus¬ 
trial  engineering  .studies  and  the 
testimony  thereon,  as  intro¬ 
duced  in  evidence  in  this  case, 
he  should  limit  his  opinion  to 
those  studies  as  applied  to  the 
two  newspapers  and  not  en¬ 
deavor  to  make  them  applicable 
to  the  entire  newspaper  publish¬ 
ing  industry.  The  Chairman’s 
conclusion  as  to  the  entire  in¬ 
dustry,  without  having  had 
evidence  before  him  beyond  the 
two  newspapers  involved,  indi¬ 
cates  preconceived  prejudiced 
opinion  as  re.'-pects  such  studies. 

“Publishers  further  dissent  to 
the  following  two  statements  of 
the  Chairman  in  which  he  says 
(1)  ‘Over  the  years  the  only 
change  in  manning  was  made  in 
1950  at  the  request  of  the  pub¬ 
lishers  that  the  contract  provide 
for  seven  journeymen  in.stead  of 
six  on  a  crew  for  three  units,’ 
and  (2)  ‘After  so  many  years 
ot  making  contracts,  the  pub- 
li.shers  have  a  weak  stand  when 
they  claim  that  they  did  not 
understand  what  they  were  do¬ 
ing  and  that  their  men  who 
negotiated  for  them  were  once 
pressmen,  and  had  to  yield  to 
the  reejuest  of  the  union.’  The 
record  shows  most  completely 
that  the  request  for  seven  jour¬ 
neymen  instead  of  six  for  the 
three  units  was  made  upon  de¬ 
mand  and  pressures  of  the 
union,  and  not  at  the  request  of 
the  publishers.  The  record  like¬ 
wise  is  clear  that  the  men  who 
negotiated  for  the  publishers 
were  not  ‘once  pressmen’  as  is 
stated  by  the  Chairman  in  the 
quotation  above.” 

Supports  Publisher 
The  publishers  did  not  con¬ 
vince  the  chairman  that  a 
change  in  black  and  white  basic 


manning  is  warranted,  but  they 
dill  gain  their  point  in  regard 
to  manning  for  color  i-uns. 

“It  was  well  supported  by  the 
publishers  that  when  a  whole 
crew  is  called  in  long  in  advance 
for  the  make  ready  for  color 
printing,  most  of  them  are  not 
occupied,”  .said  the  chairman. 
“The  Company  should  not  be 
required  to  call  men  in  early 
and  pay  premium  rates  when 
their  services  are  not  required. 
The  Company’s  proposal  has 
been  well  supported  and  this 
does  not  break  a  crew  inasmuch 
as  the  entire  crew  works  as  a 
crew  except  for  a  short  period 
when  extra  men  are  needed  for 
the  make  ready. 

“The  request  of  the  publishers 
for  one  man  in  charge  instead 
of  two  is  supported.  One  man 
in  charge  can  supervise  all  the 
work  and  assignments  on  the 
presses  better  than  two  men  for 
the  same  work  and  none  is  need¬ 
ed  in  the  reel  room.  Journey¬ 
men  pressmen  know  how  to 
change  reels  and  make  the 
pasters  and  their  responsibility 
does  not  go  beyond  the  reel 
room  when  they  are  working 
there.” 

Cites  Peak  Load 

In  turning  down  the  publish¬ 
ers’  proposal  for  reduction  in 
the  manning  of  black  and  white 
press  units,  the  chairman 
stated : 

“The  proposal  of  the  Publish¬ 
ers  would  be  a  substantial  in¬ 
crease  in  work  load  which 
would  be  felt  by  the  employes 
involved.  There  is  no  limit  to 
the  amount  of  work  a  man  can 
do  in  an  emergency  or  when  it 
is  a  must,  but  the  manning  is 
determined  by  the  number  of 
pressmen  required  for  peak 
load.  The  number  of  men  used 
to  man  presses  varies  in  dif¬ 
ferent  pressrooms  and  in  dif¬ 
ferent  cities  as  well  as  the  as¬ 
signed  duties  to  the  men.  What 
is  being  done  in  other  press¬ 
rooms  is  not  as  pertinent  and 
applicable  to  the  instant  case  as 
what  has  been  the  pa.st  practice 
between  the  parties  involved 
over  the  years.” 

• 

Alberni  Newsprint 
Mill  Project  Begun 

Vancouver,  B.  C. 

The  official  start  of  a  $35,- 
000,000  expansion  project  at 
MacMillan  &  Bloedel’s  Alberni 
Pulp  and  Paper  Division  was 
made  July  12.  Scheduled  for 
completion  in  early  1957,  the 
dition  will  include  a  newsprint 
mill  with  a  capacity  of  300  tons 
daily.  Provision  is  also  made 
for  installation  of  a  second 
newsprint  machine. 
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Most  radioactive  research  tooi  yet  known! 


This  13-inch  cobalt  tube  has  been  deliberately 
given  more  radioactive  power  than  all  the  radium 
ever  refined.  Now  this  “hot  pipe”  is  going  to  work 
in  the  Esso  Research  Center.  By  applying  this 
tremendous  new  force  in  various  ways  to  molecules 
of  petroleum,  Esso  scientists  hope  to  unlock  for 


you  still  new  worlds  of  oil  progress.  No  one  can  say 
now  just  what  will  happen.  But  the  benefits  will  be 
yours,  as  fast  as  they  can  reach  you.  This  is  an¬ 
other  example  of  the  continuous 
research  carried  on  by  the  petro- 
leum  industry  in  the  public  interest.  I  ^99  wl 
ESSO  RESEARCH 


The  Cobalt  "Pipe 


Mechanical 
Hand  No.  ? 


Mechanical 
Hand  No.  2 


Mechanical  hands,  operated  by  remote  control,  are  used  in  the  Esso  Radiation 
Laboratory  at  Linden,  N.  J.,  to  handle  this  new  tool  of  research,  radioactive 
Cobalt  60.  Nothing  of  this  strength  has  ever  been  used  in  oil  research  before. 
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ESSO  RESEARCH 
works  wonders  with  oil! 


SYNDICATES 


Be  a  Parent  Again. 
R&T  Articles 


Urgi 


By  James  L.  CoUings 


If  you  are  a  believer  iti  a 
return  to  the  old-fashioned 
woodshed  to  reestablish  parental 
authority  and  cope  with  juve¬ 
nile  problems,  Howard  Whit¬ 
man’s  the  man  to  read. 

The  freelance  writer,  a  Phi 
Beta  Kappa  and  a  merchandiser 
of  stories  on  crime,  religion  and 
sex,  has  prepared  for  the  Regis¬ 
ter  and  Tribune  Syndicate  for 
Labor  Day  release  a  12-part 
series  called  “Parenthood  with¬ 
out  Hokum.” 

This  work,  says  the  syndicate, 
“is  the  welcome  obituary  of  the 
mistaken  notions  and  theories 
which  child  psychologists  have 
foisted  off  on  unsuspecting 
parents  for  the  last  20  years.” 

Theory  Backfired 

Mr.  Whitman,  co-owner  with 
his  wife  of  two  well-mannered, 
well-adjusted  children  at  his 
well-regulated  home  in  West- 
port,  Conn.,  convincingly  stacks 
the  evidence  from  the  experts 
that  the  prevalent  let-the-child- 
do-as-he-pleases,  bless-the-little- 
angel  attitude  of  rearing  Junior 
has  backfired,  hurting  both  so¬ 
ciety  and  Junior  himself. 

At  least  that’s  what  child 
psychologists,  juvenile  court 
judges,  psychiatrists,  probation 
officers,  welfare  agency  officials 
and  parents  told  Mr.  Whitman. 


They  all  agreed  the  lost  art  of 
parenthood  must  retui-n. 

Some  of  the  chapter  titles 
will  give  you  an  idea  of  the 
author’s  approach: 

“T  h  e-Kill-’Em-with-Kindness 
Plan;”  “Are  You  Afraid  to  Get 
Angry?”;  “The  Lost  Art  of 
Fatherhood;”  “Discipline  —  a 
Naughty  Word;”  “Punishment 
Can  Be  Constructive.” 


eral  Features  shop,  and  now 
offers  it  on  a  daily  basis. 

The  author.  Jack  Strauss, 
practices  law  in  New  York  City. 

In  anecdotal  style,  in  journal¬ 
ese,  he  answers  such  questions 
as:  Can  a  news  photographer 
take  your  picture  against  your 
will?.  Is  it  a  crime  to  eat  nuts 
in  church?.  Is  it  libel  to  say 
someone  saw  a  flying  saucer? 
and  Can  a  baby-sitter  roam 
throughout  the  house? 


Tass  Agency 
Files  Report 


icy  ! 


On  Operation 


Antiques  Column 

The  R&T  Syndicate  also  has 
for  fall  release  a  weekly  col¬ 
umn,  “Know  Your  Antiques,” 
by  Ralph  and  Terry  Kovel. 
Their  product  has  been  running 
in  the  Cleveland  (Ohio)  Press 
for  the  past  year. 

The  Kovels  use  the  question- 
and-answer  technique.  'They  tell 
what  an  antique  is,  where  good 
vacation  spots  are  for  antique 
hounds,  what  the  approximate 
value  of  an  original  DuUcan 
Phyfe  chair  is,  and  the  like. 

They  are  the  authors  of  “Dic¬ 
tionary  of  Marks — Pottery  and 
Porcelain”  and  are  now  on  their 
second  book.  About  antiques,  of 
course. 


*Hymn  to  Hawgs* 

And  a  Word  Game 

Editors  Syndicate  has  a 
double  listing  this  week:  a 
word  game  and  a  book. 

The  game  is  “Turn-Turtle,” 
described  by  a  newsman  as  the 
poor  man’s  Scrabble.  For  re¬ 
lease  Sept.  12,  the  daily  offering 
is  two  columns  wide,  three 
inches  deep,  matted. 

The  book,  “From  My  Ex¬ 
perience,”  by  Louis  Bromfield, 
tells  of  life  on  the  author’s 
well-known  farm  in  Ohio,  Ma¬ 
labar.  The  syndicate  has  taken 
one  chapter,  “Hymn  to  Hawgs,” 
and  sliced  it  into  four  instal¬ 
ments  of  about  900  words  each. 
Running  date:  August  15. 

“It  makes  delightful  reading,” 
says  H.  R.  Wishengrad,  ES 
proprietor,  “and  it’s  especially 
good  Summer  fare — whether  for 
pig  lovers,  pig  haters  or  those 
who  can  take  ‘em  or  leave  ‘em. 


Law  Column 

Bell  Syndicate  has  taken  on 
the  legal  column,  “What’s  the 
Law?”,  formerly  out  of  the  Gen- 


Super  Seooper! 


She’s  the  glamor  gal  of  the  city  room,  and  star 
reporter  of  The  Flash . . .  who  uses  her  head  to  make 
headlines ...  runs  down  crime  and  stories ...  wants  to 
score  the  biggest  beat  on  the  magic  pills  from  outer  space 


Brenda  Starr 


by  Dale  Messick  catches  all  the  excitement  of  the  Extra,  has  a 
stop-press  pace  of  adventure,  romance,  and  drama ...  is  a 
newspaper  strip  that  makes  everyone  want  to  work  on  newspapers! 
Brenda  has  a  vast  following  of  all  ages  and  both  sexes.  She’s 
on  the  staff  of  some  of  the  best  papers  in  the  US  — and  can  be 
on  yours!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager... 


Chicago  T'r£bune"J%feu?  Yarh  JYews 

^mmmm  m Wmm^  \vtrm  Bmiltlimn,  Xw  York 
^yniBUeaEe*  MnCm  rnkuitm  roirer,  t  hlratto 


Glamor  Girl 

There’s  a  fellow  down  in 
Greenwich  Village,  New  York, 
an  ex-society  editor,  who  now 
specializes  in  writing  about 
Britain’s  royal  family. 

Gordon  Langley  Hall’s  new¬ 
est  output  is  a  three-instalment 
series,  “The  Royal  Children,” 
available  now.  It’s  the  as-inti- 
mate-as-you-can-get  story  of 
Prince  Charles  and  Princess 
Anne,  Queen  Elizabeth’s  kids, 
and  their  three  second  cousins. 
Prince  Michael  of  Kent  and 
Princes  William  and  Richard  of 
Gloucester. 


Washington 

Complying  with  the  terms  of 
the  Foreign  Agents  Registr*. 
tion  Act,  Tass  Telegraph  Agen¬ 
cy  of  the  U.S.S.R.,  has  ad¬ 
vised  the  Department  of  Justice 
that  its  operations  for  the  sir- 
months  period  ended  March  31 
involved  outlay  of  $140,411.83 
and  utilized  the  services  of 
about  30  persons. 

The  report,  which  Justice 
aides  said  was  subjected  to 
routine  check  along  with  other 
foreign  agent  filings,  carries 
this  description  of  the  news 
service : 

“Our  news  sources  include 
the  dispatches  of  American 
agencies  with  which  we  have 
contractual  relations,  newspa¬ 
pers  published  in  New  York, 
Washington  and  other  cities  of 
the  United  States,  magazines 
and  other  periodicals,  press  re¬ 
leases  and  reports  issued  by 
governmental  and  private 
agencies  and  institutions. 

“In  addition,  our  correspond¬ 
ents  directly  cover  the  impor¬ 
tant  press  conferences,  public 
meetings,  and  other  develop¬ 
ments  when  circumstances  and 
our  resources  permit.  For  in¬ 
stance,  Tass  correspondents 
covered  the  meetings  of  the 
U.S.  Security  Council,  and  other 
U.S.  bodies.  Our  correspondents 
in  Washington  cover  White 
House  and  State  Department 
press  conferences  and  impor 
tant  Congressional  debates, 
etc.” 

Breakdown  of  the  disburs^ 
ments  for  the  covered 
months  period  shows:  salaries 
pensions,  and  medical  expenses, 
$81,254.37;  rent,  maintenance 
and  equipment,  $19,193;  news 
services  and  communications, 
$39,964.51. 


Sunpapers’  Initial 
Scholarship  to  Girl 

Baltimore 
A  Baltimore  senior  in  the’ 
University  of  Maryland  has 
been  chosen  to  receive  the  first 
annual  Baltimore  Sunpapers 
journalism  scholarship. 

Miss  Amelia  E.  Raila,  will  use 
the  $500  award  to  complete  her 
senior  year  as  a  major  in  the 
Department  of  Journalism  and 
Public  Relations. 


Fisher  Heads  List 
Of  Festival  Stars 

Chicago 

Guest  stars  at  the  26th  an¬ 
nual  Chicagoland  Music  Fes¬ 
tival  will  include  Eddie  Fisher, 
singer;  Florian  ZaBach,  vio¬ 
linist;  Mahalia  Jackson,  gospel 
singer;  and  Vic  Hyde,  who 
plays  four  trumpets  at  once. 
Philip  Maxwell,  festival  direc¬ 
tor,  has  announced. 

The  Festival,  sponsored  hj 
Chicago  Tribune  Charities,  Inc- 
is  expected  to  attract  an  audi¬ 
ence  of  80,000  on  Aug.  20. 
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milk  and  money 


They’re  mixing 


in  New  England 


You  can  believe  anything  you  hear  about  New  England 
independence.  Look  at  dairy  products!  While  other 
areas  clamor  for  more  subsidies,  these  nor’easters  are 
raising  hob  in  the  other  direction.  NE  farmers  say  milk 
and  butter  should  be  sold,  not  supported  ,  .  .  and  they’re 
going  all  out  to  prove  it. 


Individual  farmers  have  already  contributed  some  $170 
thousand,  hired  top  researchers  to  survey  consumers, 
appropriated  $125  thousand  for  advertising,  are  under¬ 
way  now  with  a  program  to  build  up  public  acceptance. 
And  before  the  year’s  out,  they’ll  have  the  cows  double¬ 
timing  to  keep  up  with  consumption. 


Same  thing’s  going  on  all  over  ...  in  agriculture, 
aviation,  atomic  energy  ...  in  construction,  ceramics, 
chemicals  ...  in  power  plants,  paper,  plastics  ...  in 
textiles,  toy  products,  travel!  Pick  any  business  and 
you'll  find  it  going  full-blast  in  New  England. 


They’re  pumping  a  cool  billion  into  flood  control,  river 
and  harbor  projects  .  .  .  highway  construction  will  bulk 
up  around  the  same  figure  ...  its  25,000  factories  are 
0[>erating  round  the  clock.  More  jobs  are  opening  up, 
credit’s  good,  banks  are  making  money  .  .  . 


So’s  the  whole  population  .  .  .  per  capita,  they’re  mak¬ 
ing  more,  saving  more  and  spending  more  than  any 
other  region  in  the  country.  And  they’re  eager  to  share 
it  .  .  .  with  alert  sellers  who’ll  show  them  a  better 
product  and  a  reason  why  to  buy  it.  Next  step’s  for 
you  to  tell  ’em  about  yours  ...  in  these  New  England 
Newspapers,  of  course! 


Sell  New  England  with  Newspapers 


This  campaign  sponsored  by  these  newspaper  leaders: 

MAINE — Banoor  Daily  News  (M).  (E).  Walthan  News  Tribunt  (E).  War-  CONNECTICUT — Ansonia  StntintI  (E>, 

VERMONT — Barn  Times  (E).  Banning-  cester  Telegram  and  Evening  Gazette  Bridgeport  Post  (S).  Bridgeport  Post¬ 
ton  Banner  (E),  Burlington  Fret  Press  <M&E),  Worcester  Sunday  Telegram  (S>.  Telegram  (M&E),  Bristol  Press  (E), 

(M).  Rutland  Herald  (M).  NEW  HAMPSHIRE  —  Concord  Monitor-  Danbury  News-Times  (E>,  Hartford 

MASSACHUSETTS— Boston  Globe  (M&E).  Patriot  (E).  Manchester  Union  Leader  Courant  (M),  Hartford  Courant  (S), 

Boston  Globe  (S),  Brockton  Enterprise  &  and  New  Hampshire  Sunday  News  (M,  Hartford  Times  (E),  Meriden  Record- 

Times  (E>,  Fall  River  Herald  News  (E),  E&S).  Journal  (M&E),  New  Britain  Herald  (E), 

Fitchburg  Sentinel  (E),  Gardner  News  RHODE  ISLAND — West  Warwick  Paw-  New  Haven  Register  (E&S),  Norwich 

(E),  Haverhill  Gazette  (E),  Lawrence  tuzet  Valley  Daily  Times  (E),  Providence  Bulletin  and  Record  (M&E),  Torrington 

Eagle-Tribune  (M&E).  Lynn  Item  (E),  Bulletin  (E),  Providence  Journal  (M),  Register  (E),  Waterbury  Republican  & 

North  Adams  Transcript  (E),  Pittsfield  Providence  Journal  (S),  Woonsocket  Call  American  (M&E),  Waterbury  Republican 

Berkshire  Eagle  (E),  Taunton  Gazette  (E).  (M&S). 
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SDX  Tourists  to  View 
Chicago’s  ‘Big  Story’ 


Chicago 

“The  Big  Story  and  the  Men 
who  Made  the  News”  is  the 
theme  of  a  newsmen’s  tour  of 
Chicago  planned  in  connection 
with  the  Sigma  Delta  Chi  na¬ 
tional  convention  here,  Nov. 
9-12. 

Scheduled  for  Friday  after¬ 
noon,  Nov.  11,  the  tour  will  take 
convention  delegates  to  the 
scenes  of  front  page  news 
events,  permitting  delegates  to 
meet  many  of  the  men  who 
either  had  a  part  in  “The  Big 
Story”  or  who  covered  it. 

Covers  Wide  Field 

Responsible  for  arranging  the 
tour  is  a  man  who  has  been  in¬ 
timately  a  part  of  the  Chicago 
scene  for  more  than  40  years, 
Isaac  Gershman,  managing  ed¬ 
itor  of  the  City  News  Bureau 
of  Chicago. 

“Tours  generally  are  routine 
affairs  because  they  show  inan¬ 
imate  objects,”  said  Mr.  Gersh¬ 
man,  “but  on  this  one,  the  vis¬ 
itors  also  will  see  and  hear  the 
men  who  made  the  new.s — Ad¬ 
miral  Gallery,  who  command¬ 


eered  the  U-505  submarine — 
Professors  Urey  and  Compton, 
who  developed  the  atom  bomb — 
and  the  reporters  and  photogra¬ 
phers,  who  covered  Chicago’s 
Big  Story.” 

Tour  members  will  travel  in 
chartered  buses  aboard  which 
will  be  “spielers”  (recruited 
from  Chicago’s  radio  and  TV 
stations),  plus  narrators  at  the 
scene  of  the  important  spots  to 
be  visited.  Scripts  and  text  will 
be  written  by  specialists  in  each 
field.  The  dramatic  finish  will 
be  at  Stagg  Field,  University  of 
Chicago,  where  the  atom  bomb 
was  bom. 

Begins  with  O'Bannion 

On  the  tour  schedule  are 
these  events: 

Shotgun  assassination  of  Dion 
O’Bannion  in  flower  shop  at 
State  and  Chicago  Ave.,  “in  the 
shadow  of  the  cathedral.” 

Chicago  Historical  Society  in 
Lincoln  Park. 

a.  The  great  Chicago  fire 
narrated  by  Paul  Angle, 
director  of  the  museum 
and  author  of  the  book. 


niMorvPE's  sws  are 

IMPORTANTTOYOUR  RARER! 

Photo-composition  machine 
produces  hundreds  of 
popular  headline 
type  faces 

desk-size,  easy-to-use  machine  providing  publications 
coast  to  coast  with  modern,  wanted  display  type. 


2  Heirs  Sue 
For  Sale  of 
Stock  Control 


What  The  Filmotype  is  the 
photo-composition  machine 
that  produces  headlines  in  a 
complete  selection  of  all  mod¬ 
ern  type  styles  and  sizes  from 
12  point  to  144  point  (as  well 
as  400  “new  design”  hand  let¬ 
tering  alphabets). 

Where  In  your  newspaper, 
Filmotype  will  add  versatility 
and  eye  appeal  to  both  editor¬ 
ial  make-up  and  advertising. 
At  a  cost  of  pennies,  you  can 
run  display  type  in  any  style 
you  choose . . .  including  scripts 
and  other  lettering! 

All  display  type  in  this  ad  Fitmo- 
type,  of  course.  Write  today  for 
full  details  and  FREE  demonstra¬ 
tion. 


56 


When  The  vital  battle  against 
deadline  is  a  snap  to  win!  With 
Filmotype,  almost  instantly 
produce  sharp  display  type  per¬ 
fect  for  reproduction! 

Who  Anyone  becomes  a  Filmo¬ 
type  expert  after  less  than  an 
hour  of  instruction!  NOTE: 
the  Filmotype  is  a  perfect  mate 
for  the  new  engraving  ma¬ 
chines,  too. 

Why  Offer  the  attention- 
catching  abilities  of  Filmotype 
to  your  advertisers  at  amazing 
economy.  Every  advertisement 
becomes  a  standout! 

FILMOTlfPE 

60  W.  Suparior  Si.  •  Chicose  10,  llllnoli 
4  Watl  40tli  SI.  •  N*w  York,  H,  N.Y. 


b.  Selected  items  from  the 
Abraham  Lincoln  collec¬ 
tion. 

c.  Displays  of  John  T. 
McCutcheon’s  cartoons, 
narrated  by  his  son,  John 
T.  McCutcheon  Jr.,  col¬ 
umnist  for  the  Chicago 
Tribune. 

Garage  at  2122  North  Clark 
St.,  scene  of  the  St.  Valentine 
Day  Massacre  on  Feb.  14,  1929, 
where  seven  men  were  shot 
down  by  machine  gun.-^  in  the 
feud  between  “Buggs”  Moran, 
north  side  gangster  and  the 
Capone  mob. 

Dillinger  slain  by  FBI  in 
front  of  Biograph  Theatre.  Nar¬ 
rator:  Clem  Lane,  City  Editor, 
Chicago  Daily  News. 

Corner  of  Wacker  Drive  and 
Madison  with  Chicago  American 
and  old  Journal  Building  across 
the  street  where  Lowell  Thomas, 
Ben  Hecht,  and  Dick  Finnegan 
started. 

Sam  Insull’s  multimillion  dol¬ 
lar  throne — Civic  Opera  Build¬ 
ing. 

Old  Chicago  Daily  News 
building  and  story  of  George 
Ade,  “Mr.  Dooley,”  Eugene 
Field,  children’s  poet  and  first 
newspaper  columnist. 

Murder  of  Jim  Collosimo, 
vice-lord,  bootlegger,  cabaret 
impressario,  and  patron  of  the 
I  Grand  Opera.  Collosimo  brought 
'  a  young  punk  called  A1  Capone 
!  from  New  York  to  act  as  his 
I  bodyguard.  Narrator:  Jim  Doh¬ 
erty  of  Tribune. 

The  old  22nd  street  district 
where  Jazz  (Chicago  style)  was 
born.  History  of  Chicago  style 
jazz.  Narrator:  Herb  Graffis, 
Chicago  Sun-Times. 

Sub  U-505  in  Museum  of 
Science  and  Industry,  Jackson 
Park.  Narrator:  Admiral  Gal¬ 
lery  and  Lennox  Lohr,  Director. 

LaRabida  Sanitarium — Heart 
hospital  for  cardiac  children 
with  three  going  laboratories 
doing  research  on  rheumatic 
fever. 


UNITED  PRESS 


Knoxville,  Tenn. 
Two  heirs  of  the  late  Roy  N. 
Lotspeich,  publisher  of  the 
Knoxville  Journal,  have  filed 
suit  asking  that  the  controlling 
interest  stock  in  the  publishing 
company  be  sold. 

The  suit  also  asks  that  the 
publisher’s  widow,  Mrs.  Ethel 
Moore  Lotspeich,  be  personally 
liable  for  the  difference  be¬ 
tween  the  sale  price  of  the  stock 
and  $1,000,000,  the  amount  of 
an  offer  she  is  alleged  to  have 
turned  down  in  1954. 

The  suit  was  filed  by  a 
nephew  and  niece  of  the  late 
publisher,  John  P.  Carter  Jr., 
vicepresident  of  the  publishing 
company  and  co-executor  of  the 
estate,  and  his  sister,  Mrs.  Alice 
Carter  Todd  of  Chattanooga. 
Both  are  heirs. 

The  bill  recites  that  of  the 
20,000  shares  of  common  stock 
of  the  publishing  company, 
11,974  shares  are  includ^  in 
the  bloc  which  is  made  the  sub¬ 
ject  of  litigation.  The  remain¬ 
der  is  largely  held  by  Mrs.  Lot¬ 
speich  and  other  members  of 
her  immediate  family. 

Accounting  Asked 
On  TTS  Profits 

Buffalo,  N.  Y. 
Alice  C.  Morey,  as  executrix, 
filed  suit  in  Federal  Court  here 
this  week  to  obtain  an  account¬ 
ing  from  Frank  E.  Gannett 
and  the  Gannett  Company,  Inc., 
of  Rochester,  on  profits  derived 
from  sale  of  the  Teletypesetter. 

The  complaint  alleged  that  in 
1926  here  late  husband,  Walter 
W.  Morey,  and  Mr.  Gnnnett 
entered  into  an  agreement  for 
development  of  Mr.  Morey’s 
tape-operated  invention.  This 
provided  an  eventual  distribu¬ 
tion  of  profits  two-thirds  to  Mr. 
Gannett  and  one-third  to  Mr. 
Morey,  the  complaint  states. 

A  Gannett  Company  execu¬ 
tive  said  the  1926  contract  was 
superseded  by  another  agree¬ 
ment  in  1929,  the  parties  to 
which  were  Mr.  Morey,  Mr. 
Gannett  and  the  Teletypesetter 
Corporation. 

• 

Presses  for  S.A. 

The  New  York  Times  has 
purchased  three  Scott  press 
units  and  a  folder  from  the  old 
Camden  (N.  J.)  Courier-Post 
plant  for  use  in  its  South 
American  publishing  plant. 
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for  which  he  cannot  possibly  i 
have  authority  from  the  his-  j 
tories  of  journalism  which  he 
lists. 

As  for  that  “Ions'  list  of  dead 
Guild  before  any  specific  newspapers."  granted  that  a 


Readers  Say 

(Continued  from  page  2) 


by  the  Guild. 

Winston  Cram 

President, 

Toledo  Newspaper  Guild. 


Johnny's  Reading 
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r-Poit 
South 
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irsons  are  notified  of  dismis-  newspaper  founded  exclusive^ 

5  any  economy  dismissals  to  Jor  “"al  uplift  doomed 

Smade  in  strict  seniority  by 

^ifications  .in  departments  "lany  papers  were  bound  to 
S^esUblishment  of  a  rehiring 

Ert  with  a  minimum  of  26  weeks  shaped  in  the  pattern  of  all 

1  a  maximum  of  52  weeks.  Aniencan  business.  It  has  a 
t  steady  history  of  competition 

The  question  of  forang  the  merger.  High  costs  and  low 
Company  to  prove  e  nece  si  y  reserves  wiped  out  many  a 

journal-  Do  we  say  that  all  the 
printers  who  failed  were  not 
"democratic”  enough?  Do  only 
the  “bad”  papers  die? 

Suppose  that  instead  of  hav¬ 
ing  a  small  number  of  papers 
reaching  audiences  in  the  mill- 
To  THE  Editor:  Johnny  CAN  ions  (which  is  the  case  with  our 
Read.  Otheiwise  Mr.  Rudolf  most  successful  paper)  we  had 
Flesch  would  be  impoverished,  thousands  of  local  papers,  cheap 
The  very  newsstands  which  and  small,  each  reaching  a 
carried  Mr.  Flesch’s  syndicated  limited  audience  but  comprising 
xrticles  "Why  Johnny  Can’t  a  readership  in  millions  among 
Read’’  refuted  everything  Mr.  them.  Might  this  not  be  another 
Flesch  said.  More  people  went  kind  of  “democratic  ’  press  ? 
to  tho.se  newsstands  daily  than  Who  gave  Mr.  Bentel  a  mon- 
ever  before  in  the  history  of  the  opoly  on  defining  words  . 
country,  to  prove  definitely  that  Journalism  students  should 
more  people  are  able  to  read  read  their  history,  but  one  stud- 
than  ever  before.  l®s  history  to  gain  perspective. 

Youngsters  in  G  e  r  m  a  n  y  merely  to  reach  into  the 
learned  to  read  the  way  Mr.  Past  for  excuses  for  self-con- 
Flesch  proposes  that  young-  FTratulation.  ... 

sters  in  America  learn  to  read.  Bernard  A.  Weisberger 

Yet,  when  the  greatest  fanatic  Novi,  Mich, 
in  world’s  history,  Adolf  Hitler,  • 

came  along,  those  German 

youngsters  couldn’t  distinguish  Press  Asked  To  Help 
tetween  r^ht  and  wrong  and  Promote  Math,  Science 
rallied  under  Hitler  s  banner. 

Because  we  are  a  nation  of  An  appeal  to  the  nation’s 
readers,  men  like  Rudolf  Flesch  newspaper  publishers  to  help 
can  write  a  mediocre  book  and  stimulate  interest  in  high  school 
have  it  become  a  best  seller  mathematics  aid  science  courses 
overnight.  He  ought  to  be  ha®  made  by  the  president 
grateful  that  Johnny  CAN  read,  tbe  National  Society  of  Pro- 
J.  L,  Rose.nberg  fessional  Engineers. 

Editor,  In  a  letter  to  approximately 

Sacramento  (Calif.)  Union.  800  publishers  of  daily  newspa¬ 
pers,  Allison  C.  Neff,  of  Mid- 
Historical  Footnote  dletown,  Ohio,  newly  installed 

To  THE  Editor:  The  article  of  of  the  36,000-member 

D^gbt  Bentel  (July  16)  does  S"o? .“S  sES 

;  «  SS'ent  ’  to  VwM  the  t?de  oVsMdES 

‘  'W  EELif  elementary  mathe- 

cozy  evening  with  Mott’s  Jj.  ,, 

‘American  Journalism’  ’’.  Other-  Physics  ana  cnemistry. 

wise  he  would  not  so  jauntily  vicepresident  of 

claim  that  a  “democratic”  Armco  Drainage  &  Metal  Prod- 

press  is  necessarily  the  one  asked  that  the  pub- 

with  the  greatest  number  of  Ushers  consider  these  facts: 

ttles  to  “the  man-on-the-  !•  Only  about  25%  of  high 

street.”  school  students  now  study  al- 

In  belaboring  Robert  M.  K®bra. 

Hutchin.*!,  he  does  not  quote  2.  Only  about  12%  of  high 

wore  than  a  few  phrases  from  school  students  now  study  ge- 

the  Hutchins  argument,  which  ometry. 

|“akes  his  job  an  easier  one.  It  3.  There  are  many  small  and 
»  s  good  trick,  but  I  hope  it  is  even  some  large  high  schools 
not  taught  in  journalism  school,  which  offer  no  courses  in  the 
He  goes  on  to  make  statements  physical  sciences. 


i 
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(Advrrtisemeia) 


From  where  I  sit 
Jy  Joe  Marsh 


Modern  Science  Finally 
Catches  Up  With  Grandpa 


I  got  put  in  my  place  the  other  night. 
Deserved  it,  too.  My  father-in-law  said 
we  were  due  for  bad  weather.  “Birds 
8tre  flying  low,”  he  reported.  “That 
means  a  storm.” 


I  started  to  josh  with  the  old  gentle¬ 
man  about  being  superstitious.  Then 
my  nephew  Jim,  on  vacation  from 
college,  pipes  up.  ^'GrandacTs  right,** 
he  says. 

“At  least,  that’s  what  they  say  at 
school,”  Jim  goes  on.  “The  heavy  air 
you  get  before  a  storm  forces  insects 
down  low — so  high-flying  birds  have 
to  swoop  along  the  ground  if  they  want 


to  eat.’ 


From  where  I  sit,  there* s  probably 
sound  reasoning  back  of  most  old  say¬ 
ings  . . .  back  of  anything  people  have 
learned  to  believe  in.  Take  the  idea  of 
a  stitch  in  time  saving  nine — sparing 
rods  and  spoiling  children — of  drink¬ 
ing  hat  milk,  or  a  refreshing  glass  of 
beer,  at  bedtime.  You  may  not  hold 
with  any  of  these  beliefs  yourself  .  .  . 
but  it*s  not  smart  to  give  them  the 
*^bird.** 


Copyright,  1955,  United  States  Brewers  Foundation 
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Chi.  Defender  Observes 
50th  Year  of  Service 


By  George  A.  Brandenburg 


The  Chicago  Defender  cele¬ 
brated  its  50th  birthday  with  a 
108-page  anniversary  edition 
and  staged  one 


Chicago  publication  of  Mr.  Abbott’s  biog¬ 
raphy,  “The  Lonely  Warrior,” 
by  Roi  Ottley,  a  member  of  the 
Defender  and  Chicago  Tribune 
staffs. 


Sengstacke 


of  its  biggest 
“B  u  d  Billiken 
Days”  here  Aug. 
6.  Rain  damp¬ 
ened  the  26th 
annual  Billiken 
parade  and  pic¬ 
nic,  but  more 
than  40,000 
marchers  took 
part  and  huge 
crowds  wit¬ 
nessed  the  event,  which  was  to 
have  included  9,000  family  pic¬ 
nics  at  Washington  Park. 

The  issue  commemorated  the 
founding  of  the  weekly  Negro 
newspaper  in  1905  by  the  late 
Robert  S.  Abbott,  and  is  part  of 
a  year-long  celebration  that  be¬ 
gan  May  5  with  the  presentation 
of  the  Abbott  Memorial  Award 
to  President  Eisenhower  and  the 


NEW  ORLEANS  STATES 


A.B.C.  Publisher’s  Statement 
let  qtr.  1955 — 


284,582  daily 
286,447  Sunday 


^  ®me#'Pia®raic 

NEW  ORLEANS  STATES 


Honor  Founder’s  Memory 

The  edition  consisted  of  a  48- 
page  news  section  and  three 
supplements  of  20  pages  each. 
A  total  of  more  than  133,000 
lines  of  advertising  was  in¬ 
cluded  in  the  anniversary  ed¬ 
ition  which  featured  articles 
dealing  with  the  economic,  social 
and  political  life  of  the  Negro, 
and  the  impact  of  the  Defender 
upon  American  society.  Publi¬ 
cation  coincided  with  the  pres¬ 
entation  of  the  Defender’s  50th 
Anniversary  Achievement 
Award  to  Walter  Reuther, 
president  of  the  United  Auto¬ 
mobile  Workers  and  the  CIO. 

Robert  Abbot,  who  estab¬ 
lished  the  first  standard  size 
Negro  newspaper  in  the  U.S. 
and  the  first  Negro  paper  with 
its  own  plant  and  equipment, 
[died  in  1940.  It  was  said  of  the 
I  founder  editor  and  publisher: 

I  “He  did  for  his  race  in  the 
I  field  of  journalism  what  Booker 
T.  Washington  accomplished  in 
the  field  of  education.  He  was 
an  inspiration  and  builder  in  the 
turbulent  era  in  which  he  lived.” 
The  son  of  ex-slaves,  Robert  Ab¬ 
bott  was  born  on  St.  Simons 
I.sland,  Ga.,  three  years  after  the 
Emancipation  Proclamation.  He 
attended  Hampton  Institute, 
Hampton,  Va.,  and  later  moved 
to  Chicago,  where  he  became  a 
crusading  editor.  He  ultimately 
developed  into  a  national  leader, 
and,  in  the  process,  became  a 
millionaire. 


Reprasented  by  Jann  &  Kelley,  Inc. 


Chose  John  Sengstacke 
How  well  he  built  his  news- 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 


ECONOMIC  STUDIES,  PROCESS  STUDIES,  DESIGN,  SPECIFICATIONS 
fllOCUREMENT  AND  SUPERVISION  OT  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 


to  Federal  St.  Beclon,  Maes. 

317  South  Tryen  St.  Charlotte,  N.  C 


paper  can  be  measured  by  the 
fact  that  32  Negro  newspapers 
failed  in  Chicago  during  the  35 
years  he  was  at  the  Defender’s 
helm  and  not  one  paper  begun 
during  his  regime  exists  today. 

From  a  big  family,  he  chose 
as  his  heir  and  successor  his 
nephew,  John  H.  Sengstacke, 
who  is  today  editor  and  pub¬ 
lisher  of  the  Defender  with  a 
circulation  of  approximately 
200,000  for  its  three  editions — 
national,  city  and  Gary,  Ind. 
Mr.  Sengstacke  started  with  the 
Defender  in  1934,  working 
closely  with  his  uncle. 

John  Sengstacke  was  bom  in 
Woodville,  Ga.,  42  years  ago. 
His  father,  Alexander,  was  a 
school  teacher  and  minister.  It 
was  decided  early  in  John’s 
career  that  he  should  follow 
journalism.  He  began  news¬ 
paper  work  on  the  Woodville 
Times,  a  paper  established  by 
his  grandfather,  the  Rev.  John 
H.  H.  Sengstacke.  John’s 
father  renamed  the  paper  the 
West  End  Post.  John  himself 
worked  as  a  young  printer,  ad¬ 
vertising  solicitor  and  later  pre¬ 
pared  layouts  and  helped  make 
up  the  paper. 


a  strictly  racial  newspaper.” 

Mr.  Sengstacke  hastened  to 
add,  however,  that  the  Defend¬ 
er’s  overall  policy  is  the  same 
as  that  laid  down  by  his  uncle 
when  he  founded  the  paper  in 
May,  1905.  The  Defender’s  plat- 
form  as  drawn  up  by  Mr.  Ab¬ 
bott  is  as  follows: 


I 


Expands  Defender  Papers 

After  joining  his  uncle  on  the 
Defender,  John  Sengstacke 
found  time  during  the  years  to 
do  post-graduate  work  at  Ohio 
State  University,  take  journal¬ 
ism  courses  at  Northwestern 
University,  and  learn  to  oper¬ 
ate  and  repair  a  Linotype 
machine  at  the  Mergenthaler 
Linotype  School  in  Chicago. 

He  was  the  guiding  spirit  in 
the  formation  of  the  National 
Newspaper  Publishers  Associa¬ 
tion,  the  “ANPA”  of  Negro 
newspapers.  Mr.  Sengstacke  be¬ 
came  the  first  president  of 
NNPA,  which  today  comprises 
about  200  members. 

Meanwhile,  the  Defender  chain 
of  new'spapers  increased  to  in¬ 
clude  the  Memphis  (Tenn.)  Tri- 
State  Defender,  Michigan  Chro¬ 
nicle,  Lojiisville  (Ky.)  Defender 
and  the  New  York  Age  De¬ 
fender. 


Defender’s  Platform 

“1.  American  race  prejudice 
must  be  destroyed. 

“2.  The  opening  up  of  all 
trade  unions  to  blacks  as  well 
as  whites. 

“3.  Representation  in  the 
President’s  Cabinet. 

“4.  Engineers,  firemen  and 
conductors  on  all  American  rail¬ 
roads,  and  all  jobs  in  govern¬ 
ment  controlled  industries. 

“5.  Representation  in  all  de¬ 
partments  of  police  forces  over 
the  entire  United  States. 

“6.  Government  schools  open 
to  all  American  citizens  in  pref¬ 
erence  to  foreigners. 

“7.  Motormen  and  conductors 
on  surface,  elevated  and  motor 
bus  lines  throughout  America. 

“8.  Federal  legislation  to 
abolish  lynching. 

“9.  Full  enfranchisement  of 
all  American  citizens.” 


“Mr.  Abbott  was  far-sighted 
when  he  set  down  that  platform 
in  1905,”  said  Mr.  Sengstacke. 
“It  will  still  be  many  years  be¬ 
fore  we  reach  that  goal,  when 
the  Negro  really  becomes  a 
first-class  citizen. 

“Our  press  helps  to  interpret 
to  the  people  of  this  country 
the  desires  and  aspirations  of 
the  Negro,”  he  said.  “It  also 
points  out  to  Negroes  some  of 
the  things  they  must  do  to 
prepare  themselves  for  the 
progress  in  integrating  that  is 
being  made. 


Looks  to  Future 


Broadens  Editorial  Scope 

The  Chicago  Defender  con¬ 
tinues  its  bold  type  and  fighting 
headlines,  but  the  paper  locally 
has  modified  its  policy  some¬ 
what  in  switching  its  editorial 
approach  away  from  purely 
Negro  to  community-wide  inter¬ 
est.  The  paper  is  politically 
independent. 

“We  are  making  an  effort  to 
broaden  our  editorial  policy  to 
help  all  who  need  help,”  Mr. 
Sengstacke  told  E&P.  “We 
want  to  be  the  champions  of  all 
under-privileged  people.  We  do 
not  consider  the  Defender  to  be 
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“One  of  these  days,”  he  con¬ 
tinued,  “we  will  become  a  part 
of  the  general  press  of  this 
country,  once  our  platform  has 
been  accomplished.  We  will  then 
be  either  metropolitan  or  com¬ 
munity  newspapers,  depending 
upon  our  sphere  of  influence. 
As  it  stands  now,  the  metro¬ 
politan  papers  are  our  biggest  i 
competitors,  rather  than  other 
Negro  papers.” 

Mr.  Sengstacke  called  atten¬ 
tion  to  the  fact  that  the  De¬ 
fender  has  had  an  integrated 
staff  of  Negroes  and  whites 
over  the  years.  Up  until  1934. 
the  entire  mechanical  staff  was 
white,  he  said.  In  the  past,  the 
Defender  has  had  a  white  man 
as  advertising  manager,  along 
with  white  reporters  and  ed¬ 
itors.  The  present  staff  for  all 
Defender  publications  includ^ 
about  300,  with  175  employed 
by  the  Chicago  Defender. 
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Bonus  Trip 
For  Channel 
Swimmer 


Telegram  office,  getting  their  T  T  *1  T 

bulletins  from  Ernest  Bartlett,  UniLVDO  J_jOSS 
features  editor.  He  spoke  from 

a  yacht  on  which  a  radio-  (thOQ^  700 

telephone  set  had  been  installed.  Jjj)0C50^  i 

It  maintained  a  link  with  the 

wireless  telegraphy  station  at  T|-|  Q 

North  Foreland,  Eng.  Overland  HI  CJ  L  odi  o 


edition  and  such  local  editions 
as  may  be  authorized  will  be 
published  there,  beginning  in 
the  Fall. 

The  plan,  according  to  Mr. 
Randolph,  is  to  build  Labor’s 
Daily  into  a  self-supporting 
paper  devoted  to  organized 

Toronto  wire  carried  the  news  to  London  auditor’s  report  prepared  labor’s  cause. 

Besides  a  $15,000  prize,  the  and  thence  by  cable  across  the  the  annual  convention  of  the  “Use  of  Labor’s  Daily  as  their 
f oronto  Telegram  gave  &  honxxs  Atlantic  and  then  overland  International  Typographical  only  means  of  fair  publicity  by 

to  Marilyn  Bell  for  swimming  into  the  Telegram  office.  Elapsed  Union  at  Boston  next  week  dis-  other  unions  on  strike  is  grow¬ 
ths  English  Channel,  despite  time  from  yacht  to  Toronto  was  closed  that  Unitypo,  Inc.  has  ing  in  popularity,”  Mr.  Ran- 

the  fact  she  did  it  on  a  day  the  about  two  minutes.  jcgt-  ^336^799  on  its  operations  dolph  stated, 

iiew.-ipaper  didn’t  publish.  (E&P,  Mr.  Bartlett,  a^  Royal  Ca-  past  eight  years.  ® 

Aug  6,  page  10.)  nadian  Navy  wartime  lieuten-  Unitypo,  Inc.  owns  real  estate,  Piiilfl  r’linrir*^ 

-Ti.^  i7vonrrtlH  swimmer  is  ant-commander  and  small  boat  .  ..  ,.  ,.  vUiia  r  lies  v.narge 

.„"y"VTrra„d  England  eariy  Xt"7nd  Z^Tn  Againa,  ITU  Paper 

-  •  Buffalo,  N.Y. 


corporate  stocks  and  notes  in 


Rome  with  her  parents  and  companies  established  to  pub- 

coach  before  returning  here  ®  ov/e  eai  y  in  lish  newspapers,  and  patent  in-  The  National  Labor  Relations 

Aug.  18  to  a  welcome  that  terests  in  the  Brewer  Keyboard,  Board  office  here  has  received 

Mayor  Nathan  Phillips  promises  a  device  to  facilitate  the  switch  from  the  Jamestown  Newspa- 


Marilyn  record  a  daily  diary, 
and  Photographer  Jack  Judges. 

For  the  actual  swim  cover¬ 
age,  these  were  reinforced  by 
Wallace  Reybuim  and  Jane 
Armstrong,  Telegram  staffers 
in  London. 


will  be  “the  biggest  ever.” 

After  setting  up  the  fastest 
communication  set-up  ever  ar¬ 
ranged  for  an  English  Chan¬ 
nel  swim,  the  Telegram  tossed 
away  the  great  additional  cir¬ 
culation  it  would  have  brought 
by  having  the  swim  take  place 
on  a  non-publishing  day.  In 
fact,  the  date  authorized,  Sun¬ 
day,  July  31,  was  two  days  .  C  a. 

away  from  Telegram  publica-  F  inailCing  ^01 
tion  since  Monday  was  Civic  Montreal 

Holiday, 


of  compositors  to  tape-punching  P®'"  Guild  a  charge  that  the 
machines.  Jamestowm  Sun,  Inc.,  had  re¬ 
in  1954  the  ITU  subsidiary  bargain  in  good  faith. 


firm  operated  at  a  loss  of  $98,- 


Field  Examiner  Edward  H. 


New  Paper  Mill 


853,  an  item  of  $30,C00  being  Noonan  Jr-  who  has  been  a.s- 
charged  to  loss  on  sales  of  case,  announced 

property  and  equipment  and  un-  hoW  hearings  separately 

collectible  notes.  Five  Unitypo-  with  the  Guild  and  the  manage- 
sponsored  newspapers  were 

abandoned  after  the  union  mem-  established  by 

bership  voted  against  providing  tbe  International  Typographical 
additional  funds.  Union  in  a  strike  situation 

several  years  ago. 

Unitypo  totalled  ^he  guild’s  charge  was  based 


Assets  of 

However,  with  Marilyn  wait-  Arrangements  were  completed  $4,463,764  at  the  end  of  1954  on  recent  developments  in  the 

ing  for  suitable  weather.  Pub-  ‘^bis  week  by  Great  Lakes  Paper  and  the  wmpany  owed  $4,797,-  20-odd  months  of  negotiations 

lisher  John  Bassett  cabled:  Company,  Ltd.  to  finance  a  69"  to  ITU.  Its  income  from  for  a  renewal  contract  at  the 

“Nothing  must  stand  in  the  way  $20,000,000  expansion  program  rents,  interest  and  supervisory  gun.  Among  these  were  dis- 

of  Marilyn’s  chance  to  swim  which  will  include  the  addition  service  amounted  to  $212,385.  covery  that  the  local  publisher 

the  Channel  first  chance  she  »  <^bird  newsprint  machine.  Expenditures  were  $278,426,  the  Edward  J.  Byrne,  was  without 

gets.  The  best  of  luck  to  that  This  will  increase  the  company’s  largest  items  being  $107,555  for  authority  to  reach  a  binding 

wonderful  girl.”  newsprint  capacity  by  90,000  depreciation,  $93,401  for  sala-  agreement. 

The  chance  came  Sunday _  245,000  tons  annually.  ries  and  wages,  and  $22,707  for  * 

and  Marilyn  became  the  young-  Redemption  of  $1,721,000  first  news  service.  „  Inrntii*. 

est  person  to  swim  the  Channel,  mortgage  bonds  (1966  series)  on  The  auditors  report  noted  income 

while  the  paper  which  had  as-  June  30  and  $1,000,000  (1967  that  corporate  stock  consisting  I^ew  Urders  Are  Up 
sured  her  a  $15,000  prize,  plus  series)  on  August  2  was  effected  of  3,000  shares  of  57o  preferred  R.  Hoe  &  Co.,  Inc.,  printing 

full  expenses  for  the  attempt,  ®ut  of  current  funds,  simplify-  and  2,282  shares  of  common  of  press  and  saw  manufacturer,  re¬ 
successful  or  otherwise,  gave  'ng  the  company  s  position  for  one  company  and  500  shares  of  ports  for  the  nine  months  ended 

radio  stations  full  use  of  its  financing  the  current  expansion,  common  of  another  company  June  30,  a  net  income,  after 

communications  network.  The  Net  profits  for  the  first  half  were  carried  on  the  books  at  a  taxes,  of  $578,000,  compared 

Telegram  also  saw  its  morning  °f  1955  were  announced  as  $1,-  cost  ^  of  $463,300.  It  was  im-  with  $697,000  for  the  same 
contemporary,  the  Globe  and  634,426  against  $1,365,334  in  possible  to  determine  the  value  period  of  the  preceding  year. 
Mail,  achieve  remarkable  cir-  fbe  first  half  of  last  year,  equal  of  the  stock  at  the  time  of  the  Sales  for  the  nine  months  to 

culation  figures  on  Monday,  ^1-31  Per  common  share  examination,  the  report  states.  June  30,  were  $15,049,000,  com- 

when  it  was  the  only  Toronto  against  $1.02.  Gross  operating  Just  recently,  the  Columbia  pared  with  $13,849,000  in  the 
paper  publishing  and  on  Tues-  profit  was  $3,780,757  against  Basin  News,  published  at  Pasco,  corresponding  period  a  year  ago. 
day,  the  first  day  the  Telegram  $3,403,864.  Wash.,  printed  a  corrected  state-  New  order  bookings  for  the  nine 

was  able  to  capitalize  on  the  Great  Lakes  Paper  Company  ment  of  ownership  listing,  for  months  amounted  to  $11,070,000 

venture.  recently  purchased  Great  Lakes  the  first  time,  Unitypo,  Inc.  as  compared  with  $7,349,000  in  the 

Network  for  News  Canadian,  Inc.,  of  f^w  Tork,  a  major  interest.  same  period  a  year  ago.  Un- 

The  Telv’s  Tiip<»dav  pimiln  **1?*  representatiws.  E.  E.  ar-  President  Woodruff  Ran-  filled  orders  amounted  to  $6,- 
The  Telys  Tuesday  circula-  rett  of  New  York  has  become  jolph’s  report  to  the  union  208,000  compared  with  $6,590,- 


tion  was  substantially  greater  president  of  Canadian  Wood 
than  that  on  a  normal  day,  and  Pulp  Corporation  and  R.  S. 

it  splashed  a  souvenir  edition  Fowler  of  Chicago  heads  the  Trp|T  .  1  ,  ,, 

with  seven  pages  of  pictures  Lake  Superior  Newsprint  Co.,  t  h  t  f  iL’  New  CNPA  Editor 

and  stories  on  the  swim.  There  selling  agent  for  Great  Lakes.  I®-  H®-toforP  this  v.ntnr.  ,n  i^ew  r. 

was  some  consolation  in  the  • 

fact  that  the  Telegram  got  ^  •  •  xi  1 

original  pictures  of  the  entire  swimming  Fools 
swim.  The  opposition  Star  had  Miami 

to  use  radio-photos  in  the  main.  The  Miami  Daily  News  Sun- 
All  Toronto  radio  stations  day  magazine,  Florida  Living, 


membership  revealed  that  $400,-  000  three  months  earlier. 
000  has  been  borrowed  from  the 


Inc.  Heretofore  this  venture  in 
publishing  has  been  under  Uni-  San  Francisco 

typo  auspices.  Gus  Holmes,  San  Diego 

Officers  of  the  union  are  (Calif.)  Union,  has  been  named 
trustees  and  owners  of  record  editor  of  the  California  News- 
of  all  stock  in  the  new  com-  paper  Publishers  Association’s 
pany  which  is  building  and  monthly  California  Publisher. 


and  some  throughout  the  prov-  devoted  its  July  24  edition  to  equipping  a  newspaper  plant  in  He  succeeds  Ray  Gleason,  now 
ince  broadcast  direct  from  the  South  Florida  swimming  pools.  Bettendorf,  Iowa.  The  national  with  Western  Oil  &  Gas  Ass’n. 
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K.  C.  Star  Fined 

{Continued  from  page  9) 


At  that  point,  Mr.  Jinkin- 
son  told  Judge  Duncan  he  would 
file  a  motion  next  week  for  a 
summary  judgment  in  the  civil 
action. 

“Going  Fishing  Next  Week” 
“Well,  I  am  going  fishing 
next  week,”  Judge  Duncan  said, 
“and  I  have  a  lot  of  work  piled 
up.  I  won’t  have  time  to  con¬ 
sider  the  motion  for  a  long  time. 
There  are  several  issues  I 
would  likre  to  get  settled  before 
taking  up  the  civil  action.  I 
had  thought  that  the  Times- 
Picayune  case  would  have  set¬ 
tled  a  lot  of  them  but  I  don’t 
think  it  did.”  v 

Mr.  Marshall  then  said  he 
was  surprised  that  Mr.  Jinkin- 
son  had  brought  up  the  sub¬ 
ject  of  the  civil  suit,  saying  that 
“we  secured  an  order  staying 
action  in  the  civil  suit  until 
final  disposition  of  the  criminal 
case.” 

“Well,  gentlemen,”  Judge 
Duncan  said,  “we  might  just  as 
well  have  it  out  now  while 
everyone  is  here.  I  am  not  go¬ 


lf  you  havo  Intornational  butinaaa 
infaraiH  auociatad  with  publishing, 
printing,  advertising  or  eommarcial 
radio,  and  you  want  to  knap  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  Nows, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


IS  Hamilton  St.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  $3.30, 
ITrite  for  sample  copy. 


ing  to  take  up  anything  more 
until  the  courts  rule  on  this 
case.  It  may  take  a  year  or 
more.” 

He  then  told  Mr.  Jinkinson 
to  “go  ahead  and  file  your  mo¬ 
tion,”  saying  that,  “I’ll  probably 
put  it  on  a  suspended  docket.” 

The  indictment  against  the 
Star  and  Sees  was  filed  Jan  6, 
1953. 

Motions  Overuled 

Motions  to  set  aside  the 
verdict  of  guilty  and  for  a  judg¬ 
ment  of  acquittal  or  in  the  al¬ 
ternative  for  a  new  trial  were 
filed  March  19  on  behalf  of  the 
Star  and  Mr.  Sees.  A  33-page 
brief  in  support  of  the  motion 
was  filed  March  30. 

May  10,  the  government  filed 
a  90-page  brief  in  opposition  to 
the  motions  on  behalf  of  the 
Star  and  Sees.  June  1,  the  Star 
and  Sees  filed  a  60-page  reply 
brief  in  answer  to  the  govern¬ 
ment’s  brief. 

In  overruling  the  motions 
Judge  Duncan  discussed  pri¬ 
marily  defense  contentions  that 
because  the  offense  cited  in 
counts  one  and  two  of  the  in¬ 
dictment  are  “repugnant,  in¬ 
consistent  and  contradictory  to 
each  other,”  the  verdict  of 
guilty  upon  each  of  the  counts 
vitiates  both  verdicts  of  guilty. 

He  said  that  it  ha.s  been  uni¬ 
versally  held  by  the  courts  that 
“the  offense  of  monopolization 
or  attempt  to  monopolize  are 
separate  and  distinct  offenses.” 

Cites  Sherman  Act 

Judge  Duncan  niled  that  it  is 
his  conclusion  that  the  defend¬ 
ants  cannot  be  penalized  for 
both  the  attempt  to  monopolize 
and  for  monopolization,  al¬ 
though  each  is  made  a  separate 
offense  under  the  Sherman  Act. 
He  said  he  would  not  impose 
separate  penalities  on  each 
count,  ruling  that  such  a  pro¬ 
cedure  would  be  “unfair.”  The 
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offense  of  attempting  to  monop¬ 
olize  merged  in  the  greater 
offense  of  monopolization,  and 
permits  but  a  single  penalty, 
he  held,  citing  similar  cases. 

He  said  he  had  examined  “all 
other  grounds  for  acquittal  cited 
in  the  brief  on  behalf  of  the 
Star  and  had  concluded  that  the 
case  was  fairly  submitted  and 
that  there  is  no  prejudicial 
error.” 

The  judge  disagreed  with  Mr. 
Sees’  contentions  that  if  the 
Star  was  guilty  of  monopoliza¬ 
tion  he  could  not  be  found 
guilty  of  attempt  to  monopo¬ 
lize. 

On  this  point  the  judge  wrote: 

Limit  on  Testimony 

“Much  of  the  testimony  intro¬ 
duced  in  the  long  trial  of  this 
case,  did  not  apply  to  the  de¬ 
fendant  Sees.  Many  times  ob¬ 
jections  on  the  part  of  the  de¬ 
fendant  Sees  were  sustained  as 
to  certain  portions  of  evidence, 
with  the  admonition  to  the  jury 
that  it  applied  only  to  the  Star, 
and  not  to  Sees. 

“The  defendant  Sees  did  not 
become  advertising  manager  of 
the  corporation  until  some  time 
in  1950.  Prior  to  that  time  he 
had  served  as  a.ssistant  adver¬ 
tising  manager,  and  in  other 
capacities  with  the  Star,  for  a 
great  many  years.  The  policy 
of  joint  advertising  and  joint 
subscription  rates,  for  example, 
had  been  initiated,  and  bad  long 
been  in  operation  before  Sees 
became  advertising  manager. 

“There  were  many  acts  com¬ 
plained  of  by  the  government, 
which,  if  illegal,  were  charge¬ 
able  directly  to  the  Star,  and  not 
to  the  defendant  Sees.  The  jury 
may  well  have  concluded  that 
Sees  had  a  specific  intent  to 
monopolize,  but  that  the  acts 
charged  against  him  did  not 
actually  result  in  monopoliza¬ 
tion. 

“Defendant  Sees  insists  that 
there  was  no  evidence  of  any 
acts  committed  by  him  within 
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the  period  of  limitation,  JaBo-l 
ary  7,  1950,  to  January  e,  195j,| 
when  the  indictment  was  «.  i 
turned,  to  justify  the  subais. 
sion  of  the  case  to  a  jury  og  ^ 
any  theory  .  .  .  either  on  the 
theory  of  attempt  to  monopoKa, 
having  in  mind  the  requirement! 
of  the  definition  of  ‘intent’  or 
of  monopolization. 

“Again,  I  must  disagree  with 
that  contention  of  the  defendant 
Considering  the  evidence  as  i 
whole,  and  viewing  it  in  the 
light  most  favorable  to  the  gm- 
ernment,  as  the  court  must  for 
the  purpose  of  this  motion,  I 
think  the  court  was  justified  in 
submitting  the  ca.se  to  the  jury 
as  to  the  question  of  an  attempt 
to  monopolize,  or  monopoliu- 
tion.  The  jury  saw  fit  to  find 
that  he  was  guilty  of  an  at¬ 
tempt  and  not  of  the  ultimate 
act.  There  was  nothing  inconsis¬ 
tent  in  the  jury’s  verdict,  and 
it  is  my  conclusion  that  there 
was  evidence  to  sustain  it” 

# 

Greater  Buffalo  Press 
Buys  Govine  Interest 

Greater  Buffalo  Press.  Inc. 
has  purchased  the  stock  of  In¬ 
ternational  Color  Printing  Co. 
held  by  Ralph  Govine,  it  was 
announced  this  week  by  J.  W. 
Koessler,  president  of  the  Buf¬ 
falo  firm. 

International  Color  Printing 
Co.,  with  plants  at  Wilkes- 
Barre,  Pa.  and  Peoria,  Ill.,  will 
continue  to  operate  as  in  the 
past,  with  no  change  in  man¬ 
agement  or  personnel,  Mr. 
Koessler  said.  J.  J.  Gorman  is 
president  of  International. 

a 

Circulation  Expense 
Ratio  Is  Widespread 

The  proper  ratio  of  circula¬ 
tion  expense  to  circulation  revt- 
nue  was  discussed  recently  by 
James  A.  Blanchfield,  Amster¬ 
dam  (N.Y.)  Evening  Recorder 
circulator. 

Getting  back  to  circulation  ex¬ 
pense,  he  cited  figures  covering 
11  newspapers  in  the  circulation 
range  or  15,000.  Circulation  ex¬ 
pense  ranged  from  11.2%  to 
37.9%  of  circulation  revenue, 
with  the  cost  per  subscriber  per 
year  running  from  $1.4.5  to 
$3.99. 

• 

Weekly  Bills  Dormant 

VV'ASHINGTON 

The  first  session  of  the  84th 
Congress  failed  to  act  on  two 
measures  of  special  interest  to 
weekly  newspapers:  One  to 
create  a  National  Library  of 
Weekly  Newspapers,  and  one  to 
authorize  weeklies  to  .suspend 
publication  two  weeks  without 
loss  of  mailing  privileges. 
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PHOTOliKAFHY 


NPPA  to  Demonstrate 
Pic  Techniques  to  Bar 

By  Janies  L.  CoUings 


The  National  Press  Photog¬ 
raphers  Association  will  try  to 
prove  to  the  American  Bar  As¬ 
sociation  at  its  August  22  meet¬ 
ing  in  Philadelphia  that  court¬ 
room  photography  can  be  digni¬ 
fied,  inconspicuous  and  fruitful. 

On  that  date,  a  Monday,  three 
men  and  possibly  a  fourth  will 
ahoot  the  session  of  the  Confer¬ 
ence  on  Personal  Law,  and  the 
next  day  they  will  photograph 
the  activities  of  the  House  of 
Delegates,  the  policy-making 
body  of  the  ABA. 

The  photographers  are  Joseph 
Costa,  chairman  of  the  board, 
NPP.4,  and  chief  photographer. 
King  Features;  Gene  Anderegg 
and  Julius  Heisgen,  both  of  E. 
Leitz,  Inc.,  and  Arthur  Witman, 
NPPA  president.  Vacation- 
schedule  arrangements  on  his 
newspaper,  the  St.  Louis  (Mo.) 
Post-Dispatch,  may  prevent  Mr. 
Witman  from  appearing. 

Mock  Trial  Out 
At  first  the  association  hoped 
to  set  up  a  mock  trial  to  sell  the 
value  of  courtroom  coverage, 
but  the  plan  fell  through.  When 
Linn  K.  Twinem,  executive  sec¬ 
retary  of  the  Conference  on  Per¬ 
sonal  Finance  Law,  read  about 
Attorney  General  Herbert 
Brownell’s  suggestion  that  the 
NPPA  demonstrate  its  wares 
before  the  ABA  meeting,  he 
wrote  Mr.  Brownell  and  offered 
to  let  his  proceedings  be  pho¬ 
tographed.  Mr.  Brownell  made 
his  .suggestion  in  a  speech  at 
the  recent  NPPA  convention  in 
(Colorado  Springs. 

The  cameramen  will  start 
work  at  4  p.m.  in  the  Union 
LMgue  Club,  where  the  CPFL 
will  convene.  The  session  will 
run  till  5:45,  and  during  the 
hour  and  45  minutes  as  many 
pictures  will  be  taken  as  are 
necessary  for  full  reportage. 
They  will  have  as  their  subjects 
three  appellate  judges  and  op¬ 
posing  attorneys.  They  will  use 
Leicas  (M-3s)  and  Tri-X  film. 

Then,  Tuesday  morning, 
comes  the  House  of  Delegates 
assignment.  The  pictures  made 
there  will  be  processed  in  the 
Philadelphia  Bulletin’s  dark¬ 
rooms  and  8  X  10  and  11  x  14 
enlargements  will  be  placed  in 
the  lobby  of  the  hotel. 

In  the  afternoon  of  the  same 
day  Mr.  Twinem  will  provide 
quarters  for  slide  projections 


embracing  Monday’s  work.  An 
announcement  will  be  made 
Monday  to  this  effect,  and  all 
lawyers  will  be  invited  to  see 
themselves  as  the  cameras  saw 
them. 

Mr.  Costa  said  an  agreement 
has  been  reached  by  all  con¬ 
cerned  that  there  will  be  no 
i'ashbulbs  used,  no  matter  what 
the  picture,  no  matter  where  the 
place,  including  even  hotel 
rooms,  thus  marking  the  con¬ 
vention  as  the  first  one  ever 
done  entirely  with  existing  light. 

This  ban  applies  to  press  and 
magazine  cameramen  not  in  on 
the  NPPA  project,  Mr.  Costa 
said,  adding  that  two  man¬ 
aging  editors  were  responsible 
for  obtaining  the  agreement. 
They  are  Walter  Lister  of  the 
Philadelphia  Bulletin  and  J.  R. 
Wiggins  of  the  Washington  (D. 
C.)  Post  and  Ttmes-Herald. 

A  publicity  friend  of  Mr. 
Costa  will  handle  releases  for 
the  NPPA.  His  angle  will  be 
to  get  as  many  quotes  as  he  can 
indicating  the  attorneys’  and 
judges’  reactions  to  the  way  the 
press  and  the  NPPA  conducted 
themselves  and  the  results  they 
got.  Prints  of  all  pictures  taken 
will  be  available  to  the  local 
newspapers  and  the  three  wire 
services. 

“In  other  words,’’  Mr.  Costa 
said,  “we  will  furnish  plenty  of 
ammunition  to  those  editors  and 
publishers  around  the  country 
who  are  working  trying  to  get 
Canon  35  reconsidered.’’ 

Bill  Vetoed 

Delaware’s  Governor  J.  Caleb 
Boggs  this  week  vetoed  the 
McCullough  Portrait  Photogra¬ 
pher  Bill.  In  the  form  finally 
approved  by  the  General  As- 
.sembly,  the  controversial  bill, 
twice  defeated  by  the  legisla¬ 
ture,  would  have  required  por¬ 
trait  photographers  to  obtain 
identification  cards  from  the 
.state  tax  department.  (E  &  P, 
Aug.  6,  page  46.) 

The  governor  called  the  bill 
discriminatory,  and  said: 

“Because  the  bill  fills  no  pub¬ 
lic  need,  serves  no  useful  pur- 
puse,  will  lead  to  unnecessary 
confusion  with  respect  to  news 
photographers,  and  places  use¬ 
less  additional  work  on  the 
State  Tax  Department,  I  can¬ 
not  give  it  my  approval.” 
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TRACY  (MR.  MATTY)  MATHEWSON,  veteran  cemeramen,  receives 
from  Marion  Johnson,  chief  photographer,  Atlanta  Newspapers,  the 
Burt  Williams  Memorial  Award.  Others  in  the  picture:  Jim  Robbins, 
loft,  Birmingham  Post-Herald;  Bill  Stewart,  center,  NPPA  regional 
public  relations  chairman;  and  Ralph  Johnson,  AP. 


‘Dean’  Honored 

Press  photographers  from  the 
Atlantic,  Ga.,  area  recently  hon¬ 
ored  their  dean,  Tracy  Mathew- 
son,  78,  at  a  testimonial  dinner. 
Marion  Johnson  (.see  cut),  chief 
photographer  of  Atlanta  News¬ 
papers,  Inc.,  presented  Mr. 
Mathewson  with  the  Burt  Wil¬ 
liams  Memorial  Award  “for 
outstanding  service  to  the  pro¬ 
fession”  and  for  his  more  than 
50  years  in  the  business.  The 
late  Mr.  Williams  was  one  of 
the  founders  of  the  NPPA.  This 
new  award  originated  with  the 
association  at  its  convention  in 
Colorado  Springs.  There  are  16 
recipients  of  this  award  besides 
Mr.  Mathewson. 

• 

Columnist  Barred 
At  Opening  ISight 

Chicago 

An  old  feud  flared  up  here 
again  between  Ii-v  Kupcinet, 
Chicago  Sun-T  imes  columnist, 
and  the  Shubert  theaters  when 
the  latter  removed  the  column¬ 
ist  from  the  opening  night 
press  list  for  all  Shubert 
houses  here. 

Mr.  Kupcinet  campaigned 
last  Spring  against  ticket 
scalping.  He  is  now  enroute 
to  Europe  for  a  vacation,  but 
before  he  left  he  revived  his 
campaign  for  a  “lietter  box- 
office  break  for  Chicago  theater 
patrons.” 

Kup  said  he  was  not  overly 
concerned  about  being  removed 
from  the  press  list. 

• 

95  Calif.  Ownership 
Changes  Mark  Year 

Los  Angeles 

The  new  California  Newspa¬ 
per  Directory  reflects  95 
changes  of  ownership  in  a  year, 
the  California  Newspaper  Pub¬ 
lishers  Association  advises.  Of 
these,  67  were  complete  and  28 
were  partial. 


Annenberg  Sets  Up 
Merchandising  Firm 

The  formation  of  Ivan  Ann¬ 
enberg  and  Sons,  Inc.,  which 
will  merchandise  and  distribute 
a  diversified  line  of  products 
through  wholesale  vendors  of 
newspapers  and  magazines, 
was  announced  this  week  by 
Ivan  Annenberg,  former  circu¬ 
lation  director  of  the  New  York 
News. 

Associated  with  Mr.  Annen¬ 
berg  will  be  his  sons,  Ted,  27, 
and  Robert,  24. 

“The  concept  of  utilizing  the 
extensive  and  highly  organized 
facilities  of  wholesale  news 
vendors  for  distribution  of  mer¬ 
chandise  is  one  I’ve  had  for 
many  years,”  Mr.  Annenberg 
said.  “Now,  after  considerable 
spadework  with  distributors  and 
manufacturers  and  careful 
study  of  the  problems  and  po¬ 
tentials  in  the  field,  we  are 
ready  to  roll.” 

The  new  firm  will  merchan¬ 
dise  items  ranging  from  a  novel 
letter  opener  to  a  newly-patent¬ 
ed  briefcase  on  an  exclusive 
basis. 

Photo  Short  Course 

Chicago 

A  two-day  short  course  in 
photo-journalism  is  scheduled  at 
the  Conrad  Hilton  Hotel  here, 
Aug.  15-16,  in  connection  with 
the  75th  anniversary  conven¬ 
tion  of  the  Photographers  As¬ 
sociation  of  America.  Co-chair¬ 
men  of  the  clinic  are  Ed  Timm, 
Wausau,  Wis.,  and  Russell  V. 
Hamm,  Chicago  Tribune. 

• 

Multicolor  Added 

The  Coos  Bay  (Ore.)  Times 
has  started  using  two  colors 
and  black.  Since  Jan.  1,  1954, 
single  color  work  has  been 
available  in  advertising  in  the 
newspaper.  The  multicolor  will 
also  be  used  editorially. 
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BOOKS  IN  REVIEW 


Thorough  Reporting 
In  '21  Stayed'  Book 


By  Prof.  Roscoe  Ellard 


21  STAYED  by  Virginia  Pasley.  New  York: 
Farrar,  Straus  and  Cudahy.  248  pp.  $3.59. 

Of  the  21  American  soldiers 
who  stayed  in  China  to  live  as 
Reds,  20  had  not  the  faintest 
idea  of  what  he 
was  fighting 
for  in  Korea. 
Eighteen  lived 
in  poor  sur¬ 
roundings  in 
America.  Nine¬ 
teen  said  they 
felt  unwanted 
by  parents  or 
step-parents  in 
Miss  Pasley  the  United 
States. 


Virginia  Pasley,  once  a 
Washington  correspondent  for 
the  New  York  Daily  News, 
does  an  unusually  thorough  re¬ 
porting  job  in  setting  down 
case  histories  of  each  GI  who 
stayed.  Her  book  reprints  her 
feature  articles  written  for 
Newsday  after  travelling  15,000 
miles  to  interview  the  GI’s 
families,  former  friends  and 
fellow  soldiers.  They  are  dra¬ 
matically  anecdotal,  reVealingly 
factual,  reportorially  excellent. 

Perhaps  the  book  implies  a 
failure  in  our  school  system  to 
teach  American  youth  the  sig¬ 
nificant  issues  of  our  country’s 
current  history.  Sometimes  both 
students  and  teachers  know 
more'  about  the  causes  of 
Europe’s  Thirty  Years  War 
300  years  ago  than  they  do 
about  the  real  whys  of  current 
troubles  concerning  NATO, 
Korea,  and  Indo-China.  A  news¬ 


paper  editor  recently  complain¬ 
ed: 

“While  we’re  making  a 
thousand  dollars  on  a  cross¬ 
word  puzzle  and  comic  strips, 
we  can  lose  the  same  amount 
trying  to  tell  mothers  and 
fathers  where  their  sons  may 
next  die — and  why.” 

Perhaps  Mrs.  Pasley’s  “21 
Stayed”  implies  that  a  few 
youngsters — and  adults  —  get 
too  little  out  of  quite  adequate 
instruction  about  “distant” 
wars  and  brewing  wars  —  too 
little  to  refute  clever  propa¬ 
ganda  of  experts. 

Let’s  take  tbe  case  of  Pfc. 
Arlie  H.  Pate.  Arlie  was  a 
frightened,  sensitive  boy  who 
grew  up  in  the  river  bottom 
country  of  Illinois.  He  quit 
school  early  and  went  to  work 
in  a  motor  company  where  the 
manager  remembered  that,  “If 
I  raised  my  voice  it  was  like 
hitting  Arlie  with  a  whip,”  and, 
“He  was  a  little  ‘slow’  and  we 
would  have  to  write  down  on 
slips  of  paper  each  of  the  stops 
we  wanted  him  to  make  with 
his  truck.” 

When  Arlie  was  interviewed 
at  Panmunjom  just  before  he 
went  to  live  with  the  Reds, 
Arlie  said: 

“It  is  impossible  to  fight  for 
peace  in  the  United  States. 
Anyone  who  tries  to  fight  for 
peace  will  be  prosecuted  and 
even  put  to  death.  The  Rosen- 
bergs  spoke  out  for  peace  and 
look  what  the  United  States 
Government  did  to  them.” 

A  newspaper  correspondent 
at  the  interview  replied  to 
Arlie : 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 


BLACKBURN-HAMILTON  COMPANY 

Newspaper  'TV  -  Radio  Brokers 


WASHINGTON,  D.  C. 
Jamci  W.  Bla^barn 
Clifford  Marihall 
Waihincton  Bide. 
StcrUne  S-4S41-2 


CHICAGO  SAN  FRANCISCO 

Rar  V.  Hamilton  William  T.  Stnbblcfield 


Tribane  Tower 
Delawaro  7-27S5-S 


111  Satter  St. 
Exbrook  2-5S71-2 


“The  Rosenbergs  were  con¬ 
victed  on  a  charge  of  treason 
as  atomic  spies.  They  were  ex¬ 
ecuted  after  conviction  follow¬ 
ing  an  open  trial.  But  you  say 
they  were  executed  because 
they  spoke  out  for  peace.” 

“The  treason  was  a  trumped- 
up  charge,”  Arlie  argued.  “The 
only  thing  the  Rosenbergs  were 
guilty  of  was  speaking  out  for 
peace.  Now  they  are  trying  to 
try  ex-president  Truman  on  Un- 
american  Committee  charges.” 

These  young  GIs  served  four 
years  in  Chinese  prison  camps. 
Food  was  bad,  and  their  treat¬ 
ment  was  psychologically  plan¬ 
ned  to  fit  into  “brain  washing.” 
The  huts  in  which  they  were 
confined  were  so  small,  Mrs. 
Pasley  reports,  that  they  could 
not  all  lie  down  to  sleep.  They 
either  had  to  sleep  in  short 
shifts  or  snatch  sleep  leaning 
against  each  other.  Guards 
would  remove  one  of  them  oc¬ 
casionally  without  explanation. 
Often  they  would  never  see 
their  companion  again. 

All  sorts  of  adroitly  phrased 
charges  against  America  blared 
at  the  prisoners  constantly  over 
loud  speakers  and  in  “study 
courses”  conducted  by  their 
captors.  Promises  of  camp 
privileges,  better  food,  and  easy 
jobs  were  made  to  them  in  re¬ 
turn  for  their  becoming  Com¬ 
munists.  There  just  wasn’t 
enough  educational  background 
in  their  lives  with  which  to 
combat  mature,  truthless,  and 
ruthless  campaigns  to  turn 
them,  far  from  home,  against 
their  homeland. 

“21  Stayed”  is  a  book  full  of 
human  interest,  excellent  re¬ 
porting  and  significant  implica¬ 
tion. 

/V.  Y.  Newspaper  Man 
Does  Sparkling  Book 

THIS  IS  WESTCHB^TER  by  Richard 
F.  Crandell.  New  York:  Sterling  Pub¬ 
lishing  Co..  Inc.  240  pp. 

Whatever  your  interest  in 
Westchester  County — richest  of 
America’s  3,000  counties,  often 
dubbed  the  Master  Bedroom  of 
New  York — this  sparkling  book 
about  it  is  writing  so  urbane  and 
civilized  that  the  volume  stands 
on  its  own  feet  as  a  literary 
gem.  “This  Is  Westchester”  be¬ 
comes  a  useful  guide  to  places 
and  things  for  a  visitor  to  see 
or  for  a  resident  who  may  never 
have  suspected  that  the  spots 
existed.  Much  more,  for  news¬ 
papermen,  this  is  a  masterful 
job  of  reporting,  picture  selec¬ 
tion  and  book-making. 

Here  is  a  flavor  of  Richard 
Crandell’s  writing — informative 
and  urbane: 

“The  only  definite  thing  is 


that  north  of  the  Harlem  River, 
when  the  first  white  visitors 
came,  there  was  a  hilly,  well- 

watered,  beautifully-tim¬ 
bered  area  inhabited  by  a  few 
thousand  Indians.  The  tribes  in¬ 
cluded  the  Manhattans,  Kitcha- 
wonks,  Wappingers,  and  Sint 
Sinks.  At  that  time  Connecticut 
was  spelled  Quinnehtuqut.  The 
universal  name  for  the  New 
York  region  was  Laaphawach- 
king  which  meant  “a  place  of 
stringing  beads.”  Strung  beads 
were  valued  as  wampum.  New 
York’s  metropolitan  area  is  still 
dedicated,  by  and  large,  to  the 
making  of  wampum.” 

Good  writing  is  both  informa¬ 
tive  and  artistic.  It  is  measured 
not  by  occasional  illuminating 
imagery  but  by  the  high  fre¬ 
quency  of  it.  “This  Is  West¬ 
chester”  by  Dick  Crandell,  for  a 
quarter-century  on  the  staff  of 
the  N.  Y.  Herald  Tribune,  has  a 
gratifying  high  frequency  of 
lucid  and  vigorous  writing. 

Mr.  Crandell,  chief  picture 
editor  of  the  Herald  Tribune  for 
15  years,  has  done  a  character¬ 
istically  skillful  job  of  picture- 
cropping  and  caption  writing. 
The  book  is  richly  illustrated. 
The  author  writes  with  enli^t- 
enment  and  aperitif  of  West¬ 
chester’s  places  to  visit,  the 
literati  —  from  Tom  Paine  to 
Tallulah,  the  commuters,  West¬ 
chester  history,  commerce  and 
industry,  and  Westchester  at 
play.  Of  the  somewhat  cosmo¬ 
politan  constituency,  the  author 
writes: 

“Westchester  becomes  the  un¬ 
conscious  goal  of  boys  and  girls 
from  Utah,  Missouri,  Switzer¬ 
land,  or  Korea:  A  gray-faced, 
stooped,  big  man  on  the  Harlem 
platform  at  White  Plains  North 
was  a  boy  in  Terre  Haute  — 
Theodore  Dreiser  in  the  sunset 
of  his  “Dawn.”  .  .  .  Rex  Beach 
tossing  cocktails  like  peanuts 
into  his  mouth  ...  An  Italian- 
born  singer  walking  in  the  wind, 
lonely  and  discouraged,  at  Rye 
Neck,  little  knowing  that  an 
American  musical  comedy  was 
about  to  put  his  name  in  Amer¬ 
ican’s  hearts  and  lights,  ‘EZIO 
PINZA’  ...  An  upstate  New 
York  native  with  offices  at  26 
Broadway,  singing  a  hymn  in 
wavering  voice  at  a  neighbor¬ 
hood  church  in  Pocantico  Hills 
— John  D.  Rockefeller  Sr.  .  . 


Boxed  Nameplate 

An  innovation  in  Gilbert  ?• 
Farrar’s  redesigning  of  the 
Ogden  (Utah)  Standard-Ex¬ 
aminer  is  a  boxed  nameplate 
on  Page  One.  A  shadow-box 
rule  gives  a  three-dimensional 
effect. 
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^Round  Beats 

(Continued  from  page  12) 

and  talked  with  the  commission 
“acting  on  information  supplied 
by  Reporters  Neil  Addington 
and  Bill  Bailey.” 

The  reporters'  probe  of  rec¬ 
ords  indicated,  among  other 
things,  that  the  racing  associa¬ 
tion  had  made  gifts  of  $102  hats 
to  three  members  of  the  racing 
commission. 

The  first  rumble  concerning 
New  Mexico  racing  came  re¬ 
cently  when  the  commission 
suspended  the  track’s  publicity 
man,  Paul  Clinite,  for  phoning 
in  early  race  results  to  the 
El  Paso  (Tex.)  Times  without 
commission  approval. 

In  moving  to  keep  a  closer 
check  on  the  track,  the  racing 
commission  turned  down  a  move 
by  Clinite  that  he  be  reinstated. 

The  commission  said  that 
news  media  could  have  an  ac¬ 
credited  representative  tele¬ 
phone  race  results  at  4:45  p.m. 
after  the  eighth  race,  under  the 
supervision  of  the  commission’s 
personal  representatives. 

The  Commission  advised  that 
newspapers  desiring  to  have 
results  called  in  before  the  day’s 
card  is  completed  should  submit 
the  names  of  their  representa¬ 
tives  for  approval. 

“No  thanks,”  was  the  gist  of 
an  informal  reply  by  W.  J. 
Hooten,  El  Paso  Times  editor, 
to  this  proposal.  He  said  he 
didn’t  feel  that  he  wanted  the 
racing  commission  to  place  its 
approval  of  any  representative 
of  his  newspaper. 

“So  far  as  I  know,”  Mr. 
Hooten  commented,  “we  have 
only  one  ‘accredited’  correspond¬ 
ent  and  that  is  to  the  White 
House  in  Washington.” 

Baby  Adoption  Mart 
W  or  kings  Exposed 

Wichita,  Kas. 
Workings  of  a  purported 
black  market  in  illegitimate  ba¬ 
bies  here  are  described  in  a  se¬ 
ries  of  articles  appearing  in  the 
Wichita  Beacon  under  the  by¬ 
line  of  staff  reporter  Mary  A. 
(Jrice,  who  says  she  posed  12 
time.s  as  an  unwed  mother  to 
gather  the  material. 

Miss  Grice’s  plan  of  attack 
'*^as  to  answer  classified  ads 
placed  on  behalf  of  couples 
wanting  to  adopt  a  baby.  These 
leads,  she  found,  usually  led  to 
the  offices  of  attorneys  who, 
she  charges,  act  as  intermedi¬ 
aries  for  adoptive  parents. 

The  Beacon  has  refrained 
from  using  names  of  the  at- 
tomeys  and  others  turned  up  in 
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Miss  Grice’s  personal  research, 
but  has  invited  state  and 
county  authorities  to  inspect 
the  paper’s  files  for  complete 
documentation.  Officials  of  the 
state’s  welfare  department  and 
board  of  health  promptly  an¬ 
nounced  plans  to  look  over  the 
paper’s  information. 

Reporter  Bares  Liar; 
Commended  hy  Judge 
Pittsburgh 
Vince  Johnson,  veteran  Pitts¬ 
burgh  Post-Gazette  reporter, 
has  been  credited  with  a  major 
assist  to  the  processes  of  justice. 

He  was  publicly  commended 
by  Judge  Samuel  A.  Weiss,  of 
Common  Pleas  Court,  for  his 
work  in  preventing  a  miscar¬ 
riage  of  justice  in  the  case  of 
three  youths  charged  with  bur¬ 
glary  and  larceny. 

As  the  result  of  investigations 
connected  with  his  news  cover¬ 
age  of  the  case,  Mr.  Johnson 
succeeded  in  obtaining  from  20- 
year-old  John  Conti  a  confession 
that  he  lied  in  court  to  save  a 
friend  from  going  to  jail. 

“What  the  court  was  unable 
to  accomplish,  Vince  Johnson, 
an  able,  fair  and  fearless  re¬ 
porter,”  Judge  Weiss  said,  “was 
able  to  do  by  having  Conti  con¬ 
fess  that  he  lied  in  court,  which 
clearly  justified  the  court’s  be¬ 
lief.” 

Mr.  Johnson  was  assigned  to 
the  investigation  after  Editor 
Andrew  Bernhard  and  CSty  Ed¬ 
itor  Jo.seph  Shuman  agreed  that 
“a  little  more  digging”  might 
bring  out  some  facts. 

After  two  days  of  reading  and 
re-reading  testimony,  the  re¬ 
porter  circulated  through  Conti’s 
neighborhood.  He  found  the 
youth  tinkering  with  his  auto. 

“I  had  a  set  of  questions 
written  out,”  Mr.  Johnson  re¬ 
lated.  “I  just  walked  up  to  him 
and  asked  him  the  first  one: 
‘Were  you  telling  the  whole 
truth  at  the  trial?”’ 

Conti’s  answer  was  “no.” 
Then  he  answered  the  other 
questions,  and  Mr.  Johnson 
jotted  down  each  answer.  Later, 
before  a  justice  of  the  peace, 
Conti  answered  the  same  ques¬ 
tions  under  oath  and  then  signed 
a  statement. 

News  In  31  Tongues 

The  foreign-language  press — 
83  dailies  and  300  weeklies  pub¬ 
lished  in  31  tongues — has  an 
aggregate  circulation  in  excess 
of  4,000,000  in  the  United 
States,  according  to  Andrew 
Valusek,  managing  editor  of  the 
New  Yorkski  Dennik  and  the 
Listy,  Czech  dailies.  He  spoke 
to  the  Overseas  Press  Club. 
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I.W.Killam  Dies; 
Ex-Publisher 

Montreal 

Izaak  Walton  Killam,  Ca¬ 
nadian  financier  who  once 
owned  the  Toronto  Mail  and 
Empire,  died  Aug.  6  at  his  fish¬ 
ing  camp  at  Cascapedia,  Que. 
He  was  70  years  old. 

Mr.  Killam  rose  from  news- 
paperboy  in  his  home  town  of 
Yarmouth,  N.S.  to  president  of 
Royal  Securities  Corp.,  Ltd.  In 
his  youth  he  went  to  work  at 
Royal  Securities  for  Max  Ait- 
ken,  who  was  to  become  Lord 
Beaverbrook.  When  the  latter 
moved  to  England  in  1915  to 
publish  newspapers,  Mr.  Killam 
became  head  of  the  financial 
firm. 

Among  his  business  ventures 
was  the  creation  of  Mersey 
Pulp  and  Paper  Co.,  a  major 
newsprint  supplier. 

In  1927,  Mr.  Killam,  recover¬ 
ing  from  a  severe  business  set¬ 
back,  bought  the  Mail  and  Em¬ 
pire.  He  held  it  until  1936  when 
he  sold  it  to  the  late  George 
McCullagh. 


Rochester  Papers 
Sponsor  Fair  Queen 

Rochester,  N.  Y. 

An  estimated  8,000  persons 
attended  the  Rochester  news¬ 
papers’  annual  Harvest  Queen 
Festival  Aug.  6  and  saw  an  18- 
year-old  girl  from  suburban 
Henrietta  crowned  queen.  Nine¬ 
teen  town  queens — one  each 
from  the  19  principal  suburban 
areas — competed.  All  were  teen¬ 
agers. 

The  winner.  Miss  Marilyn 
Kita,  will  reign  over  the  county 
fair  and  will  represent  Monroe 
County  in  a  queen  contest  at 
the  State  Fair  in  Syracuse. 

With  her  alternate,  the  queen 
will  be  a  guest  of  the  news¬ 
papers  Sept.  9  on  a  weekend 
trip  to  New  York  City,  it  has 
been  announced  by  Ira  C.  Sapo- 
zink,  festival  director  and  pub¬ 
lic  relations  director  of  the 
Rochester  Times-Union. 


Shop  Talk 


Classified  Report 

Portland,  Ore. 

180,000  lines  of  classified  ad¬ 
vertising  appeared  in  the  Ore¬ 
gonian  during  the  week  ending 
with  Sunday,  June  20.  The  Sun¬ 
day  Oregonian  classified  sec¬ 
tion  on  that  day  was  2114  pages 
in  size.  Included  were  five 
pages  of  automotive,  two  pages 
of  new  homes  and  six-and-one- 
half  pages  of  other  real  estate. 


(Continued  from  page  68) 

Sevareid  in  a  recent  CBS  radio 
broadcast  quoted  Mark  Ethridge 
of  the  Louisville  Courier-Jour¬ 
nal  and  Times  as  saying:  “TV 
is  a  voracious  monster  which 
consumes  Shakespeare,  talent 
and  money  at  a  fearful  rate.” 
Mr.  Sevareid  said  he  “couldn’t 
agree  with  him  more.”  His  com¬ 
ments  were  printed  in  The  Re¬ 
porter  for  June  16. 

The  broadcaster  went  on  to 
discuss  “the  terror  of  the  rat¬ 
ings”  and  his  analysis  of  tele¬ 
vision’s  blue  sky  estimates  of 
viewers  needs  no  comment. 

We  quote: 

“The  other  day  the  producer 
of  a  popular  nighttime  TV  show 
said  to  me,  ‘Over  forty  million 
people  see  it  every  week.’  The 
ratings,  he  said,  prove  it.  I  was 
duly  impressed,  but  then  the 
subversive  habit  of  pondering 
began  to  gnaw  at  the  vitals  of 
my  faith. 

“Let’s  see.  Total  population  is 
a  hundred  and  sixty-five  million, 
of  all  ages.  Take  away  the  forty- 
three  million  kids  under  12 
who’ll  be  in  bed.  The  AAA  esti¬ 
mates  maybe  sixteen  million 
people  in  cars  at  that  hour.  The 
FCC  figures  sixteen  million 
people  have  no  television  sets 
or  stations  to  listen  to.  There’s 
about  a  million  on  trains,  planes, 
and  busses  at  that  hour. 

“How  many  million  people 
are  in  hotels,  hospitals,  thea¬ 
ters,  movie  houses,  restaurants, 
ball  parks,  at  bridge  games, 
PTA  meetings?  How  many  are 
chinning  with  the  neighbors, 
walking  the  dog,  reading  a 
magazine  or  book?  How  many 
million  are  listening  to  the  ra¬ 
dio?  How  many  are  carpenter¬ 
ing  in  the  basement,  rocking  on 
the  front  stoop,  just  sitting  and 
thinking — or  just  sitting?  How 
many  million  are  working  at 
night  jobs  or  already  asleep? 
How  many  are  watching  TV  but 
not  that  program  because  it 
isn’t  carried  there  or  they  are 
watching  some  other  program 
even  if  it  is? 

“The  thing  gets  obsessive,  like 
counting — or  rather  subtracting 
— sheep.  I’d  love  to  believe  that 
one-fourth  of  the  entire  Ameri¬ 
can  population  watches  my 
friend’s  show.  But  my  love  of 
producers — otherwise  unlimited 
— doesn’t  seem  to  stretch  that 
far.’  ^ 

11.3  Columns 

The  Boston  (Mass.)  Post  has 
cut  its  column  width  from  11.6 
picas  to  11.3  picas.  Three  point 
column  rules  are  used. 
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Tax  Boost  Called 
Penalty  for  Expose 

St.  Joseph,  Mo. 

News  stories  in  the  St.  Joseph 
News-Press  exposing  actions  of 
two  members  of  the  Buchanan 
county  court  have  resulted  in 
an  attempt  to  penalize  the  news¬ 
paper  by  increasing  its  realty 
tax,  Publisher  Henry  D.  Brad¬ 
ley  charged  this  week. 

(In  Missouri  the  county  court 
is  the  equivalent  of  a  board  of 
managers.) 

Months  ago  the  News-Press 
ran  a  series  of  stories  of  various 
court  activities.  The  stories  re¬ 


sulted  in  the  summoning  of  a 
grand  jury.  The  grand  jury 
recommended  the  ouster  of 
Presiding  Judge  John  Madget 
and  Judg^  A.  Walter  Smith. 

Last  week  the  Democratic- 
controlled  county  board  of  tax 
equalization  hiked  the  valuation 
of  the  main  building  of  the 
News-Press  from  $69,820  to 
$100,000. 

Mr.  Bradley  said  the  initial 
proposal  of  the  judges  was  to 
boost  the  newspaper  building 
valuation  to  $150,000.  He  at¬ 
tributed  the  desire  for  increased 
valuation  to  “reasons  other  than 
a  desire  for  a  fair  valuation.” 


ANNOUNCEMENTS 

NEWSPAPER  SERVICES 

Publications  For  Sale 

Press  Engineers 

:  Classified  Section : 

LINE  RATES  for  EACH  Consecutive  Insertion: 

SITUATIONS  WANTED— (Payable  With  Order) 

4  times  @  45c  line  each  insertion :  3  @  50c ;  2  @  S5c ;  1  @  65e 
Add  15c  for  Box  Service 

ALL  OTHER  CLASSIFICATIONS: 

4  times  @  90c  line  each  insertion;  3  @  95c:  2  @  $1.00:  1  @  $1.10. 
3  line  minimum;  15c  additional  for  box  service. 

Deadline  Wednesday  2  P.M.  (After  last  mail). 

COUNT  30  units  per  line,  no  abbreviations  (add  1  line  for  box  infor¬ 
mation).  Boxholders’  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the  right  to  edit  all  copy. 

_______  Editor  &  Publisher  Classified,  1700  Times  Tower, 

ADDRESS*  New  York  36.  New  York,  Phone,  BRyant  0-3052. 


NE(X)TIATORS  for  good  daily  and 
weekly  newspapers,  confidential.  Ap¬ 
praisals.  Management,  Newspai)er 
Service  Co.,  601  Georgia  Savings  Bank 
Bldg.,  Atlanta,  Ga. 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 

SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service. 
P.  O.  Box  3132,  Greensboro,  N.  C. 

JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10150  Culver  Blvd.,  Culver  City,  Calif. 

★  ★  THE  "Golden  Rule"  is  our  yard¬ 
stick.  A.  W.  StypM  &  Co.,  625  Market 
Street.  San  Francisco  5,  California. 

SPEICIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. 

MORE  THAN  100  SALES 
AND  we  have  or  will  get  just  the 
California  newspaper  to  make  you 
successful  and  happy.  Give  us  your 
specifications  and  we  will  fill  them. 

J.  R.  GABBERT 

3937  Orange  Riverside.  California 

LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192. 
Mount  Pleasant.  Michigan. 

Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 
Experienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 


NEW  FREE  Bulletin  of  excellent 
western  newspaper  buys  now  ready. 
Jack  L.  Stoll  &  Associates,  4953  Mel- 
rose  Ave..  Los  Angeles  29.  California. 
SOUTHERN  college  town  weekly  needs 
business  manager  (or  co-publisher)  who 
wishes  to  make  partial  purchase  of  the 
paper  now.  This  is  a  select  oiler,  and 
confidential.  Box  3334,  Editor  St  Pub¬ 
lisher. 

DAILY  NEWSPAPER 
Our  No.  9121.  City  of  400,000 
Annual  net  $55,000.  30  employes. 
$750,000  cash. 

Particulars  only  to  those  who  qualify 
financially.  No  telephones  please. 

MAY  BROTHERS 

Oldest  Business  Brokers  in  America 

_ Binghamton,  N.  Y. 

EXCLUSIVE  INDIANA  county  seat 
weekly.  $45,000.  third  down.  Money 
maker.  Box  3425.  Editor  &  Publisher. 
QUARTER  INTEREST  in  growing 
California  coast  twin  weekl.es  for 
hustling  adman.  $5,000  cash,  jiersonal 
interview  required.  Box  3431,  Editor 
St  Publisher. 

SHOPPER  lor  sale.  Income  excess 
$60,000  year.  Published  in  two  prosper¬ 
ous  New  Jersey  areas.  30,000  new 
names  on  addressograph  plates.  $lSi,- 
000.  Low  printing  contract.  Box  3418. 
Editor  &  Publisher. 

TABLOID  NEWSPAPER  in  marine 
I  sports  field  published  every  two  weeks 
i  sinco  June  1953.  A  wonderful  opportu- 
'  nity  for  someone  who  can  get  behind 
advertising  promotion.  Lots  of  good¬ 
will.  Assets  include  about  1,600  sub¬ 
scribers  and  about  30,000  Elliott  ad¬ 
dress  stencils  of  boatowners,  manufac¬ 
turers,  dealers,  and  yacht  clubs.  Special 
price  for  quick  sale.  J.  Webb  L. 
Sheehy,  45  Exchange  St.,  Rochester 

14,  New  York. _ 

VERY  profitable  farm  area  weekly 
newspaper  southeastern  Pennsylvania 
for  sale.  Asking  $45,000.  Half  down. 
Write  PNPA.  Telegraph  Building,  Har¬ 
risburg,  Pennsylvania. 


Weekly  Newspaper 

Grossing  $200,000  plus.  Net  $32,500. 
25  employes.  Price  $225,000,  one-third 
down  and  balance  to  suit.  Financial 
qualifications  necessary.  No  telephones 
please.  Our  no.  9132. 

MAY  BROTHERS 

Oldest  Business  Brokers  in  America 

_ _ Binghamton^  N.  Y._ _ 

KANSAS  EXCLUSIVE  WEEKLY  IN 
town  of  1,000  population,  big  area, 
grossing  well  over  $18,000.  Price  *15,- 
000  with  only  $6,(100  down,  balance 
lenient  terms.  Also  good  building,  $3.- 
000,  terms.  Bailey  Krehbiel,  Box  88, 
N'orto.i,  Kansas. 

PRICE  cut  from  $15,000  to  $12,000! 
Low  down  payment,  too.  Unopposed 
weekly  in  well  located  Ohio  town. 
Grossing  $16,000  for  sick  owner,  get¬ 
ting  worse.  Fine  equipment,  ampie 
back  shop  help,  a  real  bargain.  Write 
DIAL.  640  W.  Willis.  Detroit  1,  Mich. 

Publications  Wanted 

SEEK  OWNERSHIP  or  partnership 
New  Jersey  newspaper.  Newspaper, 
radio  experience.  Invest  fulltime  serv¬ 
ices,  up  to  $10,000.  Box  3335,  Editor 
&  Publisher. 

SMALL  EASTERN  DAILY 
$10,000  to  $15,000  down.  Box  3338, 
Editor  St  Publisher. 

TRADE  MAgTzINE  WANTED:  We 
are  interested  in  a  trade  magazine  now 
operating  profitably  with  a  gross  of 
approximately  $250,000.  Please  send 
copies  and  details.  Box  3432,  Editor  St 
Publisher. 

National  Advertising  Space 


SPACE  BUYERS! 

Good  old  SANDERS  says; 
Test  Livingston  Co.  (NY)  ABC  3 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web.  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  orsM* 
ANYWHERE 
28  E.  4th  Street.  New  York  3,  N.  T 
Phone  SPring  7-1740 

l>iAUi^^fcKY  and  SLPPLIBi 

Composing  Room 

UNO.,  INTERTYPE  and  LUDLOW 
mats  bought  and  sold.  Over  1,000  foeti 
for  immolate  delivery.  Proott  on  i*. 
quest.  Send  for  latest  list.  Alto  matt- 
zines,  new  and  used  parts  on  hini 
M.  Carbone,  617  (Therry  ft.,  Phils.,  Pi. 

UNOTYPE  MATS  SOLD.  Urge  i* 
sortment  constantly  in  stock.  Remit 
I  list.  Roth  200Vj  W.  24,  N.  Y,  C,  11. 

MULTIFACE  PERFORATOR  -  pn«f. 
I  cally  new  with  8  pt.  Opticon  and  S  pt 
I  Regal  magazines.  $1,600.  Box  311S, 
Editor  &  Publisher. 

LINOTYPES  AM)  INTERTYPE^ 
2— #8  single  mag.,  #42641  and 
#46479 

1— #8  3  mag.,  #47963 
1— #31  4-mag.,  #55407 
1 — Model  C  Intertyiie,  gas  pot, 

3  mag..  #7018 

1 — Model  G2  Intertyiie  #16322, 
with  aux. 

8-page  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
323  N.  4th  Street 

_ Philadelphia  6,  Pa. _ 

LUDLOW — Excellent  condition;  ea#i 
to  72  point.  Serial  #1941.  Near  Phila¬ 
delphia.  $1500.  Box  3104,  Editor  t 
Publisher. 


WEEKLY  COLUMN  on  current  news.  MR-  PUBLISHER!— Prepare  now  for 
human  foibles,  anecdote,  reminiscence,  t*?®  business  expansion  ahead  by  «)«ip 
running  6  years  in  2  New  England 

papers.  Background  in  Who's  Who.  Newspa^r  Turtles-the  beat  oi 

Write  Burges  Johnson.  No.  Adams,  ‘‘i®  '"fh.  ,Tnt 

Mass.  Transcript,  for  samples,  rate.  ?^^'^|^„'^*eountrtes.  Priced  I68.54  t. 

$79.50.  Write  for  literature.  L.  4  B. 
Press  Engineers  Sales  Company,  P.O.  Box  560,  Elkin. 

North  Carolina. 

SKIDMORE  &  MASON,  INC.  - ; - 

ERECTING  _ Newsprint _ 

MOVING  STANDARD  Newsprint.  Also  superioi 

DISMANTUNU  quality  Splicing  tape.  Bunge  Pulp  4  Pa 
561  W.  ^d  St„_New  York  11.  N.  Y.  per,  45  W  45  St..  N.  Y.  36,  JU  2-4331. 

_ Rhone  ORegon  5-7760 _  CANADIAN^EWSPRINT  aUndaid  K 

E.  P.  WALLMAN  St  CO. 

Machinists^  Movers*  Erectors*  Repairs*  Brookm^  MrStK  ‘LOti 

Maintenance,  Erections  all  types  of  chc»ter  Ave.,  N.  Y.  MOtthavenJjIg: 

presses  Coast  to  Coast.  NEWSPRINT  ROLLS.  SHEETS 

Tel.  3-4164  975  N.  Church  Street  BEHRENS  SALES 

Rockford  Illinois  427  2nd  Ave.,  N.Y.C.  MU  6-6961 

CANADIAN  and  AMERICAN  .Vt» 
IIPFOO  INO  print.  All  size  rolls.  For  Imroediala 

onoz-T  *  T  TOTVT.,-.  delivery  and  Deferred  Shipmenta  dimt 

from  mills  at  attractive  prices. 

AND  GOSS  FLAT-BED  WEBS.  RURLINGIDN 

DISMANTLED  -  MOVED  -  ERECTED  PULP  &  PAPER  CORP. 

,  ,  .  ,  142  E.  35  St.,  NYC  MU  5-6446 

Universal  - - - 

Printing  Equipment  Co.,  Inc.  Press  Room 

420  Valley  Brook  Ave., 

Lyndhurst,  N.  J.  "IT’S  GOTTA  GO  .  .  • 

-  QUICK  — $17,500 

DearbornMachIneryMoversCo.  16-32  PAGE  HOE  QUAD 

DISMANTLING  Serial  #1369. 

MOVING 

EIRECTTNG  Complete  with  all  stereotype  WPP 

We  offer  a  complete  "Turn  Key”  job  ment,  mat  roller,  36  chases,  bard  n# 
Anywhere  ber  rollers,  AC  motors  and  drivea 

P.O.  Box  277  New  Orleans  9,  Louisiana 

_ Phone  Bywater  7534 _  UPECO  INC. 

LORENZ  Box  355  Lyndhurst,  N.  i- 

Printlng  Machine  Co.,  Inc.  _ _ _  -g 

Printing  Press  Engineers.  Machinists:  MOTOR  DRIVES  of  40,  50.  W.  « 
dismantle,  move  and  erect  anywhere,  and  100  H.P.  A.C.  Also  ®*^rs  wuua 
36-26—31  St.,  Long  Island  City  6,  N.Y.  boards  AC.  (3eorge  C.  Oxford,  w 
STillwell  6-0098-0099  903,  Boise.  Idaho. 

EDITOR  ac  PUBLISHER  for  August  13, 


machinery  mnd  SUPPUES 

Preu  Room 


PRICED  RIGHT! 

hoe  z-type  press  units 

Available  for  Inspection 

COMPLETE  AS  2.  8.  4.  5  or  6  UNIT 
PRESSES:  22^  inch  cut-off.  E>]uipped 
with  steel  cylinders,  roller  bearings, 
doable  folders,  reels,  tensions  and 
Wood  Autopasters:  D.C.  Motor  drives 
snd  controls. 

WILL  SELL  SEPARATELY 

Double  Folders  with  submarine  de¬ 
livery  ;  Kohler  Pedestal  type  3-arm 
reels  and  tensions  with  or  without 
Wood  Antopasters ;  un'ts  with  late 
news  or  Fudtre  Decks:  Cutler  Hammer 
Conveyors  and  delivery  tab'es :  100/10 
HP  D.C.  Press  Drives  and  controls : 
8-ton  (tas  or  electric  pots :  Wood  Junior 
Antoplates  or  Automatics  :  Wood  Auto- 
ihavers.  All  located  in  the  former 
Plant  of  Philadelphia  Bulletin. 


MACHINERY  and  SUPPUES 

Preu  Room  j 

16  HOE  UNITS  j 

Ink  Pumps,  Rubber  Rollers  j 

Steel  Cylinders.  Roller  Bearinfts  I 

Substructure  &  Reels  I 

I 

Double  Folders  with  Conveyors  i 

Separate  Units  Available  ! 

I  JOHN  GRIFFITHS  CO.  INC. 

I  415  Lexintrton  Ave..  New  York  17,  N.Y. 

UNITUBULAR  PRESS 

l<-paire  4  units,  color  cylinder,  AC 
modem  drive,  stereotype  equipment. 

GEORGE  C.  OXFORD  | 

*  Bos  903  Boise.  Idaho  | 


BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.Y.  17  EL  5-3507 


Used  Presses 

it  Since  newspai>ers  constantly  arc 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
trood  used  presses  available  or 
which  may  be  available  soon,  for 
newspapers  of  all  sizes. 
ir  GOSS  en^rineers  can  adapt  such 
equipment  to  your  specific  needs. 

★  CORRESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

5601  W.  .31  Street  Chicafro.  Illinoia 

32-PAGE  HOE  SIMPLEX 

%  and  %  Polder 
Cutoff.  AC  Motor 

32  Page  DUPLEX  Tubular 

?  to  1  Cylinders — Houble  Folder» 
AC  Motor.  Complete  Stereo 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17  EL  S-3S07 
EQUIPMENT  FOR  SALE 

24  PAGE  sUndard  HOE  Triple  Deck 
Pres8-22?4'’  Cut  off. 

HASSELBACK  fast  lock  up  bands 
COLOR  Cylinder 
FULLY  automatic  controls 
INCHING  motor  drive 
CHAIN  driven 

COMPLETE  with  stereotype  equipment 
Now  in  operation. 

WEST  VALLEY  NEWSPAPERS.  INC. 

PO  Box  546.  Reseda  Calif. 
TELEPHONE:  Dickens  4-3535 


PRICED  FOR  QUICK  SALE  i 

HOE,  VERTICAL  TYPE  6-UNIT  | 
PRESS:  22^4  inch  cut-off:  steel  cyl-  I 
inders :  roller  bearinirs ;  spray  foun-  ! 
tains :  3-arm  pedestal  type  reels  with  | 
tensions :  2  double  folders :  D.C.  motor  ! 
drives  and  controls.  Complete  stereo. 
Equipment  was  located  in  Brooklyn  i 
Eafrle  Plant. 

SHULMAN  PRESS  SALES  I 

270  Park  Ave..  N.Y.  17  EL  5-8507 


PAPER  REWIND  MOTOR.  2  H.P.. 
Cn-nplrte  wit*'  Rheostat,  sprocket  wheel 
and  chain.  Also  over-load  re-set  switch. 
Excellent  condition.  Make  us  an  offer. 
D.  Bradford.  St.  Petersbunr  Independ¬ 
ent.  St.  Petersbunr,  Florida. 


Stereotype 


HALL  PRODUCTS 
for  newspaiier  plants 

HALL  Mat  Rollers 
HALL  8'  Make-up  Tables 
HALL  8'  Metal  Storaare  Cabinets 
HALL  Pumps  and  Spouts 
HALL  Finishintr  Cylinders 

Thomas  W.  Hall  Co. 
Stamford,  Conn. 


Tubular  Plate  Finishinir  machine,  late 
base  model.  %  “  borinir  bar,  AC  mount¬ 
ed  motor.  Grorgre  C.  Oxford,  Box  908, 

Boise.  Idaho. _ 

PONY  AUTOPLATE  castinir  machine 
for  iWi”  cut-off  press.  George  C 
Oxford.  Box  903.  Boise.  Idaho. _ 


7200  LB.  LUDWICK  hooded  metal  pot. 
manufactured  1951.  electric  pump  with 
spout  for  tubular  easting,  box,  dual 
motor  driven  carburetors,  Partlow  heat 
control,  $2128. 


! 


A  Duplex  Press  #1489 
B  Duplex  Press  #84)7 
™®|iFL  AB  Duplex  Press  #496 

Duplex  Tubular  with 

*4  Polder 

J;'*  Single  width 

1^32  HOE  Quad 

Folders  and  *4 

colder 


UPECO.  INC. 

Box  355,  Lyndhurst.  N.  J. 

16  PAGE  SCOTT 

*^™Pl«2e  with  curve 
■ereo  and  AC  Drive. 

24  Page  GOSS  Straightline 

(hf!?,  width— AC  Drive— 28^ 

wuarter  Folder— Complete  Stereo. 

B^EN  SHULMAN  ASSOCIATE 

uo  Park  Ave.,  N.Y.  17  EL  5-350 


GOSS  VACUUM  type  tubular  easting 
box,  installed  1951.  perfect  condition, 
82280.  Box  8283.  Editor  A  Publisher. 
44  TABLOID  Size  Chases.  Inside  Mea¬ 
surements  Are  23%  x  15%.  All  or 
Part  for  125.00  Each  F.O.B.  Los 
Angeles  Times,  California. 


Wanted  to  Buy 


NEWSPAPER  PLANTS 
Also  individual  machinery  &  equip¬ 
ment  -  anywhere  in  U.  S.  A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway _ New  York  7.  N.  Y. 

ITS  PERFORATOR  in  good  condition. 
Must  be  priced  right.  Phone  7222.  J. 
B.  Robinson,  Daily  News,  Jacksonville. 
North  Carolina. 


WANTED:  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available. —  Northern  Machine  Works. 
323  N.  4th  St.,  Phila.  6.  Pa. 


I  editor  8c  publisher  for  August  13,  1955 


MACHINERY  mnd  SUPPUES 
Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLL£RS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.Y.  17  EL  5-3507 


Stereotype  Preie  with  21  eut-off,  two 
or  four  plate  wide.  George  C.  Oxford, 

Box  903,  Boise,  Idaho. _ 

ONE  HOE  automatic  finishing  machine 
for  22%"  sheet  cut.  wanted  to  buy. 
THOMAS  W.  HALL  CO. 

_ Stamford.  0>nn. _ 

NEED — GOOD  used  prossess  type  cam¬ 
era — size  18"  by  18” — Jacksonville 
Daily  News.  P.O.  Box  B,  Jacksonville, 
North  Carolina. 

WANTED:  Used  Align-a-mat  in 
guaranteed  top  condition. 

_  Ledger.  Mexico,  Missouri. 

WANT  Duplex,  Goss,  Flatbed.  Ludlow, 
Lino  with  quadder  and  Offset  Press. 
Tompkins.  712  S.  Clark.  Chicago,  III. 
WANTED  Duplex  or  Goes  Ylat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th, 
Kansas  City  5,  Mo. 

NEED  used  galley  and  type  cabinets, 
remelting  furnace,  and  Miscellaneous 
items.  Oxford,  Mississippi.  Eagle. 


HELP  WANTED 


Administrative 


ALL  AROUND  weekly  newspaiierman 
to  take  full  charge  of  4500  ABC  paper 
near  Washington.  Prefer  southerner 
with  thorough  knowledge  all  oi>era- 
tions.  Box  3439.  Editor  &  Publisher. 
BUSINESS  MANAGeIT -“'ADVERtl^ 
ING  DIRECTTOR  MANSFIEU)  NEWS- 
JOURNAL.  MANSFIELD.  OHIO.  Ex¬ 
cellent  opportunity.  Good  salary. 
Furnish  complete  history  in  confidence. 
Address  reply  to  S.  A.  Horvitz,  4375 
East  1 46th  Street.  Cleveland  28.  Ohio. 
EXECUTIVE  for  a  top-level  picture 
agency.  New  York  City.  Oontacting 
and  wiling,  promotion.  Requires 
journalistic  and  photographic  back¬ 
ground.  Box  3442,  Editor  &  Publisher. 


Circulation 


CIRCULATION  MANAGER  —  have 
opening  for  young  man  who  is  ready 
to  step  up  from  Assistant.  Competi¬ 
tive  ABC,  Little  Merchant  community. 
Write  in  full  John  Q.  Lambert.  Nat¬ 
chez  Democrat,  Natchez.  Mississippi. 
CIRCULATibN  MANAGER  at  once— 
12,000  afternoon  daily,  bnly  pai>er  in 
city  of  25,000.  New  building  under¬ 
way.  Excellent  opportunity.  Rush  full 
details,  background,  experience,  salary 
requirements.  The  Daily  Progress. 
Charlottesville,  Virginia. 

EXCELLENT  opportunity  for  young 
high-typo  sales  minded  circulator.  To 
qualify,  anplicant  must  be  well  trained 
in  promotion,  not  afraid  of  hard  work 
and  a  go-getter.  Position  would  back 
stop  manager.  Six-day  evening  opera¬ 
tion  in  chart  area  6.  Excellent  work¬ 
ing  conditions.  Please  submit  complete 
resume  to  Box  3435,  Editor  A  Pu^ 
lisher. 

WANTHH) — Country  Circulation  Man¬ 
ager  to  handle  weekly-pay  farm  Sun¬ 
day  motor  routes  and  mail  subscrip¬ 
tions.  Write  giving  experience,  em¬ 
ployer  references,  etc.,  to  Box  8402, 
Editor  A  Publisher. 


Clauified  Advertising 

THE  LEADER-HERALD  of  Glovers- 
ville  New  York  needs  young  man  for 
Classified  Advertising  Manager’s  posi¬ 
tion.  Must  have  promotional  ability 
and  experience  in  all  phases  of  this 
department.  Apply  Mr.  Arnold,  Ad¬ 
vertising  Director,  stating  draft  status 
and  expectant  salary. 

CLASSIFIED  OP^RTUnTtY^-^  Mid- 
west  daily  city  of  12.000  wants  to  hire 
its  first  classified  "manager.”  Virgin 
field — never  properly  worked.  Potential 
double  or  triple  present  gross.  Young 
man  (or  woman)  can  take  over  on  i 
salary-bonus  basis.  B<ix  3433,  Editor  A 
Publisher. 


HELP  WANTED 


Display  Advertising 

LAYOUT  and  COPY  MAN 
50,000  NEW  ENGLAND  newspaper 
needs  young  man  with  talent  for  Copy 
and  Layout  Department.  Art  training 
helpful  but  not  necessary  if  you  can 
produce  fast,  attractive  layouts  and 
write  good  copy.  Excellent  salary. 
Departmental  incentive  plan  and  other 
benefits.  Give  full  deUils,  training  and 
experience.  Box  8151,  Editor  A  Pub- 
Usher; _ 

YOUNG  AMBITIOUS  space  salesman 
for  rapidly  expanding  Westchester 
County  (N.Y.)  newspaper  group.  Own 
auto  preferred.  State  salary  expected. 
Box  8226.  Editor  A  PubUsheC;^ _ 

WANTED  ENERGETIC  Display  man 
capable  of  selling  and  servicing  estab¬ 
lished  and  new  accounts  on  one  of 
New  Mexico's  leading  daily  papers, 
circulation  over  8,000.  Good  salary, 
pleasant  working  conditions.  Reply 
confidential.  Write:  Bob  Perkins. 
Hobbs  (New  Mexico)  Daily  News-Sun. 

OPPORTUNITY  FOR  BEGI.NNER 
Hale  or  female  to  head  advertising  de¬ 
partment  of  live  Connecticut  weekly. 
Salary  plus  commission.  Write  Box 
8332.  Editor  A  Publisher. _ 

PERMANENT  POSmON  in  ad  sales 
on  award  winning  Speidel  newspaper. 
Salinas  Californian.  Bonus,  retirement 
income,  preferred  stock,  other  benefits. 
Wonderful  opportunity  for  thoroughly 
experienced  ad  salesman.  Phone,  write 
or  wire  Mr.  Baymiller,  Salinas  News¬ 
papers.  Inc.,  Salinas,  California. _ 

RETAIL  SALESMAN  15.000  unopposed 
Daily  and  Sunday.  Fertile  field  for  an 
aggressive  man  with  2  or  more  years 
experience.  Good  layouts  important. 
Ideal  living  conditions.  Secure  future 
for  producer.  Chart  area  9.  Box  3301, 
Editor  A  Publisher. _ _ _ 

RETAIL  SALESMAN  with  well-de¬ 
veloped  layout  skill  to  sell  service  dis¬ 
play  accounts  on  52,000  evening,  150, 
000  city,  chart  area  6.  Congenial  staff. 
Excellent  opportunity  based  on  ability. 
Vacation,  insurance  benefits.  Write 
details — age,  marital  status,  experi¬ 
ence,  employers,  references,  salary  re¬ 
quirement  to  Box  3333,  Editor  A  Pub¬ 
lisher; _ 

ADVERTISING  MANAGER 

TO  TAKE  CHARGE  of  local  display 
staff  on  fast  growing  daily  nwr  Los 
Angeles.  Opimrtunity  is  exceptional  for 
young  man  under  40  and  applicant 
must  have  exceptional  <|ualifications. 
^nd  full  particulars  as  to  age,  educa¬ 
tion.  experience,  family  status,  salary 
needs,  etc.  to  Bn.x  3430,  Editor  A  Pub- 
llsher. _ 

ADVER-nSING  SALESMAN,  25  to  40, 
with  eye  to  future  wanted  by  rapidly 
growing  New  Jersey  dally  now  under 
new  ownership.  Car  essential.  Ability 
to  sell  even  more  essential.  Send  com¬ 
plete  Information  to  Sonterset  Star, 
12W  W.  Main  St..  Somerville.  N.  J. 

DISPLAY  SALESMAN  Permanent 
Ktosition  top  South  Florida  12,000  ABC 
semi-weekly.  All  around  sales  and  pro¬ 
duction  experience  necessary.  Special 
Edition  experience  desirable.  Write 
fully  giving  references  and  salary  ex¬ 
isted.  Reply  Box  3401,  Editor  A  Pub- 

lisher.  _ _ 

EXPERIENITED  AD  MAN  to  work 
with  a  congenial  staff  of  nine  on  a 
productive  account  list.  Must  be  able 
to  sell.  50.000  daily  in  fast  growing 
city,  ^lary  baaed  on  experience  and 
ability,  plus  incentive  and  other  bene¬ 
fits.  Tell  ALL  first  letter.  Retail^  Ad¬ 
vertising  Manager,  The  Reporter-News, 

Abilene,  Texas. _ _ 

MAN  OR  WOMAN  to  take  over  Ad¬ 
vertising  Department  of  Florida’s 
largest  and  best  weekly  newspaper. 
Must  be  reliable,  dependable  and  ca¬ 
pable  of  directing  staff.  Contact  Mr. 
Foor,  Beach  Citizen.  411  No.  First 

Street.  Jacksonville  Beach.  Florida. _ 

’nilRD” BEST  weekly  in  the  nation, 
publishing  Monday  and  Thursday,  re¬ 
quires  top  ad  man.  Must  know  layout. 
Grow  with  a  young  organization.  Top 
climate,  location.  Only  25  miles  from 
Palm  Springs,  California.  Write  M.  L. 
Kresner,  Business  Manager,  Banning 
Record,  Banning.  California. 
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HELP  WANTED 


_ Duplay  AdvertUing _ 

SPECIAL  EDITION  crew.  Statewide 
number.  $100,000  potential.  Give  de¬ 
tails.  references.  Sept'.mber  1,  start¬ 
ing  date.  Box  3304,  Editor  &  Pub- 
U^r. _ 

DISPLAY  SALESMAN  with  about  two 
years  experience  or  college  advertising 
training  for  permanent  position  on 
staff.  Write  complete  details  John  T. 
Gibson,  Delta  Democrat-Times.  Green¬ 
ville,  Mississippi. 


Editorial 


EDITOR-ENGINEER,  preferably  me¬ 
chanical  engineering  graduate,  wanted 
for  expanding  staff  of  national  business 
publication  located  in  southwestern 
Michigan.  Will  collaborate  on  evalua¬ 
tion  of  technical  material  for  editorial 
merit,  solicitation  of  authors,  pro-  | 
cessing  of  copy  and  illustrations,  and 
coverage  of  significant  engineering 
events.  Salary  open.  Box  8108,  Editor 
A  Publisher. _ 

REPORTER  for  aggressive  medium 
daily.  Prefer  man  with  one-three  years 
solid  experience  seeking  advancement. 
Salary  good,  promotion  chances  excel¬ 
lent.  Include  clips,  references.  Man¬ 
aging  £klitor,  Idaho  State  Journal, 

Pocatello. _ 

EDITOR — For  well  established,  grow¬ 
ing  weekly  labor  newspaper  published 
in  Chart  Area  6.  Knowledge  of  labor 
preferred.  Permanent  position.  Ulti¬ 
mately  in  charge  of  Department.  State 
references,  salary,  etc.  Box  3204,  Edi- 

tor  &  Publisher. _  _ 

EXPERIENCED  reporter  or  deskman, 
chart  area  10,  Metropolitan  morning 
and  Sunday  newspaper.  Man  under  40 
preferred.  Must  be  fast,  accurate  and 
reliable.  Only  applications  giving  full 
details  will  be  considered.  Direct  reply 

to  Box  3208,  Ekiitor  &  Publisher. _ 

CITY  HALL  rei)orter  with  at  least  _  5 
years  exiierience  needed  on  daily  in 
California  city  of  23,000.  Send  com¬ 
plete  information  on  qualifications  to 

Box  3317,  Editor  &  Publisher. _ 

DEEP-SOUTH  afternoon  daily  in  town 
of  40,000  will  pay  well  for  a  GOOD, 
young  reporter.  Address  Box  3300, 
Editor  &  Publisher. _ 

ENTHUSIASTIC  GIRL  REPORTER 
wanted  by  small,  five-day,  afternoon 
daily  to  do  society,  woman's  page  fea¬ 
tures  and  general  reporting.  Oppor¬ 
tunity  to  learn  all  phases.  Write  full 
details  to  The  News.  Hopewell.  Va. 

EXPERIENCED  REPORTER  for 
morning  daily  in  Rocky  Mountain  city 
of  12,000,  rapidly-growing  area.  Op¬ 
portunity  for  advancement.  Box  3302, 
Editor  &  Publisher. 

EXPERIENCED  SUB-EDITOR  Tor 
English  daily,  minimum  one  year  con¬ 
tract,  transport  paid.  Airmail  quali¬ 
fications  to :  DAILY  STAR,  Beirut, 

Lebanon. _ 

GENERAL  REPORTING  Spot  open 
for  young  man  with  car ;  camera  and 
Scano  experience  desireable.  8,000 
Semi-weekly  exploring  daily  possibili¬ 
ties.  Chart  Area  2.  Box  3336,  Editor 
&  Publisher. 

MAJOR  METROPOUTAN  paper, 
chart  area  2,  wants  experienced  Re¬ 
ligious  News  Blditor.  Top  salary  plus 
employee  benefits.  Give  exiierience  and 
references.  Box  3314,  Editor  &  Pub- 
lisher. _ 

MEN  WITH  1  to  3  years  experience 
now  in  Chart  Areas  6.  9,  10 — we  have 
many  openings  for  you.  Also  editor 
and  reporter  jobs  throughout  country. 
Send  resume  and  ask  for  registration 
forms.  Birch  Personnel,  59  E.  Madi- 
son,  Chicago.  Illinois. 

RADIO-NEWS  REPORTER  wanted. 
Must  have  newswriting  or  newspaper 
experience  and  with  ability  to  broad¬ 
cast.  Good  opportunity.  P^lll  details 
first  letter  to  WNBH,  New  Bedford, 
Massachusetts. 

REPORTER,  COLLEGE  graduate,  two 
or  more  years  experience,  morning 
daily,  northern  New  England  college 
city,  recreational  center.  Give  age. 
exiierience,  references,  dependents,  sal¬ 
ary  rquirements,  aptitude  with  news¬ 
casting,  camera.  Box  3337,  Editor  & 
Publisher. 


HELP  WANTED 


Editorial 


REPORTER  Wanted  for  six  day  daily. 
Must  be  good  on  local  news  and  fea¬ 
tures.  Good  pay  to  good  man.  Neosho 
(Missouri)  News. 

SPORTS  EDITOR  for  small,  five-day. 
afternoon  daily.  More  concerned  with 
enthusiasm  and  drive  than  with  ex¬ 
tensive  experience.  Write  full  details 
and  salary  expected  to  The  News, 

Hopewell.  Virginia. _ 

SPORTS  REPORTER,  one  or  two 
years  experience.  Challenging  oppor¬ 
tunity  on  two-man  stafi.  Afternoon 
daily,  13,000.  Chart  area  2i.  Write 

Box  3328,  Editor  &  Publisher. _ 

wire; — COPY  Eklitor,  one  edition, 
must  be  snappy  head  writer,  fast,  ac¬ 
curate.  Afternoon.  Send  clippings, 
references.  Box  3303,  Eklitor  ft  Pub¬ 
lisher. 


YOUNG  MAN  as  news  reporter  on 
3500  circulation  weekly.  Growing 
paper  in  prosperous  area.  Modern,  well 
equipped  plant.  Job  requires  camera 
use.  Salary  open.  Write  The  New 
Milford  Times,  New  Milford.  Conn. 
EU)ITOR-AD  MAN  to  direct  strong 
southeastern  Michigan  weekly.  Must  be 
alert,  ambitious,  ^x  3414,  Editor  ft 

Publisher. _ 

EDITOR  FOR  Smali  afternoon  county 
seat  daily,  five  day.  Permanent.  Write 
fully.  Publisher,  Times,  Sullivan, 

Indiana. _ 

^ITORIAL  WRITER,  for  free  cir- 
culation  weeklies  of  70,000  circulation, 
with  the  ability  and  experience  to  re¬ 
flect  and  to  interpret  the  total  life  of 
one  of  the  warmest  and  friendliest 
cities  in  America.  Write  full  details 
to  Omaha  Oimmunity  Newsqiaiiers,  800 
Brandeis  Theatre  Bldg.,  Omaha,  Neb. 
EDITOR :  New  weekly  newspaper  to 
be  located  in  Manhattan.  Must  be 
strong  in  similar  experience.  Reply  in 
fuli  detail.  State  salary  expected.  Box 

340.3.  Ekiitor  ft  Publisher. _ 

EXPERIENCED  COMBINA'HON  Re- 
porter-photographer,  capable  of  beat  or 
feature  work.  Desk  experience  helpful 
but  not  essential.  Salary  good.  Situa¬ 
tion  open  September  5.  Interview  neces¬ 
sary.  Write  for  apimintment  to  Union- 
Sun  ft  Journal,  Lockport.  New  York. 
GENEIRAL  N^S^REyOR'TER.  mini¬ 
mum  3  years  exiierience  for  large 
weekly  newspaper.  Permanent,  over¬ 
time.  two  weeks  paid  vacation.  Car, 
good  running  condition  a  must.  Gas.  oil 
furnished.  Location  south  shore  Long 
Island.  60  miles  east  of  New  York 
City  on  Great  South  Bay.  Winters  very 
mild.  Village  impulation  about  10.000. 
If  interested  in  interview,  please  send 
us  full  particulars  immediately  in  first 
letter,  advise  starting  salary  desired. 
Box  3434.  Editor  ft  Publ  isher. 

ILLINOIS  daily  wants  reiwrter-photog- 
rapher.  Prefer  mature  Midwesterner 
capable  of  handling  general  assign¬ 
ments.  Sports  writing  ability  helpful, 
but  not  essential.  Box  3429,  Elditor  ft 
Publisher.  _ 

MANAGING  EDITOR,  prominent  ex- 
Iiort  magazine,  must  have  comiietent  , 
Spanish  and  experience  with  industry  I 
and  agriculture  in  Latin  America.  Box 
3407.  Editor  ft  Publisher. 

MAN  with  one  or  two  years’  copy  edi¬ 
ting  experience  for  wire  desk  on  six- 
day  afternoon  daily.  State  age.  ex¬ 
perience.  references,  marital  status,  sal¬ 
ary  requirements  in  first  letter.  TTiomas 
M.  Whiteman,  The  Bulletin.  Latrobe. 
Pennsylvania. 

METROPOLTfAN  DAItTy  AND'STTNI 
DAY  in  Chart  Area  Two  wants  best 
picture  editor  in  business.  Box  3426, 
Editor  A  Publisher. 

OREGON  N^  -  ME'raOPOLITAN 
daily  seeks  young  man,  one-three  years 
exiierience,  for  general  assignment  and 
city  desk.  Camera  knowledge  helpful. 
Salary  accordance  ability  to  develop 
local  news,  accent  responsibility.  Box 
3404,  Editor  ft  Publisher. 


NOTICES 


Naturally  that  new  Job  these  Columns 
Help  you  find  means  a  change  of  Ad¬ 
dress.  Notify  us  immediately  in 
changing  your  Mibscription  address  as 
it  takes  two  weeks. 

Include  OLD  as  well  as  NEW  address. 

I  Editor  &  Publisher  Circulation  Dept. 


HELP  WANTED 


Editorial 


One  of  The  Best 
Midwest  Dailies 
In  The  Nation 
is  looking  for 

REPORTERS  AND 
DESK  MEN 

THIS  newspaper  has  its  files  filled 
with  applications.  Many  of  these  have 
not  stood  the  test  of  screening.  Some 
have  had  too  many  jobs  in  too  short  a 
period ;  some  have  had  mediocre  records 
elsewhere. 

WHAT  we  are  looking  for  are  com¬ 
petent,  aggressive,  well-trained  news- 
paiiermen  who  want  to  be  with  a  news¬ 
paper  that  takes  pride  in  its  standing 
and  considers  journaiism  a  profession. 

IF  YOU  are  between  24  and  40  and 
believe  that  your  record  will  stand  up 
under  scrutiny  please  write  full  in¬ 
formation  to  Box  3406,  Editor  ft  Pub¬ 
lisher. 


REPORTER  able  and  willing  to  do 
complete  news  job  in  one-man  branch 
office,  fast  growing  community  within 
ABC  enty  Zone.  Should  have  car  and 
some  camera  exiierience.  Please  write 
immediately  full  details  of  education 
and  exiierience  to :  Personnel  Depart¬ 
ment.  Herald,  New  Britain,  Conn. 


STATE  EDITOR  —  Man  or  woman, 
with  experience,  by  September  12.  Dan 
Cupid  got  our  present  one.  Write 
Harry  Mauck  Jr.,  The  Nonpareil, 
Council  Bluffs,  Iowa. 

WOMAN  REPORTER-Photographer- 
writer  for  Florida’s  largest  and  best 
weekly  newspaper.  Covering  church, 
society,  courthouse,  etc.,  (dntact  Mr. 
Poor,  Beach  Citizen,  411  No.  First 
Street.  Jacksonville  feach,  Florida. 
WOMAN  REPORTEIR  who  can  handle 
society  news  temporarily  and  then  go 
on  to  general  assignment  and  feature 
work.  Send  full  information  with  reply 
to  Jack  Smyth,  Publisher,  Delaware 
State  News,  Dover,  Delaware. 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy!  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services.  19  East  48.  N.  Y.  C.,  N.  Y. 


HELP  WANTED 


Editorial 


REPORTER  —  EXPERIENCED  k 
police,  other  beats.  Strong  a.m.  Z 
diart  Area  6.  Five-day.  40-hoar 
State  pay  expected  and  when  avail.u. 
Box  3428,  Editor  ft  Publisher. 
REPORTER  — —  GOOD  Opportunitj  k 
New  York  for  capable,  indoatrioa 
young  man.  Some  experience  desirakk. 
Detail  education,  etc.  Box  3441.  Edita, 
ft  Publisher. 

REPORTER — Top  job  for  man  on 
way  up.  Replaces  man  leaving  btcaiK 
of  illness.  Write  Harry  Mauck  Jr.,  TV 
Nonpareil,  Council  Bluffs,  Iowa. 


Mechanical 


COMPOSING  ROOM  FOREMAN  (« 
Eastern  PM  daily,  8  machines,  opa 
shop.  Must  know  TTa  operation,  aUt 
to  handle  men.  Permanent  litoatioa. 
Ehccellent  opportunity  for  conseientiow 
man.  Write  full  details  including  ■). 
ary  requirements.  Box  3326,  Editor 
ft  Publisher. _ 

IMMEDIATE  PERMANENT  aitoste 
for  competent  journeyman ;  eomhiss- 
tion  web  press  and  stereo  work  on  if- 
temoon  daily.  Scale  among  very  bat; 
37V4*hour  week;  life,  hospitd  and  Uh 
ings  plans.  Write  Pressroom  Supetii. 
tendent,  Post-Tribune.  Gary,  Indiass 
ME<:HANICAL  SUPERINTENDENT 
or  PRODUemON  MANAGER  with  to; 
record  in  handling  all  phases  of  metn. 
politan  daily  and  Sunday  newspsier 
production.  Must  be  able  to  get  al^ 
with  iieople  and  still  produce  top  is- 
suits  in  printing  and  economy.  Thii  it 
a  big  opportunity  on  first-class  ncwi- 
paper  in  diart  Area  Two.  Box  M27. 
Editor  &  Publisher. 


PRINTERS 

MILL  Oiierators  and  Floor  men  for 
San  Mateo  Times,  San  Mateo,  Cili- 
fornia.  Operation  under  Union  Cos- 
tract,  37(4  hours.  $110.85  day  diift, 
$115.85  night  shift.  Health  and  Wti- 
fare  Plan,  other  excellent  benefits  snf 
conditions,  write  Clay  Carley,  Fore 
man,  San  Mateo  Times,  P.O.  &x  fit. 
San  Mateo,  California. 


Photography 

PHOTOGRAPHER  —  REPORTER  - 
man  willing  to  work  whenever  needed, 
take  charge  one-man  photo  departmeat. 
$75  weekly  starting  September  1.  Give 
full  information  in  letters  to  The  Daily 
Union,  Junction  C^ity,  Kansas. 


Salesmen 


EXCELLENT  OPPORTUNITY  for  col¬ 
lege  graduate.  Needed  as  Ckillw  W 
resentative  for  sales  promotion  ^ 
manuscript  scouting  to  represent  in- 
portant  New  York  Publisher.  Wort 
beyond  college  degree  not  neessssiy 
but  helpful.  Submit  vita  and  experi- 
ence.  Box  3327.  Editor  ft  Publisher. 
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HELP  WANTED 


frnmotion  Public  Relationa  i 


PUBLIC  RELATIONS 
ASSISTANT 

urge  eorporation  —  New  York  City. 
Srir  thirtie*.  Wire  service  or  news- 
-per  editorial  cxiierience.  Pubiicity 
|TMtaini»trative  backitround  helpfui. 
Salt  be  Rood  on  contact  work  as  well 
ifvritinR.  18. 000-Jl  0.000  depending  on 
j^kRTOund.  Box  3400,  Eklitor  A  Pub- 
ishcr. 

Syndicate  Salesmen 

SIDELINE 

Salesman  callinR  on  newspapers 
to  sell  established  feature. 

D.  C.  GARDNER 
28  Kenwood  Ave., 

PittsburRh  14,  Pennsyivania, 

Farious  Departments 

JOBS  IN  WYOMING 
fANTED  reporters  and  news-editors 
tad  operators,  printers,  and  operator- 
pristsr  combinations.  Excellent  sal¬ 
ines  and  opportunities.  Wyoming 
PrM  Association.  318  9.  11th,  Lara- 
aie,  Wyoming.  Include  full  details  in 
ippiieation. 

INSTRUCTION _ 

Clauified  Advertising 

UP  YOUR  EARNINGS  ... 

INCREASE  YOUR  CONFIDENCE  ... 

BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond- 
Hin  program  gives  exiiert  step-by-step 
vant-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
iito  practice  immediately  for  fast  and 
b«  pay-off. 

PROGRESS  rated  through  written 
enminationa  on  each  lesson.  Free  per- 
anal  guidance  by  classified  specialists. 
JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
fore  in  classified  advertising  with 
tins  program. 

ENROLL  TODAY!  Pull  20-week  course 
iincluding  personal  guidance)  $60. 
Registration  $12  per  enrollee-  balance 
13  per  enrollee  per  week  for  16  weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

300  N.W.  79th  St.,  Miami  47,  Florida. 


SITUATION  WANTED 

_ Circulation 

EXPERIENCED  Circulation  man.  Know 
little  Merchant  plan.  Full  information 
•  request.  Box  3307,  Editor  A  Pub- 
iBher. _ 

□RCULATION  MANAGER  —  ^ 

jnaliliri  by  training  exiierience  and 
■ueation  seeks  connection  with  chal- 
'rnging  opportunity.  Presently  em¬ 
ployed.  never  unemployed.  Long  a 
constant  producer.  Married,  best  refer- 
mces.  Write  in  complete  confidence  to 
Box  3419,  Editor  dt  Publisher. 

Administrative 

steady  RELIABLE  Advertising  Di¬ 
meter  with  aggressive  and  proven  suc- 
*mfnl  imrd  desires  change.  Personal 
“d  business  referencres  of  the  highest 
^  furnished.  Write  Box 
W^itor  A  Publi^er; _ 

^  is  a  dead  end  street 

fr“  tnapa  what  I’m  on  right  now. 
-^petitive.  imaginative,  resourceful. 
Mpenenced  in  ali  phases  newspaper 
*'fh  emphasis  on  advertis- 
TV*  “dvertising  directorship,  aa- 
•U?"*  publisher  or  other  adminis- 

f,-,*?  Wsition.  Southern  city  pre- 
f®*"  future  a  neces- 
references.  Married.  Box 
Ma.  Editor  A  Publisher. 


SITUATION  WANTED 


Administrative 


PUBLISHER,  39,  now  selling  state- 
national  prize-winning  weekly  that 
prcMpered  increiuingly  during  his  own¬ 
ership.  will  WORK  for  good  organiza¬ 
tion  for  next  26  years.  Strongest  in 
news-features-editorials.  administration, 
production,  make-up  layout.  Strong  on 
promotion,  copy,  design.  No  weak 
sister  other  phases.  Background  in. 
eludes  daily  reporting,  seven  years  pub¬ 
lic  relations,  two  as  director  university 
setup  and  assistant  professor.  Capable 
departmental  or  complete  charge. 
Salary  or  salary-plus.  Box  3319,  Ed¬ 
itor  A  Publisher. 

Artists-Cartoonists 

HEAD  ARTIST-CARTOONIST  on  200, 
000  daily  wants  to  locate  back  East. 
Eutem  seaboard  preferred.  20  years 
experience.  Samples.  Box  3311,  Edi¬ 
tor  A  Publisher. 

_ Classified  Advertising _ j 

CLASSIFIED  MANAGER— Progressive.  ! 
Rely  on  sound  methods  that  produce 
and  maintain  smooth  departmental  ef¬ 
ficiency  and  healthy  lineage  growth. 
Thorough  knowledge  all  phases  of 
Classified ;  display ;  Techniques ;  Pro¬ 
motion  etc.,  acquired  in  years  of  ex- 
iwrience.  Box  3214,  Editor  ft  Pub- 
lisher. _ _ 

CLASSIFIED  MANAGER  seeks  an  op¬ 
portunity  to  repeat  past  records  of 
fabulous  growth.  This  must  be  last 
stop.  9  years  experience.  Have  can't 
fail  method.  Organization  and  lineage 
growth  my  forte.  Write  Bill  Backvold. 
lOS  E.  English,  Danville.  Illinois. 

Display  Advertisbtg 

DISPLAY  SALESMAN  and/or  Oassi- 
fied  manager.  20  years  experience;  age 
48 ;  married ;  capable ;  $90  to  $100. 
Box  3342,  Editor  ft  I^blisher. _ 

A-1  ADVER'nSING  MAN  for  small  or 
medium-size  daily  in  Chart  Area  7.  8, 
10  or  11.  5  years  experience.  College 
degree.  Married.  Layout  work,  display, 
servicing  and  selling  accounts.  Also 
consider  sports  reporting  or  depart¬ 
ment  store  advertising.  Available  Sept. 
1.  Box  3436.  Elditor  ft  Publisher. _ 

2  YEAR9  advertising  manager.  3,000 
weekly.  Sales  up  2ii^c  last  year.  Seek 
change  to  Colorado  weekly,  small 
daily.  Strong  copy,  layout.  Young 
woman,  J-grad,  ambitious',  reliable. 
Box  3437.  Editor  ft  Publisher. 


ASSISTANT  Copydesk  Chief  Metro¬ 
politan  paper.  Desires  change.  Prefer 
South,  news  executive  or  semi-execu- 
tive.  Box  3164,  Editor  ft  Publisher. 
MANAGING  EDITOR— 10  years  in 
East,  South,  Midwest  as  reporter, 
copy  reader,  news  editor.  Write  ed¬ 
itorials.  Write  Box  8146,  Editor  ft  1 

Publisher. _ 

WANT  CHART  AREA  4  SPOT 
EXPERIENCED  DESKMAN,  political 
writer,  columnist  now  on  70,000  daily 
in  Chart  Area  Six  wants  to  move 
South  to  reportorial  or  newsroom,  ad¬ 
ministrative  position  by  September  1. 
Top  references.  Box  8147,  Editor  ft 
Publisher. _ 

REPORTER-PHOTOGRAPHER  —  8H 
years  experience  all  beats.  Tops  on 
features.  Now  working  6,000  North¬ 
west  daily.  Left  East  to  learn ;  wants 
return.  Vet,  26,  BA,  single,  car.  Seek 
job  on  large,  medium  daily  in  Chart 
Area  2.  Box  3217,  Editor  ft  Publisher. 

SOUTH  AMERICAN 
CORRESPONDENT 

(former  INS  Staff  correspondent) 
would  like  to  contribute  to  Newspa¬ 
pers  or  Magazines  articles  dealing  with 
Latin  American  affairs.  Home  Office 
Santiago  de  Chile,  travels  to  other 
Latin  American  countries  periodically, 
at  present  in  Argentina. 

Background  stories  and  picture  reports 
of  political  events,  trade  problems, 
cultural  topics,  human  interest  stories. 

Box  3280,  Editor  ft  Publisher. 


SITUATION  WANTED 


MID-WEST  small  town  daily  city 
reporter  sick  of  sacred  cows.  Wants 
opportunity  to  develoi>e  features  tal¬ 
ent  with  larger  newspaper.  Chart 
Area  2  preferred.  Write  Box  8116, 
Editor  ft  Publisher. _ 

ALERT  CONSCIEN’nOUS  Journalism 
Grad  with  2  years  weekly  experience 
seeks  editorial  position  with  a  future 
— any  capacity.  Box  3316,  Editor  ft 
Publisher. _ 

DEEP  SOUTH  native,  reporter-lens- 
man.  26  years  farm  and  features, 
wants  represent  farm  journal  in  Ala¬ 
bama,  Florida  or  Georgia.  Best  refer- 
enccs.  Box  642.  Tallahassee,  Florida. 
GENERAL  ASSIGNMENT  rep^e‘r~(no 
sports)  seeks  spot  anywhere  east  coast. 
Just  back  from  year’s  cub  experience 
on  small  Mid-and  Southwest  dailies. 
Previous  magazine  freelance  and  serv¬ 
ice  PIO  experience.  Marine  corps  vet¬ 
eran.  Salary  no  object.  Can  start  im¬ 
mediately.  Box  3331,  Editor  ft  Pub- 
lislier. 

NEWS  EDITOR-COPYREADER— Good 
metropolitan  and  small  town  daily  ex¬ 
perience.  Would  like  to  make  switch 
from  a.m.  to  p.m.  Excellent  refer- 
ences.  Box  3313,  Editor  &  Publisher. 
NEW9  EDITOR  6  years  medium  daily, 
married,  vet,  28.  wants  like  P.M.  job 
or  one  on  copydesk.  Chart  Areas  8, 
9.  Box  3310,  ^itor  ft  Publisher. _ 

REPORTER.  28,  seven  years’  on 
dailies,  all  beats ;  one  year  solid  desk 
work  on  semi-weekly.  Use  graphic. 
AB,  AM,  English.  Top  reporter  of 
editor.  Box  3343.  Editor  ft  Publislier. 
21  YEARS  ^CONTTNUOUS^e^rience 
movie,  drama,  music  reviewer ;  enter¬ 
tainment  editor,  feature  writer,  church 
news  and  general  reiwrting  Midwest 
capital.  Can  competently  handle  any 
assignment — obits  to  oi>era  markets  to 
movies ;  personality  sketches  to  state- 
national  conventions.  University  journ¬ 
alism;  bachelor;  go  anywhere.  Box 

.3321,  Editor  ft  Publisher. _ 

VEIT,  33,  BA.  6  years  all  lieats.  dailies. 
Features.  Some  desk.  Wants  to  move 
up.  Newspaiwr,  magazine.  Public  Re¬ 
lation  Promotion.  Will  travel.  Prefer 
Elast  coast.  References.  Box  3344, 

Elditor  ft  Publisher.  _ 

WRITE  FOR  thumbnail  sketches  of 
dozens  of  available  weekly,  daily  and 
magazine  personnel.  Birch  Personnel, 
National  Newspaper  Service,  59  E. 
Madison,  Chicago  i,  Illinois.  CEntral 
6-5670. _ _ 

AVAILABLE  SEPTEMBER  I 

A  CAPABLE  young  newsman  with 
rounded  knowledge  of  the  trade  that 
comes  with  5  years  on  small,  medium 
dailies.  At  home  on  desk  or  beat,  at 
best  when  copy  calls  for  light  touch. 
Secretarial  background.  Box  3421,  Eldi- 
tor  ft  Publisher. 

EDITORIAL  POST  WITH  FUTURE 
wanted  by  well-trained  woman,  age 
29.  Four  years  daily  exi>erience  general 
assignments,  features,  city  desk ;  three 
years  publishing  house  copy  editor. 
University  degree.  Have  car.  Box  3422, 
Elditor  ft  Publisher. 

EDITORIAL.  25.  PhB,  MA  Journalism, 
former  Army  officer  with  public  in¬ 
formation  experience  at  UN  )iead- 
quarters.  Wire  exiferience,  magazine 
^itor,  editor  of  university  newspaifer. 
radio  news  writer.  Wants  small  daily 
experience.  Available  now.  Box  3411, 
Elditor  ft  Publisher. 

EDITOR-REPORTER- Feature  Writer 
35,  married.  10  years  experience  seeks 
Southern  California  position,  daily  or 
weekly.  Box  3408,  Elditor  ft  Publislier. 

EDITOR-SOLID  Experience.  Can  han¬ 
dle  all  phases  expertly.  Wants  job 
New  York  suburban  we^ly,  daily.  Box 
3424,  Editor  ft  Publisher. 

MALE.  44.  'I'l  years’  experience,  re¬ 
porter.  sports,  various  desks,  wants 
return  to  small  daily,  Indiana,  Western 
Ohio.  Box  26,  Keystone.  Indiana. 
MOVING  UP — Currently  editing  good 
small  daily,  ready  for  spot  on  larger 
I  paper.  Strong  on  heads,  layout.  Di¬ 
versified  experience.  Veteran,  26.  col- 
I  lego  grad.  Box  3413,  Editor  ft  Pub- 
I  lisher. 


SITUATION  WANTED 


I’M  OFFERING  YOU 
Speed-Accuracy-Imagination 
for  your  desk.  Past  3  years  city-wire 
editor  small  daily.  Prefer  larger  town, 
chance  to  learn,  future.  J-graduate. 
vet.  31,  single.  Box  3416,  Editor  ft 
Publisher. 

NEWSMAN.  INTERPRE-nVE  writing, 
31,  BA  Journalism,  7  years  Europe, 
fluent  E^nch,  knows  desk,  layout, 
printing.  Seeks  job  with  future  in 
Chart  Areas  1,  2.  or  West  Coast.  Box 

8440.  Elditor  ft  Publisher. _ 

NEWSMAN,  knowhow ;  college ;  sin¬ 
gle  ;  left  eyo  bad ;  wants  back  to  press ; 
pay  own  fare ;  ready  now ;  city  hall, 
courts,  features ;  no  car  or  camera. 
Box  3416,  Editor  ft  Publisher. _ 

NEWSPAPERWOMAN,  now  public  re¬ 
lations  aide.  Have  6’/^  years  experience 
on  top  metropolitan  daily  and  excel¬ 
lent  public  relations  staff  in  Chart 
Area  6,  B.A.  degree,  and  car.  Would 
like  return  to  reporting  and  writing, 
or  public  relations  with  human,  not 
industrial,  interest.  Accurate  reporter, 
good  writer.  like  features.  Prefer 
Chart  Areas  2,  6  or  12),  but  oiien  to 
good  job  anywhere.  Write  Box  3438, 

^itor  ft  Publisher.  _ 

POLICE  and  federal  reporter  16 
months  top  medium,  seeks  change  to 
real  challenge.  Vet,  single.  28,  J-grad. 

Box  3412,  Editor  *  Publisher. _ 

SOCIALTrEPORTER.  with  10  years 
experience  and  desk  knowledge, 
wishes  position  on  paper  in  vicinity 
of  Westchester  County,  New  York, 
lower  Connecticut  or  Suffolk  County, 
N.  Y.  Box  3420,  Editor  ft  Publisher. 
WIRE  EDITOR — copyreader.  36,  long 
experience,  driving  far  west  to  relo¬ 
cate,  invites  September  interviews.  Box 
3417,  Editor  ft  Publisher. 

Mechanical 

PRODUCTION  MANAGER  desire* 
jKMition  on  Southern  daily.  Complet* 
knowledge  and  experience  in  all  de¬ 
partments.  Low  page  cost  and  high 
efficiency  assured.  Presently  employed. 
Full  resume  by  return  mail.  Box  8216, 
Editor  ft  Publishen^ _ 

HEAD  MACHINIST  of  large  midwest 
composing  room  desires  situation  with 
better  job  opportunities.  Age  36.  Mar¬ 
ried,  2  children.  Steady,  progressive, 
union.  E^lll  details  of  capabilities  upon 
request.  Box  3443,  Elditor  ft  Publisher, 

_ Photography _ 

PHOTOGRAPHER,  six  years  news, 
commercial  and  Fairchild  work.  Sin¬ 
gle,  28,  have  car  and  cameras.  With  to 
settle  down  with  agressive  paper  in 
medium  sized  city.  H.  Kjar,  912  Lake- 

tide  PL,  Chicago  40,  Illinois.  _ 

PHOTOGRAPHER,  writer  re<)uires 
position  with  future  and  security  in 
Chart  Areas  4.  6,  or  9.  Has  car  and 
cameras.  Box  3409,  Editor  ft  Pub¬ 
lisher. 

Promotion  Public  Relations 

PROMOTION  PUBLIC  RELATIONS 
MANAGER — Experienced  as  one-man 
department  to  chief  of  prominent 
newspai>ers  sections  —  Expert  copy¬ 
writer,  research,  ideas,  public  events. 
Finished  art.  (even  editorial  and  fea¬ 
ture  cartoons).  Advertising,  Circula¬ 
tion,  Editorial  promotion-Now  with 
greatest  organization  of  its  kind  in 
U.S.  Interested  in  a  big  spot  offering 
challenge  and  incentive.  Box  3318, 
Editor  ft  Publisher. _ _ 

NEWSPAPER  EXPERIENCED  writer. 

I  photographer  desires  permanent  posi¬ 
tion  in  promotion  or  public  relations 
in  South  east.  Box  3410,  Editor  ft 
Publisher. _ _ 

PUBLIC  relations!  MAGAZINE 
11  years’  experience  originating  stories, 
researching  in  depth,  reporting  accu- 
I  rately  witli  style,  human  interest.  Arti- 
I  cles  published  by  New  York  TIMES 
and  national  magazines.  Newspaper, 
tradepaper  writing  and  editing.  Cre¬ 
ated  prize-winning  annual  reports, 
plus  booklets  snd  releases.  Box  3405, 
Elditor  ft  Publisher. 
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Shop  Talk  at  Thirty 

By  Itoberl  U.  Brown 

Sort  of  had  a  shock  when  a  sort  of  joint  agreement  to  ad- 
\ve  read  the  story  last  week  mire  and  defend  each  other 
(page  59)  about  the  baseball  above  and  beyond  the  call  of 


reporters  who  cover  the  N.Y. 
Yankees  giving  a  birthday  cake 
to  Manager  Casey  Stengel. 

The  shock  had  nothing  to  do 
with  the  birthday  cake.  Stengel 
is  probably  a  wonderful  guy 
and  this  was  a  display  of  re¬ 
spect  and  friendship. 

We  were  startled  because  the 
reporters  had  inscribed  the  cake 
from  “Your  Writers.”  And  the 
story  had  a  reference  to  a  Sten¬ 
gel  retort  about  “his  writers.” 

This  may  come  under  the 
heading  of  “fly-specking”  be¬ 
cause  the  baseball  reporters  as¬ 
signed  to  the  Yankees  may  not 
have  meant  it  at  all  the  way  it 
sounded. 

But  we  thought  sports  writ¬ 
ers,  as  all  newspaper  reporters, 
were  supposed  to  be  completely 
objective  and  unattached.  How 
can  they  be  that  when  it  ap¬ 
pears  they  are  sitting  in  the 
hip  pocket  of  one'  of  the  con¬ 
testants  they  are  supposed  to 
view  impartially? 

Sure,  the  home  town  papers 
traditionally  favor  the  home 
town  ball  club.  But  not  all  the 
home  town  readers  are  fans  of 
the  home  town  club. 

There'  is  such  a  thing  as  get¬ 
ting  too  friendly  with  the  source 
of  the  news — even  in  baseball. 

*  *  * 

Jack  O’Brian,  A’ew  York 
Journal  -  American  columnist, 
teed  off  this  week  on  fellow 
journalists  who  “line  up  at  the 
TV  cashier’s  cage.”  Some  won¬ 
der,  he  said,  if  one  newspaper¬ 
man  might  be  out  of  line  ques¬ 
tioning  the  public  performance 
of  another  before  a  camera.  He 
didn’t  think  so. 

“The  newspaperman  becomes 
an  entertainer  as  soon  as  he 
sets  a  hammy  foot  in  front  of 
a  TV  mike  or  camera,  and  must 
be  judged  thereafter  thereby,” 
he  wrote.  Whereupon  he'  aimed 
his  guns  at  a  couple  of  news¬ 
paper  personalities  whose  TV 
performances  he  thought  were 
below  par. 

Anent  sports  writers  he  had 
this  to  say: 

“The  field  of  sportscasting 
also  merited  a  strange  aloofness 
on  the  part  of  rival  reporters 
wont  to  ignore  the  clumsiness 
and  craven  bowing  and  scrap¬ 
ing  to  the  promoters  of  prize¬ 
fights,  ballgames  and  other 
games  of  skill  and  profits. 
There  even  seem  among  the  clan 


simple  truth. 

“Fine — so  long  as  readers 
consider  what’s  not  exactly  be¬ 
tween  the  lines  of  such  mutual 
self-interest,  but  in  back  of 
them — the  ones  who  defend  each 
other  so  dutifully,  accepting 
lavish  cash  for  the  same  stripe 
of  TV  performance.” 

It  seems  to  us  that  newspa¬ 
permen  must  realize  television, 
like  radio,  will  attempt  to  utilize 
any  personality  for  its  own  ad¬ 
vantage.  By-line  writers  — 
whether  they  be  sports  writers, 
columnists  or  correspondents — 
are  fair  game  for  TV  producers. 
Their  names  have  been  made 
prominent  and  publicized  by 
newspapers.  They  add  an  at¬ 
traction  to  a  TV  show. 

Television  is  too  young  to 
have  had  the  time  to  create 
many  experts  of  its  own  in  vari¬ 
ous  reporting  fields.  When  an 
expert  newspaperman  is  asked 
to  participate  on  the  air 
shouldn’t  the  criterion  be :  What 
does  it  do  for  me  and  my  em¬ 
ployer  in  comparison  to  what 
it  does  for  a  competing  me¬ 
dium?  We  don’t  expect  many 
newsmen  to  embrace  that  con¬ 
cept.  They  will  undoubtedly  pro¬ 
ceed  to  let  their  names  and  per¬ 
sonalities  be  used  to  the  other’s 
advantage. 

Newsmen  on  interviewing 
panels  are  a  case  in  point.  Top 
Washington  and  New  York 
(perhaps  in  other  cities,  too) 
newspaper  writers  are  invited 
to  quiz  this  of  that  big  name 
politician  on  a  TV  program  Sun¬ 
day  afternoon  or  evening.  They 
are  offered  an  “honorarium”  of 
$50  to  $100.  Most  of  them  ac¬ 
cept  readily. 

Few,  if  any  of  them,  consider 
the  fact  that  they  would  kick 
like  steers  if  their  home  of¬ 
fices — the  outfits  that  pay  their 
grocery  bills — asked  them  to 
cover  an  important  assignment 
on  their  Sunday  off.  And  yet, 
they  are  willing  to  spend  two  to 
three  hours  in  a  television  studio 
getting  set  up  and  actually 
doing  the  broadcast  in  addition 
to  the  several  hours  of  prepa¬ 
ration  of  home  work  that  some 
of  them  do  in  order  to  be  able 
to  ask  “searching  questions”  at 
the  right  time. 

It  doesn’t  make  sense. 

* 

Speaking  of  television,  Eric 
(Continued  on  page  63) 
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Aug.  13-19 — International  Typographical  Union,  97th  annual  con¬ 
vention,  Hotel  Statler,  Boston. 

Aug.  15-20 — International  Photo  Engravers'  Union  of  Nortn 
America,  54th  annual  convention,  Milwaukee,  WIs. 

Aug.  19-20 — Texas  Daily  Newspaper  Association,  annual  summ»f 
meeting  Shamrock  Hotel,  Houston,  Tex. 

Aug.  21-24— Western  Classified  Advertising  Association,  annual 
convention.  Hotel  De  Anza,  San  Jose,  Calif. 

Aug.  22-23— Southern  Newspaper  Publishers  Association,  mn- 
chanical  conference.  Eastern  division.  Hotel  Roanoke.  Roanoke,  Vn. 

Aug.  22-26— Association  for  Education  in  Journalism,  annual  con¬ 
vention,  University  of  Colorado,  Boulder,  Colo. 

Aug.  25-27— Four-State  Associated  Press  meeting.  Greenbrier 
Hotel.  White  Sulphur  Springs,  W,  Va. 

Aug.  26-27— Indiana  Democratic  Editorial  Association,  diamond 
jubilee  convention.  French  Lick  Springs  Hotel,  French  Lick.  Ind. 

Aug.  26-27 — California  Newspaper  Publishers  Association,  quar¬ 
terly  meeting.  Feather  River  Inn,  Blairsden,  Calif. 

Aug.  28-30— New  York  State  Society  of  Newspaper  Editors,  an¬ 
nual  meeting.  Hotel  Queensbury,  Glens  Falls,  N.  Y.  1 

Sept.  3 — Wisconsin  AP  Telegraph  Editors  Association,  annual  I- 
meeting.  Wisconsin  Hotel.  Milwaukee,  Wis.  | 

Sept.  7-9 — New  England  Association  of  Circulation  Managers,  I 
fall  meeting,  Marshall  House,  York  Harbor,  Pa. 

Sept.  8-10— Washington  Newspaper  Publishers  Association,  meet¬ 
ing,  Hotel  Chinook,  Yakima,  Wash. 

Sept.  8-11 — New  York  Press  Association,  meeting,  Otesaga  Hotel, 
Cooperstown,  N.  Y. 

Sept.  10-11 — Kansas-MIssourl  Newspaper  mechanical  conference. 
Town  House  Hotel,  Kansas  City,  Kans. 

Sept.  9-10 — Allied  Daily  Newspapers  of  Washington,  annual  Fall 
meeting,  Alderbrook  Inn,  Hood  Canal. 

Sept.  11-13 — PNPA  Classified  Clinic,  Lycoming  Hotel,  Williams¬ 
port,  Pa. 

Sept.  12-14 — Canadian  Weekly  Newspapers  Association,  national 
convention.  Hotel  Vancouver,  Vancouver,  B.  C. 

Sept.  16-18— Advertising  Managers  Association  of  Wisconsin 
Daily  Newspapers,  Fall  conference.  Hotel  Mead,  Wisconsin  Rapids. 

Sept.  16-18 — New  England  Weekly  Press  Association,  annual  fall 
conference,  the  Equinox,  Manchester,  Vermont. 

Sept.  17-1  8 — Michigan  Press  Association,  small  daily  editorial  I 
conference.  Haven  Hill,  near  Pontiac,  Mich. 

Sept.  17-18 — Minnesota  Associated  Press,  Fall  meeting,  Mankato, 
Minn. 

Sept.  18-19 — Midwest  Newspaper  Advertising  Executives'  Associa¬ 
tion,  74th  annual  meeting.  President  Hotel,  Kansas  City,  Mo. 

Sept.  18-20 — Central  States  Circulation  Managers  Association, 
fall  meeting,  LaSalle  Hotel,  Chicago. 

Sept.  19-21 — Southern  Circulation  Managers  Association,  annual 
meeting,  Dinkler-Plaza,  Atlanta,  Ga. 

Sept.  24-29  — International  Printing  Pressmen  and  Assistants'  Union  | 
of  North  America,  quadrennial  convention,  Philadelphia,  Pa. 

Sept.  25-28 — Institute  of  Newspaper  Controllers  and  Finance 
Officers,  annual  meeting.  Hotel  Statler,  New  York  City. 
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the  Linotype  COMET! 


A  STANDOUT  FOR  SPEED,  the  Linotvpe  Comet  can  cast 
slugs  faster  than  any  person  or  mechanical  device  can 


Standouts  for  Speed 


In  the  ocean,  it’s  the  marlin; 

he’s  been  known  to  swim  at  20  knots. 

In  the  composing  room  .  .  .  it’s 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 


LINOTYPE 


Agtnciat;  Atlanta,  Bostan,  Chicaga,  Cleveland,  Dallas,  Las  Angeles,  New  Yark,  San  Francisca.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 


L  E  A  D  E  R  S  H 

Printed  in  U.  S.  A. 


operate  its  keyboard. 

Unmatched  for  simplicity  of  design,  all  parts  of 
the  Comet  are  readily  accessible,  a  real  help  in 
reducing  maintenance  time.  The  keyboard  and 
front  swing  open  and  the  keyrod  frame  lifts 
out  as  a  unit.  These  exclusive  features  open 
the  machine  from  front  to  back— make  in¬ 
spection  and  servicing  simple  and  easy. 

The  Comet’s  speed  and  ease  of  mainte¬ 
nance  reduce  overtime  and  add  to  profits  in 
composing  rooms  everywhere. 

No  wonder  the  Comet  is  the  fastest-selling 
straight  matter  machine  in  the  world. 
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STOP  SEARCHING! 
YOU’VE  DISCOVERED 

TeslMark^/ 
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EVANSVILLE 


The  Ideal  Test  Specimen 
Because  It’s  a  Balanced  Market 


You’ll  Sell  More 
Where  They  Buy  M<''e! 


INDIANA! 


Complete  coverage  hy 
3  Important  Newspapers 

THE  EVANSVILLE  COURIER 

THE  EVANSVILLE  PRESS 

THE  EVANSVILLE  SUNDAY 
COURIER  and  PRESS 


SCRIPPSHOWARD  NEWSPAPERS 


NfW  YORK.  Wor/d-Tefegrom  A  The  Sun  COLUMBUS . Citiitn 

CLEVELAND . Preii  CINCINNATI . Pott 

PITTSBURGH . Prttt  KENTUCKY . Poll 


DENVER  .  .  .  Pocky  Mounloin  N*wi  EVANSVILLE  .  . PrM 

BIRMINGHAM . PoilHorold  HOUSTON . Pnu 


Prui  Scmiior  FORT  WORTH . Pmt 


SAN  FRANCISCO . News  Covington  edition,  Cincinnoft  Pott 

INDIANAPOLIS . Tmet  KNOXVILLE . Newt-Sentinel 

General  Advertising  Department,  R30  Park  Avenue,  New  York  City 


MEMPHIS.  .  .  .  Cemmercio/ Appeal  ALBUOUERQUE 
WASHINGTON . News  EL  PASO  .  .  . 


Chicago  Sen  Francisco  Detroit  Cincinnati  Philadelphia  Delias 


